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HOW YOU SELL 


can help win the war 





Here are three suggestions: 


f. 


Sell conservation. Scarcities will become 
more of a problem with every passing 
month. By showing your customers how 
to use wisely what they buy, you gain 
their good will and you save materials 


needed to win the war. 


Sell your customers the importance of 
salvage. For example, every typewriter 
ribbon spool you collect is saving 
metals needed to build tanks, guns, 
planes, and ships. In addition, it is 
assuring a steady supply of ribbons for 


all your customers. 


Sell quality. Quality products give 
greater satisfaction. They wear longer, 
give better service, and help to speed 


production. 








To Conserve Carbon Paper 


Be 


Don't throw away carbon sheets until they are 


thoroughly worn out. 


. Wherever possible, use a heavy weight carbon 


paper. It will last longer. 


- Handle your carbon paper carefully. Always 


lay the sheets evenly upon each other, face 


down. 


» Keep all carbon paper away from direct or 


excessive heat. 


- Always insert the carbon and copy papers in 


the typewriter evenly to avoid wrinkling or 


treeing of the carbon papers. 


To Conserve Typewriter Ribbons 


1. 


Turn the ribbon after a week's usage. It will 
wear evenly and last longer. 


. Use the heaviest degree of inking consistent 


with legible impressions. 


. Be sure the ribbon feed mechanism is in 


proper adjustment. This insures even distribu- 


tion of wear. 


- Keep your machine in good repair and clean 


the erasure dust daily. 


F. S. WEBSTER COMPANY 


13 Amherst Street, Cambridge, Mass. 





{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery.. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the United 
States. It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 


{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 
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Office Appliances 


(Teo the Whrld 5 Principal Market P laces) 


Founded by George H. Patterson and Developed Through Thirty-Four Years 
by Evan Johnson. 
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{SUBSCRIPTION RATES 
in the United States and its 
possessions and Mexico—one 
year, $2.00;two years, $3.00; 
three years, $4.00. Canada— 
one year, $2.50; two years, 
$4.00; three years, $5.50; 
Foreign — one year, $3.00; 
two years, $5.00. Remit- 
tances may be made by 
personal checks, drafts on 
New York or Chicago, Post- 
office of Express Money Or- 
ders, or in American Postage 
Stamps or currency, if sent 
by registered mail. Single 
copies, twenty-five cents. 
{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. Notice re- 
ceived before the fifteenth 
of the month will permit 
delivery of next issue at 
new address. Both old and 
new addresses must be given. 
{CONTRIBUTIONS are in- 
vited upon any topic of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates, Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 
{ADVERTISING RATES 
upon application—only ar- 
ticles of office equipment 
or directly related products 
eligible. 

{Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIL, 
under Act of March 3, 1879. 
{Office Appliances” is regis- 
tered in the United States Pat- 
ent Office, Washington, D. C. 
COPYRIGHT. Contents 
covered by Copyright, 1942, 
by the Office Appliance 
Company. 
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ADVERTISEMENTS 








These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 


for honest differences 
customers. They do, 


A 
Acco Products, Inc 
Acme Safe Co. 
Acme Visible Records, Inc 
Aigner, G. J., Co 
Allen & Co. 
Allied Carbon & Ribbon 

Corp 

Amer. Number. Machine Co 


American Passbook Co. 


American Photo Laboratories 


Amer. Writing Mach. Stores Div. 


Ames Supply Co 
Anderson-Hickey Co., Inc 
Art Metal 


Art Steel Sales Corp. 


Construction 
Associated Statrs. Supply Co. 
Automatic Pencil 

Co. 

B 

Bainbridge, 
Bankers Box Co 
Bankers & Merchants 

Wkrs. 
Barkley, C. L., 
Bates Mfg. Co., The 


& Co 


Bentson Mfg. Co 
Bickett, L. M., Co 


Blaisdell Pencil Co 
Bolens Products Co 
Bright Chair Co 


British Staty. Exporter 165 


Browne-Morse Co 


Buckeye Ribbon & Carbon Co 


Aids 


Susiness Efficiency 


Cc 


Ink Co 11 
The 


- 


‘arter's 


~ 


‘Marotype Co., 
‘lemco Desk Mfg. Co 
Mfg 


~ 


~ 


‘odo Corp 


Mfg. C 


‘olumbia Rib, & Car 
Ink Co 
H. C., Co 
The 


Continental 
‘ook, The 
‘ooke & Cobb Co . 


~ 


_ 


l'ypewriter 


Mfg 


‘orona 


~ 


Corry-Jamestown Corp 
Cotterman, I. D. 
Cramer Posture Chair Co 
D 
Index Lo 


Ltd 


Daco Card & 
Darnell 
Mfg 


Dayton Stencil Works 


Corp., 
Dawn Corp., The 
Dennison Mfg. Co 

Diebold Safe & Lock Co 
Dixon, Jos., Crucible Co 


Domore Chair Co., Inc 
Doppelt, Chas., & Co 


Downey, C. L., Co 


E 
Eaton Paper Corp 

Ehrlich Upholstery Works 
Esterbrook Pen Co., The 


Mfg 


Sharpener 


Kimpton & Haupt 


Stamp 


104 


l 


F L 
Fair Furniture Co Leopold Co 
Finch & MeCullouch 1 Linton Pencil Cé 
Fulton Specialty C« Little, A. P., Ine 
G Lyon Metal Products, Inc 
General Fireproofing Co Che M 
Mailers’ Service & Equipmen 
General Pencil Co 168 C 
Globe-Wernicke C« Ihe », 15 Manifold Supplies Co 
Graff, Geo. B., Co 111 Marble, The B. L., Chair Co 
Gregory Fount-O-Ink Co Markilo Ce 
Guide System & Supply Co 13¢ Markwell Manufacturing Co 
Gunlocke, The W.H., Chair Co Meilicke Systems, Ini 
H Melind, Louis, Co 
Metal Specialties Mfg. Co 


Hano, 


Hanson 


Harding, Milo, Co gy OES Weathe, Im 

Harter Corporation, The 170 Miami Systems Corp 

tices Whe Co. ; Michigan. Desk Co 

Heyer Corporation, The Mittag & Volger, Inc 

Miestes Yak Co. Inc Monroe Calculating Machine 

Hoosier Desk Co 114 " 

Hotchkiss Sales Co gg 4 Meets Puck Fin Co 
Mutschler Bros. Co. 

I 


Ideal System Co., The 


Imperial Desk Co 


through the journal. 


Philip, Co 
: . Metalstand Co. 
Scale Co. 


N 
Blank Book Co 





N 
Nat'l Brief Case Mfg. Co 
Imperial Mfg. Co "56 
National Desk Co., Inc 
Imperial Methods Co. : 
National Engraving Co. 
Indiana Desk Co 174 ; 
New Indiana Chair Co. 
Ink Specialties Co., Inc 
0 
J Oakville Co., Div. Seovill 
asper Chi ‘o 113. 23 : . 
Jasper Chair ¢ a Office Furniture Contractors 
Jasper Desk Co aC Old Town Ribbon & Carbon 
Jasper Office Furniture Co 140 Co 
Jasper Seating Co. l Oxford Filing Supply Co 
Johnson Chair Co 88 P 
K Pacific Cb. & Ribbon Mfg. Co 
Kahn, David, Inc 151 Parker Pen Co., The 
Kilian Mfg. Corp Peerless Key-Imperial Mfg. Co 
Koh-I-Noor Pencil Co. Ine 12 Peerless Steel Equip. Co 


t 





THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau calls upon 
practically every member of the staff. It answers by 
personal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, pre- 
pares advertising copy, furnishes list of desirable 
agents and dealers in nearly every country, aids for- 
eign dealers in securing U. S. A. lines, and in many 
other ways performs useful service, all without charge. 
Subscribers in every land have made, and are making, 
good use of this bureau; manufacturers in every sec- 
tion of the field have evidence of its proved value. 
Subscribers’ requests for catalogues to bring their files 
up to date, or to replace the file in case of fire or 
other form of destruction, are broadcasted in a bulle- 
tin which is mailed frequently to leading manufac- 
turers. 











of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 
however, offer their services in resolving any disagreements which result from relations established 


Pelouze Mfg. Co. 149 
Phillips Process Co., Inc.....145, 150 
Polar Mfg. Company 168 
Postindex Visible Files 57 
Pronto File Corp. 132 
Q 
Quality Park Envelope Co. 94 
R 
Rand McNally & Co. 99 
Red Feather Products 169 
Rite-Rite Mfg. Co. 107 
Rivet-O Mfg. Co. 173 
Roberts Numbering Mach. Co.....154 
Rockwell-Barnes Co. 86 
Royal Typewriter Co. 45 
Ss 
St. Johns Table Co. 149 
Sanford Ink Co. 97 
Schwab Safe Co., The 157 
Seatmaster Co. 10: 
Sengbusch Self-Cl. Inkstand Co. 66 
Service Industries, Inc. Lie 
Shaw-Walker Co. 119 
Sheaffer, W. A., Pen Co. 41 
Shepherd, N. T., Chair Co. 163 
Sheppard, C. E., Co. 158 
Sikes Co., The 58, 59 
Smith, L. C., & Corona Type- 
writer, Inc. 37 
Speed Key Mfg. Co. 174 
Speed-O-Print Corp. 159, 160 
Speed Products Co. 143 
Stark Calendars, Inc. 104 
Stationers Loose Leaf Co. 64 
Storms, H. M., Co. 172 
Sturgis Posture Chair Co. 123 
x 
Taylor Chair Co., The 13 
rechnygraph Co., The 150 
Toledo Metal Furniture Co 128 
Triner Scale & Mfg. Co. 105 
t 
Underwood Elliott Fisher Co 
Back cover 
U. S. Typewriter Ribbon Mfg 
Ce 141 
U. S. War Bonds—Stamps 17¢ 
V 
Vail Mfg. Co Y 
Van Dyke Industries 4 
Veit Mfg. Co 7 
Victor Safe & Equipment Co 
74, 7 
Ww 
Wabash Cabinet Co., The 6 
Warshaw Mfg. Co 138 
Webster, F. S., C 9 
Weis Mfg. Co 67, 68, 69, 70 
Wilson Jones C RY 
Wonder lock 107 
Y 
Yawman and Erbe Mfg. Co. 167 








For the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern business office 
are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 
obligation. 


Adding Machine Parts 


Amer. Writing Mach. Stores Div... 76 

Ames Supply Co 9f 
Adding Machine Rolls & Paper 

Rockwell-Barnes Co RF 


Adding Machines 
Amer. Writing Mach. Stores Div. 7f 
Monroe Calc Machine Co 135 
Smith, L. C & Corona Type 
writers 37 

Adding Machines, Rebuilt and Used 
Mailers’ Service & Equipment Co._175 

Adding Typewriters 
Underwood Elliott Fisher 


Adhesives 
(See Inks, Adhesives, ete 


Arch and Clip Board Files 


Back Cover 


Globe-Wernicke Co., The 39, 155 
Rockwell-Barnes Co ah 
Service Industries, Inc 106 
Shaw-Walker Co 119 
Yawman and Erbe Mfg. Co 167 
Atlases 

Rand McNally & Co 99 
Autographic Registers 

Hano, Philip Co 55 
Miami Systems Corp 152 
Ball Bearings for Drawer Slides, Ete. 
Kilian Mfg. Corp 142 
Bankers Note Cases 

Art Steel Sales Corp 62. 63 





General Fireproofing Co., The...52, 53 
Globe-Wernicke Co., The 39, 155 
Victor Safe & Equip. Co 5 


Binders, Catalogue and Periodical 


Acco Products, Inc 126 

Aigner, G. J., Co 95 

National Blank Book Co 11! 

Sheppard, The C. E., Co 158 
Binders, Permanent Storage 

Bankers Box Co 7 

Sheppard, The C. E Co 158 
Binders, String 

Bankers Box Co 94 
Blank Books 

National Blank Book Co 110 

Rockwell-Barnes Co RF 

Wilson-Jones Co. ao 


Blue Print and Plan File Cabinets 


Anderson-Hickey Co 78 
Art Metal Construction Co 57 
Art Steel Sales Corp 62, 63 
Browne-Morse Co 124 
Corry-Jamestown Mfg. Corp 8] 


General Fireproofing Co., The...52, 5 
Glohbe-Wernicke Co., The 39, 15° 
Peerless Steel Equip. (C« 163 
Pronto File Corp 132 
Shaw-Walker Co 119 
Yawman and Erbe Mfg. Co 167 
Bond Boxes 
Art Steel Sales Corp 62, 63 


General Fireproofing Co., The...52 


Globe-Wernicke Co., The 39, 155 
Book Cases 
Art Metal Construction Co 7 
Browne-Morse Co. 124 
Corry-Jamestown Mfg. Corp a1 
General Fireproofing Co., The 52, 5: 
Globe-Wernicke Co., The 9. 155 
Michigan Desk Co 50 
Peerless Steel Equip. Co 1623 
Shaw-Walker Co 119 
Wabash Cabinet Co., The 65 
Weis Mfg. Co 67. 68. 69. 70 


Yawman and Erbe Mfg. (« lf 


Bookkeeping Machines 
Underwood Elliott Fisher. Back Cover 


Box Letter Files 


Art Steel Sales Corp 62 

Globe-Wernicke Co., The 39, 155 

Rockwell-Barnes Co RF 

Weis Mfg. Co 67, 68, 69, 70 
Brief ard Zipper Cases 

Doppelt Charles, & Co 104 

National Brief Case Mfg. (¢ 106 

Stationers Loose Leaf Co 64 
Calculating Devices 

Meilicke Systems Inc 174 
Calculating Machines 

Monroe Cale. Machine Co 135 


Calculating Machines, Used 
Mailers Service & Equipment (C« 
Carbon Papers 
See Ribbons and Carbons 


Card index Boxes and Trays 
Art Metal Construction Co 57 
Art Steel Sales Corp 62, 63 
Bentsor Mfg Co 141 
Corry-Jamestown Mfg. Corp Sl 


General Fireproofing Co., The....52, 5: 


Globe-Wernicke Co., The 39, 155 
Guide System and Supply Co. 136 
Imperial Methods Co 73 
Peerless Steel Equip. Co 163 
Pronto File Corp 132 
Shaw-Walker Co. 119 
Warshaw Mfg. Co 138 
Weis Mfg. Co 67, 68, 69, 70 
Yawman and Erbe Mfg. Co 167 
Cash Boxes 
Art Steel Sales Corp 62, 63 


General Fireproofing Co., The....52, 53 


Casters, Caster Bearings, Slides 
Darnell Corp 174 


Kilian Mfg. Corp 142 
Celluloid Envelopes 

See Envelopes, Celluloid 
Chair trons 

Bolens Products Co 60 
Chair Mats 

Bickett, L. M., Co 153 

Polar Mfg. Co. 168 

Service Industries, Inc 106 
Chairs, Folding 

Lyon Metal Products, Ine 127 
Chairs, Office 

Bright Chair Co 146 
Cramer Posture Chair Co 173 

Domore Chair Co., Ine 116 

Ehrlich Upholstery Works 134 


General Fireproofing Co., The...52, 53 
Gunlocke, The W. H., Chair Co.....139 
Harter Corp 170 


Jasper Chair Co 112, 113 
Jasper Seating Co 130 
Johnson Chair Co &8 
Marble, The B. L., Chair Co 79, 80 
Michigan Desk Co 50 
New Indiana Chair Co. 161 
Shaw-Walker Co 119 
Shepherd, N. T., Chair Co 163 
Sikes Co. The 58, 59 
Sturgis Posture Chair Co 123 
Taylor Chair Co., The 133 
Toledo Metal Furn. Co 128 
Chairs (Posture) 
Bright Chair Co 146 
Cramer Posture Chair Co 173 
Domore Chair Co., Ine 116 


General Fireproofing Co., The...52, 53 


Gunlocke, The W. H. Chair Co....139 


Harter Corp 170 
Jasper Chair Co 112, 113 
Jasper Seating Co 130 
Johnson Chair Co R8 
Marble, The B. L., Chair Co 79, 80 
Shaw-Walker Co 119 
Shepherd, N. T., Chair Co 163 
Sikes Co., The 58, 59 
Sturgis Posture Chair Co 123 
Taylor Chair Co The 133 
Toledo Metal Furn. Co 128 
Chairs, Tablet Arm 
Jasper Chair Co 112, 113 
Jasper Seating Co 130 
New Indiana Chair Co 141 
Check Covers & Passbooks 
American Passbook Co 174 
Checks, Stamped Metal 
Dayton Stencil Works 175 
Meyer & Wenthe Ine 108 
Clip Boards 
See Arch and Clip Board Files 


Coin Bags, Trays and Wrappers 





Art Steel Sales Corp 62, 63 

Downey, ( L Co 137 
Copyholders 

Acco Produ Ine 126 

Dawn Mfg Corp The 165 
Costumers 

Fair Furniture Co . §1 

Globe-Wernicke Co., The 39, 155 

Peerle Steel Equip. Co 169 

Shaw-Walker Co 119 
Crayon 

Dixor Tos Crucible Co 131 
Cushions and Pads, Chair 

Bickett, L. M Cc 153 

Fair Furniture Co 51 

Polar Mfg. Co 168 

Seatmaster Co 105 


Cuspidor Mats 
Polar Mfg. Co 168 


Dating Stamps 


Amer. Number. Mach. Co 175 

Bates Mfg. Co 43 

Fulton Specialty Co 134 

Melind, Louis, Co 91 

Meyer & Wenthe, Ine 105 

Rivet-O Mfg. Co 173 
Desk Bumpers 

Polar Mfg. Co 168 
Desk Calendar Pads & Stands 

Stark Calendars, Ine 104 
Desk Lamps 

Dawn Mfg. Corp 165 

Van Dyke Industries 99 
Desk Pads & Tops 

Aigner, G. J., Co 95 
Fair Furniture Co 51 
Finch & MecCullouch 145 

Polar Mfg. Co 168 


Desk Pen & Ink Sets 


yregory Fount-O-Ink Co 117 
Sengbusch Self Cl. Inkstand Co 66 
Sheaffer, W. A. Pen Co 41 
Desk Trays 
Aigner, G. J., Co . 95 
Art Metal Construction Co 57 
Art Steel Sales Corp 62, 63 
Corry-Jamestown Mfg. Corp 81 


General Fireproofing Co., The...52, 53 
Globe-Wernicke Co., The 39, 155 
Imperial Methods Co 





Peerless Steel Equip. Co 

Shaw-Walker Co 119 
Weis Mfg. Co 67, 68, 69. 70 
Yawman and Erbe Mfg. Co 167 


Desk Work Distributors 


Art Steel Sales Corp 62, 63 
Globe-Wernicke Co The 39, 155 
Polar Mfg. Co 168 
Victor Safe & Equip. Co 74, 75 
Desks 
Art Metal Construction Co 57 
Art Steel Sales Corp 62, 63 
Bentson Mfg. Co 141 
Browne-Morse Co 124 
Clemco Desk Mfg. Co RR 
Corry-Jamestown Mfg. Corp 81 


General Fireproofing Co., The...52, 53 





Globe-Wernicke Co., The 39, 155 
Hoosier Desk Co 114 
Imperial Desk Co 71 
Indiana Desk Co 174 
Jasper Desk Co 172 
Jasper Office Furn. Co 140 
Leopold Co 164 
Michigan Desk Co 50 
National Desk Co Ine 77 
Office Furniture Contractors 106 
Peerless Steel Equip. Co 163 
Shaw-Walker Co 119 
Victor Safe & Equip. Co 74, 75 
Yawman and Erbe Mfg. Co 187 


Display Hooks 


Oakville Co. Div Seovill 169 


Duplicating Machines & Supplies 


Amer. Writing Mach. Stores Div. 76 
Columbia Rib. & Carb. Mfg. Co. 54 
Harding, Milo, Co 137 
Heyer Corporation, The 177 
Ink Specialties Co 102 
Manifold Supplies Co 35 
Mittag & Volger, Inc 49 
Old Town Ribbon & Carbon Co 47 
Red Feather Products 189 
Smith, L. C., & Corona Tws 37 
Speed-O-Print Corp 159, 60 
Technygrapt The 150 
Victor Safe & Equipment Co.....74, 75 
Duplicating Machines, Used 
Mailers Service & Equip. Co 175 
Envelope Openers 
Oakville Co. Div. Scovill 169 
Envelopes 
Globe-Wernicke Co The 39, 155 
Quality Park Envelope Co 94 
Envelopes, Celluloid 
Markilo Co 107 
Veit Mfg. Co 173 


Eradicators, Ink 
Carter's Ink Co., The 115, 171 
Heyer Corp The 177 
Sanford Ink Co 97 


Erasers, Rubber 
Blaisdell Pencil Co... 120 


Dixon, Jos., Crucible Co 131 
Koh-I-Noor Pencil Co., Inc 125 
Eyelets & Eyelet Fasteners 
Bates Mfg. Co. ok 43 
Oakville Co. Div. Scovill 169 
Rivet-O Mfg. Co......... 173 
Fanfold Continuous Forms 
Hano, Philip, Co........ 55 
File Boxes, Collapsible Corrugated 
Bankers Box Co. 96 
Barkley, C. L., & Coa. 98 
Globe-Wernicke Co., The --e+-. 89, 155 
Guide System & Supply Co. .. 136 
Oxford Filing Supply Co. we 44 
Pronto File Corp... ~Es 132 
Weis Mfg. Co 67, 68, 69, 70 
File Boxes, Metal 
Art Metal Construction Co... 57 
Art Steel Sales Corp. 62, 63 
Corry-Jamestown Mfg. Corp 81 
Globe-Wernicke Co., The 39, 155 
Peerless Steel Equip. Co. 163 
Pronto File Corp... . sitivias 
Rockwell-Barnes Co. . os 
Shaw-Walker Co. 119 


Victor Safe & Equip. Co. 04, 75 
Weis Mfg. Co. 67, 68, 69, 70 


Filing Cabinet Ball & Roller Bearings 
Kilian Mfg. Corp 142 


Filing Cabinets, Insulated 
Shaw-Walker Co. 119 


Victor Safe & Equip. Co. 74, 75 
Filing Cabinets, Metal 
Anderson-Hickey Co. 78 
Art Metal Construction Co 57 
Art Steel Sales Corp 62, 63 
Bentson Mfg. Co 141 
Browne-Morse Co. 124 
Corry-Jamestown Mfg. Corp 81 
General Fireproofing Co., The....52, 53 
Globe-Wernicke Co., The 39, 155 
Peerless Steel Equip. Co 163 
Pronto File Corp........... 132 
Shaw-Walker Co ; 119 
Victor Safe & Equip. Co. 74, 75 
Yawman and Erbe Mfg. Co. 167 
Filing Cabinets, Wood 
Art Metal Construction Co. 57 
Art Steel Sales Corp. 62, 63 
Business Efficiency Aids 173 
General Fireproofing Co., The...52, 53 


Globe-Wernicke Co., The 39, 155 


Imperial Methods Co. 2 73 
Indiana Desk Co 174 
Michigan Desk Co, 50 
Peerless Steel Equip. Co 163 
Shaw-Walker Co 119 
Victor Safe & Equip. Co 74, 75 
Weis Mfg. Co. 67, 68, 69, 70 
Yawman and Erbe Mfg. Co 167 
Filing Supplies 
Acco Products, Ine 126 
Aigner, G. J., Co. 95 
Art Metal Construction Co 57 
Barkley, C. L., & Co 9& 
Browne-Morse Co. 124 
Cooke & Cobb Co., The 122 
Corry-Jamestown Mfg. Corp 81 
Daco Card & Index Co 170 


52, 53 
39, 155 


General Fireproofing Co., The 
Globe-Wernicke Co., The 


Guide System & Supply Co 136 
Imperial Methods Co. 73 
Oxford Filing Supply Co 144 
Pronto File Corp 132 
Quality Park Envelope Co. ~ 
Rockwell-Barnes Co RH 
Shaw-Walker Co. 119 
Veit Mfg. Co 173 
Victor Safe & Equip. Co 74, 75 
Wabash Cabinet Co., The 65 
Warshaw Mfg. Co. 138 
Weis Mfg. Co 67, 68, 69, 70 
Yawman and Erbe Mfg. Co 167 
Filing Tables 
Toledo Metal Furniture Co 128 
Finger Pads 
Melind, Louis, Co 91 
Speed Products Co. 143 


Folders (See Filing Supplies) 


THE CLASSIFICATIONS 
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THE CLASSIFICATIONS 


(Continued from page 


Fountain Pens 
Carter's Ink Co 
Esterbrook Pen 
Kahn, David, 
Parker Pen Co., 
Sheaffer, W. A., 

Gummed Cloth Rings 


The 
Co., The 
Ine 
The 
Pen Co 


Dennison Mfg. Co 
Graff, Geo. B Co 
Warshaw Mfg. Co 
Gummed Tape 
Dennison Mfg. Co 


Gummed Tape Sealing Machines 


Metal Specialties Mfg. Co 
index Card Signals 

Cook, H. C., Co 

Graff, Geo. B Co 

Victor Safe & Equip. Co 74 
Index Tabs 


Aigner, G. J., Co 
Barkley, €. L., & Co 


Globe-Wernicke (« The 29 
Guide System & Supply Co 
Markilo Co 

Melind, Louis, Co 


Shaw-Walker Co 
Sheppard, The €. E., Co 
Speed Products Co 
Veit Mfg. Co 
Victor Safe & 
inks, Adhesives, Ete. 
Carter's Ink Co., The 
Continental Ink Co 
Dennison Mfg. Co 
Higgins Ink Co., Ine 
Ink Specialties Co 
Melind 
Parker 


Equip. Co 74 


Louis, CC 

Pen Co 
Rivet-O Mfg. Co 
Sanford Ink Co 
Sheaffer, W A 

inkstands 
Sengbusch 

Labels 
Dennison Mfg. Co 
Imperial Methods Co 
Oxford Filing Supply Co 
Warshaw Mfg. Co 
Weis Mfg 

Ladders, Library, Store & Vault 
Cotterman, I. D 


The 


Pen Co 


Self-Cl. Inkstand Co 


Pencils 
Co 


Leads for Mechanical 
Dixon, Jos., Crucible 
Kahn, David, Ine 
Rite-Rite Mfg. Co 
Sheaffer, W. A Pen Ce 


Leather Goods 
Doppelt, Charles, & Co 
Nat'l Brief Case Mfg. Co 


Leather Upholstered Furniture 
Bright Chair Co 


Ehrlich Upholstery Works 
Gunlocke, The W. H., Chair ¢ 
Jasper Chair Co 112 
New Indiana Chair Co 
Letterheads 

National Engraving (« 


Letter Trays (See Desk Trays 


Library Equipment 


Art Metal Construction (¢ 

Art Steel Sales Corp 62 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co The. 52 
Globe-Wernicke Co The 39 
Peerless Steel Equip. ¢ 
Shaw-Walker Co 

Yawman and Erbe Mfg. Co 


Lithographed Continuous Forms 
Hano, Philip, Co., Ine 


Lockers and Storage Cabinets 
Anderson-Hickey Co 
Art Metal Construction (< 
Art Steel Sales Corp 62 
Browne-Morse Co 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co., The 52 
Globe-Wernicke Co., The 39 
Lyon Metal Ine 
Pronto File Corp 
Shaw-Walker Co 
Yawman and Erbe 


Locks, Drawer, 
Wonder Lock 


Loose Leaf Books & Systems 
Aigner, G. J., Co 
National Blank Book Co 
Sheppard, The C. E Co 
Stationers Loose Leaf Co 
Wilson-Jones Co 


Products 


Mfg. Co 


Showcase, Ete 


Loose Leaf Sheet Covers, Celluloid 


Markilo Co 
Loose Leaf Metals and Devices 
Sheppard, The C. E., Co 


Wilson-Jones Co 


Co f 68. 49 


171 
54 
151 
41 


129 


129 


102 


Mail Distributors 
Globe-Wernicke Co., The 39, 155 
Victor Safe & Equip. Co. 74, 75 
Manifold Books & Business Forms 
Hano, Philip, Co 
Map Tacks 
Graff, George B Co 11] 
Moore Push Pin Co 17 
Maps, Globes, Ete. 
Rand MeNally & Co 99 
Matehed Office Suites 
Art Metal Construction Co 7 
General Fireproofing Co., The. 52 
Globe-Wernicke Co., The 39, 15 
Leopold Co 164 
Shaw-Walker Co 119 
Memorandum Books 
National Blank Book Co 110 
Rockwell-Barnes Co Re 
Wilson-Jones Co Ro 
Memorandum Devices 
Bates Mfg. Co 4 
Finch & MeCullouch 14 
Mending Tape 
Dennison Mfg. Co 129 
Warshaw Mfg. Co 138 
Metal Badges, Checks, Tokens, Ete 
Dayton Stencil Works 17 
Meyer & Wenthe, Inc 10 
Moisteners 
Metal Specialties Mfg. Co 102 
Rivet-O Mfg. Cx 17 
Sengbusch Self Cl. Inkstand Ce 6 
Numbering Machines 
Amer, Numbering Machine (« | 
Bates Mfg. Co 4 
Melind, Louis, Co 9] 
Roberts Numbering Mach. Co 144 
Office Partitions and Railings 
Globe-Wernicke Co., The 
Office Prtg. Outfits 
Fulton Specialty Co 134 
Pads, Figuring 
National Blank Book Co 110 
Rockwell-Barnes Co af 
Wilson-Jones Co go 
Paper 
Paton Paper Corp 157 
Rockwell-Barnes Co Ré 
Paper Clamps 
Acco Products, Inc 12¢ 
Automatic Pencil Sharpener C¢ 104 
Esterbrook Pen Co Inc 154 
Oekville Cc Div. Seovill 169 
Paper Clips 
Acco Products, Inc 12¢ 
Cook, H. C., 158 
Graff, Geo. B Co 111 
Oakville Co. Div. Scovill 149 
Vail Manufacturing Co 90 
Paper Fastening Machines 
Automatic Pencil Sharpener (<« If 
Bates Mfg. Co 43 
Hotchkiss Sales Co BF 
Markwell Mfg. Co 162 
Speed Products Co 14 
Vietor Safe & Equip. Co 74, 7 
Paste (See Inks, Adhesives, Et 
Pencil Sharpeners 
Automatic Pencil Sharpener (¢ l 
Graff, Geo. B., Co 
Koh-I-Noor Pencil ¢ 
Pencils, Mechanical 
Carter's Ink Co., The 115 
Kahn, David, Ine 15 
Parker Pen Co The f 
Rite-Rite Mfg. Co 107 
Sheaffer, W. A., Pen Co 41 
Pencils, Paper Wound 
Blaisdell Pencil Co 12! 
Pencils, Wood Cased Lead 
Blaisdell Pencil Co 12¢ 
Dixon, Jos Crucible Co l 
General Pencil ¢ 168 
Koh-I-Noor Pencil (Cc 2 
Linton Pencil Co 7 
Penholders 
Dixon, J Crucible C« 125 
Esterbrook Pen Co.. Inc 
Pens, Steel 
Esterbrook Pen (Ce Inc j 
Sengbusch Self Cl. Inkstand Co fe 
Pins and Pin Containers 
Oakville Co. Div. Seovill 
Vail Mfg. Co au 
Platens, Typewriter 
Amer. Writing Mach. Stores Dis 7 
Ames Supply Co oF 
Postal Scales 
Hanson Scale Co 107 
Pelouze Mfg. Co 149 
Triner Scale & Mfg. Co 1¢ 
Presentation Covers 
Oxford Filing Supply Ce 144 


Price & Sign Markers 
Specialty Co 134 


Fulton 


Publishers 
British Stationery Exporter....165. 
Punches 
Acco Products, Inc 
Bates Mfg. Co 
Globe-Wernicke Co The 9 
Metal Specialties Mfg. Co 
National Blank Book Co 
Wilson-Jones Co 
Push Pins 
Moore Push Pin Co 
Oakville €« Div Scovill 
Ribbons and Carbons 
Allen & Co 
Allied Carbon & Ribbon Mfg 
Corp 
Amer. Writing Mach. Stores Div 
Ames Supply Co 
Buckeye Ribbon & Carbon Co 
Carter's Ink Co., The 115, 
Codo Mfg. Corp 
Columbia R. & C. Mfg. Co 
Little, A. P Inc 
Manifold Supplies Co 
Mittag & Volger, Ine 
Old Town Rib. & Carb. Co 
Pacifie Carb. & Rib. Mfg. Co 
Peerless Key-Imperial Mfg. Co 
Phillips Process Co 145 
Royal Typewriter Co Inc 
Storms, H. M., Co 
Underwood Elliott Fisher Back C 
1’. S. Typewriter Ribbon Mfg. Co 


Co 


Webster, F. S 
Rubber Stamps 


Bankers & Merchants Stamp Works 











Melind, Louis, Co 
Meyer & Wenthe, Inc 
Safes 
Art Metal Construction Co 
Diebold Safe & Lock Co 
General Fireproofing Co., The 5 
Globe-Wernicke Co The 39 
Schwab Safe Co., The 
Shaw-Walker Co 
Victor Safe & Equip. Co 7 
Yawman and Erbe Mfg. Co 
Safes, Used 
Aeme Safe Co 
Scrapbooks 
Globe-Wernicke Co., The 39 
Weis Mfg. Co 67, 68, &§ 
Secretary Desks 
Art Metal Construction Co 
General Fireproofing Co., The 5 
Globe-Wernicke Co., The 39 
Peerless Steel Equip. Co 
Shaw-Walker Co 
Wabash Cabinet Co The 
Shelving 
Art Metal Construction Co 
Browne-Morse Co 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co., The 
Globe-Wernicke Co., The 
Lyon Metal Products, Inc 
Shaw-Walker Co 
Stamp Pads 
tates Mfg. Co 
Carter's Ink Co., The 115 
Fulton Specialty Co. 
Melind, Louis, Co 
Mey & Wenthe, Inc 
Phillips Process Co 145 
Rivet-O Mfg. Co. 
Rockwell-Barnes Co 
Victor Safe & Equip. Co 7 
Stands for Office Machines 
Ames Supply Co. 
Anderson-Hickey Co 
Art Steel Sales Corp 6 
Fair Furniture Co 
General Fireproofing Co The 
Globe-Wernicke Co The 39 
Harter Corp 
Metalstand Co 
Peerless Steel Equip. Co 
Sturgis Posture Chair Co 


Toledo Metal Furniture Co 


Staple Extractors 


Metal Specialties Mfg. Co 
Staples and Stapling Machines 

Bates Mfg. Co 

Hotchkiss Sales Co. 

Markwell Mfz. Co 

Metal Specialties Mfg. Co 

Oakville Co. Div Scovill 

Speed Products Corp 

Vail Manufacturing Co 
Stencils, Brass 

Dayton Stencil Works 
Stenographer’s Note Books 

National Blank Book Co 

Rockwell-Barnes Co 
Stools 

Harter Cort 


Metalstand Co 


Toledo Metal Furniture Co 


Storage and Transfer Cases 


Art Metal Construction Co 
Art Steel Sales Corp 
Bankers Box Co 


166 


102 
110 
a9 


163 


119 





Barkley, C. L., & Co 98 
Bentson Mfg. Co 141 
Browne-Morse Co 124 
Corry-Jamestown Mfg. Corp 81 
General Fireproofing Co., The...52, 53 
Globe-Wernicke Co., The 39, 155 
Guide System & Supply Co 136 
Hedges Mfg. Co 103 
Imperial Methods Co 73 
Peerless Steel Equip. Co 163 
Pronto File Corp 132 
Rockwell-Barnes Co 86 
Shaw-Walker Co 119 
Weis Mfg. Co 67, 68, 69, 70 
Yawman and Erbe Mfg. Co. 167 
Strong Boxes, Fire Protected 
Diebold Safe & Lock Co 148 
Tables 
Art Metal Construction Co 57 
Browne-Morse Co. 124 
Corry-Jamestown Mfg. Corp 81 
General Fireproofing Co., The...52, 53 
Globe-Wernicke Co., The 39, 55 
Lyon Metal Products, Inc 127 
Mutschler Bros. Co 142 
Peerless Steel Equip. Co 163 
St. Johns Table Co 149 
Shaw-Walker Co 119 
Victor Safe & Equip. Co 74, 75 
Tags 
Dennison Mfg. Co 129 
Tax Accounting Systems 
Ideal System Co., The 138 
Telephone Accessories 
Bates Mfg. Co 43 
Victor Safe & Equip. Co 74, 75 
Telephone Stands 
Art Metal Construction Co 57 
Art Steel Sales Corp 62, 63 
General Fireproofing Co., The...52, 53 
Globe-Wernicke Co The 39, 155 
Peerless Steel Equip. Co 163 
Shaw-Walker Co 119 
Yawman and Erbe Mfg. Co 167 
Thumb Tacks 
Graff, George B Co 111 
Oakville Co. Div. Scovill 169 
Ticket Holders 
Oakville Co. Div. Seovill 169 
Vail Manufacturing Co 90 
Trimming Boards 
Amer. Photo Laboratories 106 
Type, Typewriter 
Amer. Writing Mach. Stores Div 76 
Ames Supply Co 96 
Typewriter Cleaning Material 
Amer. Writing Mach. Stores Div 76 
Ames Supply Co 96 
Clarotype Co. 170 
Mittag & Volger, Inc 49 
Rivet-O-Mfg. Co 173 
Sanford Ink Co 97 
Webster, F. S Co. 2 
Typewriter Cushion Keys 
Amer. Writing Mach. Stores Div 76 
Ames Supply Co 96 
Peerless Key-Impertal Mfg. Co 156 
Speed Key Mfg. Co 174 
Speed Products Co 143 


Typewriter Cushion Knobs and Bases 


Amer. Writing Mach. Stores Div... 76 
Ames Supply Co 98 
Peerless Key-Imperial Mfg. Co 156 


Typewriter Parts and Tools 
Amer. Writing Mach. Stores Div 76 
Ames Supply Co 96 


Typewriter Tables 


See Stands for Off. Mach 
Typewriters, Mfrs. of 

Royal Typewriter Co 45 
Smith, L. C & (Corona Type- 


writers oi 
Underwood Elliott Fisher Back Cover 


Typewriters, Rebuilt and Used 
Amer. Writing Mach. Stores Div... 76 
Visible Systems Equipment 
Aeme Visible Records, Inc 87 
Aigner, G. J Co 95 
Art Metal Construction Co 57 
Diebold Safe & Lock Co 148 
Globe-Wernicke Co., The 39, 155 
Mailers Service & Equipment Co..175 
National Blank Book Co 116 
Postindex Visible Files 57 
Shaw-Walker Co 119 
Sheppard, C. E., Co 58 
Stationers Loose Leaf Co 64 
Victor Safe & Equip. Co 74, 75 
Wilson-Jones Co &Y 
Yawman and Erbe Mfg. Co 167 
Waste Baskets 
Art Steel Sales Corp 62, 63 
Corry-Jamestown Mfg. Corp 81 
General Fireproofing Co., The....52, 53 
Globe-Wernicke Co., The 39, 155 
Peerless Steel Equip. Co 163 
Shaw-Walker Co 119 
Wholesale Stationery 
Associated Stationers Supply Co.....103 
Bainbridge, Kimpton & Haupt 147 





_WANTS AND +¢ 


The rate for classified advertisements is 


SITUATIONS WANTED 

SALESMAN WITH EXCELLENT RECORD first in stationery, later in 
office furniture, is open for new connection, For last five years has 
traveled principally in Michigan, Ohio, Indiana and Kentucky. Has also 
sold elsewhere in the Middle West. Thoroughly equipped to give satis- 
factory service to manufacturer of wood furniture or other lines sold 
to commercial stationers. Top references. Address K-187, care Office 
Appliances, Chicago. 


COMPETENT TYPEWRITER MECHANIC with considerable experience 
as well on adding machines is open for new connection preferably in 
or not far from Grand Rapids, Mich. Will consider other locations. 
Well trained in manufacturers’ agencies Address K-185, care 
Office Appliances, Chicago. 


SALESMEN WANTED 


SALESMEN WANTED—Well-known manufacturer of bank passbooks and 
checkcases offers unusual SIDELINE opportunity to a limited number 
of bank supply and stationery salesmen. Use of patented machinery 


permits quoting low prices on super-quality line. We make all styles 
of passbooks including N.C.R. and Burroughs machine; also all styles 


of check-cases. Impressive sales portfolio and selling plan will enable 
you to produce results immediately. Write today for complete informa- 
tion. Address Y-278, care Office Appliances, Chicago. 


AN EXCELLENT SIDE LINE or part-time line. Selling filing and mail- 
ing and Sales Promotion Envelopes, folders, pockets and covers to 


Banks, Insurance Companies, Lawyers, Accountants, City and County 
Departments on a liberal commission basis. Exclusive territory open 
in many cities and states. Write fully about yourself. Address Box 


Y¥-281, care Office Appliances, Chicago 

SALESMEN WANTED: To sell a most complete line of albums for 
photo and commercial purposes. These are most attractive and low 
in price. Write for complete details. Amberg File & Index Company, 
Kankakee, Illinois 

SALESMAN—Experienced Carbon and Ribbon, with following in Chicago 
Territory 4 man that can take full charge of a factory agency on 
salary and percentage basis. A real opportunity for a man that is not 
afraid of work. Must be able to furnish bond. Address Y-284, care 
Office Appliances, Chicago. 

4 REAL OPPORTUNITY for a high class mechanical specialty dis- 
tributor or salesman for Baltimore or Richmond territory. experienced 
in selling office, shipping room and industrial equipment. Write details 
Address Y-282, care Office Appliances, Chicago 
EXPERIENCED STORE MAN for office supplies 45-50 Mar 
Y-280, care Office Appliances, Chicago. 


WANTED: 
ried. Address 
SALESMAN, EXPERIENCED, WANTED for popular line Wood Office 
Desk. Write advising territory you cover to Y-279, care Office Appliances, 
Chicago. 


MECHANICS WANTED 


TYPEWRITER AND ADDING MACHINE mechanic wanted: State age, 
experience, draft status and salary wanted. No objection to elderly 
man or one with physical Spirit Publishing Co., 
Punxsutawney, Pa 


minor handicap. 


ADDING MACHINE MECHANIC, also Typewriter, Addressograph, Multi- 
graph Mechanic. Good salary. Pruitt Office Machines, 425 N. La Salle, 
Chicago. 


REPRESENTATIVES AVAILABLE 


ARE YOU GETTING YOUR SHARE of Government business? I sold 
$250,000.00 worth of Office Appliances and Stationery last year to Gov- 
ernment Offices on the West Coast and in the Hawaiian Islands. Would 
be interested in contacting manufacturers who desire this business in 
this territory and who also want Dealer representation. Twenty-five 
vears experience in this field. Highest financial and character reference 
Write advertiser, Room 262, 6305 Yueea St., Los, Angeles, California. 
SALESMAN COVERING NEW ENGLAND for leading stationery manu- 
facturer is in a position to handle one additional line. Enjoys fullest 
confidence of New England stationers. Will consider anything worth 
while in stationery, furniture or supply test of references Address 
K-186, care Office Appliances, Chicago. 


AM INTERESTED in handling Office Equipment lines as Dealer or 
Distributor for the Rocky Mountain States—-25 years experience. Address 
K-184, care Office Appliances, Chicago 


WANTED TO BUY RETAIL BUSINESS 


Stationery and Office Machine and Equipment 
Reply giving full information, Room 262, 


DESIRE TO PURCHASE 
business in Southern California. 
6305 Yuecea St., Los Angeles 


OFFICE SUPPLY & EQUIPMENT STORE FOR SALE—REAL OPPOR 
TUNITY FOR SOMEONE: Well established office supply and equipment 
store for sale. Sale includes franchise on Royal Standard and Portable 
Allen Wales Agency and many other exclusive agencies. Store 
Chicago, in Illinois, and is exculsive locally and in 


agencies, 
is 100 miles from 


quite a large area Stock inventories at $8,000.00. Must sell at once 
due to expected induction into service. Will help with store until called. 
Stock is clean, staple, saleable merchandise Employ two clerks, have 
no mechanic at present. Large repair and service income. Small rental 
overhead. John A. Stih, 815 First St., La Salle, Illinois 


2 SATE 





eight cents a word, minimum charge, $1.60. 


PERSONAL 








JACK LE VAUGHN, contact T. J. Butler at 1347 State Street, East 


St Louis, Illinois 


SALES LETTERS 





LETTERS WILL BUILD SALES: For years I have built letters that 
pull sales. You need them more than ever now. Send me your data 
for new letters, or unsuccessful letters for reshaping. Particulars on re- 
quest. Address H. M. Goldthwait, 1659 Broadway, Denver, Colorado. 








TRADE SCHOOLS 
4 simplified Practical 
their own business. 


WEBER TYPEWRITER-MECHANICS SCHOOL. 
Homestudy Course. Our students now operating 
Division 2, Canton, Ohio. 


FOUNTAIN PEN REPAIRING 
ALL MAKES Pens, Pencils, Desk Sets, etc. Repaired Usually 2 to 24 
hour service. Standard prices. Welty Pen & Repair Co., 38 S. State St., 
Chicago. 


ADDING MACHINE PARTS, TYPE, ETC. 


LARGE STOCKS of new and used Adding and Calculating Machine 
Parts available. Quotations furnished on specific parts upon request. 
I. A. Dehn, Jr., 1643 101st Ave., Oakland, Calif. 


FOR SALE AND WANTED TO BUY, USED EQUIPMENT 


ELLIOTT-FISHER, surroughs, Moon Hopkins, Adding-Calculating Ma- 
chines, Dictaphones, Ediphones, bought and sold. Chicago Office Appli- 
ance Co., 529 S. Wells St., Chicago. 


ELLIOTT-FISHER Machines, Adding Machines, Comptometers, Burroughs 
and Monroe Calculators, Typewriters and all office machines bought 
and sold. Teeter-Warsh Co., 849 N. 3rd St., Milwaukee, Wis. 





BURROUGHS, MOON HOPKINS, Elliott-Fisher Bookkeeping Machines, 
Comptometers, all makes calculators bought and sold. Dorrell-Markel, 
93 8S. 11th, Minneapolis, Minn 


BURROUGHS Duplexes, Moon Hopkins, Bookkeeping Machines, Kardex. 
All types office machines bought and sold. Fort Pitt Typewriter Co., 
644 Liberty Ave., Pittsburgh, Pa. 

BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington Accounting 
Machines, and everything in the office machinery line. State model, 
serial number and we will quote highest cash prices. International Office 
Appliances, Inc., 326 Broadway, New York City. 

ELLIOTT-FISHER machines, calculating machines, adding machines—all 
office equipment, bought and sold. W. J. Crowley Company, 434 Cas- 
well Bldg., Milwaukee, Wis. 
DICTAPHONES 
and purchases of 
Dictating Machine Co., 


EDIPHONES—Foremost 
dictating equipment. 
235 Fifth Ave., 


specialists in rebuilding, sales 
Write for catalog. American 
New York, N. Y. 
KARDEX, ACME, all makes used visible filing equipment. Thousands 
of reconditioned cabinets, panels, books, always on hand. Special 
service and prices to dealers for purchase or sale. Get our quotations. 
Chas. 8. Nathan, Inc., 548 Broadway, New York. 
KARDEX, ACME POSTINDEX, ete., visible filing equipment of all 
types bought and sold. We specialize in this field and offer full co- 
operation to Commercial Card System, 135 Grand St., New 
York City 


dealers 


GUARANTEED REBUILTS, KARDEX, other visible systems, attractively 
refinished, thoroughly rebuilt for years of additional service, moderately 
priced. Used equipment also bought and exchanged. Universal Office 
Equipment Co., 561 Broadway, New York, N. Y. 


VISIBLE EQUIPMENT bought, sold and exchanged. We specialize in 
rebuilt Kardex, Acme and International Visible Factograph cabinets, as 
well as other makes. We can supply new improved brass shift rods 
(that will not break), for International cabinets, also cards and card 
holders. Have available credit authorization equipment in one line tube 
panels, and 5x1 pocket panels, for reasonable prices. Write and tell 
us what Visible Equipment you need or have for sale. Special prices to 
Dealers. E. H. Heineman, 4 North Eighth Street, St. Louis, Mo. 





Sealers, 
Making 


ADDRESSOGRAPHS, Duplicators, Dictaphones, Multigraphs, 
Folders, Typewriters, Adding Machines. Write for FREE Money 
Circular. Pruitt Office Machines, 527 Pruitt Bldg., Chicago. 
WANTED TO BUY-Friden Calculating Machines. G. L. Rogers, Inc., 
407 South Dearborn Street, Chicago 
FOR SALE—Niagara Duplicators demonstrator models K-2 Electric— 
A-F-4 Electric, C-2-R Push Feed tox Y-277, care Office Appliances, 
Chicago. 

WANTED TO BUY FOR CASH—International Payroll Machines. Ad- 
dress Y-283, care Office Appliances, Chicago 





Small Business Needs “Big Brothers” More Than Ever 


Following are significant extracts from an article by Florence M. Dart, 
titled as above, which appeared in Domestic Commerce for September 3: 

“Small business—the dealer—faces a fight to survive. In many fields 
his normal supplies are drastically cut, in instances they no 
longer exist If he is to continue through the war, he must be helped 
Big business—the manufacturer—is the logical and rightful one to give 
such help. 

“In the highly competitive pre-war days, most 
mighty proud of their role of ‘Big Brother’ to their dealers 
ranked with quality of product in their selling efforts. And this service 
ranged from expert advice on merchandising to elaborate and expensive 
advertising helps. 

“Then came the war. Priorities, curtailments, and, finally, restrictions 
on many consumer goods were the inevitable result 

“Fortunate manufacturers were able to switch over to war production 
Thus, they transferred their customer accounts from dealers to Uncle 
Sam. But small business outlets had no such substitution to look for 
ward to. 

“Small retailers are beginning to disappear from the Their 
demise is inevitable in some cases. But surely it is to the advantage 
of all manufacturers to keep as many alive as is humanly possible. For 
after the peace, these now-suffering dealers will be the ones who will 
swing into consumer selling with old-time might and main. 

“Ways of giving aid and comfort to these outlets are many For in 
stance, there are moving pictures and slide films. Here is the most 
dramatic method of giving the small retailer a helpful story And it’s 
technique to many manufacturers. Surely, it could be used 
trade relations and to ease the retailer’s wartime 


some 


manufacturers were 
service 


scene, 


not a new 
to maintain 


good 


load. It affords an opportunity for the manufacturer to do a long 
range tutoring job in how to sell, how to display, how to improve 
store appearance, how to build satisfied customers and repeat business 
And, most important, through ‘movies’ the manufacturer can show the 


dealer how to overcome to a degree at least, his wartime obstacles 


An Opportunity for the Manufacturer 


“Whether the manufacturer has products to sell or not, it 

seem timely for him to go a bit outside his own field in such promotion 
show through pictures how the retailer can sell 
products to better advantage. He can give sug 
touch on such outside 


would 


For instance, he can 
and display all his 


store fields as 


gestions on irrangement and 
lighting 

“Accounting records are puzzling 
never were they more important 
this muddle and also keep these 
many of the tax problems 

“The same ingenuity used so successfully by manufacturers to promote 
sales in our pre-war buyer’s market, can be turned with equal skil 
to helping their dealers survive in today’s seller's market. These smal! 
dealers have been one of the manufacturer's prime assets in the past 
They have been the necessary link between the factory and the ultimate 
They have built profits for the manufacturer as well as for 

Rehabilitating them, or training a new crop of inexperi 
after the war, would be a long, painful, and costly 


matters to many retailers Yet 
Manufacturers could feasibly clarify 
small business customers informed or 


customer, 
themselves. 
enced dealers, 
operation. 

“Certainly these undeniable facts prove conclusively that big business 
has a job to do right now. And this job is to give all possible aid to 
small business. Manufacturers must play their ‘Big Brother’ roles wit! 
greater care and foresight than ever before. They must give better 
performances all during the war or else they will face a mighty 
slim audience of dealers ready and eager to sell their goods after the 
pe ace,”’ 

—— > --— 
Tax Program Requires Immediate Action 

Immediate and concrete action in the adoption of a broad anti-infla 
tionary program and a comprehensive but sound tax bill are urgently 
necessary, it is pointed out by Henry H. Heimann, executive manager 
National Association of Credit Men, in the association's mid-monthly 
review of business released September 15 to its 20,000 manufacturing, 
wholesaling and banking members 

The multiplicity of recent tax proposals, the credit executive declares, 
has left “‘tax-conscious citizens in a virtual daze 

“The most important piece of tax legislation ever attempted has beer 
beset with tax programs as varied as the winds. If our military leaders 
changed their over-all strategy as frequently as tax changes have beer 
proposed there ‘would be little hope for us in the war.” 

The tax situation, Mr. Heineman points out, is involved, but “there 
can be no confusion about some of the facts about our present tax 
outlook and the type of tax legislation that is needed 

“First, no one can dispute the fact that the new tax legislation must 
produce more taxes than any previous tax bill in our history 

“Second, if we are really serious about this war calling for an all-out 
effort by everyone—and heaven help us if we are not—then everybody 
must pay a tax, and by everybody we must mean those in the lowest 
income brackets, where the vast new purchasing power is being largely 
received. 

“Third, in considering a tax bill political consideration must be out 
This is a real war, not a political scrap, and we must have a real tax 
bill in support of the war expenditures 

“Fourth, this country has an income of some 100 billion dollars a year 
It is alleged by competent tax analysts that some seventy billions of 
this income pays no direct federal taxes. The principal reason is that 
the exemptions and minimum allowances permit so large a share to be 
non-taxable. It is therefore obvious that some system of taxation that 
will directly apply to approximately three-fourths of our national income 
must be a part of any equitable tax bill 

“Fifth, the most economical and assured method of 
income is through a withholding tax, or a sales tax, or both. We 
such provision in this bill now—not next year 

“Sixth, in writing any tax bill the rates of federal taxation must not 
be so high as to amount to confiscation Business does not desire to 
make money out of the war but it does feel it essential that no law 
is enacted that plunges it into bankruptcy through taxation or cripple 
it so that recovery in normal times is impossible without complete 
amputation of management 

“Seventh, whether or not the specific Ruml plan is the answer, the 
need for a current discharge of current tax debt is imperative. Without 
this type of program of tax liquidation, business and individuals are 
left in confusion and practically give to the government a blank check. It 
may have been less important in a | r 


realizing such 
need 


peace-time tax bill with its lowe 
rates. In a war-time bill it is imperative 

“Eight, while taxes must be levied where the income is to be found 
there is no reason why the meek and unorganized or the patriotic and 
inarticulate should be carrying more than their share of the load. The 
middle man can eventually have his patience tried to the breaking point.”’ 
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NEW TRADE LITERATURE 
(Catalogues, pamphlets, broadsides, folders and other publicity 
materials recently released) 





One of the largest and most complete catalogues of typewriter parts to 
ome off the press in a long time has just been issued to the trade by 
the American Writing Machine Stores, division of Remington Rand, Inc., 
115-117 Worth street, New York, N. ¥ Because of the expense involved in 
making up and printing the 514-page book, the company is making a charge 
of $5.00 to the dealer receiving the catalogue. This money, however, is 
refunded as soon as the recipient purchases $10.00 worth of parts, platens, 
ribbons or carbons. Amply illustrated and printed on high-grade paper, 
the catalogue lists 45,000 parts. There are 174 pages of illustrations 
ind 13 pages of typewriter tools As shown in the index page the cat- 
ilogue lists every available part for all of the leading American-made 
machines. These include Remington standard noiseless, Remington stand- 
ird, Remington (and Monarch) noiseless portable, Royal standard, Royal 
portable, L. C. Smith, Corona and Underwood standard noiseless, Under 
wood standard, Underwood noiseless portable and Underwood portable. 
Each of the various types of machine is given a section of the book in which 
is shown the part number, name of part and the price thereof. The entire 
book is constructed so that pages may be easily inserted or removed, and 
is enclosed in a black leatherette cover with gold trim. 

Ralph C. Coxhead Corporation, 333 Sixth avenue, New York, N. Y., has 
recently produced a new catalogue showing the fifty-four types available 
for use of the Vari-Typer. In addition to the type faces the book 
ilso illustrates special types, such as chemical, astrological, engineering 
mathematical, tariff symbols and the blueprint type for the Engineering 
model of the Vari-Typer which is lettering large tracings. 
The catalogue contains eighty-four pages, is pocket-size and uses a 
plastic binding which permits all the pages to lie flat. 

Finch & McCullouch.—A new 22 by 25-inch broadside featuring and pic- 
turing a large number of the firm’s products has been issued to the trade 
by Finch & McCullouch, Aurora, Ill., manufacturers of the well-known line 
of Memory Masterpieces. Printed on high-grade paper and attractively 
decorated with color, the broadside shows seventy-nine individual items, 
including armed services Memory Books, utility trays, desk calendar pads, 
telephone pads, memo books, desk banks, paper weights, perpetual calen- 
dars, letter trays and covers, pen desk sets, with or without clocks, wall 
calendars, rocker blotters, novelties and many others. Copies are available 
to the dealer on request to the company. 

Gussco Sales, Inc. A new pocket-size reference book listing the firm’s 
ines of filing supplies and systems, has been published and issued to 
the trade by the Gussco Sales, Inc., 229 East Fourth street, Los Angeles, 
the Southern California branch of the Guide System & Supply Company. The 
booklet contains eighteen pages and is enclosed in a yellow and green cover 

The Louis Melind Company, Chicago, has issued a new catalogue covering 
its line of Justrite marking devices. It is well illustrated with extra large 
The book contains seventy-two pages and a special feature is its 
being printed in blue ink which, on white paper, makes for unusual clarity 
of the various types and the illustrations shown. Dealers desiring copies 
should write to the company’s Chicago office at 362-364 West Chicago Avenue, 
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MISSING MACHINES 


The following companies ask dealers everywhere to be on the lookout for 
office machines (described and numbered beside the firm's name) which 
are reported lost, stolen or strayed. Information concerning the where- 
abouts of these machines should be forwarded to the company concerned 
at the earliest opportunity. 





Armour & Company, New Orleans, La... Woodstock typewriter, No. 
26358. This machine is reported stolen from Armour’s New Orleans office. 
Information concerning its whereabouts should be telegraphed to the 
ibove address or to H. F. Peterson, purchasing agent, Armour & Company, 
Union Stock Yards, Chicago, Ill 

Addressing Machine Equipment Company, 
N. Y.—Royal standard, pica type, serial No. 958665. 
customer of the firm. 

Western Typewriter Company, Topeka, Kans.— Royal portable 
Reported stolen from car of customer in Kansas City 

Dobke Typewriter Exchange, 2050 Boulevard, Jersey 


Smith typewriter, No. 8-1266997, pica type 


326 Broadway, New York, 
Reported stolen from 


$S-1038431. 


City, N. a2 ms. SS 











BUSINESS OPPORTUNITIES 


Dealer in Larger Store Wants Catalogues. Walter M. Thomas, owner 
ind operator of the Thomas Office & School Supply, Rogers City, Mich.. 
has recently moved his company into a laiger store in the downtown 
business district where he plans to install 1dditional stock For that 
reason he is interested in new items and desires to received catalogues 








from manufacturers and jobbers 
— 


Current Corporation Reports 

Burroughs Adding Machine, the parent company, reports for the six 
months ended June 30, 1942, net income of $1,600,445 after all charges 
including provision of $4,380,000 for federal income and excess profits 
equivalent to S82 cents a share This compares with a net income 
180,744, or 44 cents a share for the like 1941 period when federal 
taxes amounted to $1,825,000. (Chicago Sun, September 7, 1942.) 

Joseph Dixon Crucible 4 dividend of $1 a share was declared by the 
Joseph Dixon Crucible Company. The same amount was paid on June 30 
The directors also authorized a wage and salary dividend of 6 per cent of 
their third quarter’s compensation in 1942 from current profits to those 

tively employed on September 30. (New York Times, August 27, 1942.) 

L. C. Smith & Corona Typewriters, Inc., and subsidiaries report for the 

il vear ended June 30, net income of $1,327,179, equivalent to $4.52 
; This compares with a net income of $1,035,040, or $3.46 a 
preceding year Provision for federal and foreign 
against $960,612 in the year ended 
September 15, 1942.) 


taxes, 


if &9 


mmon share 
share in the 
taxes amounted to $2,513,878 
1941. (New York Herald-Tribune, 
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PATENTS 


Copies of patents shown here can be obtained 
from the Commiasioner of Patents, Washington, 
D. C., for ten cents each in cash, postoffice 
money orders or certified check. Stamps and 
personal checks not accepted. 





2,293,742 Copyholder. Sam D. Mathews and 
James R. Brandt, Houston, Tex.; said Brandt as 
signor to said Mathews Application November 
1940, Serial No. 366,652 Granted August 25, 1942 





2,293,769 Manifolding Apparatus for Writing 
Machines. John Q. Sherman, Dayton, Ohio; Katl 
erine M. Sherman, William C. Sherman, and Well 
more B. Turner, executors John Q. Shermar 
leceased Application Janua 1 
7O8 902 Granted August 2 1942 





2,293,99 Eraser for Mechanical Pencils. John I’ 
Lynn, Chicago, Ill assignor to Dur-O-Lite Pencil 
Company, Melrose Park, Ill, a corporation of De 
ware Application March 7, 1940, Serial No 22 70 


Granted August 25, 1942 


2,294,070 Fountain Pen. John B. Carr, Wate 


town, N. Y Application February 27, 1942, Seria 
No. 432,695 Granted August 2 1942 


2,294,111. Caleulating Machine. Carl M 
San Leandro, Calif., assignor to Friden Calculating 
Machine Co., Inc a corporation of California Ay 
plication February 12 Lode Serial N¢ 84 
Granted August 25, 1942 


294,486. Manifolding Stationery. Milton C. Stern, 
Dayton Ohio, assignor to The Egry ke gister Con 
pany, Dayton, Ohio, a corporation of Ohio Applica 


tion December ¢ 1940, Serial Ne 368.90) Grante 
September 1, 1942 

2,294,596. Fountain Pen. Kenneth Dole, Melrose 
Mass. Application August 6, 1940, Serial No. 3 5 


Granted September 1, 1942 


2,294,662. Typewriting Machine. William F. He 





mond, Clinton, Conr nl nor to I wood Elliot 
Fisher Company, New Y N. ¥ 4 corpora n 
Delaware Application June 2 1940, Serial No 12 
i173. Granted September | 42 


2,204,722. Typewriting Machine. Ronald D. Dodge 
Rochester, N. ¥ assignor rr tusir 

Machines Corporation, New Y rk, N 
of New York Application October 


No. 234,5¢ Granted September 
2,294,85 Register. Ezra G. Smith 
assignor, by mesne assignments, to 





vices, Incorporated, Orange N. 2 I or 
New Jersey Application March 8, 1941, Serial Ne 


j82, 309 Granted September 1 1942 


2,294,948. Calculating Machine. Harold T. Aver 
Oakland, Calif., assignor to Marchant Calculating Ma 


chine Company, a corporation of California Applica 
tion April 29, 1940, Serial 332,221. Granted Septembe 
8, 1942 


2,295,210. Illuminated Platen. Charles V. G 


sohn, San .- Calif.. assignor to Sherman Haynes 
San Diego, Calif Application February 2 1940 
Serial No. 320,087. Granted September &, 1942 


5,603 Stapling Device. Paul Purehard, Pit 
Pa Application September 23 
31,322. Granted September 1 194 





95,748 — petapg- fr Frank V. Moore 
los Angeles, Calif., assignor to. n M. Alfor Galva 
Il Applicat: ion May 22 oat Serial No 14,610 
Granted September 15, 1942 
2,295,911 Fareers. Foot Construction. John H 
Page Muskegon Mi assignor to The Shaw 
Walker ¢ ompany Muskegon, Micl a corporation of 
Michigar Applicatior 7h s 441, Serial No. 392 


Deniied Maaheniied l ‘] 


1 William A. Gabri 
to L. C. Smith & Coron 
N. ¥ a corporatior f 

0 40. Serial Ne 


295,921 Teparores pet Charles Walker 
se N. ¥ signor 








DESIGN PATENTS 


20. Design for a Chair. Frank 1D). Field 
Wood, Elkhart, Ind issignors to P 
Corporation, Elkhart, Ind 1 corporatior 
Sng June 3, 1942, Serial No. 107,08 


liang 
(iranted Aug 25, 1942 





40. Design for a eget or Similar Article 


lbavid Kahn, Woodcliff, N issignor to David Kal 
Inc., North Bergen Towns son County, N 
a corporation of New rsey ication June 





Serial No. 107,102 


133,620 —ninninig for a Sa ae Machine. R 
sell G. Thomps i y & ‘ » Remi 





ton Rand Ine 7 N.Y porat of 1 
ware Appliecatior 12 iM Serial N 02 
Granted September 1 442 


133,698 Design for . Drop Cow peng en I 
G. Eubanks, Pasader 


ind one-half per cent to Wrench ‘E \ ighar Pasa 
lena, Calif nd five per cent to Robert M. MeManiga 
Compton, Calif Appl tion February 18 442, Seri 
No 105 8x1 Granted September & , 


133,710 Design for a Gummed Paper Tape Dis- 
penser. Harry F. Gilliam, Kansas City, Mo. Apr 
tion March 2 1942, Seria N 06,047 G 


Septem be 8 
It nt 
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He Trade Aoarnal of the Office Equipment Industry 








WELCOME TO CHICAGO! 

ONCE again the members of the various divisions of the stationery industry 

in Chicago welcome delegates and visitors to the annual convention of 
the National Stationers Association. This time the conclave is shadowed by 
the clouds of war, making it of greater significance than ever before because 
it affords opportunity to solve the problem of how the industry may contribute 
most effectively in the program of prosecuting the war to a successful con- 
clusion. The program of the three-day assembly, shortened by one day in 
conformity with governmental recommendations, is presented in a special 
section in this issue. Turn to pages 82 to 109. 


PRIORITIES AND ALLOCATIONS 

PACH day that passes increases the importance of priorities business to 

dealers in the office equipment and supplies industry. Manufacturers can- 
not purchase raw materials without priority ratings. As they sell through 
dealers, they are dependent upon dealers to secure priority rated orders 
whenever possible and to extend the ratings to manufacturers. There is no 
alternative. Priorities ratings must be passed on to producers or there will 
continue to be a steady decline in the amount of merchandise available for 
retail selling. 

The Allocation Classification system is still in process of being revised. 
Its final form is impossible to delineate in advance. In the meantime, Regu- 
lation No. 10, as amended June 26, is still in force. Until the revised regulation 
is issued, dealers are urged to operate in accordance with the original 
amended order outlined on pages 28 and 29 of the August issue. 


THE WAR—THE INDUSTRY—THIS JOURNAL 
 alaaaiie American today is thinking in terms of the war and how he may 
participate directly or indirectly in its conduct. Such thoughts are natural 
concomitants of patriotism and the inevitable economic disruptions of a war 
period. In a personal way, some have lost, some have gained; yet all lose 
if the United Nations are not victorious. 

Industry in general has responded to the challenge and has been con- 
verted very largely to war production. In the forefront of the conversion 
program are manufacturers of office machines, equipment and supplies. In 
consequence, the industry plays a dual role in contribution—first by manu- 
facturing small ordnance, munitions and other direct war materials, and 
second by producing the tools of business which speed the office operations 
of the great war industries and the armed forces. 

Handling the great mass of material out of which must be sifted the matter 
published in this journal each month affords a general view of each division 
of the field and reveals an amazing recerd of contribution to the war effort. 
Though long and laborious, the task of bringing each issue of the journal into 
being is inspiring work at any time, but particularly when the process limns 
the magnitude and importance of office equipment in facilitating the conduct 
of the war program. 
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N OUR field studies and from 

our accounting commitments 
among retailers of office equip- 
ment, machines and supplies, we 
find that stock control is a major 
problem, and that less than twen- 
ty per cent utilize stock control 
with maximum efficiency. To Sell 
right, you must buy right; to buy 
right, you must handle stock rec- 
ords systematically. 

To get factual data on this sub- 
ject for OFFICE APPLIANCES, we dis- 
cussed stock control with many 
dealers in this field and find that 
it is a headache for these reasons: 
(1) They use no system at all be- 
cause they assume that stock con- 
trol is costly and involved, (2) 
they use a system badly “tail- 
ored” to the business, (3) they 
use too elaborate a system, (4) 
the system is satisfactory but its 
operation is unsatisfactory. 

A simple, inexpensive system of 
stock control fitted to the busi- 
ness, is essential to profitable 
management. We offer the basic 
fundamentals in this article, rec- 
ommendations based on a study of 
many existing systems and stock- 
keeping methods where systems 
did not exist. The dependable 
stock control system will comprise 
(a) the recording medium, loose- 
leaf or card, (b) the control me- 
dium or forms, (c) the operating 
routine, from the purchase order 
to the sales slip and inventory 
check. 

Cards, preferably 6x8, are the 
most practical and economical re- 
cording medium for the office ap- 
pliance dealer. Housing should 
consist of two card files with locks, 
one file for “live” cards (active), 
the other file for “dead” cards 
(inactive) . 


Keep Record Forms Simple 


The forms should contain only 
essential information. We have 
examined many stock control sys- 
tems used by office appliance deal- 
ers and at least half of them are 
too elaborate, resulting in expen- 
Sive upkeep or lax operation. In 
many cases, dealers who cannot 
afford extra help and are weight- 
ed down with an elaborate stock- 
keeping system, discard it or han- 
dle it half-heartedly. Keep form 
make-up as simple as possible. 


stock 








Adequate Stock Control 9s. 
ESSENTIAL TO ADEQUATE PROFITS 


an industrial plant; hence, it 
never works right. The forms with 
this article give you the funda- 
o mentals of make-up. Use them 
“as is” or adjust them to your 
requirements but retain the fun- 
damentals. They cover the oper- 
ating routine necessary to ade- 
quate stock recording. Make re- 
cordings by hand. Write legibly. 
Illegible handwriting brings many 
stock control systems to grief. 


By FRED MERISH 


List only the data needed to check 
the movement of stock from the 
purchase order to the sale. Big 
companies use printed forms. The 
dealer may make up his own 
forms. We show here specimen 
stock control forms, which should 
be adjusted to fit the individual The third essential is operating 
business, retaining the fundamen- routine. Those who start a stock 
tals. control system should take in- 

Never fit a business to a system. ventory and enter each item’s 
Always fit a system to the busi- inventory on its card. File cards 
ness. That, incidentally, is an- alphabetically. Recordings on a 
other reason why office appliance stock control card must disclose 
dealers have trouble with stock facts quickly. Most systems re- 
control forms. A small dealer will quire excessive calculation to get 
use forms adaptable to a big deal- the answer. Obviously this is 
er’s business or a big dealer will costly and a headache to the 
adopt a system better fitted to dealer short on clerical help today. 


tem Number From 


ow Min. Max. Description 
MONTHLY RECORD OF SALES 
ear |Jan. Feb. Mar. April May June - Sept. Oct. Nov. Dec. Tota 
941 
942 
943 
MONTHLY RECORD OF STOCK ON HAND AND PURCHASES 
tock 


ec'd 


stock 


ec'd 

ne) 
o 
ec'd a 


FORM No. 1.—This compact stock control card may be used for large unit value 
items, such as desks, and minor items, such as erasers. The back of the card may 
be used to record purchases in detail, including cost, and price changes. File cards 
alphabetically, according to item. If heads at the top are not ample, adjust to suit 
requirements. Min. and Max. mean minimum and maximum stock to be carried. 
If these extremes are set on an item, the analyst can tell at a glance whether stock 
is within bounds. Recording is simple. Record only units. Dollar value may be 
omitted. Transfer sales from sales tickets to card daily, weekly or monthly. Keep 
sales tickets in a convenient place until transfer is made. A slanting mark (/) 
suffices for recording. Record five sales by a horizontal line through the four 
diagonals. Use pencil. Erase at end of month and ink in numeral total. 

Record in all squares the same way. Start with inventory, add purchases, deduct 
monthly sales to get starting stock for next month. For example, stock inventory 
in January, 1941, totaled eleven units, purchases were six units, January sales were 
three units, starting stock for February, 1941, would be fourteen units and so on. 
This card shows the stock movement of an item. Price is not pertinent here, so 
record only units. Item turn is sought and this record gives it. Total sales and 
purchases at end of year. The total of “’stock’’ for the year is meaningless but the 

average stock is important, so enter it at the end of the line. 
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Item Min. Max. No. Pattern 
Size Quantity Department 
Date Reference Sold Purchased Balance 
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FORM No. 2.—A simpler stock control form. Under the head “Reference”, place 
the name of supplier or the accounting record covering the purchase so check-back 
is facilitated. 


STOCK CONTROL ANALYSIS 


CHART 





Card analysis shows 


Date 





Action taken 


Compiled 








FORM No. 3.—Periodically analyze the stock control cards and list your findings 

on a sheet like this. State what your analysis shows and what action is subsequently 

taken to correct conditions. This prevents buck-passing and assures a clean-up of 
all weaknesses found in analyzing the stock control cards. 


Operation is slow if a file is clut- 
tered with inactive cards. When 
an item has been discontinued or 
a card is filled, transfer it to a 
“dead file.” Never destroy cards 
because they are valuable statis- 
tically. Where does the data 
come from that goes on the stock 
control card? From the purchase 
orders, sales slips or any other 
original record that covers the 
receipt or disbursement of mer- 
chandise. 


The data may be transferred 


from the original records to cards 
daily or weekly. If done accu- 
rately, the balance on each card 
will show the number of each item 
in stock. But no stock control 
system was ever that accurate. 
For that reason, check the card 
balances periodically against a 
physical inventory. 

Many dealers have asked us, “If 
I’ve got to take a physical inven- 
tory anyhow, what’s the use of 
keeping stock control cards?” This 
query shows the general misun- 
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derstanding anent stock control. 
A stock control system is not an 
inventory, as many dealers as- 
sume. A perpetual inventory or 
physical inventory gives the total 
value of stock in dollars at a 
specified time. A stock control 
system denotes the sales move- 
ment of each item in units pri- 
marily, although dollars may also 
be shown. To compile an inven- 
tory from stock control cards, it 
would be necessary to first take 
the unit balances on each card, 
multiply by the cost per unit and 
add up the totals on all cards. 
Some job to compute the value of 
inventory that way! On the other 
hand, a dealer could compute his 
gross profit daily with a perpetual 
inventory system but, in most 
cases, the cost would be out of 
proportion to the value of the 
information. Stock control is an 
aid to operating management, not 
necessarily to the computation of 
profits. 


Eighteen Values of Stock 
Control 


In a nutshell, stock control pro- 
vides these advantages: 

1. Minimizes lost sales because 
of “outs.” 

2. Keeps inventory in safe ratio 
to volume. 

3. Keep sales at maximum, 
business prestige and customer 
satisfaction at tops. 

4. Detects theft, laxity and er- 
rors of employees. 

5. Indicates the turn per item. 

6. Spotlights slow movers before 
they become shop-worn so that 
they may be disposed of at min- 
imum loss. 

7. Provides dependable data for 
statistical analysis to determine 
future operations on other than 
a guesswork basis. 

8. Prevents long stocks and 
short stocks. 

9. Prevents over-buying and un- 
der-buying. 

10. Serves as a buying guide to 
most profitable items. 

11. Limits losses through mark- 
downs. 

i2. Holds capital invested in 
stock to reasonable limits. 

13. Indicates what items need 
re-ordering. 

14. Mirrors the drop in demand 
of any item, giving the signal to 
reduce the average carry. 

15. Switches capital investment 
from slow to fast sellers. 

16. Shows average monthly 
movement per item and total 
stock. 

17. Provides information upon 
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which to build a balanced stock 
suitable to local demand. 

18. Decreases overhead by in- 
creasing item turnover. 

Duplicates of stock control cards 
may be placed upon stockroom 
bins to keep maximum and mini- 
mum quantity requirements in 
sharp eye focus. As stock is with- 
drawn, the clerk deducts the num- 
ber of units. As stock is replaced, 
he adds the replacement figures 
to the total on hand. The balance 
on bin cards should be checked 
weekly or monthly with actual 
merchandise in the bins and any 
discrepancies noted and adjusted 
on the master cards in file. Out- 


of-stock items cause many lost 
sales and much loss of prestige. 
Bin stock cards minimize “outs” 
and prevent excessive tie-up of 
capital in over-stocks. 

“Why, how and where did I 
lose money?” is the perplexed 
plaint of many office appliance 
dealers when reviewing their 
profit and loss statements. In 
many cases, the riddle cannot be 
solved because the loss leaks are 
hidden and cannot be earmarked 
until such dealers install a system- 
atic method of recording pur- 
chases and stock movement. Un- 
less stock control is used, it is 
necessary to depend upon phys- 
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sical inventory to determine profit 
or loss. 

A physical inventory is another 
form of stock control and because 
it takes so much time, it is often 
allowed to slide; consequently, the 
dealer does not acquire valuable 
information on stock-turn, fast 
sellers, slow movers, and the like. 
The dealer who installs a stock 
control system can card essential 
information for analysis within a 
short time. You can’t buy right 
or sell right without some form of 
stock control and if you don’t buy 
right or sell right, you can’t make 
maximum profits, particularly un- 
der present conditions. 


BEHIND THE NORTHERN OFFICE FRONT 


COMMENT by an American 

business friend on what 
might be termed Britain’s “office 
front” is primarily responsible for 
this survey! It occurs to me that 
other Americans may like to hear 
about some of the changes and 
developments they are likely to 
find when visits to our shores be- 
come normal again. 

Many of these changes now af- 
fecting some stationery and office 
equipment stores are likely to be 
permanent. For instance, quite a 
number have become centers of 
business advice on unusual lines, 
and covering much of the field of 
the business consultant. This is 
often so when the principals of a 
one- or two-man store have joined 
the forces, leaving business in the 
willing, but inexperienced, hands 
of a mature male novice, a wife, 
sister or other relative. 

The office equipment expert has 
been only too happy to give every 
possible help toward smooth run- 
ning, tutoring the deputy in re- 
cording systems, storage routine, 
suggesting new economies, and 
generally coordinating the various 
business sections and so on. It has 
been a valuable form of voluntary 
war work serving also to bind sup- 
plier and customer. Even when 
peace comes, there will for a long 
time be people finding themselves 
re-shuffled into new trades, with 
many of the older links lost. The 
stationer and office equipment 


supplier who has made his own 
place a friendly consultation cen- 
ter will be well repaid. It so often 
happens in Scotland and England, 
too, that the stationer of many 
years’ standing is also a specialist 
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in some other line he has chosen 
entirely as a hobby. He may be an 
authority along some line of 
Science, be an experimental 
chemist, compete very well with 
a university professor in matters 
of history or economics, possess 
some specialized knowledge about 
trade with some other country, or 
even be an artist able to design 
original commercial layouts. What- 
ever his hobby, it is almost sure 
to make him valuable to some sec- 
tion of his clientele. 


The Semi-Rural Stationer 
Enlarges 


A second permanency of the 
future is likely to be the smaller 
commercial stationer with prem- 
ises in semi-rural districts. From 
a one-time general village shop, 
he graduated during the war into 
a widely comprehensive office sup- 
plier to the numerous factories 
and other industries settled in the 
country. Many of them will not 
return to the big towns. The semi- 
rural stationer also is taking ad- 
vantage of increased farm office 
requirements. With the determina- 
tion to keep land more and more 
under cultivation, this angle will 
become increasingly important. 

This added interest to the coun- 
tryside is sure to attract the at- 
tention of future American vis- 
itors. 

One Yorkshire stationer with a 
store on the main road about 
fifteen miles outside the city 


boundaries of Leeds, has built up 
regular connections with many 
farmers and dairymen, country 
hotels and boarding houses (which 
have never known such a rush of 
guests), canteens, laundries and 
building trades principals and so 
on. Traffic act drivers’ log books, 
analytical cash books, wages books 
for income tax deductions, as well 
as books for “easy” recording of 
the tedious purchase tax returns, 
have brought new customers to the 
store eager to help harassed work- 
ers. With social stationery in nor- 
mal times yielding only about 
twelve per cent of total trade done 
(the rest being commercial goods), 
it is certain that the future will 
see a much greater increase in 
specialists on the office front both 
in war and peace. 

Limitation of supplies has 
meant the turning to good use of 
many discarded or slow-selling 
lines. These had been pushed into 
store rooms given over to ancient 
files, ledgers and correspondence! 
The discarded lines have filled odd 
selling gaps, the patriotic hustle 
to throw more and more waste 
paper on the salvage dumps, have 
emptied all those musty store 
rooms. In the future they will be 
used to produce live returns, not 
merely as junk holes. 


Good Cheer and Humor 


Cheerfulness on the office front 

which of course includes the of- 
fice supplier—has reached great 
heights. The number who have 
broken out into verse and humor 
in face of disaster compare well 
with other trades. 





TIMELY GIFT PROMOTION 


HE rapidly increasing person- 

nel of the country’s armed 
forces means a Steadily expanding 
market for gift items appropriate 
for soldiers and sailors. Featured 
as birthday gifts, dealers might 
also suggest their use as tokens of 
esteem for men mustered-in, hon- 
oring them for donning the uni- 
form. 

Men in camp and at posts of 
duty have no interest that ranks 
higher than mail from home. Let- 
ters and cards from relatives and 
friends are happy events for them 
—and they get almost as much 
pleasure from writing letters to 
their folks. This thought will bear 
emphasis in advertising and dis- 
playing merchandise appropriate 
for gifts to military men. 

Pen-pencil sets are, of course, 
the backbone of a military gift 
display. Boxes of stationery are 
apropos. Correspondence _ sets, 
containing an assortment of writ- 
ing materials in a wide price 
range make attractive items, from 
those inexpensively packaged to 
the ultra-fine sets in fine tooled 
leather cases. 

And the boys do love “gadgets’”’ 
—pocket pencil-sharpeners, pen 
knives bearing the name of the 
old home town, pencil-and-knife- 
on-chain combinations for trou- 
ser-pocket wear. Portable type- 


SURE— 
WE'VE GOT 


HE scarcity of office supply 

store clerks and the inexperi- 
ence of those who are available is 
a problem which the J. K. Gill 
Company of Portland, Ore., has 
met by freely admitting and, at 
the same time, using a humorous 
and novel means of asking the in- 
dulgence of its customers. 

Forced by war demand drains 
on its experienced salesmen, the 
Gill organization was obliged to 
hire admittedly inexperienced 
help and hope for the best. At 
the same time, Hal Johnson, ad- 
vertising manager, explained: 

“We thought that the best way 
to get the people on our side was 
to add humor to the situation, 
which in itself is far from hu- 
morous.”’ 

So it was that an advertisement 
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writers constitute an especially 
prized possession. (However, per- 
sonal baggage such as typewriters 
cannot be taken along by enlisted 
men in wartime when their out- 
fits move as units in an emer- 
gency; in such cases, possessions 
may be sent home by express.) 
Commissioned officers are allowed 
a given amount of personal lug- 
gage, its total weight in propor- 
tion to their rank. 

Fountain pen ink contained in 
spill-proof bottles is an always 
welcome gift for a soldier or sailor, 
as are leads for mechanical pen- 
cils. Such little miscellaneous 
items often are difficult to obtain 
when the serviceman is on duty. 

The gifts for servicemen dis- 
play might be attractively gar- 
nished by a dummy package, 
addressed in bold, easily legible 
letters to a fictitious name and 
military organization at a well 
known camp, near which is a 
placard stating that gifts for sol- 
diers and sailors will be packed 
and wrapped properly for safe 
shipment to men on duty any- 
where, without additional charge. 


NEW CLERKS! 


appeared in Portland newspapers. 
It was a cartoon drawing repro- 
duced here and bore the following 
legend: 

“Sure — we’ve got new clerks! 
Who hasn’t! But they are doing 
their best to serve you. May we 
ask your indulgence — because 
we’re as proud of them as we are 
of our old employees who are 
fighting on the battle fronts. We 
appreciate your patronage and as- 
Sure you that any let-down in 
service is unavoidable and —we 
hope—very temporary. Thanks!” 

In addition to presenting their 
case in the local newspapers, the 
company also caused the cartoon 
and attendant message to be 
printed on small circulars which 
are used as mailing pieces to be 
sent out with monthly statements. 


“I'd like to send John one of 
these sets,” a customer might tell 
your clerk, “but he’s in the Navy 
and I wouldn’t have any idea 
where to address it, they’re so 
secretive!” Such _ sales-barriers 
can be avoided in advance by the 
dealer who equips himself with a 
military address list obtainable 
from his local postmaster. He can 
ascertain the postal addresses of 
various army units, and the desig- 
nations of postmasters to which 
naval personnel assigned to vari- 
cus Ships should be forwarded. If 
the correct name and military or- 
ganization (company, regiment, 
etc.) are given, the postal authori- 
ties will spare no effort in getting 
parcel post packages delivered to 
the addressee, whether he be at a 
nearby training camp or fighting 
somewhere in the Far East. 

If the dealer stocks greeting 
cards, birthday cards selected for 
the purpose will make an attrac- 
tive addition to the gift display, 
and should enjoy a rapid turnover 
in “impulse sales” that otherwise 
would not have been consum- 
mated. 

One might use a slogan along 
this line, in military gift promo- 
tion: “A letter from home will 
bolster the morale of your soldier 
or sailor. A gift from you would 
tickle him pink.” 














SURE—WE’VE GOT 
NEW CLERKS! 


Who hasn't! But—they are doing their best 
to serve you! May we ask your indulgence— 
because we're as proud of them as we are of 
our old employes who are fighting on the 
battle fronts! We appreciate your patronage 
and assure you that any let-down in service 
is unavoidable and—we hope—very tem- 
porary! Thanks! 


The J. K. GILL Co 
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EXPLAINING STORE DIFFICULTIES 
WITH A LAUGH.—The J. K. Gill Com- 
pany uses this cartoon advertisement 
to ask customers’ indulgence when 
well-meaning but brand new clerks 
are sometimes not quite up to snuff, 








“Were Placing. Mow Emphasir on 
GIFT SELLING FOR THE DURATION 


F THERE is anything actually 

“beneficial” about the war from 
the stationer’s standpoint it is the 
fact that today’s conditions are 
teaching him that he can use his 
store better as a merchandising 
instrument, and particularly, that 
he can sell a much larger volume 
of gifts, which he formerly was 
content to see go to other retail- 
ers. The lack of staple merchan- 
dise and shortages in general 
mean that the stationer must 
compensate for them with other 
lines, and do an aggressive selling 
job in the process. 

Our experience has been that 
gifts, both for the public in gen- 
eral, and those slanted for the 
businessman, are ideal “sidelines” 
worthy of much better promotion. 
We have changed our store largely 
for this purpose, increased our 
greeting card department, laid all 
advertising stress on those items 
not in the critical materials list, 
and are actually enjoying a 100 
per cent increase in gift sales, 
particularly with better priced 
merchandise. 

Formerly we had one small sec- 
tion of our shelving devoted to a 
few novelty gifts, such as leather 
goods, desk accessories, pen sets, 
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etc., but sold only the customer 
who came in to buy them. Then 
we found it necessary to let people 
know that we carry gifts for every 
occasion—since few people other 
than businessmen coming in for 
office supplies or occasional greet- 
ing card buyers knew we handled 
them. Accordingly, we have budg- 
eted about ten per cent of our 
main display window for this pur- 
pose, and now can show a com- 
plete selection of gifts in all win- 
dow trims, no matter what their 
major topic. 


Gifts Displayed Just Inside 
Front Door 


Second, to entice walk-in cus- 
tomers, we have put a huge gift 
display in the most prominent lo- 
cation in the store, which is the 
space just inside the front door. 
Here we put two nine-foot sec- 
tions of office shelving, with eight 
tiers in each. In this highly visi- 
ble location, we show small, inex- 


pensive gifts which appeal to 
everyone. Included are metal ash 
trays, cigarette boxes, files, 
pressed wood boxes, pen sets, nov- 
elties, desk accessories, file books, 
inkholders, statuettes and other 
merchandise which isn’t usually to 
be found in the stationery store, 
running from $1 to $5 in price. 
Because of its ready visibility, we 
bring in a lot of purely gift-mind- 
ed people, and in addition, we 
show our large gift line to every- 
body entering the store. The cus- 
tomer sees the display twice, once 
when entering and once when 
leaving, so that if anything ap- 
peals to him, we can easily step 
to his side and make suggestions. 

Third, we took a step which re- 
quired careful thought—vwe trans- 
formed the lower two green metal 
shelves in the regular office supply 
stock and display space on the left 
wall into a better-gift depart- 
ment. This space in the past has 
been devoted to ring binders, fil- 
ing systems, typing paper, car- 
bons, envelopes and all standard 
supplies. Since they have become 
more or less short, we felt that the 
space would be better put to gift 
merchandising — consequently, we 
made the change referred to 





Lamps Are Ideal Gift Items.—By featuring lamps both in window displays and in all types of general adver- 
tising, the Kendrick-Bellamy Stationery Company, Denver, Colo., has established lamps in the public mind for 
holiday use. In addition, the company has set up in one room in the commercial stationery department a long 
table covered with brick design paper, as shown above. Here, on a series of stepped fixtures, are shown samples 
of all the different sizes and styles of desk lamps carried. There’s no hunting around in serving a lamp cus- 


tomer. 


She can practically wait on herself. 
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on page sixteen. Two rows of 
eighteen inch shelves carry many 
stock as well as gift suggestions. 
There are brief cases, crayon and 
art sets, expensive desk acces- 
sories, games, scrapbooks, desk 
lamps, leather boxes, cards, stamp 
sets, globes, chuckaluck sets, nap- 
kins and other party goods in pa- 
per, rubber stamp printing sets, 
letter kits, fine stationery chests, 
and generally attractive items 
which one businessman can give 
another, or anybody can give to 
friends. Higher priced merchan- 
dise is here, where we have a 
chance to suggest and sell it while 
handing out office supplies from 
the shelving above. 


Anniversaries of Customers 
Secured 


We have made it a policy to 
learn the important anniversaries 
and special celebrations of most 
of our businessmen customers, so 
that when the time comes around 
for “Jones Importing Company” 
to celebrate its twenty-fifth anni- 
versary, we can suggest “gifts for 
the boss” to employees of the firm, 


and back up the suggestion with a 
dozen desirable items. Further, we 
can sell women, who formerly 
bought only a few greeting cards 
from us, on the idea of remember- 
ing their husbands’ business anni- 
versaries, birthdays, etc., by se- 
lecting a gift from our stock. 
Every sales person has the job of 
making these suggestions and 
learning as much as possible about 
the gift buying habits of our trade. 
As an example of how this worked 
out, a lady who bought a dozen 
gifts in a few months told me that 
she had formerly ordered these 
from a mail-order catalogue, not 
knowing that our gift department 
was as complete as it is. 

As a fourth step, pleased with 
the success of the doorway gift 
display and the forty feet under 
the office supply section, we 
scouted around for other unused 
or convertible space. Our atten- 
tion became focused upon two 
large sections of shelving on either 
side of the rear door leading to 
our stock room. These consisted 
of six shelves each and were used 
for heavy merchandise on a more 


17 


or less storage basis. We have 
since shifted the merchandise to a 
stock space behind the partition 
and are using the attention-com- 
manding shelving for more gift 
lines. Here we show the most ex- 
pensive gifts we carry, including 
fine desk lamps, pads, complete 
desk accessory sets up to the $30 
class, desk files, wire baskets, fine 
waste baskets, clocks, pipe sets 
and humidors, and other valuable 
gifts. After the customer has been 
shown the first two groups with- 
out a favorable reaction, we find 
we can often sell her on a more 
expensive item from this choice, 
which is strictly for the husband's 
office. Our executive businessmen 
customers make much use of the 
gifts shown here. 

Altogether we have ten times as 
much more space in gifts as we 
had before the beginning of the 
present conflict, and we’re selling 
a surprisingly good volume. Gifts 
are easy to replace, do not take 
competitive pricing or hard selling 
to make them move—and they are 
solving much of our financial 
problem for us. 


NEW SERVICE LIFTS BUSINESS FOR 
TYPEWRITER DEALER 


WO thousand dollars worth of 

new equipment for cleaning, 
oiling, and re-enameling office 
machines is the answer of the 
A.A.A. Typewriting Company, 
Saint Paul, Minn. to loss of busi- 
ness occasioned by the freeze or- 
ders on such machines. 

Formerly, though the company 
had a good rental and repair 
business, service had been sec- 
ondary; now it looms large in the 
success of the business under war- 
imposed conditions. 

All typewriters are steam- 
cleaned in a high-pressure boiler 
which makes dismantling unnec- 
essary. The platen only is re- 
moved. 

The typewriter is put into the 
steamer. One hundred twenty 
pounds pressure of steam is 
sprayed through it. When it is 
thoroughly clean it is put into an 
electrically controlled oven at the 
correct temperature and dried 
completely. Then it goes into an 
oiling machine where oil pene- 


trates to every part under 150 
pounds of air pressure. 

The advantages of this kind of 
cleaning are several. First, the 
machine is completely cleaned 
and oiled. Second, since it is not 
dismantled, no factory adjust- 
ments will have been changed. 
The machine goes back to the 
owner with the same action it had 
when sent to the company. Third, 
the thorough cleaning and oiling 
prolongs the life of the machine 
considerably. Fourth, it is more 
economical and saves the cus- 
tomer money. The labor of dis- 
mantling and assembling is elim- 
inated, so it follows that the proc- 
ess is cheaper. Fifth, it is a time 
saver. Steam cleaning does away 
with many hours of hand work, 
the job is completed quickly and 
the typewriter goes back to the 
owner sans the inconvenience of 
being without the machine for 
any considerable length of time. 

The A.A.A. Company is rebuild- 
ing many machines for govern- 


ment agencies. These must have 
complete new enameling on the 
frame. To do this the firm in- 
stalled baking ovens in which a 
complete spray equipment changes 
the old finish to the modern 
wrinkled finish. 

The same method of cleaning is 
used on duplicating and adding 
machines and many other kinds 
of office equipment. 

To acquaint the public with its 
equipment for cleaning and re- 
building machines, newspaper 
advertisements have been used 
extensively, with follow-up by 
salesmen who make personal calls 
and explain the operations and 
advantages of the company’s 
modern methods. Sales effort is 
concentrated on large offices and 
schools. 

All rental machines are kept in 
the same good condition as the 
machines that are serviced. This 
not only results in great demand 
for A.A.A. rental, but also pro- 
longs the life of the machines. 





ITS A SERVICEMEN'S 
CHRISTMAS THIS YEAR 


Lowman & Hanford Company Starts 
Advertising Campaign farly 


By C. M. LITTELJOHN 


S MORE and more manpower 
A and womanpower is extract- 
ed from channels of civilian life 
and peacetime employment to be 
poured into our country’s service, 
this Yule period, more than ever, 
will be Christmas for servicemen 
—and women. Gifts featured by 
the stationery house will be slant- 
ed servicewards, and Christmas 
itself is made to come earlier, in- 
asmuch as so many of the gifts 
have to be shipped far away in 
this global war to battlefronts 
under the Stars and Stripes gird- 
ling the earth. 

Failing to go after the holiday 
business extremely early, with ex- 
tensive sales promotion, is to 
“muff” merchandising opportuni- 
ties that lurk amidst the millions 
of men being inducted into the 
service. Consider the special “ear- 
ly bird” advertising of Lowman & 
Hanford Company, pioneer Seattle 
stationery and printing establish- 
ment, which began early in Sep- 
tember to prepare by indicating 
the shortness of time for sending 
stationery house gifts to service- 
men. 

The illustration herewith illum- 
ines the manner in which mer- 
chandising is being geared to new 
Christmas requirements by L & H 
with its progressive merchandis- 
ing ideas and advanced advertis- 
ing. The company’s “suggestions” 
that something well worth while 
be done for the servicemen is 
bearing excellent fruit this fall. 

“Gifts He’ll Use and Appreci- 
ate’ (something everyone desires 
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in a gift selected) are those espe- 
cially designed for daily service 
in a host of ways to those getting 
used to Army ways and leaving 
civilian ways behind. Even such 
things as diaries are being “serv- 
ice-slanted” with the heading 
“My Life in the Service” or “Sol- 
diering for Uncle Sam,” with 
money belts, and military wallets 
taking the place of previous bill- 
folds. Other articles in the list 
included coin purses, cribbage 
boards, manicure sets, writing 
portfolios, address books, pocket 
letter cases, seaman’s pass Cases, 
fountain pens, air pilots’ license 
cases, dice and cups, poker chips, 
traveling chess and checker sets, 
stationery, playing cards, pass 
and membership cases, and 
matched pen and pencil sets. 

Though groomed as gifts for the 
boys at the front, splendid occa- 
sions are afforded for all manner 
of articles previously sold to ci- 
vilians, along with brand new 
lines and items especially designed 
for soldier or sailor usage. 


Mailing Assistance Valuable 


How to size, weigh and address 
the parcel is also being placed 
high on everyone’s “Must” list, as 
well as “what to give.” Too, prices 
cover a wide popular range, but 
are chiefly in the lower brackets, 
with such articles, however, as 
pen and pencil sets running into 
de luxe figures and finding many 
buyers, since everyone has more 
cash to spend this early Christmas 
shopping period. 





| Gifts for Service Men Overseas | 
Should Be Purchased Now! 
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Initial Lowman & Hanford Christmas 
Advertisement.—The “’V’ for Vic- 
tory’’ formed by the fountain pens 
and the Morse code “V” in the top 
of the border set the tone. It is the 
intention of the company to run a 
similar ad each week until the usual 
L & H holiday campaign begins in 
October. 


As many members of the mili- 
tary forces are so very distant, 
early mailing is essential, and 
the stationery house performs a 
distinct service when mailing time 
and mailing instructions are de- 
lineated and rendered specific for 
customers. Doing its part to back 
up men in the service, the dealer 
is doing the customer as well as 
the serviceman a real service in 
raising morale this Christmas 
with remembrances from the sta- 
tionery front—little gifts that 
mean so much to those far from 
firesides. With the nation at war, 
locked veritably in its most des- 
perate life and death struggle, 
this will be decidedly a service- 
man’s Christmas, with sales fo- 
cused on gifts for those fighting 
our battles, and for whom nothing 
too good nor too much can be 
done. 


TRAFFIC FORMS OFFER CURRENT SALES OPPORTUNITIES 


“Movement of freight is now the greatest in the history of our country. Ware- 
houses are loaded with merchandise and materials waiting to be shipped. This has 
resulted in a tremendous demand for all kinds of traffic forms—warehouse, shipping, 


receiving, bills of lading, Canadian manifests, export declarations. 


Stationers who 


don’t take advantage of this situation are passing up a lot of profitable business.” 
In these words, A. R. Skibbe, vice-president of Associated Stationers Supply Com- 


pany, Chicago, refers to a recently enlarged avenue of dealer sales. 


Shortening of 


some lines and entire elimination of others has resulted in a search for new things to 
sell. 


Traffic forms fill the bill. 


Investigation of sources is recommended. 





Follow-Up" on Rubber Stamp (Customers 
PRODUCES STEADY REPEAT BUSINESS 


NE outstanding point in the 
merchandising of rubber 
stamps and other marking devices 
which the stationer is prone to 
overlook is “repeat business” po- 
tentialities, according to Colombo 
Printing & Stationery Company, 
New Orleans, La. 

The Colombo organization, one 
of the oldest stationery and of- 
fice supply houses in the Louisi- 
ane metropolis, has operated a 
large rubber stamp manufactur- 
ing department for more than 
fifteen years, providing stamps 
of various types for businessmen, 
schools, churches, organizations, 
and in fact every type of custo- 
mer. Between 750 and 1000 custo- 
mers a year are rolled up in this 
department — most of whom buy 
from two to ten stamps a year. 
Under general selling methods, 
the customer might buy several 
times, using a different stamp at 
each purchase, it is pointed out— 
but it is equally as easy to sell 
him on replacing old stamps reg- 
ularly as it is to sell new devices 
bearing another message. 

“Rubber stamps wear out just 
as do any office hand-tool,” says 
the management. “Letters begin 
to give a blotchy impression when 
stamped vigorously, the rubber 
becomes cracked from exposure to 
sunlight and continued dry heat 
in winter, and other hazards con- 
tribute to the need for a new 
stamp. Though this may be as 
long as ten years, we believe in 
keeping in contact with the cus- 
tomer to sell him a replacement. 
even though the transaction may 
amount to only seventy-five cents 
or $1.00. The important thing is 
to resell the customer on another 
stamp, not for the immediate 
profit involved, but to keep him 
accustomed to coming to us for 
such merchandise.” 


Ten Year Record of Follow-Up 


Thus, for more than a decade, 
the Colombo organization has fol- 
lowed up regularly the sale of 
every rubber stamp of any de- 
scription made in the marking- 
device department. Making a rec- 
ord of the sale is simple—first, 
the name of the customer, ad- 
dress, and type of business he 
conducts is written on a 4% by 6 
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inch file card, and an impression 
of the rubber stamp purchased is 
simply made on this. The card 
is then indexed alphabetically, 
and placed in a file which bears 
many others like it. No attempt 
is made to set a “replacement 
date” with the use of the card, 
since rubber stamps will last 
twenty-five years in one business 
and wear out in a matter of 
months in another. Colombo 
Printing & Stationery Company 
simply manages to follow up the 
user of its rubber stamp approxi- 
mately twice a year, after the first 
year has passed. Follow-up con- 
tacts are made by telephone, pen- 
ny postcards, or even a personal 
call, the latter where the custo- 
mer is a large user of the com- 
pany’s marking devices. “It is 
wise for us to telephone several 
users per day, inquiring whether 
the rubber stamp is still giving 
100 per cent service and inviting 
the customer to come in and look 
at new types,” it was added. “For 
example, we find in many cases 
that a customer reminded of his 
rubber stamp by a telephone call, 
will remember that it is not pro- 
ducing a good impression — al- 
though he may not have noticed 
it otherwise. Such a customer can 
be sold on the idea of replacing 
the stamp by pointing out that 
many new styles of types have 
come into favor since the original 
stamp was made, and offers to 
demonstrate them to him. We 
tell business firms that it is wise 
to change even so insignificant a 
detail as a rubber stamp on a 
parcel frequently—and thus cre- 





COURAGE 

Courage is essential to both suc- 
cess and happiness. It is that qual- 
ity of mind that carries you on when 
difficulties surround you. It is that 
certain feeling that makes you hold 
on when the skies are darkest. The 
urge which keeps you believing and 
working for your future salvation. 
When you have courage you have 
everything to make for better liv- 
ing. It assures your happiness and 
success. 





ate much acceptance from pros- 
pects who might never give it a 
thought otherwise.” 

Another logical market for new 
stamps where the customer is al- 
ready using a Colombo product is 
occasional need for new addresses, 
new telephone numbers, etc. Fre- 
quently, particularly during the 
winter months, telephone ex- 
changes are altered and new tele- 
phone numbers given to friends 
accustomed to stamping the 
phone number and address on de- 
livered packages, bills, ete. Such 
customers always appreciate the 
suggestion of a new stamp, and 
Colombo men have found in nu- 
merous cases that a secretary or 
shipping clerk had been patiently 
crossing out old telephone num- 
bers, and inking in the new num- 
ber by hand, when the expendi- 
ture of a small sum for a new 
stamp would save many aggregate 
hours of time. Staying in close 
touch with its customers, the store 
can usually do the customer a real 
service in this way. 


Follow-Up by Phone During 
Morning Slack 


Another type of follow-up (all 
of them occur during the slack 
morning hours when there is 
plenty of time to use the tele- 
phone as a selling agent) is de- 
rived from watching New Orleans 
newspapers for news of business 
firms moving to new addresses. 
Many such remodel, move to new 
buildings, or build their own 
structures over a year’s time, and 
all of course need new rubber 
stamps at once. Therefore, when 
news of a business concern mov- 
ing from one location to another 
appears in a newspaper, the store 
sales people get in touch with the 
head of the firm, and suggest that 
he come in for a look at the stamp 
devices available. Nine out of ten 
business managers forget small 
details of this description entirely 
and are glad indeed to solve the 
problem in the Colombo Printing 
& Stationery Company marking- 
device showroom. Unit sales may 
not amount to much, this New 
Orleans firm admits—but together 
they can roll up a tremendous 
amount of business-building good 
will for the store. 
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fxpansion of, Furniture Rental Department 
ANSWERS MANY WARTIME PROBLEMS 


O MEET current operating 

problems the Hollywood Office 
Furniture Company, Hollywood, 
Calif., is now doing better than 
twenty per cent of its total vol- 
ume on rentals. “And it’s prob- 
ably the most profitable branch of 
the business,” says Manager D. 
O’Hern. “There is less trouble 
keeping an adequate stock of 
merchandise when we’re doing a 
larger share of our business on a 
rental basis; a convenient rental 
plan meets an important need of 
the times; credit risks among new 
businesses are minimized.” 

Under this company’s rental 
plan, the customer pays at the 
rate of ten per cent a month on 
the retail price, paying the first 
two months in advance. If he de- 
sires to buy the furniture at the 
end of the two month period, he 
may credit the entire amount of 
the rental payment on the pur- 
chase price. Beyond that point, 
however, the contract becomes a 
straight rental proposition with 
the ten per cent per month price 
prevailing. When the contract is 
converted to a sale contract, ar- 
rangements are made individually, 
depending on the size of the pur- 
chase, credit rating of the cus- 
tomer and other factors. 

“We found it necessary to set 
two months as the limit for con- 
verting the contract to a sale con- 
tract in order to encourage a rea- 
sonable percentage of buying and 
to know where we stood on rental 
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stock,” Mr. O’Hern — explains. 
“Otherwise, customers would go 
along on a rental basis and then 
suddenly announce that’ they 
owned the furniture. We’d never 
know what we could consider as 
rental stock. 

“A two month period is usually 
sufficient to test the permanency 
of a new business being operated 
on small capital. 


Some Long Contracts 


“However, this doesn’t mean 
that all rental contracts contin- 
ued beyond the two months will 
be short-lived. We have some such 
accounts on which the furniture 
has actually been paid for three 
or four times—and we still own it. 
That’s profitable business. 

“This is particularly true with 
out-of-state companies that open 
small branches. Because they 
aren’t headquartered here they 
don’t want to build up permanent 
investments that would have to 
be liquidated if they closed down 
the local branch. Therefore, 
they’re content to rent indefi- 
nitely; the bills are paid by the 
home offices and are ‘good as 
gold’.” 

Used furniture is used on rent- 
als wherever possible. By oper- 


ating its own complete refinishing 
department, the firm is able to 
put used merchandise in perfectly 
satisfactory condition for this 
purpose—merchandise bought on 
the outside, trade-ins and regular 
rental stock which has been out 
for some time and must be re- 
newed before being returned to 
stock. 

Obtaining twenty per cent of 
the retail price of the furniture 
for two months usage, the com- 
pany can’t lose even on the best 
new merchandise. Even if it 
should be used for only the two 
months and was damaged to a 
point where it had to be refin- 
ished at that time, the company 
would “come out ahead” easily. 
Mr. O’Hern finds that in the pres- 
ent market, late model used fur- 
niture will easily bring eighty per 
cent of the new equipment price 

sometimes more. 

Besides creating profitable 
rental revenue, the plan tends to 
step up the size of the average 
sale, Mr. O’Hern reports. Because 
of limited capital, the man start- 
ing a new business is often forced 
to buy cheap furniture. If he can 
rent good furniture at the start 
with the privilege of buying, he is 
happy to do it. 

Because the rental setup has 
made possible the development of 
a volume refinishing department, 
the company is also able to build 
good will and extra profits on cus- 
tom refinishing work. 
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Separate Merchandising Program for Lamps 
PAYS SUBSTANTIAL PROFITS TO DEALER 


PRINCIPAL reason for the 

fact that lamp sales are not 
often what they should be in 
many stationery stores is that 
they are too often considered as 
desk accessories, and given no 
other attention, according to W. 
C. Weihe, office furniture manager 
for the S. G. Adams Company, 
St. Louis. At the Adams store, 
lamps have been regarded as in- 
dividually important items in the 
furniture department for the past 
ten years. As such, they receive 
the benefits of individual promo- 
tion in the department through 
three “lamp drives” a year and a 
special shop for “sight-saver”’ 
types for businessmen subjected 
to heavy eye strain. 


A Lamp Is in Position on 
Every Desk Displayed 


The first step which Mr. Weihe 
has made towards making his of- 
fice furniture customers “lamp 
conscious” is to make sure that 
one shows on every one of the 
fifty or more desks in Adams’ sec- 
ond-floor office furniture salon. 
Only in rare cases is a desk ever 
displayed without a lamp care- 
fully chosen to complement its 
design and usage, and very seldom 
is a desk of any type sold without 
the lamp accompanying it. “We 
try to make it obvious to the office 
furniture prospect that a new 
lamp is just as important as the 
desk itself,’ Mr. Weihe pointed 
out. “For here, where the cus- 
tomer is likely to spend most of 
his business life, good lighting, 
and a harmonious atmosphere are 
doubly important. We treat the 
lamp with as much respect in pre- 
senting it as we do the desk, and 
where the prospect hadn’t in- 
tended to make this purchase, we 
put as much aggressive selling be- 
hind the lamp as we do the desk.” 
In connection with this factor, it 
is well to point out that the 
Adams office furniture floor is so 
wired that every lamp is con- 
nected—which required a lot of 
wire, but at the same time makes 
certain that whenever a prospect 
touches a lamp switch the light 
turns on. “Dead” displays, accord- 
ing to Mr. Weihe, are only slightly 
better than no displays at all, and 
the small expense for wire and 


Effective Plan Outlined by 


W. C. WEIHE 


Office Furniture Manager, 
S$. G. Adams Company, 
St. Louis, Mo. 
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outlets to illuminate all lamps has 
been well rewarded. 

Adams’ lamp stock covers a 
complete price range, all the way 
from $2.00 up to $100.00, although, 
of course, there are few selling 
above $80.00. Reasoning that every 
businessman, no matter whether 
he sits at an oak table or an 
opulent walnut or mahogany desk 
needs a lamp designed to fit his 
purpose, Mr. Weihe has carefully 
emphasized both ends of the scale 
in all promotion, and displays 
them side by side. Ornate, multi- 
globe lamps which will almost 
illuminate a whole office are 
shown alongside simple goose- 
neck types which are purely utili- 
tarian. There are scarcely more 
sales of rock-bottom price models 
than there are of top-price types. 
More volume, naturally, is concen- 
trated in the moderately-priced 
bracket. 


Twenty-Five Men Are on the 
Adams Sales Staff 


Twenty-five salesmen sell fur- 
niture, office supplies, and miscel- 
laneous merchandise for the S. G. 
Adams Company. It is the store 
policy to devote specific periods 
during the year to promotion of 
carefully-selected items which 
will fit into all offices. Thus, desk 
lamps come under special promo- 
tional push regularly three times 
a year, when an aggressive drive 
on them occupies two or three 
weeks at a time. During this peri- 
od, salesmen try to replace all old, 
worn out or damaged lamps ap- 
pearing in the offices of their cus- 
tomers, particularly “get-by” 
lamps which give unsatisfactory 
illumination, or are unsightly, but 
with which the office manager is 
trying to get along. Pointing out 
to the latter that the old lamp is 
a waste of time, and demonstrat- 
ing the point by placing a new 
lamp alongside it is the “clincher” 
which makes many extra sales. 
Literally hundreds of old-style 


lamps which have been serving in 
offices for decades are replaced 
each year in this way, with re- 
placement of old furniture with 
new acting as a signal likewise to 
replace the old lamp. The Adams 
organization gets out an attrac- 
tive folder on its lamp stock dur- 
ing the special drives, displays an 
entire window of them, and 
“spots” particularly attractive 
lamps around the entire store, 
where they are bound to com- 
mand attention. 


“Sight-Saver” Department 
Appreciated by Customers 


One of the easiest means of put- 
ting lamp volume into the upper 
bracket is a “sight-saver” lamp 
department maintained on the 
office furniture floor. Where the 
selling technique is simply adapt- 
ing a specific form of lighting to 
the needs of businessmen who in 
the past have gotten along with 
whatever lighting fixture happens 
to be handy, even inefficient, 
single-globe ceiling fixtures. Mr. 
Weihe and his salesmen encour- 
age the use of 60-watt bulbs or 
stronger, and more important, are 
quick to provide a lamp which wiil 
fit continuous, sporadic, or part- 
time use of desk in any kind of 
office. 

“We encourage the man who 
does a large amount of concen- 
trated work during part of the 
day to buy the swinging-arm tyre 
of lamp which will provide a flood 
of strong illumination when neces- 
sary,” Mr. Weihe said, “and fold 
away when it is out of use. For 
the man who works with figures, 
reads quotations, etc., constantly, 
we have a small fluorescent lamp 
at $15.50, and spotlight types 
which put the light at the point 
at which it is needed.” Other 
sight-saver types include in- 
verted-reflector-bowl models from 
$10 to $30, iridescent blue-bulb re- 
flector types, Polaroid plastic 
models, and multiple-bulb types 
for lighting the entire top of the 
desk. Salesmen watch carefully 
for insufficient lighting in execu- 
tive offices, for weak eyes, and 
other indications of a potential 
sale. With these methods, desk 
lamp sales are high in volume and 
exceptionally profitable. 
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52. 52, 32, 32. 
BUSINESS BUILDERS 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 


CONFIDENCE ... COURAGE... 
COOPERATION 


ROM one of the breeziest little 

publications, “Hits and Bits,” 
come the following crisp, concise 
lead-off thoughts, that we enjoy 
placing on your October 1942 
menu. For, writes our good friend 
Claude Starling under his caption, 
“STAR DUST,” in a marked copy 
sent us this past week: 

“THERE IS PLENTY OF VA- 
CANT SPACE IN ALL OF US 
WHERE IMPROVEMENT 
SHOULD EXERCISE A LIFE- 
TIME LEASE.” 

. and then in a less serious 

mood and mien: 

“If all the bus drivers were 
drafted into the mechanized 
forces, it should puzzle the en- 
emy. When you can’t figure out 
where they are going on a city 
street, what chance would the 
enemy have?” 

.. and this original slant: 

“When Herbert Swope said, 
‘THAT THE BEST DRESSED 
MAN IN AMERICA TODAY IS 
THE MAN IN UNIFORM,’ he 
said a mouthful!” 


WAR BONDS SPEED 
VICTORY WITH A VIM 


Diebold Safe & Lock Company, 
Canton, Ohio, through George M. 
Baxter, manager of dealers’ sales, 
honored us with a personal invita- 
tion to attend the ceremonies of 
this illustrious factory receiving 
the coveted Army-Navy “E” pro- 
duction award. BUSINESS BUILD- 
ERS takes this glad opportunity 
to salute President A. J. Roos, and 
his associates. We are sure there 
are many other splendid office 
appliance plants that likewise 
have been or soon will be so sig- 
nally honored by our government. 


WAR BONDS SPEED 
VICTORY WITH A VIM 


Last month we broadcast the 
invitation for all our listeners-in, 
who were not manufacturers to 
respond with running-fire com- 
ments on: “If I were a manufac- 
turer of office furniture items, 
ae 

And timely, terse, medium long, 
and even quite replete and lengthy 





waves of suggestions came via air 
mail and some even via wire. In 
addition to giving you an abridged 
list of the highlights of these 
communications, BUSINESS 
BUILDERS will give most gladly 
to any manufacturer desiring it a 
personal letter embodying the key 
thoughts of this response perti- 
nent to his product or products. 
Just kindly enclose a stamped ad- 
dressed envelope and your reply 
will be answered in rotation and 
we estimate it will take about a 
week to get this data to you. 
Therefore to those factory execu- 
tives interested, and to those con- 
tributors for this month’s query: 
“If I were a dealer in office fur- 
niture, I'd...” to both groups: 
Address the co-ordinator of BUSI- 
NESS BUILDERS, Care of Shaw & 
Borden Company, Box 2153, Spo- 
kane, Wash. 


And now for a teletype glance 
and visualization of this month’s 
mail on the subject mentioned: 
... “Here’s a rough sketch of the 
way I’d bring out a practical desk 
for the home’—(Note, this con- 
tributor has given us permission 
to pass this on to any interested 
producer, although he specified 
his name not be mentioned. Simi- 
larly we will not mention any 
other contributors at any time 
unless they give us express per- 
mission.) “T’d realize that 
really helpful dealers’ window dis- 
play and other advertising helps 
are even more essential in these 
times than in normal.” .. . “I’d 
most certainly give an ear to deal- 
ers’ opinions on new and alternate 
products before just bringing 
them out without this essential 
referendum and equally important 
get a cross section of consumer 
opinion.” .. . “Instead of a hap- 
hazard choice of files, I’d give a 
thought to these points—stand- 
ardization of sizes—usable effi- 
cient sizes as to depths, back to 
front measurements—smoothness 
of drawer operation—trigid care as 
to cabinet work and the inspection 
of same, for although we are at 
war that is no smokescreen for 
one iota less product value be- 
ing turned out than can be, all 
things considered!”’... “Here’s an 
idea in the rough for a direct mail 
piece that should be a wow in pro- 
moting a filing supply offering.” 
(Note: It is a WOW, we agree, 
and We, Us and Company have it 
on one of our drawing boards de- 
veloping it right now. Our hats 
off to you, our good friend from 
way down in New Orleans, who 
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modestly signed only your ini- 
tials.) ... “If I were a chair man- 
ufacturer, I’d certainly consider 
this new aid to file clerks and 
you’re welcome to relay this 
thought on to any factory you 
think will give sincere attention to 
this idea.” (Thanks J. M. C. As 
you see, we are, and the first in- 
quiry in gets your interesting 
angle.) ...and so on; in fact, in 
the year that BUSINESS BUILD- 
ERS has been on the OFFICE Ap- 
PLIANCES network of world-wide 
scope, we have built up a most 
inspiring file of reader-listener-in 
data. Material more than enough 
for several interesting booklets or 
special mail pieces. Having a 
printing plant of our own, we are 
tempted to compile this under 
pertinent topics and we may! 


WAR BONDS SPEED 
VICTORY WITH A VIM 
The Ladder of Success 
100%—I did. 
90%—I will. 
80%—I think I can. 
70%—I might try. 
60°%—I suppose I should try. 
50%—What is it? 
40%—I wish I could. 


30%—Maybe. 
20%—I might. 
10%—I can’t. 
0%—I wont. 

a * . 


Brief But Compelling 
Not I1.0.U., but U.O.U. are the 
letters noted on a scrap of paper 
mailed by a South Dakota dealer 
to collect a small account. The 
amount owed is also given. 
: * * 


The Job Just Ahead 


You can take out only that 
which you put into your life and 
your job—and nothing more. The 
only luck I know anything about 
is the luck of being ready when 
opportunity walks in unexpectedly 
and says, “Let’s go!”—William R. 
Marshall. 

& ~ * 

Among the score of visitors in 
person this month we welcomed: 
Frank W. Bullock, Jr. of Clemco 
and Johnson; and Floyd Charles 
of Milwaukee, Imperial, and re- 
lating factories. Until next month, 
this is your co-ordinator of busi- 
ness building topics in OFFICE AP- 
PLIANCES’ Business Builders page 
signing, not off, but ON to our 
office furniture sales. 

Ralph B. Ortel 


ett 
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MODERN DESKS BY LEOPOLD.—(Top) A 
private office in the Minnesota Civil Service 
School and Business College, Duluth, Minn. 
The desk is a special unit built to increase 
the working ease of persons engaged in a 
conference or taking dcictation. (Lower) 
Another room of the school where Navy 
yeomen are taking special training for their 
work in the armed forces. 


B. L. MARBLE CHAIRS IN AN IMPRESSIVE 
SETTING.—Shown here are two views of 
the director’s room of the Ohio Oil Com- 
pany, Findlay, Ohio. The installation was 
made to include all B. L. Marble chairs, 
while all of the furnishings, including 
drapes, carpeting, desk accessories, etc., 
were placed by the same firm, the Trout & 
Jackson Company with George W. Trout 
personally handling the job. 








SHAW-WALKER’S TAILOR-MADE INDEX.—This unit is 

one of the essential keys to the effective control of the 

Sealed Power Corporation’s top-speed war effort. This 

corporation, located in Muskegon, Mich., is making vital 

products for the armed forces and requires a foolproof 

and speedy filing system such as is provided by this 
Shaw-Wolker index. 


A CHARLES RITTER INSTALLATION.—This interesting job was completed by 
the Charles Ritter Company, Mansfield, Ohio, in the offices of the Ideal Electric 
Manufacturing Company, also of Mansfield. It differed from the usual instal- 
lation and office layout due to the fact that the offices to be outfitted actually 
formed an additional superstructure placed atop a recently-erected factory 
building, the street level permitting access to the offices at the highest point 
General offices are paneled in knotty pine with a rubbed gray waxed finish 
Ceilings are acoustically treated and modern fluorescent lighting used through- 
out. The desks, tables, files and cupboards are all Art Metal, Airline style 
in the No. 5 green. Chairs are Sturgis posture chairs, all upholstered in black 
leather to match desk tops. Stenographic chairs are all in frieze. (Top left 


Office of President Glenn Vinson. This room is styled for comfort as well as 














general utility. Walls are bleached mahogany with floor in oak parque and 
rug in light rose to harmonize with the Art Metal grained walnut furniture. 
Upper right) Private office of Vice-president and General Manager Stanleigh 


Vinson. (Lower left) Section of sales and advertising department. (Lower 
right) Battery of Art Metal five-drawer files in filing room. The office addition 
to the factory building was especially designed to make maximum use of 
All windows are on the north and east walls, admitting ideal neu- 
The Ideal Electric Manufacturing Company is a 
submarines 


daylight. 
tral light during the day 
producer of large generating equipment being used today in 
Navy bases, supply ships and remote landing bases 


submarine tenders 


where such equipment is needed 











NORTHWESTERN INSTALLATION IN MILWAUKEE'S NEW RADIO CITY-.- 

W. H. Armbruster, salesman for Northwestern Furniture Company, recently 
completed a big job when he planned and executed a complete installation 
of office furniture for the new Radio City in Milwaukee, owned and operated 
by the Milwaukee Journal. Manufacturers whose products were included 
in the large installation were Globe-Wernicke, Milwaukee Chair Company, 
Norcor Manufacturing Company and Stow-Davis Furniture Company. Of 
these Norcor provided 160 folding chairs and Globe-Wernicke delivered 46 
desks, 4 tables, 8 costumers, 43 waste baskets, 24 letter trays, 3 stacks of 
three-high bookcases, 4 wood filing cabinets. (Top left) The sales office 
furnished with G-W Streamliner steel desks in seal grey finish with Nairn 
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grey linoleum tops, and Milwaukee chairs finished to match the desks. 
(Top right) Office of secretary to general manager, with Milwaukee posture 
chair, Globe-Wernicke files and Stow-Davis desk and table. (Lower left) 
Manager’s office, furnished with Stow-Davis Modern Design and posture 
chair to match. (Lower right) Office of General Manager W. J. Damm. This 
office has a Stow-Davis Harwood design 72-inch flat top desk and executive 
posture chair. Farsightedness on the part of the Radio City management 
prompted the placing of the order for office equipment more than a year 
prior to the completion of the building and subsequent world happenings 
have shown that much of this equipment could not have been acquired 
if the order had been delayed thirty days. 


GLOBE-WERNICKE EQUIPMENT IN PLANE PLANT.— 
This installation of Globe-Wernicke Streamliner business 
equipment was made in the offices of the Sikorsky Air- 
craft Company in New England. The firm is a division 
of the United Aircraft Corporation, manufacturer of com- 
bat planes for the armed forces. In addition to making 
an attractive appearance by their uniformity, the desks 
of the workers have been arranged to provide the max- 
imum of efficiency to match the speed demanded by this 
important firm. 
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EDITORIAL 


The Stationers’ Wartime Convention 
© WITH the Government’s approbation, the 
National Stationers Association holds its most 
important annual convention in history on 
October 5, 6 and 7, at the Palmer House in 
Chicago. Reduced from the usual four-day as- 
sembly to three days, and its social events min- 
imized, this year’s convention is planned as a 
“Wartime Conference.” Attention will center 
upon critical problems of the industry and its 
contribution to the nation at war. 

To any persons under the impression that the 
Office of Defense Transportation is opposed to 
all conventions for the duration, it will be wel- 
come news to know that sessions of business 
men are approved if the “main purpose of the 
convention be to help overcome war problems 
through joint discussion.” Since the N. S. A. is 
seriously conforming to this policy and the 
major output of this industry is now going into 
the war effort, this convention does have Gov- 
ernment sanction. In fact, several Government 
representatives will be present to deal with time- 
ly subjects of importance to both the retailers 
and manufacturers. 

In a pre-convention announcement it has been 
well said that stationers have a complex problem 
these days—of meeting customer demands with 
a seriously restricted stock—of maintaining 
their usual service with depleted personnel—of 
handling additional book work required by gov- 
ernmental rule in a business already complicated 
with detailed operations. Also, we need no re- 
minder that new problem conditions are con- 
tinually developing. 

The consequent need for guidance, ideas, and 
suggestions makes the convention an invaluable 
source of help to the individual dealer. It will 
afford at least five channels through which may 
come direct benefits: 

1. Matters calling for concerted thought and 
effort will be dealt with in the convention ses- 
sions. Many industries have developed success- 
ful approaches to their problems by permissible 
group action in trade association meetings. 

2. The Government speakers will present help- 
ful information from their intimate knowledge 
of regulations and plans under way. 

3. Discussions by and with other dealers on 
problem solutions will enable many to come 
away with a better understanding of what can 
be done to meet their own situations. 

4. Talks with manufacturers on available mer- 
chandise, much of which is now making appear- 
ance in the form of alternates, will give the deal- 


ers an outlook cn their future sources of supply. 

5. The more than 80 exposition exhibits of 
wartime stationery and equipment will provide 
the dealer with contacts and additional informa- 
tion on products available for civilian use. 

Our Government and the business enterprises 
of the United States are dependent upon the 
office equipment industry for continued supply 
of management tools in order to carry the war 
effort to successful conclusion. This tremendous 
responsibility can be met only with the codpera- 
tion of all in the industry. Hence, the N. S. A. 
convention will not only afford help to the in- 
dividual, but it offers the privilege of patriotic 
service on the business front. 


_—_<2o> -—— 


Gift Merchandise Possibilities 

#@ IN the article section of this issue emphasis 
is given to the possibilities afforded by devoting 
special effort to gift merchandising. Dealers who 
are not fully capitalizing on this profitable idea 
may find stimulating suggestions in the descrip- 
tions by those who have revealed their plans 
and methods. 

The office supply dealer carries many articles 
made of “non critical’? materials which are 
within the scope of desirable gift selections. 
Added to the year-around gift market and the 
peak volume at Christmas, there is a new and 
growing market for gifts to be sent to men and 
women in the services. 

Anent the sale of service men’s gifts to be 
sent abroad, we are reminded that to insure 
delivery of packages by Christmas, they should 
be mailed in October. Informing the public of 
the necessity of early shopping and mailing will 
be a favor to many. 


_—_—_<-1-- 


Office Machine Conservation 
# AMONG Canadian business concerns exists 
a feeling that in view of the shortage of office 
workers and the increased paper work necessary 
to meet government requirements, the govern- 
ment’s restrictions affecting availability of labor 
saving office machines are so severe as to ad- 
versely affect potential war production. 

A recent editorial in Business Management, 
published in Toronto, declared: ‘Business equip- 
ment firms point out that a hundred men in 
their plants can make enough equipment each 
month to release a thousand workers for war 
plants.” The statement continued with a plea 
that sufficient equipment be made available to 





keep all Canadian business operating efficiently. 

Fortunately, the curtailment and conversion 
program applying to the office machine indus- 
try in the United States has nct yet imposed a 
severe handicap on this country’s business opera- 
tions; not overlooking, of course, the hardship 
on those in this industry who have been deprived 
of machines to sell. 

However, since the production of all machines 
will cease at the end of the year, and present 
equipment must be made to last for the dura- 
tion, the industry will perform a valueble service 
if it energetically promotes conservation. Some 
of the larger manufacturers, through their ad- 
vertisemnts, are now urging users to have their 
machin’:s properly serviced and maintained in 
good condition. Dealers should also stress it 
among their customers. 


— -> om. = 


Cultivate New Buyer Personnel 


@& CUSTOMER-SUPPLIER relations today 
are, by force of the war conditions, being given 
the greatest shuffling the business world has 
ever experienced. Buyers unable to purchase 
their needs from old sources have no compunc- 
tions about turning to new ones if the goods are 
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available. Add to this the fact that the per- 
sonnel within almost every business enterprise 
is rapidly changing, and you have a more urgent 
need than ever for maintaining close contact 
with customers. 

Far-sighted sales executives in the stationery 
and office equipment field are instructing their 
salesmen not only to keep in close touch with 
their old customers, but especially to build ac- 
quaintances with the new buyer personnel in 
places where changes have occurred. 

The goodwill of these newcomers must be 
won; they must be sold on the company and 
upon its merchandise and services. Even though 
the salesman or dealer is unable to supply all 
the customer needs—as in the case of those in 
the office machine field and dealers in certain 
other equipment—he should capitalize on what 
he can offer in goods and service. In many in- 
stances, because of these emergency times the 
salesman will find opportunity to render extra- 
ordinary service in a variety of ways. 

When the war is over the firms that have put 
special effort into building and maintaining 
their sales contacts, along with making sales 
wherever possible through the duration, will be 
in the most favorable competitive position. 


HERE AND THERE 


“TYPEWRITER BITES MAN" 


Under the above heading there 
appeared in the September 19 issue 
of The Saturday Evening Post 
the following story by Sherry Pan- 
coast telling of a tragic incident 
which happened to a friend. 


"A friend of mine has an |890- 
model typewriter which, until very 
recentiy, he counted among his 
rarest treasures. Like some long- 
lived family servitor, it continued 
to perform faithfully and well. My 
friend used to be intrigued, for 
example, by the fact that his pre- 
historic machine had an ink pad 
instead of the conventional ribbon. 
Now he most fervently wishes it 
didn't. 

"The trouble all started just a 
few months ago. My friend, who 
works for the government in Wash- 
ington, was visiting the folks back 
home. In an off hour he set out 
to get a new ink pad for his pride 
and joy. 

"The local typewriter stores were 
fascinated, but unable to furnish 
such an antique accessory. Finally 
he wrote to a supply house in an 
other city and got one. That should 
have ended that. 


"It was only the beginning. By 
some fiendish chance, the supply 
house got his name mixed up with 
a list of retailers. Ever since, his 
mail has been deluged with circu 
lars and trade journals on the fine 
art of marketing typewriter supplies. 


ow- Wry 





Letters pleading with them to stop 
seemed merely to intensify the bar 
rage. 

"When government typewriter 
rationing started, things really got 
complicated. Township, county and 
federal authorities began sending 
him questionnaires about his type 
writer business, asking how many he 
had in stock, what make they were 
and countless technical details he 
never could have produced in a 
thousand years. 

“Understandably enough, he 
hasn't attempted to fill out any of 


these forms. Apparently it would 
have been wiser for him to try. 
Only yesterday a notice came from 
the county seat giving him this de- 
lightful choice: hop down from 
Washington and appear at a hear- 
ing or fork over a snappy $500 
fine." 

(Reprinted by special permission 
of the Saturday Evening Post, copy- 
righted by the Curtis Publishing 
Company 1|942.) 





Ed. Note.—George Patterson, 
founder of this journal, was an ex- 
pert operator on the type of ma- 
chine described. He was salesman 
and demonstrator for the manu- 
facturer of the Williams typewriter. 





“THE AMERICAN WAY" 

Much is said and written these 
days about "The American Way.’ 
In the NSA "Washington News Let- 
ter" of August 29 was the following 
interesting note of one aspect of 
this subject: 

"A few days back | had occasion 
to ride in the smoking room of a 
railroad car for about four hours. 
Three other men were my com- 
panions. Two of them did not need 
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to tell me they originated in the 
deep South while the third was that 
type of chap who looked like any- 
thing else than what he really is 
(head of probably the most com- 
plete and efficient chemical labora- 
tory in the world) one of DuPont's 
top men. He told us that they have 
about 175 of the best chemists of 
the country. Most of them are 
working on government problems 
right now and each day that dawns 
finds them doing more and more 
work for the government. This 
group would not be ready for in 
stant service to the nation if it were 
not for a great ‘business concern 
which brought them together to de- 
velop things that would give the 
average American new aids to 
everyday living and within the pur 
chasing power of the average man. 
| wished the trip were longer so that 
this man could have told me the 
whole story of Nylon. | was drawing 
it out of him pretty fast. 

"The two other fellows were hale 
and hearty Americans, friendly 
frank and pleasant. We talked of 
many things and after a while it 
dawned upon me that one was an 
associate justice of the United 
States Supreme Court and the other 
a United States senator. They did 
not tell me this. It dawned gradu 
ally and | wondered | had not rec 
ognized them at the beginning. It 
was swell to meet these two fine 
men and | found them interested in 
just the same things that | was and 
we had the usual American Forum 
that is the regular set-up in the 
average American railroad car. 

"When we got to our destination 
| got my things together and as | 
got outside, | noticed the senator 
waiting. As soon as | appeared, he 
called, ‘Come on over and ride 
home with us.’ He insisted, so | 
rode up to my front door in a car 
with a justice of the Supreme Court 
and a United States senator, their 
wives and the senator's little boy. 

"| wonder where else on earth 
such a thing could happen. An aver 
age citizen meets two men high in 
the councils of the nation, finds 
them average, nice, friendly people 
and they insist upon driving him 
home. | guess that's the thing we 
know and accept as Democracy and 
it's American all the way through." 





GOLDBLATT'S RUBBER DRIVE 
PUTS HIM ON THE AIR 


When Bob Goldblatt, head of the 
Star Typewriter Company, Chicago, 
recently staged his one-man scrap 
rubber drive (see August issue of Of- 


fice Appliances), Chicago heard 
plenty about him! 

But his fame spread farther than 
that the other night when he was 
featured on the “Lone Ranger’ ra- 
dio program as one of the "Men 
Who Do Things.” 

The announcer told listeners on a 
Blue Network coast-to-coast hook-up 
all about the big drive and an- 
nounced that Mr. Goldblatt then 
and there was put on the Kix honor 
roll of ''People Who Do Things." 





ASHLEY MINUS TIRES PLUS 
PLANE EQUALS SERVICE 


When J. Alfred Ashley, salesman- 
serviceman for L. C. Smith & Cor- 
ona Typewriters, Inc., at Birming- 
ham, ran completely out of auto 
mobile tires, he sat down and quit, 
did he not? 

The answer is: ‘Yes, he did not!" 
For, be it known, Mr. Ashley is one 
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TYPEWRITER SERVICING VIA THE 

AIRWAYS.—Serviceman J. A. Ashley 

is shown beside the plane he utilized 

when a lack of tires forced him to 

relinquish his automobile for the 
duration. 


of those chaps who doesn't give up 
and when a cold-hearted rationing 
board said ''no more tires,"" he 
promptly went into action. 

First he bought a plane. Then he 
learned to manipulate it without 
spinning into the ground at 200 
m.p.h. After that he got special 
permission from the powers that be 
to land on local Army fields where 
he does a nice business of repairing 
and servicing typewriters. 





ODYSSEY OF A MAN SAVING 
GAS 

Dick Freem in, owner of a station 
ery store in Pawtucket, R. I., simply 
loves his work if the following story 
taken from the New England Trav- 
believea: 

"Dick Freeman lives, in the sum- 
mer time, on a lake in the southern 
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part of Rhode Island. This is how 
Dick gets to work this summer. His 
wife takes him in an outboard motor 
boat across the lake. He picks up 
his bicycle at a friend's house. He 
pedals it to Kingston station and 
catches the 8.07. When he arrives in 
Providence he walks to a parking lot, 
gets his car and drives to his store in 
Pawtucket. 





MANEVAL'S SEARCH FOR 
WOOD LIKE MARK TWAIN'S 
DEATH 

Raloh Maneval, who has been on 
the West Coast for A. W. Faber, 
Inc., for some months, may or may 
not remember that Mark Twain once 
described a report of his death as 
being ''Grossly Exaggerated." 

But, though Ralph is a_ highly 
capable and normally conservative 
business man, occasionally he can 
go off on "slightly" exaggerated 
flights of fancy himself. As witness 
a card sent Office Appliances, 
showing some giant trees in Cap- 
‘land Canyon, Canada, and bearing 
the following message on the re- 
verse side: 

"Have sold so many pencils on 
the Coast that | had to come up 
here looking for more wood. Re- 
gards. Ralph." 

Note.—The picture goes into 
permanent display in O.A.'s ''What- 
izzit'’ department, because every 
tree shown in the illustration is a 
pine! 





CONNEELY OUT OF INDUSTRY 
BUT CAN'T FORGET IT 


It seems that once a man is a 
member of the office equipment 
industry he cannot forget it, no 
matter what new endeavors he may 
take up. 

All of which is just another way 
f reporting that T. S. ''Tom'' Con- 
neely, who once traveled the Texas 
and Southwest territories, is now 
with the purchasing department of 
the Reliance Electric & Engineering 
Company, Cleveland. 

For a number of years he was a 
field man and also a district sales 
manager for some of the largest 
firms in the office equipment indus- 
try and during that time made hun- 
dreds of friends, with whom he 
keeps in touch by retaining his sub- 
scription to OFFICE APPLIANCES. 

Mr. Conneely served with the 
A. E. F. in France during World 
War | and is now patiently waiting 
until Uncle Sam raises the age limit 
a bit before again reaching for a 


tin hat 
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PRIORITIES REGULATION NO 10 STILL IN 
PROCESS OF REVISION 


As we go to press, word is received that the revised 
form of Priorities Regulation No. 10, which established 
the Allocation “lassification System, is not yet ready 
for release. The work of revising has been going on 
for a couple of months, but final decisions have not 
been reached. As reported last month, the provisions 
of the original order as amended June 26, will con- 
tinue in force until the revisions are completed. The 
text of the regulation and an exposition of its opera- 
tion were presented on pages 28, — and 55 of the 
August issue. 

i) 


PRICE CEILINGS ON PRINTED STATIONERY LINES 


On September 23, the Office of Price Administration 
imposed specific price controls over 175 standard and 
semi-standard printed products, virtually all of which 
are manufactured by the office supplies industry. 
Formerly, manufacturers in this field were subject to 
the provisions of the General Maximum Price Regula- 
tion. The new order is specific and covers all branches 
of the trade. 

For wholesalers, retailers, jobbers, supply houses 
and stationery stores reselling the controlled commodi- 
ties, the regulation repeats the pricing and record- 
keeping provisions of the general maximum price reg- 
ulations so that dealers may continue these former 
practices uninterrupted. 


List of Items Covered 


The maximum price regulation applies to the follow- 
ing commodities, OPA said: 

Bound blank books, including but not limited to: 
General books of account such as bill books, cash 
books, cash sales books, check or voucher registers, 
columnar books, combination books, day books, figur- 
ing bool:s, journals, ledgers, note records,, records and 
trial balance books. 

Books of account or record for specific uses, such 
as bank forms, bond and mortgage records, business 
records, club registers, collection books, corporate rec- 
ords, counter books, delivery books, due ledgers. engi- 
neers’ field books, garage registers, guest registers 
hotel registers, index books, insurance registers, in- 
vestment and income records, law record books, mer- 
chandise stock books, milkmen’s account books, nota- 
rial records, order registers, pay roll books, receiving 
clerks’ records, rent collection books, roll books. sales 
records, scale books, shipping records, social securitv 
books, tally books, time books, tourist registers, usei 
car records and wage rate books. 

Columnar pads, such as accounting pads and analy- 
sis pads. 

Detachable forms such as bill heads, bills of lading, 
business blanks, check books, correspondence books, 
draft books, invoice books, note books, order books, 
package receipt books, parcel post records, purchas? 
order books, receipt books, remittance books, rent re- 
ceipt books, sales books, statements, trade acceptances 
and warrants. 

Memorandum books such as appointment books, 
date books, diaries, memo books, pass books, telephone 
address books, telephone call pads and travelers’ ex- 
pense books. 

Miscellaneous blank books such as_ bookkeeping 
blanks, composition books, letter copying books, note 
books, perforated scratch pads, stenographers’ note- 
books and students’ notebooks. 


Loose leaf binders and covers, including but not 
limited to: Chain binders; compression binders; 
ledger binders; magazine type, single and multi-blade, 
binders; prong binders; ring binders; screw, post and 
screwpost binders and covers; storage and transfer 
binders; binders and covers with fastening devices 
other than the above; spring binders, sheet and chart 
holders, and clip binders. 

Plain and faint ruled fillers and printed commercial 
forms, produced for use in any of the loose leaf 
binders or covers above specified. 

Indexes, indexing systems, index tabs, and blank 
division sheets for indexing purposes, to supplement 
any of the loose leaf binders and covers listed above. 

Printed and engraved social stationery, as follows: 
Imprinted papeteries; engraved papeteries; book 
plates; calling cards; wedding invitations and an- 
nouncements; birth announcements; death announce- 
ments; all other social announcements. 

Tablets, pads and related products, as follows: Com- 
position books, drawing papers; exercise books; graph 
papers; plain and faint ruled loose leaf fillers; memo- 
randum books; music books [blank]; music papers 
[blank]; notebooks; pads, quadrille pads and papers: 
ruled papers; second sheets; stenographers’ notebooks; 
tablets; typewriter papers. 

Commercial supplies, as follows: Bonds; certificates: 
commercial calendars [except separate bases made of 
materials other than paper and paperboard]; com- 
mercial forms; commercial letter heads; coupons. 
checks, and tickets [except pin tickets and marking 
machine tickets]; currency; file folders and dividers: 
guide cards: index cards; labels. packing wraps and 
bands; legal forms and contracts; ruled legal papers; 
blotters. 
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NUMBER OF ELIGIBLE PURCHASERS OF 
TYPEWRITERS INCREASED 

An amendment to typewriter rationing regulations 
materially broadening the classification of those eli- 
gible to buy both standard and portable machines was 
announced September 17 by the Office of Price Ad- 
ministration. 

The principal establishments affected by the amend- 
ment, No. 5 to Revised Rationing Order No. 4, are 
contractors engaged in war work, the merchant ma- 
rine, labor unions, employers’ associations and agen- 
cies auxiliary to the war effort such as the United 
Service Organizations, the United Seamen’s Service 
and the Red Cross. 

Under the terms of the amendment, which went 
into effect September 21, the classification of prime 
contractors has been extended to include those en- 
gaged in building airplane, naval and military estab- 
lishments as well as any plant or factory producing 
war material, as defined in the original rationing 
order. These contractors may now obtain standard 
typewriters upon application to a Local War Price and 
Rationing Board. Heretofore, only prime contractors 
constructing military and naval cantonments, air bases 
and shipyards under government agency order have 
been eligible for non-portable machines. 

The extension of the right to buy typewriters to 
these contractors and the other new groups was made 
necessary, OPA officials said, by the ban on rentals 
after September 15. According to the terms of the 
rental ban, only those eligible to buy machines are 
eligible to rent them. The new order is designed to 


(Turn to page 71, please) 








G-F ANNOUNCES NEW FOLDER-GUIDE LINE 

The General Fireproonng Company, 
Ohio, has announced a new line of vertical guides and 
folders under the trade-name of Spacemaker and 
equipped with magnified indexing. 

These units are made of 25-point gray pressboard 








THE SPACEMAKER CARD INDEX 


in letter and cap sizes with 2 and 3-inch tabs in 
various tabbing arrangements and three colors, 
amber, green and salmon. Guides are available with 
eyelet projection or roller bearing bottoms. The folders 
are linen hinged with one-inch expansion and can be 
supplied with 11% or 2-inch expansion, if desired, and 
with alphabetical, chronological, geographical or blank 
inserts. 

The magnification on the tab inserts provides easy 
and quick identification, while the basic subdivisions 
of the system are scientifically correct. The main sub- 
divisions of the Spacemaker index are in the first 
three positions at the left. Further details will be 
furnished by the General Fireproofing Company on 


request. 
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JASPER CHAIR ANNOUNCES TWO “V” MODELS 


The Jasper Chair Company, Jasper, Ind., has an- 
nounced a new line of wood office chairs, trade-named 





THE JASPER CHAIR COMPANY'S (L TO R) NOS. 200 AND 100. 


the “V” Number, which features a wood revolving 
mechanism created after months of research and 
experimentation. Of the three models in the line two 
are shown here, the No. 100 and the No. 200. 

The No. 100 is an executive chair of attractive lines 


Youngstown, 


and sturdy construction. It is of quartered oak or 
birch with walnut or mahogany finish. Like its com- 
panion pieces in the line the chair is soundly engi- 
neered for rigidity and quiet revolving and will stand 
hard usage. 

The No. 200 is a stenographic chair in plain oak, 
quartered oak or birch. The finish is walnut or ma- 
hogany. It is designed to harmonize with any type 
of office furnishing, revolves quietly and is constructed 
for a lifetime of service. 


—-> 


POSTINDEX PRODUCES NEW WOOD 
CABINET LINE 

The Postindex Company, division of the Art Metal 
Construction Company, Jamestown, N. Y., has pro- 
duced a new line of wood visible record cabinets under 
the name of the Postindex Artwood. 

Characteristic of the entire line is the model W-813 
for four-page forms in thirteen and sixteen drawer 
styles: The 16-drawer cabinet has a tray depth of 
1-5/16ths inches. Form sizes in inches are 5 by 3, 
5 by 3 duplex, 6 by 4, 8 by 5, 8 by 7, 8 by 8, with 
visibility of 3/16th, 7/32nd and '%4 inch as desired. 
Form sizes 11 by 6, 11 by 7, 11 by 8 and 11 by 9 have 





THE POSTINDEX “ARTWOOD” CABINET. 


visibility of 3/16th and 14 inch as desired. Cabinets 
for forms with celluloid tips are also available in the 
above sizes. 

The 13-drawer Artwood cabinet has deeper trays for 
multiple forms and a tray dept of 15g inches. 

Specifications include the following: drawer sides 
tenoned into drawer head and back. Hardwood dowel 
drawer stop goes through side into drawer to form 
indestructible joint. Cabinet is of plywood reinforced 
to prevent warping. Extensions and slides are maple 
and the Px green finish matches that of Postindex 
standard cabinets and is achieved by use of high- 
quality sealers, surfacers and lacquers. 

Literature giving further constructional and other 
details of the Artwood cabinet line will be supplied by 
the company on request. 
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AMES PRODUCES NEW TYPE PLATEN 

The Ames Supply Company, 564 West Randolph 
street, Chicago, has ended many months of experi- 
mentation and testing by producing a new type of 
office machine platen which is being introduced under 
the trade-name of the True-Mark Universal. 

Made of a compound which closely resembles rub- 
ber, the new platen is unusually versatile. It is some- 
what softer than previously-produced platens and as 
a result will considerably reduce type and ribbon 
wear on Office machines. It will also produce large 
numbers of legible copies regardless of type styles and 
sizes. It is impervious to oil and therefore is an excel- 
lent stencil platen. 

The new unit is furnished in only one density due 
to the fact that its three major characteristics (resili- 
ency, non-hardening and long wear) make it an all- 
purpose platen. 

The new compound will also be used for feed rolls 
and office machine feet. 

Further details, prices, etc., will be promptly fur- 
nished by the Ames company on request to the ad- 
dress given above. 

Po -—__— 


NEW OFFICE STOOL BY METALSTAND 


The Metalstand Company, 1615-25 Melon street, 
Philadelphia, Pa., has announced a new office stool of 





THE METWOOD OFFICE STOOL 


wood which features certain metal parts for additional 
strength and is trade-named the Metwood. 

Original construction makes it impossible for the 
unit to come apart. For strength of joints, and to 
provide rigidity the manufacturer uses metal instead 
of glue, an exclusive Metwood feature. 

The stool is of hard wood selected maple finished 
in green or walnut. Legs have rounded corners and the 
seats are finished in natural maple. 

There are seven sizes available, from 18 to 30 inches 
in height, with two-inch breaks. Thcy list at $3.70 
up, with $1.50 additional for backs. 

sessile acini 
NEW BUMP PAPER FASTENER ANNOUNCED 

A new model of the Bump paper fastener which is 
manufactured of non-critical materials but is similar 
in design to previous models, has been announced to 
the office equipment trade by the Bump Paper Fast- 
ener Company, LaCrosse, Wis. 

The unit requires nothing but the paper sheets for 
operation, and does not use staples or clips of any 
kind. Instead, it makes a tie of two or more papers 
themselves, fastening them together securely although 
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in such a manner that they can be easily separated. 
There are three models in the line including the 
stand type with punch which is a combined fastener 
and perforator. The other models are known as the 
wide and narrow hand grip type. 
All three are attractive in appearance and have a 
universal black oxidized finish. 
2 — 


NEW “WAR CHEST” FILE BY Y AND E 
The Yawman and Erbe Manufacturing Company, 
Rochester, N. Y., has recently introduced a new per- 
sonal file constructed for the systematic filing of per- 
sonal papers such as income tax data, rationing cards, 





THE Y AND E WAR CHEST FILE 


paid bills, etc. The unit is trade-named the War Chest. 

Sturdily constructed of reinforced chip board, the 
War Chest file is available in three attractive colors. 
imitation brown alligator skin, imitation gray Spanish 
leather and a blue and Silver plaid. 

The unit is equipped with a set of eleven-point A-Z 
alphabetic folders, a supply of eleven-point blank 
folders and printed and blank gummed folder labels. 
Each alphabetic folder is printed with a universal 
recording form for listing War Bond and Stamp pur- 
chases, anniversaries, birthday and wedding dates, 
addresses and telephone numbers. The War Chests 
are packed six to a carton, two of each of the 
three available colors. 

—- 


NEW FINGERPRINT PAD ANNOUNCED 


As a means of speeding up and simplifying the tak- 
ing of fingerprints, so universally in use throughout 
the nation’s war work plants, the Phillips Process 
Company, Inc., Rochester, N. Y., has announced a new 
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THE CLEAR-PRINT FINGERPRINT PAD 


fingerprint pad under the name of “Clear-Print.” The 
principal features claimed for the unit are: 
No advance preparations necessary, makes several 
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hundred prints without re-inking, prints dry instantly 
on record card, card can be handled immediately 
without smearing, ink will not dry on pad and is not 
sticky, pad easily re-inked, prints are waterproof and 
will not fade. 

The manufacturers point out that the Clear-Print 
pad eliminates the need for the usual fingerprinting 
equipment which ordinarily includes a glass plate, 
rubber roller, printer’s ink, benzine and wiping cloths. 

Two models are available. No. 1 consists of a pad 
measuring 234 by 4% inches, a one-ounce bottle of 
ink and an applicator. No. 2 is the same except that 
the pad measures 314 by 6% inches. They are priced 
respectively at three and four dollars. 

—- 
SEATMASTER OFFERS NEW CUSHION LINE 

The Seatmaster Company, 2635 South Wabash ave- 
nue, Chicago, is introducing to the trade its new line 
of Victory office chair cushions in two thicknesses and 
several styles. 

The cushions are made of new materials, covered 
with long-wearing lacquered plaid fiber, and are filled 
with shredded cotton linters. They are built in vari- 
ous material combinations of fiber and leather or repp 





THE NEW “VICTORY” CUSHION 


cloth, and colors available are brown or green. 

In either 134-inch or 24-inch thickness, the sizes 
available in inches are as follows: 15 by 17%, 17 by 
16 and 19 by 17%. List prices range from $2.50 to 
$4.00. 

*—- 
TWO NEW CHAIRS BY JASPER SEATING 

The Jasper Seating Company, Jasper, Ind., is intro- 
ducing to the trade two new, all-wood, swivel chairs 
for the office. They are listed in the company cata- 
logue as the No. 980 and the No. 302. 

The No. 980 is an executive chair of pleasing lines 





THE JASPER SEATING COMPANY’S NOS. 980 AND 302 


and a design calculated to offer the maximum of 
working comfort. Like all of the new chairs recently 
produced by the company it is equipped with a swivel 
mechanism which was developed by engineers as a 
means of replacing the former metal chair iron 
The No. 302 is a stenographic chair in which attrac- 
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tive lines are matched by sturdy construction and 
ease of swiveling. Its finish is such as will har- 
monize with any type of office furniture. 





NEW KARDEX ADMINISTRATOR VISIBLE RECORD CABINET 
IN WOOD.—Remington Rand, Inc., Buffalo, N. Y., has an- 
nounced this latest addition to its line of visible and vertical 
record-keeping equipment which employs wood as an alter- 
native to steel. Cabinet, slide pulls and slide hinges are of 
wood thus releasing many tons of vital metal for war pur- 
poses. The only metal used in the entire construction is in 
the label holders and fastening screws. 
_—_e — 
NEW WASTE BASKET AND FASTENER 

BY B. K. & H. 
Bainbridge, Kimpton & Haupt, Inc., 218 Greenwich 
street, New York, N. Y., has announced two new items 














yd 

oe 

Ay- VV\ 
CT 


Se 


TOP.—The Bainbridge 

fastener and (at right) 

the Fibrcan waste 
basket. 








which are being introduced to the trade. They are a 
waste basket and a non-metallic fastener. 

The basket is trade-named the Fibrcan and, as the 
name implies, is manufactured of strong fibre. It is 
reinforced with a seamless steel ring at the top and 
has an inverted bottom, also reinforced. The unit will 
not rust or dent and is designed along modern lines. 

The Bainbridge non-metallic fastener is used for 
holding papers together and fastening folders and 
brief covers. It is of the prong type but entirely with- 
out metal, being made of a durable and flexible mate- 
rial. It is made in one and two-inch capacities. 

atm 

AMBERG’S PHONOGRAPH RECORD CABINET 

The Amberg File & Index Company, Kankakee, IIl., 
is announcing a new phonograph record cabinet which 
has been given the trade-name of Amfile cabinet. The 
cabinet is 534-inches in width and accommodates 
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twenty-five records, each being housed in its own 
numbered compartment. The number is entered on 





THE AMBERG RECORD CABINET UNIT 


the face of the record and in the contents register. 

The unit’is neatly bound in pin seal simulated 
leather and there is a choice of four attractive colors, 
blue, green, maroon and black. There is available a 
size for 12-inch and another for 10-inch records, sell- 
ing respectively for $3.25 and $2.75. 
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HEDGES’ NEW CARD FILE CABINET 
The Hedges Manufacturing Company, 2931 Went- 
worth avenue, Chicago, is announcing a new line of 
wood card filing cabinets under the trade name of 
“Duration.” 
The new units are available in three sizes, 3 by 5, 
4 by 6, and 5 by 8 inches. They are single-drawer 





THE “DURATION” CARD FILE CABINET 


Style, 15 inches in depth and finished in olive green 
or oak. All corners are mortised and reinforced to 
assure years of service. 

Other features are: combination label holder and 
pull on drawer, drawer stops to prevent accidental 
withdrawal from cabinet, positive locking follower 
operating on countersunk rod. Drawers have filing 
capacity of 1200 cards. 


——-e. 


OLD TOWN PRODUCES TWO NEW CARBONS 


The Old Town Ribbon & Carbon Company, Inc., 
750 Pacific street, Brooklyn, N. Y., has announced two 
new products which are being introduced to the trade. 

The first is a carbon paper which provides copies 
of exceptional clarity for use where figures and letters 
must be reproduced with extra sharpness. This fea- 
ture is provided by the carbon paper being made of a 
finely-ground ink coated on a spread-resisting tissue. 
This is named the CPA carbon paper. 

Because the spirit (fluid process) duplicating carbon 
master is made in reverse many users are obliged to 
type the master through a sheet of record carbon in 
order to have a record in positive of the date of the 
master. 

Old Town’s second offering is a full coated carbon 
paper which eliminates this need. It is a sheet coated 
with spirit carbon on one side and with typewriter 
or pencil carbon on the other. Thus a proof sheet is 
available without need of an extra sheet of carbon 
whether the master is made in pencil or on a type- 
writer. 
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WOOD OFFICE FURNITURE INSTITUTE FORMED 

Headed by some of the leading manufacturers in 
the industry, and designed to fill a need for an organi- 
zation of its kind, the Wood Office Furniture Institute 
has been organized at Washington, D. C., where execu- 
tive offices will be established in the near future. 

Announcement of the new association was made by 
John J. Reinecke, formerly assistant chief of the wood 
furniture section, War Production Board, who reports 





J. A. WALLACE 


that the executive committee has already been formed 
and consists of the following men: 

Association President James A. Wallace, Jasper 
Office Furniture Company, Jasper, Ind.; Association 
Vice-president J. B. Deane, Gunn Furniture Company, 
Grand Rapids, Mich.; Association Treasurer W. T. 
Powell, Myrtle Desk Company, High Point, N. C.; Gil- 
bert Bosse, Imperial Desk Company, Evansville, Ind., 
and Mr. Reinecke, executive secretary. 

In announcing formation of the new organization 
Mr. Reinecke said: 

“In addition to the usual aims and functions of a 
trade association, our first consideration ‘for the dura- 
tion’ is to provide means whereby the industry may 
offer maximum cooperation in supplying desks and 
other office furniture to the various government agen- 
cies and to defense plants producing munitions and 
war materials. 

“Plans are now being formulated to improve our 
relationships with our members’ dealers, and I plan to 
attend the October (N.S. A.) convention at the Palmer 
House, Chicago. We realize the success of any under- 
taking of this kind is largely dependent on the enthu- 
siasm and cooperation of the dealers who Sell the 
merchandise, and we will welcome any suggestion the 
dealers have to offer.” 


—-<- 





WEIS AIDS BOND DRIVE.—When James Cagney, screen star, 
visited Monroe, Mich., as part of his nation-wide war bond 
drive, the Weis Manufacturing Company entered this patriotic 
float in a parade led by the actor. The three dummies and the 
minute-man were designed, cut and painted in the firm’s plant. 
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N.T.0O. M.D. A. Opens Big 


Drive for Larger Membership 


Association to Tell Dealers Why Wartime Makes Greater 
Need for Unity in All Ranks of the Industry. 


A minimum of 1000 members within the next few 
weeks is the ambitious goal which the National Type- 
writer & Office Machine Dealers Association has set 
itself Ly order of President Irwin Vincent and Execu- 
tive Secretary Harry Turner. 

The membership drive is being undertaken because 
a substantial increase in members during the year 
that Mr. Vincent has been head of the organization 
clearly indicates that further concentrated effort 








IRWIN VINCENT HARRY TURNER > 


would have further effect toward bringing many more 
dealers in the United States under the NTOMDA 
banner. 

As the first move toward the objective the associa- 
tion secretary has mailed out large numbers of de- 
scriptive cards to non-members, pointing out to them 
the obvious benefits to be attained by members of 
an industry, especially when organized into a unity. 
In order that this output of cards to prospective mem- 
bers may be kept steadily in progress, or even in- 
creased, President Vincent has asked members every- 
where to send in the names of dealers who are not 
yet associated with the organization. 

Further follow-ups are planned from time to time, 
among them being the sending of a unique member- 
Ship application which sets forth fifteen reasons why 
membership in NTOMDA is beneficial under a head- 
ing of “Why It’s Worth More Than It Costs.” The 
fifteen reasons outlined are as follows: 


Fifteen Reasons Why 


1. A new “Merchandising Bulletin” is sent regularly 
to members in good standing only. It is full of prac- 
tical, helpful ideas that are making money for other 
members. These ideas will make money for you. 

2. A new allowance schedule. Up to five copies will 
be given to you free as a member. Non-member cost 
is $3.50 each. 

3. A new decal for your window—an attractive new 
design. It emphasizes your prestige and high stand- 
ing in your community and nationally. 

4. Annual convention. This training school and 
merchandising forum brings you ideas worth hun- 
dreds of dollars. Registration fee for members is $3.00 
less than for non-members. 

5. Recovery of stolen machines. Machines stolen 
from members are advertised widely. The association 
pays a reward for their recovery and the conviction 
of the thieves. 

6. Prosecution of rental thieves. NTOMDA wages a 
relentless war against pawning or stealing a rental 
machine from a member. $25.00 standing reward to 
the person giving information leading to arrest and 
conviction. 
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7. Aggressive campaign for the betterment of the 
industry. NTOMDA constantly fights to advance the 
interests of members and actively promotes the ethics 
of the industry and their acceptance by the public. 

8. Aid in forming local association. To help secure 
profitable local cooperation for members, NTOMDA 
actively aids in the formation of local groups, and 
serves aS a clearing house of practical ideas for all 
local groups. 

9. Membership card. Each member gets a properly 
signed and executed membership card when his dues 
are paid. 

10. Surveys of dealer practice and activity along 
many lines are made so that members may have spe- 
cial opportunities to advance their business. 

11. Association emblem is available for the letter- 
heads, statements, direct mail and newspaper adver- 
tising of members. 

12. News releases promoting the dealer in his own 
home town are prepared for members from time to 
time. 

13. Regional conventions are sponsored by NTOMDA 
so that those unable to go to the national convention 
may profit from the merchandising school. 

14. Awards of merit will be presented to members 
whose activities are outstanding and deserving of 
special recognition in the opinion of the awards com- 
mittee. 

15. A clearing house for ideas, discussion of prob- 
lems, merchandising methods and general information 
is maintained by the association to help each mem- 


ber make more net profit. 
palin = 


McFARLING OPENS OWN BUSINESS 


With many years of experience at his command, 
W. L. McFarling, well-known printing, office furniture 
and equipment salesman, has opened his own printing 
and office supply business in Decatur, Ill. The new firm 
is known as the W. L. McFarling Company and is 
located at 534 South Taylor street. 

For the past seven years Mr. McFarling has been a 
salesman in Decatur and prior to that period covered 
a southern Illinois territory for the Skinner & Kennedy 
Company. 

Under the new set-up Mr. McFarling will represent 

















W. L. McFARLING 
the Comfort Printing & Stationery Company, St. Louis; 
the Kansas City Salesbook Company, the Manufac- 
turers’ Ticket & Label Company, Chicago, and the Ohio 
Business Forms Company, Cleveland. 

“With my new business now running smoothly I am 
in a position to supply a customer with any kind of 
printing desired and to offer a complete service on 
office furniture and supplies,” Mr. McFarling explains. 

o—e 
CURRIER RESUMES OPERATIONS 

After two months of non-production the factory of 
the Currier Manufacturing Company, Minneapolis, 
Minn., has resumed operations but will confine its 
activities solely to priority-rated orders, according to 
H. C. Currier, head of the firm. 
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The Guest Book 


J. W. Paxton of Bloomington, Ill., and I. R. Cornish 
of Holland, Mich., both of Paxton-Cornish, Blooming- 
ton, visited at the office of this journal August 27. 
Both are well known throughout the Middle West, Mr. 
Paxton from his unusual record with the Paxton Type- 
writer Company, Mr. Cornish from years of traveling 
for Yawman and Erbe Manufacturing Company before 
becoming a producer in his own right. The two met in 
Chicago by appointment for development work on a 
new office specialty which they expect to announce 
in the near future. 


Francisco Armida, president of F. Armida & Co. 
Sucs., S.A., Mexico City, looked in upon us September 
8. In the country a few weeks, he was investigating 
certain utilities appropriate to requirements in Mexico 
under war conditions. Complications in the Mexican 
market similar to those in the United States market 
due to shortage of equipment and supplies, he reported, 
are being cleared. “Effect of the good neighbor policy 
between the two countries apparent in both.” “Mexico 
one of the great garden spots of the world.” More 
than twenty years have slipped by since Mr. Armida’s 
last preceding call. Time has been kind to him. But 
he established his business in 1908 when quite young, 
with the agency of the L. C. Smith & Brothers type- 
writer, which he still holds, but with no machines 
available at present. Other lines added through the 
years include those of Friden Calculating Machine 
Company, Elliott Addressing Machine Company, The 
Mosler Safe Company and Pitney-Bowes Postage Meter 
Company. From Chicago Mr. Armida planned to go to 
Syracuse and then on to New York before returning. 


A. L. Tredway, of Trick & Murray, Seattle, Wash- 
ington, was a visitor September 8. Coming East on 
business, he traveled to New York by plane in order 
to save time, calling upon concerns in that vicinity 
before starting West. Stops were made at Syracuse 
and Buffalo. From Chicago he planned to fly home in 
order to arrive in time for his daughter’s wedding. Mr. 
Tredway grew up in the stationery business. He was 
engaged in it for twenty-eight years in Stockton, 
Calif., eighteen years as proprietor. After selling his 
establishment he served for several years as manufac- 
turers’ representative and for three years has been 
buyer in his present connection. Transplanted from 
California to Washington, he is delighted with the city 
of Seattle, its topography, its climate and its people. 


C. &. Goodrich of Case Brothers, Inc., Manchester, 
Conn., signed the Guest Book September 11. He had 
come to Chicago with his daughter to make arrange- 
ments for her enrollment in Northwestern University. 
He reports that the demand for the company’s prin- 
cipal product, which is pressboard such as is used in 
the manufacture of guide cards, is strong, with a large 


MINUTE MAN FLAG FOR HORDER’S.— 
In behalf of over 400 employees, 93 per 
cent of whom are buying War Bonds via 
a salary allotment plan, Horder’s, Inc., 
Chicago, has received its Minute Man 
flag from the U. S. Treasury Department. 
The certificate was presented to Presi- 
dent E. Y. Horder by Seaman Silas 
Arnold and the flag was turned over to 
the three oldest employees of the com- 
pany by Staff Sergeant Raymond 
Barone, U. S. Army. 
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share of it finding its way through filing supply manu- 
facturers and dealers to government offices. Formerly 
a frequent visitor, this was his first call at our office 
in seven years. We hope the interval before the next 
call will be much shorter. 


Rose Cushman, secretary to General Manager 
Charles P. Garvin of N. S. A., paid an all too short a 
visit to Chicago last month. Leaving Washington 
Sunday, September 13, she arrived Monday and went 
into immediate conferences with convention head- 
quarters hotel officials and later with the Chicago 
convention committee group, headed by Ed Conlon of 
the Rockwell-Barnes Company. After consulting 
about many important preliminaries to the thirty- 
seventh annual gathering with its particular sig- 
nificance because of the war, she took time to call and 
sign the Guest Book on the morning of September 15. 
In the afternoon she boarded a train to return to 
Washington, leaving a pleasant memory of her unique 
combination of personal charm and business efficiency. 


Henry L. Guth, manufacturers’ representative whose 
home is in Wescoeville, Penna., put sparkle into the 
morning on September 18 by dropping in for a pleasant 
visit. On a tour that involved calls on headquarters 
of his factory connections in Ohio, Indiana and Chi- 
cago, Mr. Guth reports advances in production tech- 
niques and looks to the future with a firm optimism. 
Doubtless his attitude is related to his hobby—horti- 
culture. Nature is always preparing for the future, 
helping her children adjust to the present so that they 
may live to enjoy the time ahead. Last fall a wander- 
ing band of fox squirrels attacked Mr. Guth’s treas- 
ured grove of Thomas black walnut trees and stripped 
the entire crop. Now another crop is about ready for 
harvesting, and Mr. Guth has found Thomas black 
walnut seedlings in adjoining woods, where parts of 
their pilfered loads were dropped. 


E. M. Laitala of The Book Concern, Hancock, Mich., 
visited the office of this journal September 22. He is 
engaged in the sale of commercial and social sta- 
tionery, books, office furniture, office machines. His 
company and the Finnish Book Concern of the same 
city are affiliated. Mr. Laitala was on his way to Rock 
Island to attend a two-day convention of the Lutheran 
Publication House Managers Association. He would 
like to have lingered in Chicago for the NSA conven- 
tion but planned instead to return to Hancock in order 
that his associate, Ray Olson, might have that privi- 
lege. Business in the Upper Peninsula he said was 
brisk and running ahead of last year’s record. 


Cc. A. Netzhammer, Northwestern Furniture Com- 


pany, Milwaukee, Wisc., signed the Guest Book on the 
afternoon of September 24. Though his visits are 
usually short, he is always long on ideas and generous 
in sharing them. He is one of the industry’s truly con- 
tributing members. 
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. but we can make your 
present L C’ Smiths outlast the war! 





They are precious things these days! 
Kor general business there'll be no new 





TEN TIPS FOR TYPISTS typewriters until after the war, and even 
to make typewriters last longer used machines are strictly rationed. Every 
wey typewriter, new or old, must be made 
1. Brush erasures and dirt on typebars ‘YI be : ’ P . : 
towards front part of machine. tull use of, kept in steady operation. 
2. Clean type with cloth or brush slightly , : : 7 
moistened with cleaning fluid. So avoid misuse. You can prolong the 
3. Move carriage to extreme right, clean life of these vital machines by daily cle: 
carriage rails. Reverse operation. € of these vital machines by daily clean- 
4. Brush dust from typebars. ing, covering, reasonable care. But let 


5. Alwayscover machine when not in use. 


DO REGULARLY is do the big things repairs, oiling, 


6. Prevent paper slipping by cleaning rubber adjusting. Our service men are expert.. 
a any nee eee and available through our branches or 

7. Remove roller and brush out particles of dirt. dealers in all principal cities. 

8. Save roller by inserting 2 sheets at a time. Use ; 
backing sheet over and over to conserve paper. Don’ twait for breakdow ns. Arrange for 

9. Keep particles from falling into machine by ial a AY Ae 
moving carriage to extreme ends when erasing. periodic inspections...now! Let us keep 

10. Change ribbons correctly. Jiggle or tap them your typew riters going for the duration. 


lightly. Never force them on shaft. 
NEVER OIL YOUR TYPEWRITER... “3 
LEAVE OILING TO SERVICEMAN 


SMITH & CORONA TYPEWRITERS INC SYRACUSE N ¥ 


Smith - Corona 


4“ bi» OFFICE PORTABLE 
/ypewriter Service 














War production entrusted to us is precision work calling for “YZ 
craftsmanship of the highest order...skill won through many — ei fey 
years of making America’s finest office and portable typewriters. ie, 















IN 


OIPER LANDS 











Kepresentatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the ojfices 

of this journal their headquarters. The staff at the main office, 600 W. Jackson Blvd., Chicago, and the staff at 

the branch m charge of G. C. Wheeler at 418 Pershing Square Bldg., Pershing Square, 42nd St. and Park Ave., New 

V'ork, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mrs. S. S. Elliott 


Assistant Secretary, Office Appliance Trades Association of Great Britain and Ireland, 
4 St. Bride Street, London, E. C. 4 


lst September, 1942 
Years ago there was a suspicion amongst workers 
that whenever machinery was introduced, the amount 
of employment and the standard of employment was 
also reduced. In some cases this was justified, owing 
to the lack of vision and foresight on the part of cer- 
tain types of employers and of the type of sales talk 
that was put over by the salesman. How many times 
has that phrase been heard that by installing this or 
that machine a youth or young girl can produce the 
results which are now being produced by a matured 
adult at a much higher rate of pay, and this alleged 
economy and saving was the only basis on which a 
sale was made. 


Pay to Suit Proficiency 


This attitude of mind could be profitably reviewed 
now. Such a review would help to pre-condition the 
minds of office workers in favour of the installation of 
labour-saving and time-saving machines. But this 
pre-conditioning of mind must be backed up by some- 
thing much more solid. For this purpose it is suggested 
that a standard rate of pay for a standard proficiency 
in the use of given machines should be considered. 
For instance, a calculating machine operator who has 
reached a certain standard of proficiency and can pass 
tests as to proficiency, probably set by the makers, 
should be qualified to receive a standard rate of pay 
as a minimum, but not as a maximum, with additional 
payment always for ability. This would ensure that 


having reached a certain standard of proficiency the 
operator would be entitled to a scheduled minimum 





rate of pay. This would do much to allay suspicion. 
Then a little education towards the fact that these 
machines do not reduce labour and that facts and 
figures show that during the period of their greatest 
growth they have not only not reduced labour, but 
have increased the demand for office employees, would 
dispose of the suspicion relating to reduced standards 
of employment. 

It could be shown that the work carried out by office 
appliances was never intended to cut down the amount 
of labour employed, but rather to give results; neces- 
sary results, more quickly to those departments where 
results are needed to be applied. Office machinery and 
appliances have created a demand for further and 
fuller information regarding the set up of business, 
which with their aid can easily be satisfied. Thus 
enabling better costing to be made more rapidly, en- 
abling stocks to be better kept without so many possi- 
bilities of production breakdowns due to lack of mate- 
rial. 

Tell Complete Story 


This story should be told fully, not only to the exist- 
ing operators of office machinery but to potential 
operators now in the commercial schools, and all those 
others that follow on. It should be made clear to them 
that in learning to operate a given type of office 
machine thoroughly well and reaching a necessary 


{ Other Lands Section ] 
Continued on Page 116 


LAST RITES FOR E. O. GILMORE.—Some of the 
mourners at the funeral of the late E. O. Gilmore 
which is described elsewhere in this issue. (L to R) 
J. M. Wallace, Chase National Bank; Colin Hugh 
Smith and Owen Hugh Smith, directors, Under- 
wood Elliott Fisher, Ltd.; Miss Locke, personal 
secretary to Mr. Gilmore; W. B. Sleath, sales 
director, Underwood Elliott Fisher, Ltd.; O. Lansley, 
accounting manager, Underwood Elliott Fisher. 
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THE DEFENDER “ALL-WOOD” FILE IS 
A WAR TIME PRODUCT THAT SAVES 
STEEL AND WILL GIVE GOOD SERVICE 








All woodiis air 


seasoned, kiln dried 





Vato @mmot-ba-bab00G amE-T-)(-Yond-To 





HESE modern all-wood files have been redesigned to conserve 
vital materials, yet exterior height and depth dimensions have not 
been changed. They fully meet customers’ requirements for depend- 
able and economical filing equipment. 


for good quality. 


Drawer mechanism is progressive type wood suspension with fibre 
rollers that permit drawers to glide easily and quietly. Follower, 
drawer pull, label holder, guide rod and knob are made of wood. 


Available in standard height (4-drawer), counter height (3-drawer) 
and desk height (2-drawer) letter and legal sizes; also optional insert 
drawers for cards, checks 
and folded documents. 







Choice of quartered oak, 
; walnut and mahogany... 
Drawers operate easily or attractive medium dark 


green finishes. 









and quietly with 





, Write for prices, discounts 
progressive type and terms to dealers. 







wood suspension. * 
BUY MORE WAR BONDS 
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MAKERS OF OVER 4000 ITEMS NEEDED IN OFFICES 

Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions—Special Stee! 

. and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies, 
Stationers’ Products; Storage and Visible Record Equipment.and Stee! Shelving. 









Service 
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BILL SMITH NAMED SALES MANAGER OF 
ACE FASTENER CORPORATION 
William E. “Bill” Smith, veteran stationery trade 
traveler, last month was appointed sales manager of 
the Ace Fastener Corporation, a company with which 
he has been associated since 1932. 
The new appointment, which was announced by 





WILLIAM E. SMITH 


William E. Pankonin and Emil Bolz, company execu- 
tives, was made to fill the vacancy created by the 
recent death of the late William E. Weber, whose 
passing was reported in the August issue of OFFIC! 
APPLIANCES. Coincident with the appointment it was 
announced that Mr. Smith will continue to contact tho 
many dealers he has served in the past in addition to 
directing activity of the sales organization. There will 
be no change in Sales personnel in any of the terri- 
tories. 

The career of Mr. Smith on the sales front is one 
both lengthy and outstanding and through the years 
he has pioneered the introduction of several products 
which are now recognized as highly successful in the 
industry. His activity in the field dates back to the 
turn of the century, many of the older dealers recalling 
his early connection with the L. E. Waterman Company 
which he terminated in 1912. Later Mr. Smith was 
identified with the original Wahl-Eversharp pencil 
and in 1915 pioneered the sale of mechanical pencils 
to the trade. Still later he worked for A. W. Faber, 
Inc., in the Chicago market, and served Neva-Clog 
Products, Inc., for six years. 

In 1932 the late Mr. Weber urged Mr. Smith to un- 
dertake the introduction of the then comparatively 
unknown Ace stapling machine, the former predicting 


a success for the device which was more than borne 
out in later years. Mr. Smith agreed to present the 
stapler to the stationery trade and together the two 
men worked out a policy of selling entirely through 
dealer channels. Although the country was at the 
depth of the depression the Ace machine nevertheless 
found a ready market and became an established and 
prominent item of the stationer’s stock. 

Mr. Smith maintains an intense interest in associa- 
tion work and for a great many years has been a 
familiar figure at the annual conventions of the Na- 
tional Stationers Association. 

ee ee 
DOWNEY BECOMES VICE-PRESIDENT OF 
BOORUM & PEASE 

Leo Downey, for the past twenty-five years con- 
nected with the Boorum & Pease Company, latterly 
as sales manager, last month was elected vice-presi- 
dent in charge of sales. The appointment was an- 


nounced September 16. 
Mr. Downey joined B. & P. in December, 1917, start- 














LEO DOWNEY 


ing in the stock department. After a while he was 
transferred to the order department until, in 1927, he 
entered the sales department and became sales man- 
ager shortly thereafter. 

During his career as head of the sales department 
Mr. Downey’s untiring energies and pleasant person- 
ality have won him the respect and friendship of the 
entire sales staff and company executives, all of whom 
congratulated him on the promotion. 

As in the past Mr. Downey will maintain headquar- 
ters at the Brooklyn, N. Y., headquarters. 
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UNCLE SAM’‘S 
NEW V-MAIL 


Uncle Sam wants you to co- 
operate in the revolutionary 
new V-Mail service for writing 
to the boys overseas. Letters 
are photographed, flown to 
distant spots, and reproduced 
for delivery to addressee. So 
that V-Mail letters would ar- 
rive clear and readable 
Sheaffer created V-BLACK 
SKRIP. Black photographs 
best. Put a display of 
V-BLACK SKRIP in your win- 
dow, on your counter, with 
Sheaffer's new V-BLACK 
SKRIP poster. If you don’t 
have it, write for one. 


4-COLOR SPECIAL 
NEWSPAPER 
ANNOUNCEMENT 


The 34 great Sunday metro- 
politan newspapers in special 
premium positions carry the 
4-color announcement of 
V-BLACK SKRIP in October. 
Thirty million people will see 
these striking four-color ad- 
vertisements which invite the 
reader to write letters, tell 
them about V-Mail and about 
V-BLACK SKRIP. The way 
to cash in on these dominant 
ads is to run one of your own. 
You may scoop your town on 
V-Mail. 


DYNAMIC NEW 
RADIO PROGRAM 
ON YOUR NBC STATION 


Sheaffer's “‘World News Pa- 
rade”’ with Upton Close and 
ace reporters stationed all 
over the world started on Sep- 
tember 20th, Sunday, at 3:15 
P.M. Eastern War Time, on 
the complete NBC Network, 
126 stations from New York 
to Honolulu. Wherever news 
is breaking you'll hear a news 
analyst from that part of the 
globe on Sheaffer's program. 
Every Sunday! At a time when 
people want the news! 


$10,000 
WAR BOND CONTEST 


You can win one of the prizes 
in the great $10,000 War 
Bond ‘‘Keep ‘Em Writing” 
contest. You are doing a na- 
tional service in selling Skrip 
in this contest, to help your 
customers preserve the criti- 
cal parts of their fountain 
pens, for SKRIP is kinder to 
rubber and metal. Speed your 
sales during October and cash 
in on profits and war bonds. 
Mail your entry blank before 
midnight, October 31. 


TIE-UP WITH YOUR NEWSPAPER ADVERTISING * WINDOWS ° COUNTERS ° SALESPEOPLE — CASH IN! 


W. A. Sheaffer Pen Co., Fort Madison, lowa 
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MEETINGS—CONVENTIONS—DINNERS 





CHICAGO UEF MEN GO OUT TO PLAY 


Prepared and willing to temporarily forget priority 
and other business headaches, the sales personnel of 
the Chicago Underwood Elliott Fisher Company office 
gathered on August 28 for an all-day outing and golf 
game at the Nordic Hill Country Club, Itasca, Il. 

Headed by Branch Manager F. C. Snow, they got out 
bright and early to take part in or root for the open- 
ing event, a softball game. After that everyone found 
that a program arranged by Outing Committee Chair- 
man Harry Hynes, manager of the adding machine 
division, provided varied entertainment to suit the 
desires of all. Golf, horsehoe pitching, cards, or just 
talk, were all available with no hard and fast rules 
set down to mar the day’s fun. 

Towards evening the crowd headed toward the club’s 
dining room to find that Mr. Hynes had not let them 
down there, either. There was no semi-fried chicken 
or other good old, but indigestible, standby usually 
associated with outings. Instead, the boys found them- 
selves confronted by inch-and-a-half steaks, tender 
and juicy, and cooked to a turn, or broiled whitefish 
for those who desired it. 

There were no speakers and no speaker’s table, a 
pleasurable feature for which those present can thank 
Mr. Snow. A general convention, however, revealed 
that while the office equipment men enjoy and appre- 
ciate a little play and relaxation they, none of them, 
fail to realize their responsibilities for their colleagues 
and buddies serving in the armed forces. 





‘i a 


(Upper left) Two helpful little playmates. M. G. Definer and F. G. 
Schuelke, psychologists de luxe, offer their friendly aid to help L. E. 
Wilson be sure he misses the putt. Exaggerated poses, advice and 
small talk, to say nothing of the nearby photographer, did nothing to 
increase the poor putter’s nonchalance. (Upper center) F. C. Snow. 
UEF Chicago branch manager. and John A. Gilbert, Office Appliances 


TSA INSTALLS OFFICERS 


The opening dinner meeting of the fall season of 
Transcription Supervisors’ Association of New York 
was held in the Skyline room, of the Sheraton hotel, 
Lexington Avenue at Thirty-seventh street, on Sep- 
tember 14. 

At that time the incoming officers were formally 
installed by Mrs. Harry Harvey Thomas, parliamen- 
tarian of the New York State Federation of Business 
and Professional Women’s Clubs, Inc., with which the 
TSA is affiliated. The following were installed: 

President, Miss Ruth E. Delker, Manufacturers Trust 
Company; vice-president, Mrs. Eunice S. Fallon, Royal 
Typewriter Company; recording secretary, Miss Elsie 
M. Crosa, Liggett Drug Company, Inc.; corresponding 
secretary, Mrs. Louise Ostheimer, Association of Cas- 
ualty & Surety Executives; treasurer, Mrs. Mae C. 
Turbush, Firemen’s Fund Indemnity Company. 

Miss Delker, the new president, is a native New 
Yorker and has been active in civic and club work for 
a number of years. Her most recent civic activity 
has been in connection with the organization of the 
Army Emergency Relief Placement bureau, which em- 
bodies a placement service for wives, sisters and 
mothers of men in service. 

Preceding the installation service, the invocation 
was offered by Lieutenant-Colonel Agnes McKernan, 
who has just completed thirty-five years of service 
with the Salvation Army. 

*—- © 


ee Bs 


CHICAGO UEF MEN OUT FOR DAY OF FUN AT NORDIC HILLS COUNTRY CLUB ON AUGUST 28 


observe golf etiquette by stopping to alibi themselves for a not-too-good 
showing at the last hole. (lpper right) ‘Get yourself a billiard cue. 
brother,” says F. G. Schuelke, while Branch Manager Snow sits and 
eyes the beautiful set-up, probably with mayhem on his mind. (Lower 
left) Four men trying to brain a pal with horseshoes. (L to R) Floyd 
Swink, W. C. Kumpfer, V. P. Dory, F. E. Walters and Bill Harper. 
(Lower right) The gang pauses long enough for a group photo. 
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Bates is at War... 





The Bates name has meant Quality for over 50 
years—it was in 1890 that Bates Numbering 
Machines first started speeding up American 
business. 


It was inevitable that the skill, the equip- 
ment, and the man power of the Bates factory 
should go to war—and we are proud to be 
making actual munitions for many of the larg- 
est war plants in the country. 


On the home front Bates products are still 
speeding up office work for Government, war 
industries, and civilian business. War produc- 
tion has, of course, limited the amount of Bates 
Products we can make, but still we are ship- 


= on 2 fronts 


ping numbering machines, MunKee Pads, list 
finders, staplers, and other Bates Products 


every day. 

Priority orders, as you know, have the right 
of way on all shipments, and it is especially 
important that the ‘end use’ be put on all 
orders that you send us. 

The Bates Policy has always been to work 
closely with the Stationery and Stamp indus- 
. despite war-time dislocations, that 
policy still stands. 


tries .. 


We pledge the strict maintenance of Bates 
Quality in everything we make, whether it be 
used on the Fighting Fronts or the Home Front. 


THE BATES MFG. CO., ORANGE, N. J. 
NEW YORK OFFICE, 30 VESEY STREET 
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A GATHERING OF THE NORTHWEST CLAN.—These gentlemen turned 14. 


out for the tenth annual Twin City stationers golf party at Southview 
Comey Club on August 28. 

Ed. Hanson and Bob Davies. Miller-Davis Co.; John Peck, John 
Leslie Paper Co. 
C. M. Olson and E. F. Janicke, Farnham Staty. & School Supply Co. 
. Sterley Jerue, McClain & Hedman Co.; Bob Valleau, manufac- 
turers representative. 
M. W. or and Arthur J. Walker. Farnham Staty. & School 


npr 
Sites, Minnesota Mining & Mig. Co.; Elgin Burke, Wilson-Jones 
ae Harold Schaub, Thomas & Grayston Co. 

. Larry Ackert. Eaton Paper Corp.; Herb. Mor 

tioners Supply Co.; Al. Nordstrom, Smead Mig. Co.; 
Japs-Olson Co. 

7. Ray Hammond, National Blank Book Co.; Bob Armstrong, John 
Leslie Paper Co.; Charles Regan, Globe Publ. Co., governor of the 
seventh NSA district; Hollis Stephens, Rockwell-Barnes Co. 

8. John Dougherty. Curtiss 1000, Inc.; Augie Hunn, Milwaukee; Karl 
Kiesel, The Carter's Ink Co.; Floyd Kongsvik. Curtiss 1000. Inc.; 
Jack Guntrum, The Carter's Ink Co. 

9. Doug Roos. Autographic Register Co. 

10. Walter Hobbs and Frank Statt, Thomas & _— Co. 

1l. Harold Hoffman and Art Pfister. Smead Mf 

12. Phil Ackerman, E. Gall and H. Malstrom, scien Staty. & School 
Supply Co. 

13. Herb. Morgan, Associated Stationers Supply Co.; 

manufacturers’ representative. 


o Vv ee ON 


an, Associated Sta- 
Herb. Fall, 


Tom Valleau. 


TRAVELERS WIN TWIN CITY GOLF TOURNAMENT 
BY MARGIN 


By H. J. Stephens, Correspondent 





The St. Paul and Minneapolis (Twin-City) Stationers 
Club held its tenth annual golf party on Friday after- 
noon and evening, August 28, at Southview Country 
Club, South St. Paul, Minn., with an announced at- 
tendance of sixty-four dealers and travelers. 


Tom Carpenter, Sperry Office Furniture Co. 

15. Traveler extraordinary and cameraman de luxe. Fred C. Schafer. 
Sanford Ink Co., and the man to whom we are indebted for these 
photographs. Fred is shown warming a bench while he tried to 
dope out the names of the many gentlemen photographed by his 
trusty camera. 

16. Henry Huette, The Autopoint Co. 

17. Bill Lane, Farnham Staty. & School Supply Co. 

18. Earl Vanda, Thomas & Grayston Co. 

19. C. A. Peterson, Paper Supply Co.; Oscar Bertelson, Bertelson Bros.; 
Bill Allen and Arnold Berglund, Joseph Dixon Crucible Co. 

20. Gordon Vars and Ray Scott, Curtiss 1000, Inc.; Harry Berquist. 
Boorum & Pease Co.; Ben Sonmore, Bertelson Bros. 

21. Al Bullock, manufacturers’ representative: Warren Thomas, George 
Hadfield and Henry Johnson, all of Farnham Staty. & School Supply 
Co.; B. L. Beeler, J. L. Hanson Co. 

22. Stan Griebel, Yawman and Erbe Mig. Co.; Ken Chase, Dennison 
Mig. Co.; Ray Barker, Central Wax Paper Co.; Bob Roberts, St. 
Paul Office Equipment Co. 

23. Bill Smith. Ace Fastener Corp.:; Harold Hoffman, Smead Mig. Co.; 
Tom Carpenter, Sperry Office Furniture Co. 

24. Roy Clarke, F. S. Webster Co.; Frank Bomlitz, National Lead Co. 

25. C. L. Larson and A. L. Nelson, Farnham Staty. & School Supply Co. 

26. George Seidel, Farnham Staty. & School Supply Co.; Karl Castle. 

Weis Mig. Co.; Clarence Benson, Farnham Staty. & School Supply 

Co.; Dick Gingland, Esterbrook Pen Co.: Vic Andrist, Farnham 

Staty. & School Supply Co. 


Based on the lowest total of net aggregate scores, 
the Travelers succeeded this year in defeating the 
Dealers by the slim margin of 7/10ths of a stroke, 77.7 
to 78.4. Ray L. Hammond, of the National Blank Book 
Company won the coveted annual championship and 
trophy, as his was the lowest net score among the 
Travelers. Ben Sonmore, of Bertelson Brothers, Min- 
neapolis, had the low net score among the Dealers, and 
was awarded a prize of War Stamps for his achieve- 
ment. Six or eight other prizes of War Stamps were 
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“Stop, Shirley, you’re robbing 


the till!“ 


sHiRtey: G'wan, I’m just throwing away 
some carbon paper. I’ve already used each 
piece about 20 times. Isn’t that enough? 
MARY: Of course not. Don’t you remember? 
Last week: the office switched to Royal Pari: 
Avenue Carbon Paper! 

SHIRLEY: I know they did. So what? 
MARY: Why, one sheet of Park Avenue can 
be used up to 60 times, clearly and cleanly. 
Here, I'll show you a test copy that proves it: 








before! 





SHIRLEY: Well, I'll be jiggered! It looks 
like a first copy. What makes it possible? 
MARY: The Royal man told me it’s because 
Park Avenue is deep-inked. Seems they use 
a special process that soaks the ink right 
down into the paper. Then, too, Park 
Avenue’s extension edge lets you reverse 
each sheet, top to bottom, so that al! areas 
of the paper can be used, 

SHIRLEY: Sounds sensible, all right. From 
now on, I’m making every sheet of carbon 
paper work overtime—just as long as it’s 


Royal Park Avenue! 


This is tne sixtieth copy made with the same 
sheet of Hoyal Park Avenue Carbon. Paper. 
sheet of carbon paper had been used 59 times 
The test was mace a 
Testing Company, Inc., one of America's largest 
independent testing laboratories. 
clear, legible copy this sixtieth one is} 


This 
the United States 


See what a 





Laboratory test No 20%0-NY, issued July 30 


Park Avenue is only one of the outstand- 
ing carbon papers in the Royal line. Why 
not get your purchasing agent to call in 
the local Royal representative today? He 
can quickly show you which weight and 
finish of Royal Carbon Paper exactly fits 
your every typing need. 

Royal Carbon Papers and Ribbons are 
made by the Royvtype* Division of the 


Royal Typewriter Company. 


+t 
uv 











ROYALS* 
Yuk Avenue 


CARBON PAPER 





- 





*Trade-Marks Registered U.S. Pat. Off 
Copyright 1942, Roya! Typewriter Company, Inc 


{ 


The armed forces need typewriters! See how many of your standard machines (made sin: 
Jan. 1, 1935) you can spare. Call your nearest Royal Branch—we will buy them, affix th 


Government seal, and pay you the Government fixed price. 
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awarded to the next lowest scorers, and as attendance 
prizes. 

Notable among those attending the affair was Augie 
Hunn of Milwaukee, Karl Kiesel, Governor Charles 
Regan, Dick Gingland, Harold Hoffman and Art Pfister, 
who is president of the Midwest Travelers Club, which 
functions in the eighth NSA district. Also notable was 
the fact that four ex-governors of the seventh NSA 
district were in attendance, these being Arthur J. 
Walker, Sterley F. Jerue, Ed. Hanson and Herb Fall. 

Fred Schafer, Sanford Ink Company, did his usual 
good job of covering the affair with his camera. Com- 
mittee members responsible for the successful staging 
of this year’s party were Larry Ackert, chairman; Stan 
Griebel, Herb Morgan and Ray Hammond. At the 
annual dinner following play, Karl Castle, president of 
the Northwest Travelers Club, presided in his usual 
gracious manner and made the awards to the winners. 
A wire from Ed. Conlon, immediate past-president of 
the Northwest travelers, and this year’s Chicago chair- 
man for the National Stationers Association Wartime 
Conference, expressed his best wishes and regrets for 
not being able to attend. 

>< 


DIEBOLD GETS ARMY-NAVY “E” AWARD 


The Army-Navy “E” award for outstanding perform- 
ance in the production of war material was presented 
to the Diebold Safe & Lock Company, Canton, Ohio, 
on August 31. The presentation was made by Major 
Harry P. Croft, chief, industrial service division, Cleve- 
land Ordnance District. Diebold is the first plant in 
the Canton area to receive this high honor. 

Employees, families, and friends participated in the 
presentation. The ceremonies were conducted from a 
forty-foot outdoor platform with the flags of the 
United Nations floating overhead. Thayer military 
band, known generally as McKinley’s, furnished music 
before and during the event. 

Transportation of the workers from the two out- 
lying Diebold plants to the main plant was made in 
army scout cars which these workers had fabricated. 


, 


DIEBOLD GETS ARMY-NAVY “E” PRODUCTION 
AWARD.—(Top left) The production flag displayed by 
(L to R) Ralph R. Rex, chairman of the board: Emil 
L. Gebel, Diebold employee for sixty-two years; A. J. 
Roos, president and general manager. (Top right) 
Commander Bob O. Matthews, inspector of ordnance, 
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The official program got under way when fifty sol- 
diers from the army ordnance training school at White 
Motor Company of Cleveland and a color guard raised 
the American flag. 

E. A. McCuskey, member of Diebold’s legal counsel, 
as master of ceremonies, opened the program by intro- 
ducing the guests of honor. Mr. McCuskey pointed out 
that this was a momentous occasion in the history 
of the company, and looking back through the eighty- 
four years of its history, it was interesting to note a 
few outstanding events. 

In 1859, Carl Diebold with two partners formed a 
company to manufacture small safes. A factory was 
completed in 1872, and the business was moved from 
Cincinnati to Canton. Approximately 250 employees 
were engaged in the fabrication of ornate safes not 
over three feet square. 

Engineering advances brought forth burglary resis- 
tive as well as fire resistive containers. The constant 
effort to outwit the “safe cracker” made necessary 
research into ways and means of making steel harder 
... proof against drills, torches, nitroglycerine, in fact 
any type of attack. 

The transition to steel that would deflect bullets 
was a natural one. The years of experience gained 
in endeavoring to outwit the law breaker proved 
helpful in the treatment of steels that protect our 
armed forces on land and in the air. 

Diebold armor plate protects the vital points in 
the bombers and pursuit ships on the American air- 
planes in far flung lands. In addition, special armor 
plate covers the scout cars, half tracs, and marine 
tanks, in a never-ending stream. 

In presenting the award, Major Croft pointed out 
that we are just beginning to fight. He said, ‘““We can- 
not rest on our oars for a moment. You have done 
well, but you must do better. We must not be lulled 
into a sense of false security by completion of quotas 
undreamed of in the past. We must think of our pro- 
duction quotas as irreducible minimums of produc- 
tion, not as maximums. We have got to smash our 
quotas, set up new ones, and smash those too. Remem- 





in charge of U. S. Naval Ordnance Plant, Canton. 
presents “E” lapel pins to Mr. Gebel, Christian Vol- 
zer and Earl Griffith, three veteran Diebold workers. 
(Lower left) Portion of crowd of Diebold workers and 
families witness raising of the flag at opening cere- 
monies. (Lower right) Major Harry P. Croft presents 
award flag to Mr. Roos and Mr. Gebel. 








THE FIFTH STAR 


OUR stars are the sign of leadership. And Old between factory and consumer, you are judged by your 

Town’s Four Star Dealer Program has brought ability to supply local war industries with what they 

ribbon and carbon leadership to progressive want when they want it. You can depend on Old Town 
office supply distributors all over the land. to help you “come through.” 


Old Town has foreseen every manufacturing difficulty 
in time to solve it. Old Town’s laboratory has been 
one jump ahead of every curtailment order, ready 


But there is a fifth star. Right now it is especially 
worthy of your consideration. 


v 4 “ <a "PEN é a . + * Sa2 . 
Che fifth star is DEPENDABILITY. with a practical substitute for every critical material. 
With America on the march, service is the first re- Old Town is still shipping silk ribbons to its regular 
quirement of your customers. As the important link distributors. 


Old Town's Four Stars of Leadership 


4 
Products: A simplified line. Includes exclusive Profits: Longer margins. Quicker turnover of a com- 
specialty leaders like Dawn Curlproof Carbon and Old Town Her- pact stock. Bigger percentage and dollar profits. 
metic Ribbons. An honest trade-marked and Grade-marked line 
bringing you a new high in consumer confidence. 
. Protection: Old Town’s “Assigned Trading Area” 
Promotion: Hard hitting local selling aids. Regu- plan gives you exclusive territory. Enables you 






lar specialty selling assistance. Consistent national advertising. to grow with Old Town without competition. 


Send for your copy of “THe Dawn or a4 New Day 1n Rippon anno Carson MERCHANDISING,” the booklet 
that tells you how to reach the commanding position in your market on ribbon and carbon volume. 


OLD TOWN ‘Carbon 


C MANUFACTURERS 





—_ 





750 PACIFIC STREET BROOKLYN, N. Y. 


IF IT’S INK ON CLOTH OR INK ON PAPER OLD TOWN MAKES IT 


Old Town makes superior inked ribbons and carbon papers of every description. Below is a partial list of Old Town products 


DAWN CURLPROOF CARBON DOUBLE DUTY CARBON OLD TOWN BRAND CARBON OLD TOWN BRAND RIBBONS 
STRATOSPHERE CARBON SABLE CARBON OLD TOWN HERMETIC RIBBONS NOTACK PENCIL CARBON 


Carbons and Ribbons especially designed for Multilith Process. 
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ber this, the program which our president has laid 
down calls for a steadily increasing flow of war ma- 
terial. The line on the chart goes up and up. That 
means each of us must push his or her efforts to meet 
our goal.” 

President A. J. Roos accepted the burgee in behalf 
of the personnel. He said: “To you fellow workers 
in the shop ... in the office, and members of the 
board of directors, belongs the credit for this award. 

“This has been a tremendous job, but your zeal, your 
united efforts to see the job well done, and your team 
work, have made this hour possible. 

“We accept with humble pride and a sense of deep 
responsibility the Army and Navy ‘E’ award and feel 
in it a challenge to us to improve our record. Our 
country needs more planes, more tanks, and more 
artillery faster than ever and that means more armor 
plate. We will give them more armor plate and pro- 
duce it faster. Let us not fail our boys on the battle 
front.” 

Commander Bob Mathews, inspector of ordnance, 
presented “E” lapel pins to all Diebold employees . The 
presentation was accepted by the three oldest em- 
ployees in point of service at the three plants. Com- 
mander Mathews is, at present, in charge of the U. S. 
Naval Ordnance plant in Canton, Ohio. 

Emil Gabel, member of the organization for sixty- 
two continuous years, accepted the pins in the name 
of all workers. He said that we have always finished 
every job we have ever started. We won’t let down 
on this one because it is the most important job we 
have ever had to do. 

The program was broadcast on a coast to coast 
hook-up of the Mutual network and closed with the 
entire audience singing “The Star Spangled Banner.” 

— — 
MITCHELL PLAYS HOST TO 75 AT PARTY 

Seventy-five St. Louis stationers, all equipped with 
lusty appetites for barbecued pork and cold brew, 


turned out on August 27 to attend a stag “Pig and 
Beer” party given by E. J. (Gene) Mitchell, manufac- 
turers’ representative of the Missouri city. The big 


event was held at the William L. Tamme farm, seven- 
teen miles from downtown St. Louis. 
first guest 


Long before the (or even the host) 
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stepped on the starter of their cars a jovial colored 
chef went to work on a great barbecue pit where he 
did a beautiful job of cooking such little items as a 
sixty-pound pig, twenty pounds of hamburgers and 
ten pounds of frankfurters. A lot of food in any man’s 
language, but the guests managed to make the last 
of it disappear before nightfall. 

By way of amusement the visitors found screened 
card rooms, a soft-ball diamond, horse shoe pitching 
grounds, a swimming pool, and many other diversions. 
The wide array of amusement features was one of the 
reasons why a photographer, imported for the occa- 
sion, found difficulty in corralling enough people to 
pose at any one time. 

In addition to the visiting stationers, Mr. Mitchell 
also entertained several St. Louis city and county 
officials who participated in the fun. 

es 
N. Y. STATIONER-GOLFERS STANDING 


With but two games and the annual meeting to be 
held before the season closes, standing for points 
of members of the New York Stationers’ Golf Asso- 
ciation are reported as follows: 

Class A: S. Kahn, 13.16-2/3; R. B. Sainberg, 12; 
D. A. Davies, 7.83-1/3; H. Hein, 7.66-2/3; G. J. Grum- 
bach, 7.50; J. M. Kahn, 7.33-1/3; W. D. Evans, 6; 
R. A. Weissenborn, 5.16-2/3; J. W. Tamany, 5; R. D. 
Perkins, 5; L. H. Tavernier, 5; E. G. Geehring, 5; 
C. W. Schatzlein, 4.33-1/3; F. G. Huber, 4; R. A. Ken- 
nedy, 3.33-1/3; G. W. Fairchild, 1; R. Franz, .66-2/3. 

Class B: Henry Levy, 22; M. A. Stuart, 16; H. W. 
Bowman, 11:16-2/3; M. A. Dreyer, 10.16-2/3; I. M. 
Levy, 9; B. T. Sandner, 7.50; R. Lewisohn, Jr., 5; 
C. F. Stroebel, 5; E. T. MacIntyre, 4.16-2/3; B. Joseph- 
son, 3; E. F. Dooley, 3; G. F. Griffiths, 2; A. J. Pfaff, 1; 
E. G. Spatz, 1. 

—-— _ 


NEW YORK 0. M. D. A. TO MEET OCTOBER 5 


Three distinguished visitors from Washington, D. C., 
are scheduled to address the Office Machine Dealers 
Association of New York when that body holds a meet- 
ing and dinner in the Advertising Club, 23 Park 
avenue, on October 5. 

The three guest speakers are William M. Harris and 





PICTURES SNAPPED AT GENE MITCHELL'S “PIG AND BEER’ 
PARTY.—(Upper left) Walter Ruedy and Walter Weihe. S. G. 
Adams Co.; Charles T. Spalding. Spalding Staty. Co.; Gene 
—— manufacturers’ representative, and host at the party: 

O. Miller, Comfort Printing & Staty. Co. (Upper mght) Mr. 
Spaldimer a gentleman who is not identified; F. K. Adams. 
S. G. Adams Co.; William Schmiederer, Buxton & Skinner 
Frank Decker, Decker-Foshage Co.; William Fisse. 
Blackwell-Wielandy Co.; M. T. Weingaertner, Egyptian Staty. 
Co., Belleville, Ill., president, Stationers Association of Greater 
St. Louis. (Lower left) The cook; Art Troutman, S. G. Adams 


Staty. Co.; 


Co.; William Fisse, Blackwell-Wielandy Co.; C. A. Kennedy. 
William J. Kennedy Staty. Co.; Host Mitchell; C. T. Spalding. 
Spalding Staty. Co.; Ed Miller, Comfort Printing & Staty. Co.; 
Izzy Voda, (beside Mr. Fisse), Wallace Pencil Co.; Henry 
Clark, Federal Office Equipment Co.; Charlie Peeper, Clark- 
ag ag Co.; L. H. (Ted) Fritsch, S. G. Adams Co. (Lower right) 
F. K. Adams, = G. Adams Co.; George Holtgrewe, Missouri 
Furniture Co.; W. C. Weihe. S. * Adams Co.; E. A. Holscher. 
Holscher Otice, Furniture Co.: C. A. Kennedy, William J. 
Kennedy Co.; Walter Ruedy. S. G. Adams Co.; Edward O. 
Miller, Comfort Printing & Staty. Co. 
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We cive you 





INKED 
RIBBONS 


CARBON 
PAPERS 


Booth G-2, 
Palmer House. 


Mir TA G & J OLGE R, Inc. 





PARK RIDGE ° NEW JERSEY 


These convenient branches to serve you faster and better 
CHICAGO BOSTON ST. LOUIS KANSAS CITY SAN FRANCISCO LOS ANGELES 


4 
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MICHIGAN 


Sectional 


BUURLASES 








No. 600 STURDY CONSTRUCTION, 
EXCELLENT FINISH, EASILY AS- 
SEMBLED. TURNED OR STRAIGHT 
LEG PATTERNS. BOOK SECTION 
HEIGHTS 9, 11 or 13 INCHES. 





NOW, while stock is available for immediate 
shipment in oak, walnut or mahogany finish, is 


the time to get in your samples. 


The demand for bookcases will be heavy this 
fall. Don’t wait to place orders until too late 
to obtain service and thus lose the profit possi- 


bilities available in Michigan Bookcases. 


Ask for folders and price list. 


Michigan Desk Co. 


GRAND RAPIDS, MICHIGAN 
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James P. Ward, both of the office machinery and 
equipment procurement division of the WPB, and 
Harry C. Mansfield, chairman, office machinery divi- 
sion, OPA. It is announced that the Washington men 
will confine themselves to discussions of matters of 
vital importance to members of the industry and for 
this reason dealers and their friends are invited to 
attend. 

C. F. Krause, attorney for the association, was the 
speaker at the September 8 meeting and explained 
the recent ruling of OPA in releasing for unrestricted 
sale the stripped models of long “frozen” portables. 
He also spoke on new regulations governing the rental 
of typewriters. 

hac 

COLUMBIA RIBBON HOLDS ANNUAL DINNER 

This year’s wartime emphasis on production was 
much in evidence when the annual dinner of the 
Columbia Ribbon & Carbon Manufacturing Company 
was held last month at Karotsonyi pavilion, Glen- 
wood Landing, L. I., not far from the firm’s plant at 
Glen Cove. 

Instead of the sports and athletic events which 
have marked similar affairs in the past the employees 
put in the afternoon working in the plant instead. 

More than 200 workers of the main plant and the 
New York sales and export office gathered for the 
dinner which, together with the entertainment and 
dancing compensated for the absence of the after- 
noon sports program. 

Because of the metal shortage it was impossible to 
purchase and award the usual Columbia service pins 
to members achieving five, ten and fifteen years of 
service. It was announced, however, that their veteran 
standings will be recognized with the coming of vic- 
tory. 

During the evening a fine ornamental plaque, bear- 
ing the names of Columbia men in the armed forces, 
was unveiled in an impressive ceremony. 

Sit 

EXPORTERS ELECT BOARD OF DIRECTORS 

At the annual meeting of the American Office Sup- 
ply Exporters, held at the Hotel Commodore in New 
York City on September 16, a board of directors was 
elected as follows: 

C. W. Applegate, Esterbrook Pen Company; Charles 
Linn, Bates Manufacturing Company; A. D. Wyckoff, 
Jr., American Writing Machine Company; H. M. 
Trowern, Columbia Ribbon & Carbon Manufacturing 
Company; Mr. Phillips, LePage’s, Inc.; G. Nicklaus, 
National Blank Book Company; G. Roberts, Weldon 
Roberts Rubber Company, and Miss F. Fredericks, 
S. S. Stafford, Inc. 

The board immediately began the job of organizing 
by electing a chairman and vice-chairman. They are 
respectively A. M. Sasso, C. Howard Hunt Pen Com- 
pany, and R. Valle, Hotchkiss Sales Company. 

The next meeting of the organization will be held 
on October 14 at which time the guest speaker will 
be J. W. Montigney, assistant director of the Divi- 
sion of Traffic Movement, ODT. 

—- — 
WINNIPEG STATIONERS HOLD GOLF 
TOURNAMENT 

The annual golf tournament for the Luckett and 
Savoy trophies was held on September 9 at the South- 
wood Country Club by the Stationers Association of 
Winnipeg, Canada. 

Jack Martin, Public Press, Ltd., was the winner of 
the Luckett trophy with a net 72, and Jack Nixon, 
Howard Smith Paper Mills, Ltd., took the Savoy cup, 
also with a net 72. Other players who also won prizes 
throughout the day included H. Gregory, H. Bern- 
stein, Bert McAllister, W. Borlase, Ed. Pounds, A. E. 
Honeyset, Cliff Smye and J. Dott. 

After dinner the cups and prizes were awarded by 
Jim Irvine, Willson Stationery Company, Ltd., who 
asked that, during the presentation of the Savoy 
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The metal soldiers have gone off 
to War—but Dealers report mar- 
velous success with the famous 



















FAIR LINE OF WOOD OFFICE SPECIALTIES 


FAIR COSTUMERS TYPEWRITER TABLES 
“CLUB” SMOKE STANDS UTILITY TABLES 
“CLUB” DESK ASH TRAYS TELEPHONE TABLES 


And, while they last, GENUINE (not ersatz) 
FOAM RUBBER SEAT CUSHIONS 


American Dealers are resourceful. They did not commit hari- 
kari when the WPB froze metal office furniture. Instead they 
put all their promotion behind the FAIR line of wooden office 
furniture specialties. 

That accounts for the extraordinary sale of FAIR Profit-Makers 
in 48 States. That also accounts for the fact that we have more 
than doubled our factory output—and still the demand grows 
by leaps and bounds. 

Beat the War Hazards the FAIR WAY. Write today for catalog 
and prices. 





FAIR has the “‘Know How” 


The War Effort requires all sorts of wood furniture 
specialties. When you are asked to bid on such 
items, get in touch with FAIR at once. We have the 
facilities and the ‘‘know how'' to handle such con- 
tracts so they will yield you a liberal profit. All 
Dealer transactions strictly confidential. 


WPB Order bans Metal Hooks ... Wooden Pegs 
of matching wood look better, last longer. 
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VW’ FURNITURE COMPANY 




















ahkorv VERTICAL GUIDES AND FOLDERS 


paceMaker Vertical Guides and Folders are 
made of twenty-five point gray pressboard in 
letter and cap sizes with 2” and 3” tabs in vari- 
ous tabbing arrangements and three colors—amber, 
salmon and green. 

Guides are available with eyelet projection or roll 
bearing bottoms. Folders are linen hinged with one 
inch expansion, and can be supplied with 1)2 or 2” 
expansion if desired. Alphabetical, chronological, 








geographical and blank inserts are available. 
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THE GENERAL FIREPROOFING 












Alphabetical indexing is brought 





to the peak of perfection in the 





Super System with SpaceMaker 
Guides. 


The basic subdivisions of Super 
System are scientifically correct. 
SpaceMaker guides with tab in- 
serts magnified provide easy and 


quick identification... always at a 





natural reading angle. 


Check Guides 


Check guides with Magnified Space- 
Maker tabs are available with either 
eyelet projection or roll bearing bot- 
tom ... blank, alphabetical, monthly 


and daily inserts. 
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Tabulating Card Guides 


For indexing tabulating machine cards, 
SpaceMaker guides save space, keep cards 
perfectly flat due to entire tab being above 
the body of the card. Blank, alphabetical, 
monthly, daily and geographical inserts 


available. 


Card Guides 


For indexing all types and sizes of cards. 
SpaceMaker guides save valuable filing space 
due to the entire tab being above the cards. 
Guides available for 214'’x 3"",5"x3",6"x 4” 
and 8"’x 5" cards, with blank, alphabetical, 
monthly, daily and geographical inserts, 








SIMPLIFIED WITH 
INDEX 


CARD FILING AND FINDING 
SPACEMAKER SUPER CARD 













HE SpaceMaker Super Card Index has 
; the advantages for card indexing 
that Super-System possesses for other types 
of filing, plus a saving of space over other 


types of tabs. 





The main subdivisions of the index are in 
the first three positions at the left. These sub- 
divisions are scientifically correct and being 


in three positions provide practical distribu- 





tion of contents with full visibility, with or 


without the use of auxiliary guides. 
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. About 40 tons—to be accurate! And not only in 
ship-building but in hundreds of other war industries the 
preparation of countless specifications and data for blue- 


print reproduction must be speeded up! 


Official U. S. Navy photo 






Valuable work hours pre- 
viously spent by draftsmen 
and specification writers on 
handlettering now can be 


(Lassie 


Note These Outstanding Advantages: TYPEW RITER RIB BONS 


» J Especially Made 
SS: i for Blueprint Reproduction 





1 Specifications can now be copied by typists right on to 
the original tracing paper or cloth, instead of being hand 
lettered by high priced draftsmen. 





Impressions from CLASSIC Ribbons are clean and opaque, 


CLASSIC RIBBONS should be a natural 2. ) : , 
assuring sharp blueprint reproduction. 


—a big seller—to your war industry cus- 
tomers! Don’t pass up this opportunity 
to serve engineering departments of war 
plants. 


3 It is not necessary to use carbon paper beneath the tracing 
paper or cloth. 


4. The original impression does not “halo” or spread on the 
tracing paper or cloth. The original may be filed away 
and used months later. Typing will show sharp and clean 
on the blueprint. 


COLUMBIA RIBBON & CARBON . ™ 
MANUFACTURING CO., Inc. 5. Typing from CLASSIC Ribbons may be erased without 
smearing or affecting the surface of the tracing paper or 


Main Office and Factory: cloth. 


len Cove, L. I., N. Y. , 
G Cove, ‘ Y 6 Makes possible almost double the operating speed of blue- 


New York Sales & Export: 58-64 West 40th Street : print machine. 
Kansas City, Mo.: Dwight Bidg. 


C oO i i: mM al 7 H TYPEWRITER RIBBONS & CARBON PAPERS 
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trophy, a one-minute silence period be held in memory 
of Captain Paul Savoy, who was killed in action dur- 
ing the recent Dieppe raid by Commandos. 

Among the manufacturing firms which donated 
prizes for the annual outing were the following: 

Clark Bros. & Company, Ltd.; Barber-Ellis of Winni- 
peg, Ltd.; Mid-West Paper Sales, Ltd.; The Willson 
Stationery Company, Ltd.; The T. Eaton Company, 
Ltd.; Reliance Ink Company, Ltd., and the Toronto 
Type Foundry Company, Ltd. 


—- 


MITCHELL TELLS ABOUT PARTY THROUGH O. A. 

E. J. Mitchell, manufacturers’ representative of St. 
Louis, Mo., recently brought back fond memories of 
the industry’s doings to five men in the armed services 
of the country when he forwarded copies of the 
October issue of OFFICE APPLIANCES containing a report 
of a party given by him recently to a number of St. 
Louis stationers. 

The men Slated to receive the copies, their former 
business connections and their present addresses are 
as follows: 

P. C. Masterson, Acco Products, Inc., Dilworth, N. C.; 
Clark J. Walker, Farnham Stationery & School Supply 
Company, Camp Walters, Tex.; M. C. Mouritsen, Farn- 
ham’s, Scott Field, Ill.; Charles R. Closson, Gallup’s, 
Inc., Scott Field, Ill.; Arthur Pfister, Smead Manu- 
facturing Company, St. Paul, Minn. 

<->? 


N. Y¥. GOLFER-STATIONERS’ REUNION GAME 
SET FOR OCTOBER 15 

The “Reunion” tournament of the New York Sta- 
tioners Golf Association will be held at the Hacken- 
sack Golf Club, Oradell, N. J., on October 15. The 
event is the final gathering of the organization’s series 
of games held during the summer months. 

Starting at noon with a luncheon, the day will pro- 
vide all the golf the most ardent members could de- 
sire. In the evening a dinner will be held and a pro- 
gram to fit the occasion. 

George Fairchild is chairman of the prize committee 
and has promised a generous array of prizes in addi- 
tion to the special “Old Timer’s” trophy which has 
been donated by Guy D. Hill. 

—- 
WPB OFFICIALS MEET IN CHICAGO 

As a means of speeding up procurement of type- 
writers for the government, several officials of the 
War Production Board, headed by William M. Harris, 
office machinery and equipment procurement com- 
mittee, WPB called a meeting of the Chicago dealers 
last month which was held in the offices of the 
Shipman-Ward Manufacturing Company. Those in 
attendance included W. C. Hill of WPB and Chicago 
branch managers of the major typewriter companies. 


o —E + 


BURBOTT ELECTED OFFICIAL OF C. I. A. 
Edwin W. Burbott, controller and assistant secre- 
tary of the A. B. Dick Company, Chicago, was elected 
a vice-president of the Controllers Institute of America 
at that group’s eleventh annual national convention 
held September 21 to 23 in the Palmer House, Chicago. 


—-« 


30 FIRMS CITED BY F. T. C. 

Charging that “for more than ten years the respond- 
ents have by agreement maintained an unlawful 
combination to suppress and eliminate competition in 
price in the sale of their products,” the Federal Trade 
Commission last month issued a ‘cease and desist” 
order against thirty companies in the office supply 
field. They are: 

Acme Register Company, Minneapolis; Adams Bros. 
Sales Book Company, Topeka; American Sales Book 
Company, Inc., Niagara Falls, N. Y.; Atlantic Register 
Company, Waltham, Mass.; Autographic Register Com- 
pany, Hoboken, N. J.; Baltimore Sales Book Company, 
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Sell Time-Saving 
Printed Form 
Systems 


























Made Under 
Your Own Imprint 
Shipped In Your Name 

















Sell in your own name, under your imprint, Auto- 

graphic Register, Continuous or Snap-a-part Forms 
. shipped, and quickly, too, under your labels 
. you do the invoicing. 


Get your share of this fast growing field by writing 
today for details of our dealer offer. Free design 


' and quotation services assure you of complete sell- 


ing information for your every prospect. Simplified 
price lists and manuals let you price many forms. 


See Us at Booth A-7 
N S A CONVENTION 


WRITE TODAY... If you are located in a Mid- 
western, Southern or Southwestern area. 


PHILIP HANO COMPANY, INC. 
Holyoke, Mass. 














HE-ENLISTEU 


for the Duration 


MANY RETIRED HOTCHKISS STAPLERS 


ARE NOW IN SERVICE AGAIN 
Numerous instances have been brought to our atten- 
tion where Hotchkiss staplers, discarded in the past 
for one reason or another, have been resurrected, 
cleaned, oiled and put in service because new models 
were impossible to obtain. Moreover these old timers 
are giving perfect service. 

Such long life, sometimes dating over a period of 
20 years or more, is the finest tribute to the durability 
of Hotchkiss staplers. It bears out our statement:— 
"They take their time about wearing out.’ In fact, 
aside from rare failures of easily replaceable springs, 
there is never enough wear on a Hotchkiss machine 
to warrant its replacement. 

Hotchkiss, the pioneer, has been making Staplers 
for nearly half a century. Consequently there are vast 
numbers of used machines available for use in indus- 
try which need only to be serviced. 

Cleaning, oiling and repairing these machines is a 
real contribution to our country's war effort. Do your 
part in this. Make your store a Stapler Service Sta- 
tion. Profit by the good will and extra business it 
will bring you. 


HUTCH ALSS 


NORWALK, CONNECTICUT 





\\ Diomeers in all that's heat ia Stapling” 
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Baltimore; Bonnar-Vawter Fanform Company, Cleve- 
land; Cosby-Wirth Manifold Book Company, Minneap- 
olis; Craft Sales Book Company, Inc., Philadelphia; 
Egry Register Company, Dayton; W. S. Gilkey Printing 
Company, Cleveland; Stephen Greene Company, Phil- 
adelphia; Hamilton Autographic Register Company, 
Hamilton, Ohio; Hanna Register Company, Springfield, 
Ill.; Philip Hano Company, Inc., Holyoke, Mass.; Lis- 
bon Sales Book Company, Lisbon, Ohio; Roscoe M. 
Breeden, doing business as Los Angeles Register & 
Printing Company, Los Angeles; McCaskey Register 
Company, Alliance, Ohio. 

The Miami Systems Corporation, Cincinnati; Na- 
tional Carbon Coated Paper Company, Sturgis, Mich.; 
The Potter Press, Waltham, Mass.; C. W. Potter, Inc., 
Waltham, Mass.; The Rotary Printing Company, Nor- 
walk, Ohio; Schwabacher-Frey Company, San Fran- 
cisco; Shelby Salesbook Company, Shelby, Ohio; The 
Snapout Forms Company, Chardon, Ohio; Standard 
Register Company, Dayton; Sunsey-McKeen Book 
Company, Oakland, Calif.; United Autographic Regis- 
ter Company, Chicago, and The Wallace Press, Inc., 
Chicago. 

The Specialty Accounting Supply Manufacturers As- 
sociation and its secretary, O. L. Moore, were likewise 
named in the federal restaining order. 


a 
VANDERHOOF NAMED OFFICIAL OF STANDARD 
DUPLICATING 


In recognition of his outstanding accomplishments, 
the board of directors last month appointed Albert 
W. Vanderhoof to the position of vice-president and 
general manager of the Standard Duplicating Ma- 
chines Corporation, Everett, Mass. This action is the 





Harris s & Ewing Pho 


A. W. VANDERHOOF 


culmination for Mr. Vanderhoof of eighteen years of 
service with Standard. 

Mr. Vanderhoof started with Standard in 1924 im- 
mediately upon graduation from Tufts college. Un- 
usually active in college, he headed the debating team 
which had an unbeaten record; was elected class 
orator and class historian; won the title of lightweight 
boxing champion of the college. On graduating with 
a Bachelor of Science degree in Business Economics, 
he was named by his class “the most likely to succeed.” 

His first work with Standard as salesman in the 
Boston agency proved him a good producer. Trans- 
ferred to the home office in Everett at the end of his 
first year, he has successively filled the positions of 
sales correspondent, advertising manager, assistant 
sales manager, general sales manager, then vice-presi- 
dent—general sales manager, and now vice-president 
—general manager. 

In business contacts he reveals himself in his ability 
to get things done; to inaugurate and put through 
necessary and important policies; in his keen judg- 
ment of situations and men. He is a man admirably 
fitted to direct the policies of a fast growing concern. 








:OSTINDEX ARTWOOD 
cabinets, for both 4-page 
orms and card records 
Pocket type) come in 13 
ind 16 drawer styles. 


Jrawer extensions and 
lides are of maple. 
xtensions slide in deep 
jrooves ... top and 
sottom . . . insuring smooth, 
ositive operation. Drawer 
nteriors are finished 
vith high-grade sealer, 
anded and waxed. 


ARTWOOD retains the 
2atented self-aligning 
runnion wire that makes 
2ostindex the easiest 
system to install, oper- 
tte and maintain. 
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Yes, you can still 
give your customers 


POSTINDEX... 


In the ARTWOOD Visible Record Cabinet 
Made of Wood to Save Steel it 
Maintains 100% POSTINDEX EFFICIENCY! 


OSTINDEX ARTWOOD Cabinets are products of 
modern engineering skill in which solid hard- 
woods and plywoods are combined to replace steel. 


ARTWOOD Cabinets are designed to avoid warping 
and other difficulties from expansion and contraction 
normally associated with the use of wood. 


The Standard Px Green finish is achieved through the 
use of high quality sealers, surfacers and lacquers... 
matches Postindex standard cabinets! 


In one simple installation, Postindex provides your 
customers with a complete running history on each 
item. And with Postindex, a centralized check on all 
phases of stock control, purchasing detail or personnel 


records is maintained at far lower cost. 


Postindex operation is surprisingly easy. Planned sig- 
nalling flashes vital facts at a glance. Your customer 
merely selects the plan or plans that give his operation 


most instant, accurate control. 





During the past year we have developed some valuable 
Postindex war production “case histories.” We believe these 
will help YOU in your territory. Give us a list of war material 
manufacturers in your territory and we'll send you forms and 
specific information that you can use to advantage. Write Post- 
index Visible Files, Art Metal Construction Co., Jamestown, N.Y. 
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me proof simplicity of PLASTI- 
CAP swivel construction. 
Graphite-impregnated _plas- 
tic bearings, firmly anchored : 
into top and bottom of lam- ' 
inated hub, provide con- fe 
tinuous, trouble-free service. ‘ 
Recessed sides of spindle hold H 


bearing 














Equipped with the | 
EXCLUSIVE SIKES 
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PLASTIC BEARING 


lubricant in reserve. 
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conceivable conditions of use, have 
proved the dependable long-wearing 
qualities of this ingenious wood swivel. are steam-bent 
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nated plastic pro- ; 





vides permanent 





contract. lubrication. 
The plastic bearings are continuously ‘ oe 
self-lubricating due to (1) graphite im- ella. 08 i, a 
pregnation of bearings (2) specially graphite-impregnated 
° ° plastic provides perma- i 
processed spindle and (3) reserve lubri- nent lubrication. ; 
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CONTINUOUS WORKING COMFORT .. . more vitally necessary now 
than ever before .. . has inspired the perfection of these precedent-smash- 
ing Sikes VELVETURN All-Wood chairs. Imagine wood-swivel chairs that 
turn with effortless ease . . with velvety smoothness and absolute silence 
... Chairs that never require lubrication . . . that cannot stick or bind 
under any conditions. In the clerical posture chairs, add the advantage 
of a movable back rest adjustable at any point, with a 3 inch range up 
and down. Yes, and consider the savings in weight that make these chairs 
easier to handle and lc-s expensive to ship. 


A complete line of VELVETURN All-Wood Business Chairs is ready. Litera- 
ture, including details regarding upholstered seats and backs, will be sup- 
plied upon request. 


THE SIKES COMPANY, INC., Buffalo, N. Y. 
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A Contribution 
to Victory that started 
many years ago 


office workers labor to 
accomplish the tremendous 
amount of “desk work” essential 
to speeding up our war effort, 
BOLENS “Comfort-Engineering” 
are helping them to better work. 


BOLENS SYNCRO TILT Chair 
Mechanism, with their many com- 
fort-protecting features, are reduc- 
ing body-fatigue, helping increase 
working efficiency in thousands of 
offices, in Government Depart- 
ments and in War Industry. 


It's a contribution to Victory 
that started many years ago—at 
Bolens . . . A contribution to busi- 
ness efficiency that will be main- 
tained, improved in the 
brighter years to come. 
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PACIFIC NORTHWEST NEWS NOTES 


Newcomers to Seattle’s war industries brought an 
unusually heavy rush of business to local stationery 
houses as they prepared their youngsters for entry into 
Seattle schools. Stationers declare that purchases in- 
dicate a decreased high school enrollment due to the 
fact that older boys and girls are holding remunerative 
jobs in war plants; grade schools appear to be about 
to experience an unprecedented attendance. ... The 
Bank & Office Equipment Company, office equipment 
firm of Seattle, has recently joined the ranks of sta- 
tionery firms which are contributing generously to 
Army Relief Funds... . Roy R. Gill, well-known in the 
stationery and paper field of the Northwest, has been 
elected president of the Sunset-McKee Sales Book 
Company, Oakland, Calif. He was elected to office 
shortly after the death of the late James McKee, and 
will represent Mrs. McKee’s interest in the company. 
... Robert W. Service, noted writer of the first World 
War and the Yukon gold rush, staged several personal 
appearances in the book departments of local station- 
ery stores. ... Both the Office Equipment Company 
and the Archway Store, Seattle, contributed awards for 
events in the annual picnic of the Boeing Airplane 
Company. .. . Mike Waters, owner of a Seattle sta- 
tionery store, has found that many business executives 
are “doodlers” and as a result is selling boxes of 
“doodling” paper for a few cents each. Each sheet of 
paper bears a little etching which is designed to start 
the doodler off in the proper place instead of marring 
blotters, calenders, good letterheads and such... . The 
Lowman & Hanford Company, like many other sta- 
tionery firms, was recently obliged to return to normal 
business hours after it was discovered that a plan of 
staggering business hours in Seattle did not relieve 
the transportation bottleneck as expected.—CML 


a ne 
NEW SMITH-CORONA HOUSE ORGAN OUT 


So far unnamed but replete with breezy news items 
and attractive pictures, a new house organ has made 
its “Vol. 1—No. 1” appearance among the plants of 
L. C. Smith & Corona Typewriters, Inc. 

The fact that the four-sheet paper as yet bears no 
identifying name is because prior to its actual pub- 
lication plans were made to stage a contest among 
the company workers, with a $25 War Bond as a 


| prize for the person submitting the best designation. 


This contest is open to workers of all five of the com- 
pany plants and it is required that entries be sub- 
mitted on or before October 10. 

The major portion of the first issue is given over to 
listing company men who have gone into the armed 
services and recent winners of long-service pins. A 
fourth page is devoted to sports and sporting events. 

slab inatinimnan 


BUSH NOW DIRECTOR OF NTOMDA 


C. E. Bush, Washington, D. C., has been appointed 
a director of the National Typewriter & Office Ma- 
chine Dealers Association. At the same time President 
Irwin Vincent announced that Mr. Bush will also be 
co-chairman of the organization’s emergency com- 
mittee. 

In speaking of the appointment President Vincent 
said: 

“Since Mr. James P. Ward, Sr., has accepted a posi- 
tion with the government in Washington, Mr. Bush 
has been shouldering additional responsibilities of the 
emergency committee. His appointment as a director 
of the association and as co-chairman is in acknowl- 
edgment of the splendid work he has done on the 


emergency committee.” 
I 


NEW ENGLAND TRAVELERS NOTES 
Walter Concannon, owner of the News Shop in 
Marlboro, has been elected president of the Marlboro 
Rotary Club... . Hats off to Member A. C. Kretchmar 
who has three sons and a son-in-law in the Army... . 
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Only Quink has SOLV-X ... Let Quink 





NCE in a generation there comes a 

really “hot” item in the stationery 
field. New Parker Quink with solv-x is 
such an item. 

Quink with solv-x is a new scientific 
discovery. There has never been any- 
thing like it before. Here is a truly PEN- 
PROTECTING ink. Quink dissolves sed - 
iment and gummy deposits left by inferior 
inks. Eliminates corrosion and rubber 
rot caused by strongly acid inks. 

Every time you sell him Parker Quink, 


FOR V...— MAIL 
“MICRO-FILM BLACK” 
New Parker Quink in “ Micro- 
Film Black” photographs perfectly. 
Quink comes in 8 permanent colors: 
Vicro-Film Black, Black, Blue- 
Black, Roval Blue, Green, Violet, 
Brown, Red. 2 washable colors: 
Black, Blue. Retails for 15¢, 25¢ 


and up. 







ur 


CONTAINS SOLV-X 


boost your profits .. . Cut pen repairs! 


you're doing your customer a service. For 
Quink will help protect his pen against 
failure. It will help keep those morale- 
building letters coming—letters so im- 
portant today. And it will also relieve 


you of much pen repair nuisance! 


Parker is telling the world about new 
Parker Quink with solv-x. And the world 
wants it— that’s evident from the amaz- 
ing sales successes dealers have already 
scored with Quink. You are urged to get 
your share of this business. Tie in with 
the great Quink promotion. 

Instruct your salespeople to mention 
Quink to all customers. For to talk 
Quink is to sell Quink. Order today! The 
Parker Pen Company, Janesville, Wis. 


COPR. 1942, THE PARKER PEN COMPANY 


Parker 
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wartime needs... 


OVED SUCCESS! 


_ 


HERE’S WHAT LEADING 
DEALERS SAY— 


“Sales breaking all records. 
Sold 27 bottles 25-cent size 
one day. Ship enclosed order 
immediately.” 


“As a result of success of 
recent promotion, Quink is 
now permanent traffic item 
in our 22 stores.” 


“Here in St. Louis our store- 
wide promotion sold 514 bot- 
tles of Quink in one week.” 






NO INK EVER RECEIVED 
PROMOTION LIKE THIS— 






ONE OF RADIO'S 
GREATEST SHOWS 
—NOW ON THE 
AIR FOR PARKER 
QUINK AND You! 
57 CBS stations now carry “Eric Sevareid 
and the News” for Parker Quink every Sat- 
urday and Sunday night at 8:55 E.W.T. 
Kstablished among the top-ranking few, 
this show blankets the nation—reaches every 
vood Parker Quink prospect you have! 
LARGEST 
MAGAZINE AND 
NEWSPAPER 
CAMPAIGN EVER 
PUT BEHIND 
ANY INK! 


118,000,000 readers will see the new Parker 
Quink advertising in the nation’s leading 
publications. For sheer selling power this 
campaign outdoes any thing you have ever 
seen in the ink business. 
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SPECIFICATION S* 


e THE ASCO “WOODMASTER” TRANSFER CASES are designed for the busy 


office, factory, and all defense and war activities. 


@© MATERIALS: Cabinet Hardwoods are high grade, seasoned air, and kiln-dried, 


free of defects. 


© CONSTRUCTION: ASCO reinforced construction, joints tongued and grooved. 
Glue blocks reinforce every point where any possible stress may be encountered. 
Drawer fronts built of solid hardwood, durable construction, rigid and exception- 
ally sturdy. 


© OPERATION: Solid hardwood guide rails inside case provide extreme ease of 
operation—No "wobbling" or ''sticking'’. Drawer rides smooth and true in the case. 


© BATTERY FEATURE: Pre-drilled holes centered in routed areas at top, bottom 
and sides for easy vertical and lateral battery assembly to assure utmost rigidity 
where large storage facilities are required. 


© HARDWARE: Plastic drawer pull and steel card holder are supplied. 
© LOCKS: Available, if desired. 


@ FINISH: Case finished in ASCO harmonious olive green to match present in- 
stallations. Inside—stained sealer. 


© PACKAGED: Individual corrugated cartons. 


*Materials and construction subject to change without notice. 


DIMENSIONS 





OUTSIDE INSIDE (Drawer APPROX. 
STYLE | ) usean rn 
HEIGHT WIDTH DEPTH HEIGHT WIDTH DEPTH WEIGHT ety ew 


No. 111 WOODMASTER 134, 14% 25 1034, 12 23 25 6.50 


(Letter Size) 


No. II IL WOODMASTER 13, 14% 25 10% 12 23 25 9.00 


(Letter) With Lock 


No. 112 WOODMASTER 13, 17%, 25 10% 154 23 27 7.50 


(Legal Size) 


No. 112L WOODMASTER 13, 17%, 25 10% 154 23 27 10.00 
(Legal) With Lock 
No. BI 11 WOODMASTER SANITARY BASE (6” high) 1 3.00 








.B112. WOODMASTER SANITARY BASE (6” high) 








ART STEEL SALES CORPORATION - 300 EAST 145th STREET - NEW YORK, N. Y. 
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and their import fo all 


FAULTLESs 
DEALERS 


WILL BE DISCUSSED...AT THE WAR-TIME 
COUNCIL OF THE NATIONAL STATIONERS 
ASSOCIATION... AT THE PALMER HOUSE 


CHICAGO 
OCT. 5-6-7 








WE URGENTLY REQUEST YOU 
TO CALL AT OUR 


BOOTH H-8 


OR AT OUR HEADQUARTERS 


ROOM 1550 


@ FRANK M. VON RITTER 
General Manager of Sales 


@ JOHN J. KERNS. Philadelphia 
@ DAN A. MacDOUGALL Kansas City 
@ ROY T. BANSEMER Milwaukee 


. . will be in attendance to personally acquaint 
you with what we are doing in this emergency... . 











STATIONERS LOOSE LEAF CO. 


524 NORTH BROADWAY MILWAUKEE .. NEW YORK = 237 LAFAYETTE STREET 
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Six names are on the honor roll this month: Jim 
Armington, George Slater, Frank Carroll, Mal Dresser, 
Paul Cheney and Salley Wheeler. .. . Three new and 
very proud parents are William E. Thomas, Hopkin- 
ton, Mass.; John P. Dacey, Rye, N. Y., and Frank X. 
McQuillen. They recently became father of a son, 
daughter and son, respectively. .. . Many club mem- 
bers are wearing a bronze button denoting the fact 
they each gave a pint of blood to the Red Cross. But 
George Slater wears a silver button—showing he has 
donated three times. ... Two deaths sadden the mem- 
bership. Everett S. Berry, for thirty years an employee 
of Hobbs & Warren, passed away on July 10, and 
Leo Solinger, sales manager, Eagle Pencil Company, 
died August 18... . Among members and friends of 
the club the following are now in the armed forces 
of their country: Frank Carroll, Rhys Llewellyn, Jr., 
George Gilpatric, L. J. Fisher, Frank Crowley, Chet 
Pero, Bob Flannery and Harold Frost. .. . Wedding 
bells rang out for Miss Merle Cheney and Rhys 
Llewellyn, Jr., as reported elsewhere in this issue. 
The above news items were gleaned from the pages 
of the Netclub News, official organ of the New England 


Travelers Club. 
wget 


USES ARTISTIC BUSINESS CARD 

When W. L. Talbert, owner and operator of the Tal- 
bert Typewriter Exchange, 115 East Second street, 
Casper, Wyo., hands out one of his business cards, the 
recipient gets a surprise. 

Here is no common bit of cardboard with cold black 
lettering. Instead Mr. Talbert uses a dainty square 
folder bearing on its front an appealing etching of 
two hunting dogs—“Aristocrats” by J. Knowles Hare. 

Inside where a greeting would ordinarily be found 
appears Mr. Talbert’s name with name of his business 
and address at lower right, and listing of the line of 
business equipment carried—Dictaphones, Friden cal- 
culators, Victor adding machines, L. C. Smith and 
Corona typewriters—at upper left. Printing is in 
brown. Type is thin and artistic—BART 


o—~—- ee ” 
FIRE VISITS MILO HARDING PLANT 

Although a fire which broke out in the Milo Harding 
Company plant, Los Angeles, on September 16, did 
considerable damage to the structure, the firm’s serv- 
ice to dealers and users of Tempo products will not 
be seriously impaired. 

That was the message sent out in bulletin form by 
Milo B. Harding, president, which read in part: 

“.... Our records were saved and most of our large 
stock of Yoshino paper and chemicals was stored else- 
where and unharmed. Send in your orders as usual, 
and we shall make partial shipments until we are 
able to get back into full production. We expect to 
continue with the manufacture of Tempo supplies 
within about ten days.” 

—_—-o—- 
CANADIAN NEWS NOTES 

The Junior Stationers Guild of Toronto, Ont., re- 
cently staged a successful evening when they spon- 
sored a moonlight excursion to Queenstown near Ni- 
agara aboard the S. S. Cayuga. Attendance of junior 
stationers and their friends was large and the evening 
was delightful for a boat ride. Games, dancing and 
music were combined to make the evening a big 
success. .. . J. E. Poole, Toronto, Ont., will head a 
group of ink manufacturers engaged in cooperating 
with the Wartime Prices and Trade Board on the mat- 
ter of wartime ink regulations. While nothing definite 
has yet been announced it is believed that certain 
colors of inks will be discontinued. . . . The paper sit- 
uation in regards to papers of finer quality has so 
eased that prompt shipments can again be obtained. 
The shortage of last year and this spring appears to 
have become a memory.... Lieutenant-Colonel J. H. 
Chipman, vice-president and general manager, The 
Brown Bros., wholesale stationers of Toronto, is mak- 
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WABASH 
ALPHA-MERICAL SYSTEM 


ABOUT 


HELP the industries you serve to 
increase production through better record 
keeping. Alpha-Merical cuts filing costs, 
saves time, too. Ask for folder. 


THE WABASH CABINET CO. 
WABASH, INDIANA 
The line that's sold only through dealers. 





L 





THE WABASH CABINET COMPANY 
142 E. Water Street, Wabash, Indiana 


Rush our special presentation of the Wabash Line—a 
volume that will help us to bigger profits! Is an exclusive 
sales franchise available? 


Name 
Address 
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Your customers “go for” the 
new GLASS hondi-pen set 


by G exgbusch 


Protects your future supply... 
makes a hit wherever shown 


Here is one way to beat war shortages: Feature the new Handi- 
pen — in which glass and other non-critical materials replace 
rubber and plastics needed for Victory. 


Thus you can continue to offer your customers the advantages of 
Handi-pen writing — “the greatest aid to writing ease.”’ And you 
can do it with pride—for these new sets are good-looking, prac- 
tical, durable, up to usual Sengbusch standards in every way. Black 
or crystal glass, indestructible by ink acids. Bottle holds 2 ounces 
of ink, fills from any bottle. Single or double, $3.00 to $10.80. 


Stock the new glass Handi-pen and its companion item, the new 
steeless Kleradesk — and cash in on the established reputation 
of these popular Sengbusch products. Write for details and prices. 
Sengbusch Self-Closing Inkstand Co., 1015 Sengbusch Building, 


Milwaukee, Wisconsin. 


New Steeless Kleradesk by Sengbusch 


Known for years as one of the greatest aids to desk workers — now made 
without an ounce of steel or rubber. Base and assembly rods of wood, 
uprights of treated Hardboard. Model 6V-S (illustrated) $4.50. 
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| ing good recovery after an illness of many weeks 
duration. He will be back at his desk soon. ... Com- 
mander P. B. Cross, a partner in the firm of Seaman- 
Cross, Ltd., Halifax, N. S., has returned home for a 
brief holiday after eighteen months at sea as captain 
of a corvette in the Royal Canadian Navy. Before 
taking over the corvette Commander Cross was aboard 


| another ship which was torpedoed off the coast of Ire- 
| land and had a narrow escape from death.—SJL 


oe ee 
THREE ADDED TO COLUMBIA SALES STAFF 
The Columbia Ribbon & Carbon Manufacturing 


| Company, Glen Cove, N. Y., has announced the ap- 


pointment of three men to its sales staff. They are 
W. J. Fitzgerald, Fred H. Mischel and Paul A. Strauss. 

Mr. Fitzgerald, who formerly covered Missouri and 
Kansas for Columbia from 1936 to 1940, takes a ter- 
ritory consisting of Cleveland, Erie, Buffalo and Roch- 
ester, with headquarters in Cleveland. He relieves 
Richard Drew who entered the armed forces Septem- 
ber 19. 

Mr. Mischel has been active in the office supply 
industry since 1909 and will share the Pittsburgh ter- 
ritory with Mr. Strauss, who for the past four years 
was connected with the Pittsburgh branch of the 


| L. C. Smith & Corona Typewriters, Inc. 





—- + 
NTOMDA NAMES ETHICS COMMITTEE 


Irwin Vincent, president of the National Typewriter 
& Office Machine Dealers Association last month 
named nine men as members of a newly-formed 
ethics and standards committee of the organization. 
They are: 

W. J. Garrison, Marietta, Ohio (chairman); James 
J. Sheehan, Providence, R. I.; A. H. Kellstedt, Peoria, 
Ill.; Stanley Stemp, Madison, Wis.; Sam Hutter, New 
York, N. Y.; W. R. Shilling, Pittsburgh, Penna.; E. A. 


Hug, Chicago, Ill.; C. Elmer Anderson, Pasadena, 
Calif., and J. L. Lemmon, Houston, Tex. 
—_- 


FIRM REPRINTS “10 COMMANDMENTS” 
FROM OFFICE APPLIANCES 

“Ten Commandments for Employees During War,” 
which appeared in the September issue of OFFICE 
APPLIANCES received much favorable comment from 
readers in every section of the country as well as from 
several heads of manufacturing firms. 

The latest of these was the Imperial Methods Com- 
pany, Forest Park, Ill., which was so impressed by 
the patriotic lesson taught in the item that they had 
it reprinted onto small cards which the firm is dis- 
tributing to its customers and friends. 

_—< 


“YOURS FOR EARLY PEACE” ENDS DAHLKE 
LETTERS 

In place of the usual “Yours Truly” business ending 
of his letters, Ben Dahlke, owner of Dahlke-Sta- 
tionery, Buffalo, N. Y., has adopted the following 
closing line: 

“Yours for early peace—and a better world to come.” 

Although the new phrase has been in use only a 


| comparatively short time Mr. Dahlke reports receiving 


| nearly 100 letters from business associates and friends 


complimenting him on the change. 


I 


SAMUEL NOW ACTING MANAGER OF SMITH- 
CORONA PORTLAND BRANCH 


Due to the absence of Manager E. L. Pemberton, 
whose enlistment in the Army is reported elsewhere 
in this issue, George Samuel has been named acting 
manager of the Portland, Me., branch of L. C. Smith 
& Corona Typewriters, Inc. While supervising the 
activities of the Portland branch Mr. Samuel will still 
retain management of the company’s Boston, Mass., 
office. 











A nation is not worthy to be 
saved if, in the hour of its fate, 
it will not gather up all its 
jewels of manhood and _ life, 
and go down into the conflict, 
however bloody and doubtful, 
resolved on measureless ruin 


or complete success. 


—James A. Garfield 
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Here’s Real Kvidence 


That Weis CELL-U-SEAL indexes wear and wear. 
The set pictured here was in continuous use in a 24- 


hour restaurant for nearly five 
years in an open tray—food 
spattered and smeared enough 
to produce a bow! of soup. 
Five of them were cleaned with 
soap and water. Photographed 
to show you how CELL-U-SEAL 





tabs stand the wear and ean be cleaned. 


pliable—will bend like rubber. 


Cannot be lifted off. 


THE WEIS MANUFACTURING COMPANY 


Slee 


MONROE, MICHIGAN 
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Cell-U-Seal 


Indexes 


Are Available Anytime 





Now is the time to use our free 
advertising to keep your name be- 


fore your prospects and customers 





MONROE Sfx MICHIGAN 
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Someone has said that the whole 


subject of economics can be boiled 


down to one short sentence 


‘“‘There is no free lunch’’ 























| | 
Most every office can use a | 
| ffl Swinging Desk Stand. 
} Tops furnished is finishes to 
+ match other equipment. 
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PRORLELNT THN LS 


for Dealers 


Monroe. Michigan 
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(Continued from page 29) 


insure an adequate number of machines for the new 
eligibles. 

The groups declared eligible to buy standard ma- 
chines in addition to the prime contractors mentioned, 
include: 

1. Persons engaged in the operation of merchant 
ships. 

2. Prime contractors with the Army and Navy who 


are conducting air transport of military personnel and | 


supplies to foreign countries. 

3. The national office of the United Service Organi- 
zations. 

4. The national office of the United Seamen’s Serv- 
ice. 

5. The national office of the Red Cross for use in 
connection with its services to the armed forces. 

6. Labor unions and employers’ organizations, sev- 
enty per cent of whose membership is engaged in the 
production of war materials. 

7. Establishments manufacturing aviation and lubri- 
cating oils and high octane gasoline. 

ae declared eligible to buy portable machines 
include: 


1. Labor unions and employers’ organizations, sixty | 


per cent of whose membership is engaged in the 
operation of plants which have an A-3 priority rating 
or higher. 

2. All offices of the United Seamen’s Service. 

According to the order, persons already eligible to 
purchase portables and those made eligible to pur- 
chase them under the amendment are eligible to buy 
standard machines, providing that these machines are 
of pre-1938 vintage. Persons selling typewriters of 


post-1935 manufacture to the government are also | 


authorized to buy machines manufactured before Jan- 
uary 1, 1928, without obtaining a rationing certificate if 
the machines are purchased at the time of the sale. 


o 
WPB APPROVES INVENTORY REGULATION 


The War Production Board has approved a plan to | 
regulate inventories of finished civilian goods in the | 
hands of wholesalers and retailers, Chairman Donald | 


M. Nelson stated early in September. 

The program, Mr. Nelson said, will contribute to- 
wards an equitable distribution of inventories through- 
out the country and can be accomplished through 
sound merchandising operations without unnecessary 
hardship or difficulties. 

Acting on the basis of recommendations of the spe- 
cial Wholesale and Retail Inventory Policy Committee 
of the Office of Civilian Supply, which undertook a 
six weeks’ investigation of civilian goods inventory 
problems throughout the country, Mr. Nelson said 
that WPB is working on two steps looking toward the 
balancing and limiting of all wholesale and retail 
inventories. They are: 

1. The issuance of an order requiring quarterly 
inventory and sales reports, accompanied by a state- 
ment of what the War Production Board considers to 
be a “normal” inventory. That inventory for each 
concern would be its present total-company stock 
related to its current rate of sales in the same propor- 
tion as stock was to sales in the corresponding quarter 
of the years 1939-40-41 averaged. 

2. The development of a second order, for possible 
use if an analysis of the reports discloses a need for 
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DESKS, TU, 
ARE WAR 
EQUIPMENT 


That’s why we must apologize to our 
patient dealers for delayed deliveries of 


Imperial Desks. 


You know what government priority 
means. It’s a “must” order for army, 
navy, and vital defense plants. Uncle 
Sam can’t wait. The war must be won; 
and our plant is working to capacity to 


do what is demanded of us. 


Non-Defense Orders Will Be 
Filled As Promptly As Possible 


That’s a promise. But remember that 
Uncle Sam must come first. You as well 
as we, want a quick victory—and if 
desks help to speed its coming, we know 


you say “give them desks—we’ll wait.” 


peat 


DESK COMPANY 


EVANSVILLE, INDIANA 

















72 





bee demand today for good drawing pencils taxes 
the capacity of the manufacturers. Government 
offices and defense plants are constant buyers. 
Every part of every plane, tank, ship, gun or other 
essential implement is drawn first with a pencil. 
You can do a good turn for yourself and for the 
defense program as well by showing your customers 


Art build 


DRAWING PENCILS 


The Art Guild line is strictly high-grade. It is manufactured 
in 17 degrees of lead—6B through 9H—each accurately 
graded to get the finest distinction between degrees. 
Green finish, packed one dozen to an attractively litho- 
graphed, hinged lid, metal box, six dozen to a package. 
The wood is of the very highest quality, straight grained 
slats. 

Numerous tests of Art Guild pencils have been made by 
draftsmen and architects in various sections of the country. 
The opacity of the lead, which is the final test of a draw- 
ing pencil, has been highly recommended in every case. 


The Lead Is BONDED 


The lead used in Art Guild pencils is bonded by the same 
process as our Consolidated pencil for regular office use 
which in an extensive laboratory test showed an average 
breaking point of over 10 pounds. This strength is obtained 
without any loss of smooth writing qualities. An important 
factor about bonding, which is our own secret process, is 
that the wood is strengthened so that it will not splinter. 


OF RAL TTR 








Write for Particulars 


Investigate the possibilities which Art Guild presents. It can 
put new and valuable accounts on your books. Samples and 
prices mailed promptly to established stationers upon request. 


LINTON PENCIL COMPANY 


Lewisburg, Tennessee 


Sales } 112 West 9th Street, Los Angeles, Calif 
38 South Dearborn Street, Chicago, tI! 
Offices {3525 Southwestern Boulevard, Dallas, Texas 
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such formal control and enforcement in order to 
maintain “normal” inventories, along the lines rec- 
ommended by the special committee. The committee 
recommended that any such order, if issued, should 
become effective about the first of the year unless the 
information revealed by the quarterly inventory and 
sales reports indicates that sufficient progress has been 
made voluntarily by distributors themselves toward 
the government’s objectives. 

At the same time, Mr. Nelson announced WPB ap- 
proval of another phase of the committee’s report 
calling for quarterly inventory and sales reports by 
manufacturers of finished civilian goods, and for an 
immediate inquiry into and testing of the applicabil- 
ity of some form of limitation to manufacturers’ in- 
ventories. 

“Such action is deemed essential, as the committee 


' seriously questions the effectiveness of any plan lim- 


iting wholesale and retail inventories which does not 
include those of manufacturers,’ the report states. 
“This doubt is caused by the wide extent of vertical 
interration of wholesaling and retailing with manu- 
facturing and by the likelihood of informal or secret 
stock-carrying arrangements.” 

The special committee, which was set up by Joseph 
L. Weiner, deputy director of the Office of Civilian 
Supply, consulted more than two hundred merchants 
and manufacturers throughout the country and stud- 
ied letters on the subject from hundreds more. Con- 
ferences were held in Washington, New York, Chicago 
and Pittsburgh. In addition to special tabulations of 
current census and other governmental data, the 
committee al.alyzed the results of special surveys con- 
ducted by two private research and Statistical agen- 
cies and by a number of trade organizations. 

Members of the committee, who worked directly 
under the supervision of Reavis Cox, chief of the 
Services Programs Branch of the Office of Civilian 
Supply, are: 

Eaton V. W. Read, chairman, chief of the Wholesale 
and Retail Policy Section of the Office of Civilian Sup- 
ply; Irwin D. Wolf, vice-president of Kaufmann’s, 
Pittsburgh; and John A. Donaldson, vice-president and 
treasurer of Butler Brothers, Chicago. 

A simple plan of inventory limitation is essential, 
the committee declared, in order to assure a “steady, 
uninterrupted flow of available civilian goods from 
manufacturers to the consuming public.” During the 
course of its studies, the committee found that “al- 
though excess inventories are now in process of 
reduction, there are indications that abnormal ad- 


a vance buying and attempted accumulation of inven- 
| tories will again take place in many lines of merchan- 
| dise during the months ahead.” 


Exemptions Suggested 


The committee recommended two general exemp- 
tions from the plan: 

1. Any manufacturer or merchant regardless of 
type of business whose total sales for the twelve-month 
period ending September 30, 1942 (or the end of any 
subsequent month) were less than $100,000 or whose 
inventory on the same date was less than $25,000 at 
cost value. 

2. Regardless of size of volume: Merchants primar- 
ily engaged in the food business, eating and drinking 
places, second-hand stores, florist shops, antique shops, 
service establishments, steel or other raw metal ware- 
houses, dealers in motor vehicles or replacement parts, 
hay, grain and feed stores, farm implement dealers. 
and merchants handling fuel oil, coal and other kinds 
of fuel; manufacturers of food products, agricultural 
implements, motor vehicles or replacement parts, and 
refiners or processors of petroleum products. 

The reporting stage of the program would consist 
of collecting, analyzing and interpreting the inven- 
tory and sales data of merchants and manufacturers 
in order to provide information on inventory-sales 
relationships during the base period, permit compari- 
son of the current inventory-sales relationships with 
those of the base period, and allow time to study the 
administrative problems that would be connected with 
any plan for a forma! inventory limitation order. 

_ The second stage of the treatment of the problem, 
if the analysis of the reports shows that it is neces- 
sary, would involve actual installation and adminis- 
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War is kveryone’s Business, But . . 





THE BUSINESS OF WAR ESPECIALLY CONCERNS YOU! 


ES ... everyone of you now has a 
vital war job of which you can be 
justly proud. 


Take Bill Brown for example . . . prior to 
the war, he was an average Stationer . 

hard working, sincere and cooperative. 
With the advent of war. came added respon- 
sibilities .. . a thousand new problems .. . 
shortages of standard equipment . . . endless 
search for substitutes . . . the necessity for 


conserving existing office machines . . . in 


short, Bill Brown became an office efficiency 
expert. 


Bill Brown is a typical Imperial Methods 
dealer. We are particularly proud of the 
manifold uses he has found for our filing 
supplies in war industries. 

Every Stationer should be grateful for the 
opportunity of contributing so much to the 
BUSINESS of war. That is your vital role 
in the War Picture. 




















VICTOR NON- METAL 


for immediate non-restricted 


SALES 


There is no “Priorities Bottleneck" for dealers who are making profitable sales every day with 





the Victor Non-Metal products pictured on these pages. 


Sales are not restricted to war production purposes. Every business is a prospect... and every 


business is hungry for these time saving, labor reducing Victor items. 


Gear-up your store for unrestricted sales with the many practical, efficient and good-looking 


new Victor Visible Equipment items that eliminate the use of critical materials... with quiet, 
smooth working VICTOR Wood Files . . . and with the always popular and fast-selling lines 
of Victor Mak-ur-own Products and Visible Name Filing Systems and Supplies. 4 


See these products at the N.S.A. 
7th 5 CENTURIES OF PROGRESS MERCHANDISE FAIR 


Chicago, October 5-6-7 
VICTOR BOOTHS F6 and F7 














FOR BINDING 
PHOTOGRAPHS 
PRICE SHEETS 
SNAPSHOTS 
ILLUSTRATIONS 
INSTRUCTIONS 
SPECIFICATIONS 
FOLDERS 
PAGES 
BOOKLETS 
RECIPES 


and sumer 























sheets 





IN ALL KINDS OF LOOSE LEAF 
BOOKS, PORTFOLIOS BINDERS 
SCRAP BOOKS ALBUMS ETC 




















ANY INDEX 
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ia SOLD ONLY THROUGH DEALERS 
oS | De your part for Victory... . 










L PRODUCTS... 


pROVEN SALES VALUE 















¢ THE VICTOR 
Wood Filing Cabinet 


VICTOR PANEL VISIBLE 
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R SAFE & EQUIPMENT COMPANY, INC. 
NORTH TONAWANDA, NEW YORK 








THE VICTO 






.. ... dag WAR BONDS and STAMPS SS 
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... IN YOUR COPY of the 
AMERICAN WRITING MACHINE STORES 
NEW CATALOG of TYPEWRITER PARTS 


* 513 PAGES 
*x 45,000 PARTS 


* | 7 PAGES OF 
HLUSTRATIONS 


Here’s a typewriter tool more helpful than a 
screwdriver! It contains the name, part num- 
ber, price, illustration and other essential 
details of every available part and tool for 
Remington, Royal, Underwood, L.C. Smith, 
Corona and Woodstock typewriters. All so 
carefully indexed that you can find any de- 
sired part in a jiffy! NOW, when service 
work is the mainstay of every typewriter 
dealer’s business, you can’t afford to be 
without this helpful guide to sure esti- 
mates, sure parts orders and sure profits! 


HOW TO GET YOUR COPY ABSOLUTELY FREE 


Send a request for your copy today, on your business letterhead, to the nearest branch office 
of the American Writing Machine Stores or to the address below. Enclose your purchase 
order (and check to cover, unless your credit with us is established) for any assortment of 
typewriter parts, ribbons, carbon paper, or platens recovered with Invincible-100, amount- 
ing to $10.00 or more. Promptly upon receipt of your order, your copy of this helpful, new 
catalog will be sent to you absolutely free. If no order accompanies your catalog request, 
please enclose $5., which will be refunded to you if you purchase parts or supplies amount- 


ing to $10. or more within 3 months after you receive your copy of the catalog. 


Make sure to get your copy promptly by sending in your request today. 


AMERICAN WRITING MACHINE STORES 
DIVISION OF REMINGTON RAND INC. 


DISTRIBUTORS OF PARTS AND SUPPLIES 
FOR ALL MAKES OF TYPEWRITERS 


115 WORTH STREET 





NEW YORK, N. Y. 





OCTOBER, 1942 


tration of a limitation order. The committee recom- 
mended that if such an order is decided upon, it 
become effective at the end of the quarter beginning 
December 1, 1942, January 1, 1943, or February 1, 
1943, the exact date depending upon an “inventory 
reporting year” selected by each merchant. 

The committee stated that it desired to make a 
prompt recommendation on inventory limitation in 
order “to facilitate proper planning and placing of 
forward orders as well as orderly balancing of stocks 
by merchants and manufacturers.” It recommended 
that further study be made, because of special prob- 
lems involved, of four classes of merchandise before 
any formal limitation order is considered for them, 
but said that they should be included in the report- 
ing period of the program. 

These classes include goods now under inventory 
limitation through the operation of Order L-63, which 
restricts inventories of nineteen classes of supplies 
held by wholesalers, jobbers, dealers, retailers or 
branch warehouses; goods frozen or restricted as to 
sale by rationing or priorities under previous govern- 
ment orders; goods which are stockpiled under previ- 
ous orders, and alcoholic beverages. 
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REGULATION NO. 162 COVERS ALL SALES 
OF USED TYPEWRITERS 

All sales of used typewriters by individuals or firms, 
even though not regularly engaged in the sale, rental 
or repair of typewriters, are specifically governed by 
Maximum Price Regulation No. 162 (Used Typewrit- 
ers), the Office of Price Administration announced 
late in August. 

The announcement was made to clarify the provi- 
sion of the regulation which classifies the sale from 
an individual to a typewriter dealer as a wholesale 
transaction. Such a Sale, accordingly, may not be 
made at a price which exceeds two-thirds of the retail 
price for the “rough” or “as is” typewriter. The max- 
imum retail prices for all “rough,” rebuilt and recon- 
ditioned makes and models are specifically listed in 
the regulation and must be posted conspicuously in 
all establishments selling or renting typewriters. 


Reports have been received by OPA that some deal- 
ers have been offering more than the wholesale prices 
allowed by the regulation in order to acquire more 
machines to meet the increased rental demands result- 
ing from the rationing of new and used machines. 

Both buyers and Sellers were warned that sales of 
used machines to dealers are subject to the terms 
of the regulation and that appropriate enforcement 
measures will be taken as provided for in the regu- 
lation and the Emergency Price Control Act of 1942, 
in the event of violations. 


The price at which an individual may sell his ma- 
chines to a typewriter dealer is illustrated in the 
following example: If the “rough” machine is priced 
for retail sale at $48 in the regulation, the top price 
for the transaction is two-thirds of that amount, 
or $32. Lower prices than those established by the 
regulation may be charged. 


An individual owning only one machine is permitted 
to sell it to another person who will use it for busi- 
ness purposes only. The maximum price the seller 
may charge in that type of transaction is the “as is” 
retail price set forth in the regulation for particular 
model involved. (The Sales of typewriters between 
individuals for other than business uses is strictly 
prohibited by the rationing orders. Sales of privately 
owned machines to typewriter dealers, manufactur- 
ers, and to the Typewriter Purchase Depots set up by 
the Treasury Procurement division, are not restricted 
by the rationing regulation.) 
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MANUAL ISSUED ON SERVICE TRADES 
PRICE REGULATION 


The Office of Price Administration began quantity 
distribution of Manual No. 2 on September 17, explain- 
ing how the service trades price regulation (Maximum 
Price Regulation No. 165 as Amended—Services) ap- 
plies to the more than 600,000 service establishments 
throughout the country. 

Similar in scope to Bulletin No. 2, which explained 














NATIONAL has 
innovated and popu- 
larized some of the 
most important con- 
struction features in 
this field 


Q typist wants knee-freedom above 
all, because it facilitates better 
work. Note upright position of the 
young lady above. Her posture is cor- 
rect, because NATIONAL has so 
constructed that desk. Typewriter 
mechanism out of the way .. . no 
cramping ... full use of flat desk sur- 
face! And this is only ONE REASON 


why our line is so popular. 


DEALERS :—Write for more details. 


NATIONAL DESK C¢ )., Ine. 


New -York 


Herkimer 





















indy units 


TRAVELING 
LIGHT 


Woodsmen whose activities carry them far 
from the beaten paths do not burden them- 
selves with other than essential supplies. 
They travel light, shooting their meat as 
they go. 


Many industries are traveling light under 
our war economy. This is an enforced con- 
dition due to diversion of important mate- 
rials to the war effort and the resultant 
scarcity of steel files, typewriters, adding 
machines and many other staple types of 
office equipment. 


This firm has gone 100°, into the war effort. 
It is not unmindful of the loyalty of the 
office equipment dealer whose support 
helped so much in the rapid growth of 
“Andy units of steel.” When conditions 
permit, we shall be back serving the dealer 
better than ever before with a line of steel 
filing equipment built to new high standards 
of quality. 











INC. 
GENEVA 
ILLINOIS 
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to retailers the operation of the General Maximum 
Price Regulation, Manual No. 2 is intended to help 
the many service trades affected to understand the 


| provisions of the service trades price regulation and 


to check their ceiling prices under its terms. 
Services whose maximum prices are established 
by the regulation are listed in the manual. The sixty- 


| one classes of service businesses regulated embrace 


among others the maintenance, rental and repair of 


/Mmany commodities, including equipment for offices, 


such as adding and calculating machines, cash regis- 
ters, duplicating machines, etc., but not typewriters, 
which are covered in a Separate order. Specifically 
exempted are repair services on fountain pens and 
mechanical pencils. Any merchandise sold in con- 
nection with such repair service, is subject to the 
provision of the General Maximum Price Regulation. 

The manual explains how to arrive at maximum 
prices under the service trades price regulation, and 
various other requirements which service establish- 
ments must meet. 

Manual No. 2 is being distributed through all 


regional and state OPA offices and War Price and 
| Rationing boards, as well as through various trade 





associations. 
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WAGE AND HOUR PUBLIC CONTRACTS 
DIVISIONS CONSOLIDATED 


An order consolidating the Wage and Hour ana 
Public Contracts Divisions of the United States De- 
partment of Labor, to become effective October 15, 
has been issued by Miss Frances Perkins, Secretary 
of the United States Department of Labor ‘n Wash- 
ington. 

Under the order the dut.es and functions of the 
Division of Public Contracts and its personnel are 


| combined and consolidated with those of the Wage 


and Hour Division, and both will be under the direc- 
tion of L. Metcalfe Walling, administrator, Miss Per- 
kins’ announcement said. 

“The greater efficiency and the avoidance of dupli- 


| cate effort brought about by the consolidation will 


make it possible for the two divisions to carry out 
unimpaired their responsibilities under the Fair Labor 
Standards Act and the Public Contracts Act, despite 
the cut of nearly $400,000 in the combined budgets 
of the divisions,” Miss Perkins declared. 

The title of the new organization will be the Wage 
and Hour and Public Contracts Divisions of the United 


| States Department of Labor. 


In bringing together the administration of the two 
divisions Mr. Walling pointed out that it will greatly 
facilitate the administration of both, improve en- 
forcement, and at the same time save employers the 


| necessity of dealing with two inspectors. 


“Administration of the two acts will be conducted 
from the present field offices of the Wage and Hour 
Division,” Mr. Walling continued. “The functions of 
the Public Contracts Division, or Walsh-Healey Act, 
will be decentralized to the regions in the same man- 
ner that functions of the Wage and Hour Division 
were decentralized three years ago. Workers who have 


| questions concerning their employment on contracts 
for the government may now obtain the same infor- 


mation concerning them that employees generally en- 
gaged in interstate commerce have obtained in regard 
to the Wage and Hour Law.” 

Mr. Walling pointed out the basic differences in the 


| two statutes. The Public Contracts Law, passed by 


Congress in 1936, but which became effective in 1937, 


| was the first effort to retrieve the desirable features 


pERSON-Hickey Go. | 


of the NRA, declared unconstitutional by the United 
States Supreme Court in 1935, he explained. 


Reason for Public Contracts Law 


“The Public Contracts Law was passed,” he said, 
“after procurement officers of the government found 
that under open bids on government contracts legiti- 
mate employers were suffering because of unethical 
competition from those who offered the government 
lower prices and took it out of the workers’ pay enve- 
lopes. It became essential, therefore, to establish cer- 
tain requirements for a contractor to become eligible 
to perform a contract for the United States Govern- 
ment. 

“These requirements were basically that goods 
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THE B. L. MARBLE CHAIR COMPANY * BEDFORD, OHIO 














THE B. L. MARBLE VICTORY BASE 


AND WOOD REVOLVING 


* Pleasing in appearance .. . practical in perform- 
ance... simple, but durable in construction! 

This new all-wood base, with non-tilting wood 
revolving fixture, conserves critical materials so 
essential to the war effort. It enables dealers to 
maintain sales... to meet the continued heavy 
demand for swivel chairs required by Government 
agencies, war industries and civilian customers. 

An outstanding feature of the VICTORY base is a 
radically new construction that permits replacement of 
the temporary wood revolving device, without discard- 
ing the base and casters, when metal mechanisms are 
again available. This replacement can be quickly and 
easily made at moderate cost. Most important of all, 


the normal pitch 1s maintained in the spider arms and 


FIXTURE 


this, in turn, provides the same pitch in seat and back 


that we formerly had with metal swivel mechanisms. 


Many of the stock designs of swivel chairs in our 
general Catalog No. 37, both all-wood and upholstered 
patterns, are available with the VICTORY base and 
wood revolving fixture. See Price List No. 74-V for 
the complete list, which includes the two new clerical 
posture chairs, Nos. 154%2V and 133%2V, illustrated 
below. 

Obviously, priority orders must come first for the 
equipment of the armed services and war industries. 
We urge our dealers to secure and extend preference 
ratings when obtainable. It is most important that 
the End Use Allocation Classification Symbols be 


furnished on all orders. 








A. Steam bent (not sawed) spider arms pro- 
vide maximum strength. “Break-down’” test, 
4,600 pounds, 


B. Holes (3) drilled through shaft, in which 
height adjustment pin is inserted, are “stag- 
gered” for greatest strength. 

C. Height adjustment pin. “Break-down” test, 
2,040 pounds. Provides three seat height adjust- 
ments - 1734", 1834” and 1934”. 

D. Large fibre washer acts as bearing between 
the two wood surfaces. 

E. Set screw, when fully inserted, prevents 
chair top from lifting off base. 





No. 13312V 


Upho!stered seat and back. Same 
chair with spindle back, No. 13412V 


No. 15142V 
Wood seat, spindle back. Same chair 
with upholstered back, No. 16%2V. 


* These two new clerical posture chairs encourage 
an erect, healthful sitting position. The hinged back 
rests can be adjusted to increase or decrease the 


height of back. 
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E B. lL MARBLE CHAIR COMPAN 
Goremosi M of Waoed Office Chains 


BEDFORD, OHIO - U.S.A 








Oe 


I 


back 
isms. 
oul 
ered 
and 
for 
rical 


ated 


the 
ries. 
‘nce 
that 
be 


¥ 


wo 





ITOBER 


should be produced in safe and sanitary surroundings, 
that workers engaged in their production should 
receive at least the prevailing minimum wage of the 
industry in which they were employed and that they 
should receive overtime after eight hours in any one 
day, and forty hours in any week, whichever was 
higher 

“The Fair Labor Standards Act, commonly known 
as the Wage and Hour Law, was passed in 1938, and 
provided that all employees engaged in interstate 
commerce or in occupations necessary to the produc- 
tion of goods for commerce, should receive minimum 
wages ranging, since 1939, from thirty to forty cents 
per hour, and that they should receive overtime at 
the rate of one and one-half times their regular wage 
after forty hours had been worked in any one work- 
week. The Wage and Hour Law made no provision 
for safety and sanitation, nor for overtime after a 
single workday of eight hours 

Aside from the simplification of inspection proce- 
dure, the consolidation, through the training of Wage 
and Hour inspectors in simple procedures of safety 
and sanitation, is certain to prove beneficial to the 
workers of America 

“In the course of recent visits to all sections of the 
country I found there is a desire on the part of man- 
agement, as well as workers. to reduce the mounting 
toll of industrial accidents,” Mr. Walling declared. “In 
1940, 18,000 workers in American industry were killed 
in industrial accidents. In 1941 the number jumped 
to 19.600, almost ten per cent. Within the first six 
months after Pearl Harbor 11,000 workers, or practi- 
cally an entire division in one of the modern mecha- 
nized armies, were killed in industrial accidents in 
America. That figure is more than the United States 
Navy has lost, in killed, wounded and captured since 
Pearl Harbor. 

“Many of these accidents are preventable. Princi- 
pally, they are of the slip-fall-stumble variety. We 
have seen mounting evidence that where manage- 
ment and employees coopverate in the formation of 
safety committees that this type of accident does 
decrease. We have available now in the Wage and 
Hour Division offices covies of a pamphlet which shows 
how manv of these accidents can be prevented without 
additional cost to the employers.”’ 

Secretary Perkins’ order consolidating the two divi- 
sions delegated to Mr. Walling certain duties and 
functions which were placed upnon the Secretarv of 
Labor in the passage of the Public Contracts (Walsh- 
Healey) Act. Under the Fair Labor Standards Act 
these and other duties were specifically assigned to 
the administrator of the Wage and Hour Division. 
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PRICES MAY BE RAISED TO “FAIR TRADE” 
MINIMUMS 

Conditions under which retailers will be permitted 
to bring their maximum prices under OPA regulations 
into line with minimum prices generally in effect 
durine March. 1942. under state Fair Trade laws were 
formally established in an amendment to the General 
Maximum Price Regulation issued September 19 by 
the Office of Price Administration 

The amendment—No. 27—incorporates a _ previons 
ruling of the eeneral counsel issued last July 11. It 
provides that OPA will raise the maximum retail price 
of any commodity est oe under the general regu- 
lation to the minimum pri in effect during March 
1942. nnder a state Fair Trade contract, if the retailer 
can show: 

1. That his maxin 
minimum price; 

2. That the commodity was sold generally at retail 
during March, 1942. at the minimum price in the 
locality where his establishment 


um price is below the Fair Trade 


3. That he has been permanently enioined by a 
court from selling the commodity at less than the 
minimum price. 

These conditions are substantially identical with 
those given in the general counsel’s previous ruling. 


Retailers’ applications for adjustment under the 
new amendment are to be filed with OPA field offices 
1lat 9) 


in accordance with Procedural Regulation No 
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American Ingenuity 





Could conceive the idea of re-condition- 
ing our old sailing ships for active service. 
No doubt you've read the accounts of how 
these old wooden ships under sail are 
successfully delivering the goods where 
modern methods have temporarily been 
stymied. 


It's the application of this same brand 
of “brass-tack” thinking and typical 
American resourcefulness that is solving 
the war-time problems of Steel-Age Deal- 
ers. This is part of their contribution to 
Victory—to stay in business until the war 
is over, and Corry-Jamestown will be 
ready with the Victory to provide out- 
standing office equipment the day its 
facilities are no longer required in the 
war effort. 


Until then ...... 


FOR VICTORY 


Buy United States 
WAR BONDS ¢ AND STAMPS 


"fo svenee 


Oty JOM TOWLE 


CORRY, PENNSYLVANIA 
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The convention theme ON behalf of the office 
how best to serve the furniture manufacturers 
country with the indus- of Chicago I welcome you 


try’s products for all war heartily to our great city. 
requirements —is surely May the convention which 





the most important ever occasions your visit be 
considered. outstanding for accom- 
How war requirements plishments, particularly 
have affected production in all matters relating to 
of many office machines is the service of our coun- 
well known to all. But by try. And in best serving 
cooperation of producer our country we best serve 
and distributor machine ourselves. The convention 
needs of general business program will be stimulat- 
’ MR. MARK are being fairly well met. ing to ingenuity and de- MR. HANSON | 
The convention program termination to such re- 


for all features of the sult. Hours scheduled for 


ON behalf of the office - seta iat nd , . ‘ 
J oj [ meeting requires all of the seeing product displays attractions and a wide 


machine manufacturers ue > ree i ) interest- " 

of the Chicago ss I wel- ves a aie coo w nd geome peatiaglro eases gc 

come you to our city and prolong their visit for ute: hate been provided pong ie — — 

the N. S. A. convention pia Lion iat eeabie. tame of our factories, you will 
s upon the manufac- Jor avatiaole time. FOr he sure of friendly greet- 

May the meeting prove tyres will encounter any free hours you may ing 

to be the most interest- friendly interest. have before or after the pl 

ing and valuable in the L. R. MARK, convention, Chicago offers EARL R. HANSON, 

organization’s history A. B. Dick Company a great variety of cultural Office Furniture Contractors 








NCE more the National Stationers Association will hold its An- 

nual Convention in Chicago and once more manufacturers 
and dealers in the industry in Chicago look forward with pleasure to 
the coming of the members and their accompanying guests. A hearty 
welcome awaits all comers to this Thirty-Seventh Annual Convention 
called for October 5th, 6th, and 7th. The meeting will be out- 
standing in being what N. S. A. officials name “A War Council” 
and “War Exhibit.”” And like all meetings held throughout the 
land by patriotic citizens for promotion of business or any other 
good purpose, THE CONTROLLING INFLUENCE IN DETER- 
MINING COURSES OF ACTION WILL BE, HOW CAN OUR 
COUNTRY BE BEST SERVED? 

Being birthplace of the organization and for many years the loca- 
tion of its headquarters makes Chicago particularly appropriate as 
gathering place for the trade clans of any time. And there is 
another reason. Besides being in itself a dominating market place 
for office utilities Chicago is the geographical center of a midwest 
area (that within a radius of 500 miles from Chicago) where in 
normal times the major percentage of many products of the indus- 
try are distributed. To N. S. A. members in the great cities and 
towns in the area, Chicago is conveniently near. 


The program of the business sessions is impressive. Permeating 
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all councils, discussions, conversations and addresses will be the 


patriotic note to the point of clearing trade channels for the unin- 


terrupted flow of the industry’s products to service of the country. 


The entertainment provided for recreational hours is appropriate 


to the times. 


cultural factors being extensive. 


Chicago attractions are many and appealing, the 


And those who remain for time 


to look in upon any of the manufacturers in the city and vicinity 


will be graciously received. For convenience, names, addresses and 


telephone numbers are listed below. 


Acme Visible Records, Inc. 
Aigner, G. J., Company 

American Photo Laboratories, Inc. 
Ames Supply Company 

Associated Stationers Supply Co. 


Automatic Pencil Sharpener 
Div., Spengler Loomis Mfg. Co. 


Bankers Box Company, Inc. 
Bankers & Merchants Stamp Works 
Barkley, C. L., & Company 
Clemco Desk Manufacturing Co. 
Codo Mfg. Corp. 

Continental Ink Co. 
Cotterman, I. D. 

Doppelt, Charles, & Company 
Hanson Scale Company 
Hedges Manufacturing Company 
"Heyer Corporation, The 
*Imperial Methods Company 
Ink Specialties Company, Inc. 
Johnson Chair Company 
Markilo Company 

*Meilicke Systems, Inc. 
Melind, Louis, Co. 

Metal Specialties Mfg. Co. 
Meyer & Wenthe, Inc. 
National Brief Case Mfg. Co 
Office Furniture Contractors 
Pelouze Manufacturing Co. 
Quality Park Envelope Co. 
Rand McNally & Co. 
Rite-Rite Mfg. Corp. 
Rockwell-Barnes Company 
Sanford Ink Company 
Seatmaster Company 

Service Industries, Inc. 
*Speed-O-Print Corporation 
*Stark Calendars, Inc. 

Triner Scale & Mfg. Co. 

Vail Manufacturing Company 
Van Dyke Industries 
Wilson-Jones Company 
Wonder Lock 


122 South Michigan Ave. 
503 South Jefferson St. 
28 N. Loomis St. 

564 West Randolph St. 
229 South Jefferson St. 


58 E. Washington St. 
536 South Clark St. 
3215 N. Sheffield Ave. 
517 South Jefferson St. 
4401 West North Avenue 
509 S. Franklin St. 

544 W. Lake St. 

155 N. Union St. 

412 N. Orleans St. 

525 North Ada St. 

2931 Wentworth Ave. 
911 West Jackson Blvd. 
750 Circle Ave., Forest Park 
531 S. Laflin St. 

4401 West North Ave. 
3633 South Racine Ave. 
3566 N. Clark St. 

362 W. Chicago Ave. 
3200 W. Carroll Ave. 
30 S. Jefferson St. 

512 South Peoria St 

34 South Wells St. 

232 East Ohio St. 

564 West Monroe St. 
538 S. Clark St. 

1501 W. Polk St. 

1511 West 38th St. 
846 W. Congress St. 
2635 South Wabash Ave. 
2019 S. Calumet Ave. 
153 N. Michigan Ave. 
525 §. Dearborn St 
2716 West 21st St 

900 East 95th St. 

2559 W. 21st St. 

3300 W. Franklin Blvd 
53 West Jackson Blvd. 


Harrison 5133 
Wabash 3881 
Monroe 6646 
Franklin 1946 
Franklin 6760 


Randolph 4612 
Harrison 3577 
Bittersweet 6234 
Wabash 7840 
Spaulding 7400 
Harrison 3250 


Haymarket 3532 
Superior 3251 
Monroe 6585 
Calumet 4246 
Haymarket 7521 
Austin 2152 
Monroe 6188 
Spaulding 74090 
Yards 1140 
Bittersweet 3730 
Superior :811 
Nevada 0440 
Monroe 1363 
Haymarket 2526 
Randolph 0553 
Superior 6280 
Central 5158 
Wabash 9363 
Haymarket 4274 
Virginia 0310 
Monroe 2088 
Victory 0525 
Victory £040 
Dearbern 1686 
Webster 3402 
Lawndale 2622 
Regent 1810 
Rockwell 3142 
Van Buren 7400 
Harrison 4232 
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37TH N. S. A. CONVENTION 
PROGRAM AND SPEAKERS 


Annual Gathering in Wartime of the National Stationers Asso- 
ciation Is Tuned to the Requirements of Present Circumstances. 
Government Agencies We Represented in the Roster of 
Speakers. Manufacturers’ Exposition Will Be of Special Inter- 










i: 


E. B. HEALY 
Santa Fe Book & Staty Co., 
Santa Fe, N. M. 


— 


L. S$. CROWL 
Blade Prtg. & Paper Co., 
Toledo, Ohio 








CHARLES B. HAMMEN 
Business Analyst, OPA, 
Washington, D. C. 





est and Value. 


of the National Stationers Association will not 
officially open until Monday, October 5, there will be a 
number of pre-conclave activities taking place the 
day before. 

To begin with, the Five Centuries of Progress Expo- 
sition will be open to the delegates and their visitors 
on Sunday from 1 to 5 p.m., while at 10:30 a.m., of the 
same day Association President E. B. Healy will pre- 
Side at a meeting of the executive committee. 

The Monday Program 

At 8 o’clock the annual “President’s Breakfast” will 
be held in the Crystal Room, following which there 
will be a meeting of the Board of Control. At 8:30 
a.m., will be held the official opening of the business 
show and exposition. Ed. Little, of the Wabash Cabinet 
Company, will be at his registration desk on the 
fourth floor to attend to those who wish to secure 
seats to the annual banquet. 

Registered delegates will gather in the Grand Ball- 
room at 1:30 p.m. for the first business meeting. After 
a reading of the budget, credentials, necrology, nomi- 
nating, declarations and special committees, President 
Healy, Santa Fe Book & Stationery Company, will 
read his annual report. 

There will be a round table discussion on the sub- 
ject of “Free Enterprise in the Post-War Period,” with 
the following men participating: Neil H. Jacoby, pro- 
fessor of finance and secretary of the University of 
Chicago; Louis Wirth, professor of sociology, Univer- 
sity of Chicago, and W. H. Spencer, dean of the school 
of business, University of Chicago. 

The three speakers and their subjects scheduled for 
the Monday session are as follows: 

“The Stationer-Printer in Wartime,” by L. S. Crowl, 
Blade Printing & Paper Company, Toledo; “General 
Max Winning on the Inflation Front,” by Charles B. 
Hammen, business analyst, OPA; “What’s Ahead for 
the Stationer,” by Earl Kochheiser, The Charles Ritter 
Company, Mansfield Ohio. The session will close with 
the reading of the treasurer’s report by William E. 
Stockett, Jr., Stockett-Fiske Company, Washington, 
D. C., and the auditor’s report by Woodson P. Waddy, 
Everett Waddey Company, Richmond, Va 


A LTHOUGH the thirty-seventh annual convention 


Tuesday Morning 
Tuesday will start out with three separate groups 
arriving at 7:30 a.m., for special breakfasts. These 
will be Ohio, Indiana and Michigan stationers whose 
breakfasts will be held in private dining rooms the 
designation of which will be announced at the hotel. 
At 9:30 two events are scheduled to begin. The 
(Turn to page 92, please) 















N. H. JACOBY 
University of Chicago, 
Chicago, Ill. 
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LOUIS WIRTH 


University of Chicago, 
Chicago, III. 
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W. H. SPENCER 
University of Chicago, 
Chicago, Ill. 
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@ We don't believe in magic. Neither do the 


stationers who have done such an outstand- 
ing job of selling our paper. It seems to us 
from careful observation that the formula is 
a simple one .... it rests on sound merchan- 


dising and display technique. Successful 








stationers maintain complete paper depart- 
ments; they realize the maximum display 
value of the merchandise by maintaining 
uniform packaging on their shelves. They 
know that ‘Boxwrapt’’ papers make for ideal 


shelf display and assure delivery to the ulti 





mate user in perfect condition. It’s the smart 


way .... its the profitable way to operate 





your paper department. 














@ Rockwell-Barnes brings the maximum sales 














benefits to your paper department... . be- 

















cause it is a complete line of paper and paper 




















specialties designed and packaged to bring 


increased paper sales to stationers. 


Wireless Non-Skid Easel 
Stenographers Notebooks 
Spotseald Add Machine Paper 
“Boxwrapt’’ Mimeograph Papers 
“Boxwrapt’ Duplicator Papers 
“Boxwrapt’’ Office Papers 
Dictatype Typewriter Papers 
Serv-wel “‘Hold-Rite’ Clipboards 
Serv-wel Standard Clipboards 
Challenge and 
Serv-wel Scratch Pads 





Welcome to the N.S. A. Convention 
Visit Our Display 


| ARNES COMPANY 


| 1511 WEST 38TH STREET + CHICAGO 
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_Avvouvane Visi CARD INDEX CABINETS 


MEW WOOD CONSTRUCTION FOR GOVERNMENT AVD COUMERCAL RECORDS... 


NO 
PRIORITY 
NEEDED 











A” E Visible Record Systems 
are now housed in cabinets 
of non-critical wood construction, 
designed and built by the enter- 
prise, engineering skill & manu- 
facturing facilities born of Acme’s 
25 years’ technical experience in 
developing record systems. Bene- 
fits of this experience are available 
to the Armed Services, War Con- 
tractors and Manufacturers as an 
effective means of effecting econo- 
mies and short cuts. 

There is a type of Acme Visible 
Equipment applicable to every 
kind of record and, when applied, 
multiplies the value of the record 
and, in addition, effects a substan- 


tial saving in clerical time. 


ACME VISIBLE 


Industry and government are 
on the alert— watching shifting 
conditions—foreseeing new re- 
quirements—setting up means to 
effect further economies— greater 
time savings. Visible Records are 
important weapons in the battle 
for increased production because 
they save time and money by pro- 
viding accurate data to guide the 
best management moves. 

The new “VISION” visible 
card index system offers speed 
control of the four vital elements 
—MEN— MACHINES—MATE- 
RIALS and MONEY—proper 
co-ordination of which spells full 


efficiency. 


RECORDS, INC. 


122 SOUTH MICHIGAN AVENUE ° CHICAGO, ILLINOIS 
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JOHNSON CHAIR CO.  CLEMCO DESK MFG. CO. 


Will welcome you as usual at the Convention, 
Palmer House, October 5th, 6th, and 7th, 
Space W-10, at the Same Corner. 





Government War Regulations and the ne- 
cessity for the conservation of all metal has 
placed it squarely up to the office furni- 
ture manufacturers of this country to show 
their ingenuity in redesigning their lines to 


present requirements. 


Will you meet us on our corner—we believe 
we will have something of great interest to 


show you. 


JOHNSON CHAIR CO. CLEMCO DESK MFG. CO. 


CHICAGO, ILL. 
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{[ LOOSE LE a, 
{De fuxe 
“TL s¥stems WE EXTEND A CORDIAL INVITATION 


To All Dealers Attending the tae 
ra NATIONAL STATIONERS CONVENTION 
cosa |-P ce) October 5, 6,7, 1942 


To visit the Wilson Jones Plant—the largest of its kind. * You 
will be interested in seeing our plant in operation; renewing 
old acquaintances; most of all, we should like you to meet 
































Wa UAW) SY) ) our personnel. * Dropa line beforehand or come to our Con- 
i QA vention Booth and we will arrange to bring you to the plant. 
Address your letter to the attention of 
Fred D. Pitt, Sales Manager 


Tatum) WILSON JonESCo. 


3300 Franklin Blvd. Chicago 
ELIZABETH CHICAGO NEW YORK | 








ELIZABETH 

















@ The passage of time hasn't dimmed America’s 
ability to fight. If wars must be fought on a dif- 
ferent plane than they were 166 years ago. we'll 
once again prove our right to the greatest privi- 
lege on earth... . the unrestricted pursuit ot 


life, liberty and happiness. 


Modern war is complex .... it goes far beyond 
the military ... . it converts the combined re- 
sources of all the people into one driving force 


.... the spearhead of which is our armed services. 
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The tools of management are the stationery in- 
dustry’s contribution to the war effort. In the 
foremost ranks are Vail Products... . doing the 


job for which they are designed. 


The need for paper fastening devices is so great 
that preference in allocating them must go to the 
War Bureaus and factories producing war mate- 
rials. We ask our dealers’ considerate coopera- 
tion during this period in which war needs rank 


first in the extension of service. 


VAIL MANUFACTURING COMPANY 


900 East 95th St., Chicago, Ill. 
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MARKING DEVICES 


AND OTHER PRODUCTS THAT STATIONERS SELL 
IMPRINTED WITH YOUR NAME pure 


e its your own catalog DEPARTMENT 






maniciig EVICES 
STATIONERY PRODUC 






e your own salesbuilder 


HERE ARE SOME IMPORTANT THINGS 


THIS CATALOG CAN DO FOR YOU! 


c 
2 
€: This catalog is your very 
4 





Suggests related items. Anyone thumbing through will 
find items of interest he has overlooked. Offers the 
chance for "add on” sales. 


It impresses people with the fact that your line of 


marking devices COMPLETE 


Makes it simpler for the customer to order, as all he 


It permits you to feature a huge assortment of items 
does is refer to some specific cataloged item. 


without necessarily having to st k each one. 


New simplified indexing and numbering system locates 
articles in a flash 


own. Your name on the cover 


will make it a most profitable advertising investment 


For little more than a penny a month you have this os 54 : 
P ‘ ree . A copy on your counter will invite the attention of 


everyone who comes in, and help create more sales. 


USE THIS COUPON TODAY 


sales builder working for you right at the customers 


Oo000 


elbow. keeping YOUR NAME before him 


| 
| LOUIS MELIND COMPANY 
| 362 WEST CHICAGO AVE 
| CHICAGO, ILLINOIS 
| Please enter our order for Catalogs | 
| MPRINT CATALOGS AT } EACH F.0O.8B. CHICAGO IN LOTS | 
your name, addres telephone | OF 100 OR MORE | 
| PRINT FOUR-PAGE INSERTS OF OUR OWN | 
number Number 
| COMPOSITION AND BIND THEM INTO THE CATALOGS. We | 
| are sending electros under separate cover and understand the | 
arge 8 ¢ y for each 4 page insert indicated. (Shipping | 
| rtons be furnished ata slight charge.) 
; FOR IMPRINT: NAME | 
ADDRESS PHONE | 
| CITY STATE | 














WOODSON P. WADDY 


Everett Waddey Company 
Richmond, Va. 





HENRY P. FOWLER 


U.S. Chamber of Commerce, 
Washington, D. C. 


J. S. LUCKETT 


Luckett Loose Leaf, Ltd., 
Toronto, Canada 





ae HS By! 


CHICAGO'S IMP 














N. S. A. CONVENTION PROGRAM 
AND SPEAKERS 


(Continued from page 85) 
dealers’ conference will open in the Grand Ballroom 
with Mr. Healy presiding, while the manufacturers’ 
conference will be held in the Crystal Room under 
the direction of J. S. Sprott, president, The Globe- 
Wernicke Co. At noon registered delegates will ad- 
journ to the Grand Ballroom for luncheon 


Tuesday Afternoon 


Five important matters will be the subject of ad- 
dresses during the association meeting of all divisions, 
scheduled for Tuesday afternoon at 1:30. These are: 
“Production Requirements Plan,” by N. E. Duehring, 
Consumers Durable Goods Branch, WPB; “A Stationer 
Sees Two World Wars,” by Thomas Stagg, Hoskins, Inc., 
Philadelphia; “The United States Navy,” speaker not 
announced at time of going to press; “How to Sit in 
Wartime,” by Seymour Walcott, DoMore Chair Com- 
pany, Elkhart, Ind.; “Mobilization for Civilian De- 
fense,” by E. Fred Cullen, Office of Civilian Defense. 


Exposition Hours 


It has been announced that the exposition will be 
open during the three days of the convention as 
follows: 

Monday, 8:30 a.m. to 1 p.m., and 5 p.m. to 10:30 
p.m. Tuesday, 5 p.m. to 10:30 p.m. Wednesday, 9 a.m. 
to 5 p.m 

Wednesday Morning 


Wednesday morning will see two more dealer and 
manufacturers conferences. These will be presided 
over by Mr. Healy and Mr. Sprott respectively 

Wednesday afternoon will be the last session and its 
highlight will be the annual election of officers. But 
prior to that event there are several others, including 
presentation of the Clegg trophy and the Hansell 
membership cup. Then the delegates will hear three 
speakers who will address the closing session on the 
following subjects 

“The American Red Cross,’ Marx Hartman, A. F. 
Radio Association; “What’s Doing in Canada,” by J. S. 
Luckett, Luckett Loose Leaf, Ltd., Toronto; ‘Business 
in Washington,” by Henry Fowler, U. S. Chamber of 
Commerce 

The thirty-seventh annual banquet will be held at 
7 o'clock Wednesday evening in the Grand Ballroom 
and will officially bring the convention to an end. 

Streamlined to the tempo of the times, there will 
be no convention sessions on Thursday, as in former 
years. The annual golf tournament will be held on 
Sunday preceding the official opening of the conclave 
to save a full business day 
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Chicago Association of Commerce 


OSING SKYLINE FRONTING GRANT PARK AND LAKE MICHIGAN.—Photo 
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W. E. STOCKETT 


Stockett-Fiske Company, 
Washington, D. C. 
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EARL KOCHHEISER 


Charles Ritter Company 
Mansfield, Ohio 





H. S. WALCOTT 


Domore Chair Company 
Elkhart, In. 
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by Kaufman-Fabry, Courtesy 











GEORGE R. HAYES 
Thomas Groom & Co., Inc 
Boston, Mass 
District No. 1 





W. H. PATTERSON 
Johnstown Office Supply Co 
Johnstown, Penna 
District No. 3 





A. J. MARKELZ 
The Book Shop, Joliet, Ill 
District No. 6 


WILLIAM MASON, JR 
Out West Prtg. & Staty. Co 
Colorado Springs, Colo 
District No. 10 











Regional Governors 
National Stationers 


Association 
1941-1942 


The commercial stationery industry is fortunate in 
the character of its personnel. In all parts of the 
country there are association minded men who are 
willing to participate in organized endeavor and are 
outstandingly able to contribute to the advance of the 
industry in general. The men pictured on this page 
are in the category of effective contributors. As ex- 
ecutives of the National Stationers Association in their 
respective territories, they direct activities through the 
year, culminating their work in annual regional meet- 
ings. They give generously of their time and skill, to 
the betterment of all who earn a livelihood in the 
stationery field. 

During the past year the regional meetings con- 
ducted under the leadership of these men were out 
standing in attendance and in the quality of the pro- 
grams presented. At the annual national gathering in 
Chicago the regional governors will be on hand to dis- 
seminate the information and knowledge gleaned at 
the territorial assemblies, to the benefit of the national 
membership as a whole. 





f I f L. S. Crowl, The Blade Printing & | 
t yovernor of District No prece 
ture of other convention speaker 


— 





CHARLES REGAN Ww. C. GUY 
Globe Publishing Co., Inc Arkansas Prtg. & Litho. Co 
South St. Paul, Minn Little Rock, Ark 
District No. 7 District No. 8 





J. L. COOKE E. H. WOBBER 
Cooke Staty. Co., Salem, Ore Wobbers, Inc 
District No. 11 San Francisco, Calif 


District No. 12 





RALPH B. PFLEEGER 
Pfleeger Business Equipment, Inc. 
Utica, N 
District No. 2 






Cc. P. HANES 
The Office Equipment Co., Inc. 
Tampa, Fila. 
District No. 4 














Cc. GUY LOWE 
The Office Supply Co. 
Jackson, Miss. 
District No. 9 











LOUIS CARACCI 
Nor-Wood Co., New York, N. Y¥ 
District No. 13 
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YOUR WARTIME JOB 
Sell merchandise that is available 
for immediate shipment 





Prompt deliveries will help 


YOUR SALES 











Your salesmen can 
promise prompt 


. \ , Specify 
service when oe ; 
you sell arn 
for 


| QUALITY PARK Quality and 
| Dependability! 
PRODUCTS ~ CHAMPION CLASP ENVELOPES ica 


ko * 


See this outstanding Deal- 











ers Line on Display at the 
1942 War Time N. S. A. 
Council—Booth 21. 











QUALITY PARK ENVELOPE CO. 


General Office & Factory Chicago Office and 
Quality Park Warehouse 


= — St. Paul, Minnesota 564 W. Monroe St. 


THE LEATHEROID SLIDE FASTENER WALLETS 
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Mr. Stationer, are you doing your 
job in today’s Production Battle? 





From an article in 
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The “know how" of American industrialists is the 
key to America's ability to increase arms production 
up to its present day heights. The stationer is also 
possessed of "know how"' of a specialized sort which 
makes him indispensable in the present picture. 


lf there ever was a golden opportunity for the office 
supply industry to prove its worth, that day has arrived. 
The stationer is a business specialist. He is an engineer 
who can advise his customers on the best ways to 
handle industrial records. He must study industrial 
problems and work out solutions. 


Some dealers have done this and their sales have 
soared sky high. They have proved that they are assets 
to production and are selling to industry the tools that 
makes its wheels hum. 





Business and Industry need you, Mr. Stationer, and they need 
the supplies you sell. Today 
vital, you can capitalize on this need by featuring AICO Indexing 

AICO INDEXES for every indexing need are now “in stock 
for immediate delivery. FREE SALES PROMOTIONAL MATE- 
RIAL is available for any dealer who will use them to build his 
sales and profits on AICO INDEXES. 


RUN THIS NEWSPAPER AD j;, 
MATS furnished FREE! 


A NEW AICO CIRCULAR featuring the stationers 


part in today's production battle is available on request for 
It fits into No. 10 envelopes. 


when quick access to records is 


your local paper 


mailing or counter distribution. 


SECTIONAL CATALOGS describing styles and types 


of AICO Indexing for your salesmen and good customers. 


AICO 


SEND FOR THESE HELPS TODAY! _IN- 
DUSTRY NEEDS AICO INDEXING.  FEA- 
TURE IT IN YOUR SALES PROMOTIONS! 


3-color Counter Cards will bring you added business 





INSERTABLE INDEXES 


Save Teme were sesre® 


o 
Come Lome LASTING Semwet 


PRICED Foe (vty PuErosE 


and You Con CUT YOUR DWHTABS ro Zara Pad 





THESE COUNTER CARDS FREE ON REQUEST. 


PRODUCTS 










503 S. JEFFERSON ST. 








~with- 























STORE 


[provide quick access to your records | 


AEG ceocer ano sectionat post 
BINDER INDEXES. Ruled and vnruled Index 
Sheets with reinforced binding edges end cellu- 
loid or leather indexed tabbing in all standard 
sizes. Also with Alco-Grip insertable Index Tabs. 
Convenient. Strong, Long Lasting. 


AES RING BINDER TABS. Why hunt through 
your ring binders for the information you need? 
With AICO INDEXES you find it immediately! Alf 
standard sizes, feather, celluloid or AiCO-GRIP 
insertable Indexes. 


AEG: SPECIAL USE INDEXES 


Specially lettered Indexes 

Stock tithe Indexes 

Special Commercial Indexes 
insertable Tab Indexes 

Storage Binder Indexes 

Visible Record indexes 

Machine Bookkeeping Binder Indexes 
Machine Posting Trey Guides 


PAGE cai insertasie vex TAaseine 
and TABS. Patented Tubular Edge that adds con- 
venience and long life. Easily inserted, quickly 
applied, will not crack or warp. The most modern 
and efficient of all index tabbing! Eight colors for 
quick subject reference. 


AICO. CELLULOSE SPECIALTIES. Card Hold- 
ers, Shop Tickets, Viseflex transparent sheet pro- 
tectors for loose leaf portfolios and manuals, in. 
stock or special sizes. 


Well indexed information saves hours 


of searching time every day— 


LET US CHECK YOUR INDEXING NEEDS TODAY! 


NAME 


‘\ 
\ 
‘ 


BS 


Now Available for 
IMMEDIATE DELIVERY 
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This newspaper Mat 


dealers on request. 
used for mail or 
tomers how you c 


nantes doormen G. J, AIGNER COMPANY 
CHICAGO, ILLINOIS 


WORLD’S LEADING MANUFACTURERS OF INDEXES AND INDEX TABBING 


2 col. x 8”, supplied FREE to Aicco 
Also a FOUR Page Circular to be 
counter distribution, that tells your cus- 
sn help them secure production efficiency 
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Simple arithmetie—yes! But in the light of difficulties 
in getting merchandise and the problem of maintaining 
sales volume and profits—not so simple. 


Here’s what it means to you... . 
LIBERTY Boxes. You must rely upon merchandise 


still available to maintain sales and show a profit. 
You can still get LIBERTY Storage Boxes 
] RECORDS. The terrifie increase in the number of 
+E records that must be kept and the necessity of con- 
serving current filing equipment have added to the 
already existing market for LIBERTY Boxes 
LIBERTY String Binders. \\onderful opportunity to 
make an extra sale by suggesting the use of 
LIBERTY String Binders. The small forms that go 
into the smaller sizes of LIBERTY Boxes are 
generally packaged in some way. There is no 
better method for packaging these forms than with 
LIBERTY String Binders. 
= PATRIOTISM AND PROFITS. Do a patriotic job by 
= helping your customers conserve current filing 
equipment and at the same time maintain filing 
and record storage efficiency . . . Increase your 
sales volume of both LIBERTY Boxes and 
LIBERTY String Binders which will help fill the 
void caused by lack of other merehandis 
Profits will come from steady repeat business 


Full information about these products sent on request. 





Sold by Leading Stationers Everywhere 


BANKERS BOX COMPANY 


Established 1918 


536 South Clark Street Chicago, Il. 
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Recondition— 


TYPEWRITERS 
FOR WAR 


WITH 


GUARANTEED 


PLATENS 
PARTS 
TOOLS 
SUPPLIES 


WE CARRY 
THE MOST COMPLETE STOCK OF 
ALL MAKES OF 
TYPEWRITER PARTS 
IN THE WORLD 


PROMPT ATTENTION 
to all 
ORDERS AND INQUIRIES 


Ames Means Excewent Servier 





Ames Supply Company 
564 W. Randolph St., Chicago 


37 Murray St., 
New York 





AGENCIES San Francisco 
IN 





| 583 Market St., 


1905 Commerce St., 
Dallas 


PRINCIPAL CITIES 11 Pryor St., 


Atlanta 
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CALCEVS ALL OVER THE COUNTRY are intrusted by their custom- 
ers to buy the best merchandise possible for the money. 
When they buy SANFORD’S for these customers of theirs, 
they are giving them an Ink that is guaranteed to last for 
the life of the paper on which it is written——an Ink about 
which most of them have said time and again, “Give them 
SANFORD’S and avoid complaints. It always works prop- 


erly in any make of fountain pen.” 


° 

trrte IS THE YARDSTICK that measures the ability of a produet 
to stand up to claims made for it. TIME has proved the 
superior qualities of Sanford’s Inks better than could whole 
laboratories of technicians. It’s testimonials are locked in 
the files and strongboxes of a hundred thousand banks, 
insurance and county offices—and there is a good reason for 
this confidence. Behind Sanford’s label stands eighty-five 
vears of experience, performance and service. Probabilities 


and unsupported claims have been eliminated. 


SANFURU INA CUMPANY 


CHICAGO NEW YORK 
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THE ECONOMICAL 


WAY TO PERMANENT 
RECORD STORAGE 

















DURABILITY 
TRANSFER FILES 


They solve the problems of quick, easy, and inex 
pensive record storage. Letters, checks, invoices, 
cards, and documents of all kinds can be systemat 
ically preserved for 
future reference at a 
low initial cost. 
iso Knocked Down 
Received in th 
supply for future 
ments takes but little r 
in storeroom 
Easiest to 
Simplified construct 
mits instant and ¢€ 


Assemble 





sembly 
No Shelving | Require 
Steel reinfor 
tion combined with the uss 
of heavy s« 
throu ighou t allow I 
cure stacking. Re 
pra 111; Is é 





as from the 

cabinets 
Shmplitied 2d Stacking 

Stacking r ed 


lock the cases int 








battery in any 
desired 

$1.45 each list 
Full Letter Size 


| ment 








1e! es f 
de 
be 
f 
mm 
Y gor i 
Send for sample We'll gladly SA a 


submit samples and any additional 4. = \ 
uur \\ 
require iqagitTY | | 
| 
pu atl 
\ K 


C. L. BARKLEY & CO. 


ESTABLISHED 1921 a 
cManufacturers of Filing Supplies 
: 517 S. JEFFERSON STREET CHICAGO, ILL. 


information you may 
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Codos LIFE SAVER 


For New and Old Typewriter Platens 





The Patented Codo 


plate ns. Old. 
contribute 


“Carbon Gripper” 





saves wear on new pitted typewriter platens 
troubles; 


and carbs 


cause towards 
letters 


and carbon paper 


typing poorly typed 


mn copies; and excessive wear on ribbons 


Our tamous backing sheet overcomes 


these troubles 
A FLEXIBLE BACKING SHEET wae 
he eS 

% Holds assembled papers Cod 

while being inserted 
*% Insures clean strong cop (Cod 

ies 
% Numbered margin shows 

lines remaining on sheet 

being typed | T= 
% Assures perfect alignment = eal 
% Produces many more leg 

ible carbon copies 
7 Saves excess wear on both 


typewriter ribbon and 


plate n 


There is a ( ~~ fo “CARBON GRIPPER” in each 
box of SUPER-KOTE and KEEN-RITE Carbon Paper. 


Additional Grippers at 25c¢ each if desired. 


Let the Codo “CARBON GRIPPER” 
SELL CARBON PAPER FOR YOU 


NSA 


$ ‘ 
3 GUARANTEE 3 
eo should Cod f any reason not prove entirely $ 
$ satisfactory any ff hases will be replaced with new @ 
@ goods or y t refunded. Codo Carbon Papers $ 
@ are guaranteed t nor deteriorate for a period @ 
$ of 5 years from date of sale. Records made with Cod @ 
@ Carbon Papers last as ng as the paper on which they $ 
@ are made 4 Inked Ribbons are guaranteed for @ 
$ satisfactory performance under a working conditions $ 
GAAAAAAAAAARAAAAAAAA1419000000000000000004, 


WELCOME N. S. A. CONVENTION 
Be sure and visit the Codo Exhibit 
Aisle D Booth 3 





fraps CORP. 





270 Lafayette St., 
New York 
Coraopolis, Pa. 


509 South Franklin St 
Chicago 
Factory: 
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VAN DYKE 


FLUORESCENT 





forthe WAR DESKS 
of AMERICA! 


Large numbers of desks engaged in vital war 
work will demand adequate lighting this win 
ter. No more efficient illumination is available 
than VAN DYKE Fluorescent. For these war 
desks, you can sell Van Dyke Fluorescent. 
IMPORTANT: Priority Ratings, End Use Sym- 
bols and Classification Numbers must appear 
on all your purchase orders 


Walnut wood 
base. Adjustable 
shade. Instantan- 
eous manual type 
switch and bal- 


last 


Model No. 900 


$Q-50 less 


tube 





k stinctive use 
I »xecutive 
sks, in the home 
1 store <¢ 
ters. W Ww 
h i finishe 
base. Height 14 
we t Ss 
w be A 
Morocco finish 
Model No. 425 
$16.00 


Dealers attending the N.S.A. CONVENTION 
are cordially invited to discuss their lighting 
needs with us. 

Manufacturer of Fluorescent Lights 


America's ( 


no 
3 in 


standin 
Wire or Write for Catalog 


VAN DYKE INDUSTRIES 


21st and Rockwell Sts. Chicago, IIlinois 











Just show ‘em... THEY'LL sell! 





Rand MSNally 


_ MAPS - ATLASES - GLOBES 


Are CONSTANT Profit Winners Now! 


Demands for Rand M¢&Nally maps, 
globes, atlases keep going up and up 
and up! 

Are you cashing in on this increasing 
demand? Establish a MAP-ATLAS-GLOBE- 
DEPARTMENT. Display these items 
prominently. Just show ’em. 
THEY’LL sell themselves! 


The name “Rand M¢Nally” means a 
“best buy.’’ Customers know that, and 
they’re buying as never before. Send in 
vour order today. 


Order Today! Profit Tomorrow! 


The sell-on-sight globes, atlases, maps 
shown here are ready to ship. Order 
while stocks are complete. Let these 
popular items go to work for you; 
they’re PROFIT winners. Prices shown 
are retail 
RAND McNALLY WORLD ATLASES 
reta at 25e, $1.00, $2.50, $3.50, $5.00, 
0, and $12.00. 
RAND M°NALLY GLOBES 
etail from $1.95 to $107.50; in sizes 9”, 
ind lf 
RAND McNALLY WALL MAPS 
Cosmopolitan Map of the World at 
$9.75. Others from $1.00 up. 


plete cataloga 


RAND MENALLY & COMPANY 


536 SOUTH CLARK STREET, CHICAGO 
111 Eighth Ave., New York City % 559 Mission St., San Francisco 


125 E. Sixth St., Los Angeles 
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CONVENTION 





CHARLES P. GARVIN 
Chairman, 
National Committee 


National Convention Committee 
Charles P. Garvin, general chairman 
E. B. Healy, Santa Fe Book & Stationery Co 
Harold J. Hampton, Indianapolis Office Supply Co 
J. Edward Conlon, Rockwell-Barnes Co 
F. H. Caswell, F. S. Webster Co 
R. A. Maish, Dennison Manufacturing Co 


Chicago Convention Committee 
J. Edward Conlon, Rockwell-Barnes Co., chairman 
Russell Carpenter, Sanford Ink Co 
G. O. Stevens, Stevens, Maloney & Co 
W. H. Cox, The Carter’s Ink Co. 
Oscar Modene, Marshall-Jackson Co 





WILLIAM H. COX 
Chairman, 
Ladies Entertainment 








HARRY TEHAN 
Chairman, 
Exhibits Committee 


EDWARD L. LITTLE 
Chairman, 
Banquet Seating 





MRS. WILLIAM H. COX 
Co-Chairman, 
Ladies Committee 








COMMITTEES 


J. E. CONLON 
Chairman, 
Chicago Committee 

Homer Jacquin, Jacquin & Co., Peoria, Ill 
Tom Gillice, Rockwell-Barnes Co. 
George Cormack, Wilson-Jones Co 
Karl Kiesel, The Carter’s Ink Co. 
Harry Balch, Quality Park Envelope Co 
Jack Johnstone, Wallace Pencil Co. 
Ed Rohrs, Eaton Paper Corp. 
Charles P. Mueller, Joseph Dixon Crucible Co. 
A. R. Skibbe, Associated Stationers Supply Co 
Eldon Just, Just & Son 
W. E. Smith, Ace Fastener Corp. 
Dempster Passmore, University of Chicago Bookstore 


Harry Chumley, Woodworth’s Book Store. 












GEORGE CORMACK | 
Chairman, 
Golf Committee 


MRS. HY LINDEN 
Co-Chairman, 
Ladies Committee 





B,J. POWELL 
Chairman, 
Hotel Committee 


C. H. EVERLY 
Chairman, 
Publicity Committee 
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Ralph Maneval, A. W. Faber, Inc. 
John Gilbert, OrricE APPLIANCES. 


Chicago Publicity Committee 
Charles H. Everly, Orrice APPLIANCES, chairman. 
John Smythe, Geyer’s Topics. 
A. J. Markelz, The Book Shop, Joliet, Il. 
W. J. Dalton. 


Chicago Committee for Ladies’ Entertainment 
W. H. Cox, The Carter’s Ink Co., chairman. 
A. M. Allen, American Pencil Co. 
Frank S. Cooper, Codo Manufacturing Corp. 
W. J. Dalton. 
Hy Linden, Ace Fastener Corp. 
Tom Gillice, Rockwell-Barnes Co. 


Golf Committee 
George Cormack, Wilson-Jones Co., chairman. 
Clark Roland, Marshall-Jackson Co 
Fred H. Jones, Horder’s, Inc 
Harry Balch, Quality Park Envelope Co 
Dick Gingland, Esterbrook Pen Co 
Leonard Rose, National Blank Book Co 
Herbert Walsh, Ace Fastener Corp 


Chicago Ladies’ Committee 
Mrs. W. H. Cox and Mrs 
Mrs. Karl] Castle. 
Mrs. F. P. Seymour 
Mrs. Harry Horder 


Hy Linden, co-chairmen. 
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Mrs. Russell Carpenter. 
Mrs. G. O. Stevens. 
Mrs. Oscar Modene. 
Mrs. J. Ed Conlon. 
Mrs. Edgar R. Hooper. 
Mrs. A. C. Aigner. 
National Convention Staff Officers 
Edgar L. Little, Wabash Cabinet Co. 
Rose Cushman, N.S.A. 
Harry Tehan, Higgins Ink Co. 
Harry L. Nichols, Weis Mfg. Co. 


Exhibit Committee 
Harry Tehan, chairman. 
Ed Keeling, Art Metal Construction Co. 
Fred O. Fenne, Associated Stationery Supply Co. 


National Publicity Committee 
C. H. Everly, OrriceE APPLIANCES, chairman. 
C. P. Garvin. 
Rose Cushman 

Banquet Seating 

Edward L. Little, Wabash Cabinet Co., chairman. 
Ray Eichenlaub, Service Steel Products Corp. 
Tom Gillice, Rockwell-Barnes Co. 


Hotel Committee 


B. J. Powell, A. W. Faber, Inc., chairman. 


Earl Collins, Rockwell-Barnes Co. 
Duncan Conklin, Boorum & Pease Co. 





Olympia Fields Country Club, just south of Chicago, where the N. S. A. golf tournament will be held this year. 


Annual N. S. A. Golf Tourney Scheduled for 
Sunday, October 4, at Olympia Fields 


To save a business day, the annual golf tournament 
of the National Stationers Association will be held on 
Sunday, October 4, preceding official opening of the 
convention, according to George Cormack, chairman 
of the golf committee. N.S. A. golfers will be happy 


to learn that this year’s event will be held again at 
Olympia Fields. It will be the fifth national tourna- 
ment at this famous club 

The program calls for golfers to begin teeing off at 
9:00 o’clock. Fast Illinois Central trains from down 
town Chicago leave about every forty or fifty minutes 
Sunday borning beginning at 7:45. The Olympia Fields 
station is practically at the club house door 

Dinner is set for 5:00 o’clock, early enough to per- 


mit returning to convention headquarters down town 

’ departed, if desired. 
an hour before 
awards. This 
instead of 


) ‘ . h , ine h « imnale 
pefore the evening Nas entirely 


All golf scores must be posted at least 
dinner to assure 
war bonds and 
the usual merchandise prizes. 


participation in the 
year stamps will be given 

All arrangements have been made for 
ure-filled day for all golfers of N.S. A 


a long, pleas- 


Entertainment Program for Ladies Includes 
Many Pleasant Events 


The Chicago committee for ladies entertainment, 
under the chairmanship of W. H. Cox, has prepared a 
splendid program for those registered at the conven- 
tion. As co-directors of the ladies committee, Mrs. 
W. H. Cox and Mrs. Hy Linden will find joy in putting 
the plans into function, with the assistance of the 
members of their committee. 

On Monday, luncheon will be held in the Pump 
Room of the Ambassador East Hotel. This is a return 
engagement, scheduled because of popular demand. 
The ladies enjoyed their visit so much last year that 
a Pump Room luncheon was included this year almost 
automatically 

Tuesday’s luncheon will be held in the club rooms 
at the Chicago Athletic Association and will be fol- 
lowed by a bingo party. 

The Empire Room in the Palmer House will be the 
scene of the luncheon on Wednesday. Immediately 
after, the ladies will attend a matinee performance 
of “Best Foot Forward,” at the Studebaker theatre. 

Prizes, which will be awarded each day, will be 
appropriately in the form of war bonds and stamps. 
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10 PROFIT 
FAINT 


Amazing Stapler, Staples, Staple Remover, and Personal 
Paper Punch, h New features—New Values 

attract New i Old customers Office, 
School, i Home 








OFFICE APPLIANCES 











PRESTO STAPLER 59 
complete with 500 staples C 


Fastest selling desk stapler in the world 
streamlined attractively finished 
Sturdily built for positive service 
Every desk needs one 


PRESTO STAPLE 
REMOVER 25c 


Press the 
Handles 

Out Pops \ 
The Staple \ 


STAPLE 










(™) REMOVER 





ste. Attr tively 


PTO oa PA PER P u NCH 









PERSONAL 


PAPER PUNCH\: 


22 => Punches \4" Hole 
Va" from Edge of Paper 
10’ wen 
Cu Carried a 
eet Pocket o¢ Pon v 


wwe ——— 























Write for prices and liberal discount schedule 


aN eed 2 
MANUFACTURING. CO. 


yielerie!. mary i:ie/ eae \ 13 
alle \clem as 








CANODE 


DUPLICATING INKS 


ce 2 & 


The Same HIGH Quality 
in NEW CONTAINERS! 


After exhaustive tests, we 
have decided on new 
glass containers in spe- 
cial packaging to meet 
new government regula- 
tions on curtailment of 
tin. We are glad to be 
able to cooperate with 
the war effort in this re- 





gard. 

* 
It's the same extra high quality Stencil 
Duplicating Ink that has always been 
our pride - - - in a New proven con- 
tainer. Packaged in half pounds and 
full pounds, 12 bottles to the carton. 


* 


CANODE INKS work perfectly in 
EVERY make and model of Stencil 
Duplicating Machine. Over 45 years 
experience in the manufacture of 
duplicating inks enables us to offer 
you the finest inks obtainable any- 
where. 


* 


Ask for a sample—and test it—we 
know you will be entirely satisfied. 


Write today!! 





INK SPECIALTIES CO., INC. 
53t S. LAFLIN STREET . . CHICAGO, ILL. 


‘“SATISPACTION GUARANTEED OR YOUR MONEY BACK” 


TOBER, 1942 








HEUbGES 


FIBRE BUARD 
OFFICE ACCESSORIES 


Have long been recognized for their 
superior construction and sales ap- 
peal. For you “Mr. Dealer’, there is 
an advantage in the HEDGES’ Line. 


AGATE 
CARD TRAYS 
Made of heavy 
board. Edges 
Wood bot- 


Five sizes. 


rein- 


forced. 


toms. 





BOX FILES 


Letter and legal sizes. 





Dustproof construc- 
tion. Heavy board 
sides and edges. 


Strong kraft indexes. 





One of the Many New 
HEDGES WOOD ITEMS 


DESK 
LETTER TRAYS 
Lock corner con- 
struction. Oak or 
finish. An 


exceptional value. 







805) 
suey 


ue 


green 








NOTE: It will pay you to visit our 
* factory when in Chicago. 
Take any No. 22 car going south and get 
off at 29th Street or phone us, Calumet 


4246. 








HEDGES MFG. CU. 


2931 Wentworth Ave., Chicago, Illinois 
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Our Usual 
“WELCOME 


TU 
PHICAGU 


from 

A Group of Men— 
Who actively share your hopes, 
interests and ambitions in all 


phases of the stationery and 


office supply business. 

















K KEP on the alert for important 


announcements. From time to 


time ‘‘Associated”’ will con- 


tinue to bring you word of new 


and saleable merchandise. 





ASSUCIATED 
STATIONERS 
SUPPLY CU. 


Distributors for Manufacturers 


CHICAGO ILLINOIS 
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Serves on the 


\MtomatiC HOME FRONT, too! 


 8 8 == 


OFFICE APPLIANCES 


| 
f 
t 
f 
i 
' 









* te * 
“KEEP EM SHARP!” 


Success in Mechanized warfare begins on the drafting board. 
Automatic Pencil Sharpeners help speed planning and production 
of vital war equipment. In fact ALL businesses thruout the Nation 
perform more efficiently thanks to Automatic! 


Please urge your customers to conserve sharpener equipment as 
much as possible by frequent oiling, and emptying of shavings. 





Booth D2 at Convention—Palmer House—Chicago—Oct. 4, 5, 6, 7th. 








Making Shells to 


..and Sharpeners 
SPEED VICTORY 


to Aid Production 


AUTOMATIC PENCIL SHARPENER wre ‘co “cuicaco 


Start Next Year Right! 


NOW IS THE TIME TO ORDER 


STARK DESK CALENDARS 
Sy - 1943 


eitdiiien 
Line with 
Real Selling 
Features 
and 
Best of All 


A Ral P, fit 2. idaver 


Printed in two colors, RED and BLUE on 


quality bond paper with maximum writing 
surface. 





No. 386 P.H. 





Welcome 
Stationers 


Write at once 
We extend a hearty welcome to all our 


friends who attend the Convention. 


We invite you to call on us while in 
Chicago. 


CHARLES DOPPELT & CO. 


Fine Leather Goods 
412 N. Orleans St., Opp. Merchandise Mart, CHICAGO 











for catalog. 


STARK 


CALENDARS, Inc. 


525 S. Dearborn St 
Chicago, Ill 





New York Office 
321 Broadway 


Phone COrtland 7-9779 





No. 508 














OCTOBER, 1942 





POCKET SEALS or QUALITY 





The “ALUMINUM” Pocket Seal 


UNCONDITIONALLY 
GUARANTEED 


“BEST SELLER” for 40 YEARS 





THE NOTARIES FAVORITE 





The “OFFICIAL” Pocket Seal 


REALLY EMBOSSES 
HEAVY PAPER 


A CORPORATE SEAL 
POCKET SIZE 





FURNISHED IN 3. SIZES 











MANUFACTURED BY 


MEYER & WENTHE, Inc. 
Established 1854 
Dependable Service for 87 Years 


30 SOUTH JEFFERSON STREET, CHICAGO, ILLINOIS 








PLACE YOUR ORDER WITH YOUR LOCAL 


MARKING DEVICE DEALER 








Model 





New Improved AIRMAIL 


TRINER| 
Airmail 
Special 
No. 300 


EXTRA 
FINE 
CONSTRUCTION 





Capacity 1 lb. x \% on. 


for automatically indicating with highly improved 
legibility of figures: 

Airmail 

First-class Mail (local & out-ot-town) 

Foreign First-class 

Merchandise & Printed Matter 

Catalogs, Books, Newspapers 

Publications, etc. 
Built throughout of steel, highly sensitive and accur- 
ate, handsomely finished in chrome and satin black. 
This special model offers a new range of opportuni- 
ties for selling scales for Airmail as well as general 
mail. 


TRINE 


Write for Circular X. 


SCALE & MFG. CO. 


2714 W. 21st St. Chicago, Ill. 
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VILTURY 
CUSHIUNS 





For COMFORT and EFFICIENCY 
SELL THESE OFFICE CUSHIONS 


* Made of all New Materials, covered with long 
wearing Lacquered Plaid Fiber and filled with 
shredded cotton linters. 


These NEW Seatmaster Victory Cushions contain no rubber or rubber 
derivatives or any other critical material needed for the War Effort. 
Your customers may now enjoy the luxury of this big, Executive Type 
cushion which in handsome appearance, long wear and genuine 
comfort is equal to the finest on the market. Covered with durable 
lacquered plaid fiber, with rich looking leatherette trim to harmonize 


with the most luxurious office equipment. 





Cushions are made in various material combinations—Fibre 
and Leather or Repp Cloth—Colors: brown and green. Avail- 
able in a number of sizes. Catalog page with prices furnished 
on request. 


Write or Wire for Samples 


Ca 


co 


M PANY 
2635 SO. WABASH AVE., CHICAGO, ILL. 
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7 sa v TS 2 


. es A TS M A T §S 


Made of Indestructible Quarter Inch Tempered Fibre 
PROTECT CARPETS --- COVER WORN SPOTS. 


Chairs roll easier. 18 sizes and shapes. Brown, Green, 
Black and Maroon. Write today for complete details and 


miniature sample. 


Also makers of Service drawing 


boards @ lap boards @ clip boards 


SERVICE INDUSTRIES, INC. 


2025 SO. CALUMET AVE. CHICAGO 





EXECUTIVE 
DESKSe 


{ New Source with 
an Experienced Background 


To Dealers attending the N.S.A. 
Convention: a cordial invitation 
to visit our Showroom where you 
can PREVUE our new EXECU- 
TIVE DESKS. 


Watch for Important Announce- 
ment in November. 








OFFICE FURNITURE 


CONTRACTORS 







74 So WELIS ST CHI(AGO, ILL. 












APPLIANCES 


* 


OFFIC! 





* Prociso PAPER TRIMMERS 





Patent No. 2,185,985 


SIGN UP FOR SERVICE 


War production comes first. Our facilities are engaged 
100% in war work. We are doing our part to help win 
the war as speedily as possible 

The situation is a temporary one. When the war is won 
we will again supply you with even finer PRECISE 
PAPER TRIMMERS than before, and be glad to care for 
your needs as we have in the past. Just now, it’s Yours 
for Victory 


AMERICAN PHOTO LABORATORIES INC. 


* 28 N. Loomis St., Chicago, Ill. i 
‘“‘National’’ Cases 


Insure 











Dealer 
Profit 
and 
Consumer 


Satisfaction 





National” brief cases, envelopes and ring binders mean profit for you 
and assured satisfaction for your customers 
A wide selection of the finest leathers, skilled 
workmanship and years of knowing-how make 
National” the outstanding line in this field 
Priced for popular appeal in line with war 
time economy 


National Brief Case Mfg. Co. 


512 S. Peoria St., Chicago, Ill. 
10 E. 34th Street, New York 
1709 W. 8th Street, Los Angeles, Calif. 
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MODERN RUBBER STAMPS THAT COST NO MORE 
Write fo 
Free! ae Free! 


24 Page Notary Manual COMPLETE Chromium Mount 
with Each Notary Seal CATALOG Display Stand 











Dealer’s name imprinted on stamp handles at no extra cost. Over 1,500 different 
stock stamps on hand for immediate delivery. 


Write Today for Information Regarding Our Special Catalog Offer to Dealers on “Retail 
Catalogs’ With or Without Dealer’s Imprint. 


BANKERS & MERCHANTS STAMP WORKS, INC. 


3215 SHEFFIELD AVE., CHICAGO, ILL. 


































WAGIC FLOW] RANSON 
An Excellent POSTAL SCALE 


Modern—Efficient 


> The fastest working mail scale. 
Accurate to the fraction of an ounce. 


















Duplicating Ink 


ALSO OTHER DUPLICAT 

P» Shows exact postage instantly on 
ING SUP PL IES .. . Colored computing dial—air mail -—first class 
Inks available. Samples and and merchandise-——no figuring. 
; > Automatic—no beams or weights 
upon request. to adjust. Will pay for itself in a 
short time with postage saved 


CONTINENTAL) secre titer 
INK COMPANY ns 


544 W. Lake St. Chicago | Makoetoly Scale Co. 
525 N. ADA ST., CHICAGO 


ROLLING STORE LADDERS 
“A” Type Ladders ° Library Ladders 


. For use with Filing Cabi 
| 8 ia * nets and Shelving, in Of- 
fices, Vaults and Store 
rooms 


Made of Oak and Birch, 
in a variety of heights 
md styles, with wheels 
ind Automatic Safety 
Brakes 




















V AZZ 
CELLULOID PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
e \ holders; bill-fold envelopes; stamp containers, etc 
fil \ Made of acetate (flame resistant) transparent cel 
me lulose. We build to fit your particular need. Write 
ot us for details. 


Markilo Company, Mfrs. 


3633 8S. Racine Ave. Chicago, U. S. A. 





New Literature Now 


Ready 


WRITE FOR IT, WITH 
PRICES AND DISCOUNT 





Manufactured by 


_D. COTTERMAN "Scio" 


Fa top Petty Thefts 


WONDER R [OCK does everything the or- 
dinary lock can do—plus many things 
no other lock has ever done before. 
Instantly applied and will securely lock 
every kind of a drawer, file or door. 
(See illustration). Also made to pro- 
tect the contents of show cases. No 
holes to drill—no nails or screws, no 
tools required. Two drawers may be 
=— secured with one WONDER [OcK by the 
List Price $2.50 use of brace plate furnished. 


Every store, office, factory and home a prospect. tdeal for traveling 
public. Write at once for new price and full particulars 


RITE-RITE MFG. CO. * DOWNERS GROVE, ILL. WanDeR /OCK PROMPT SHIPMENTS 


SUBSIDIARY OF JOSEPH DIXON CRUCIBLE COMPANY JCA 53 W. JACKSON BLVD., CHICAGO, ILL- 
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Exhibitors at N. S. A. Exposition 
of Industry Products 


A 


Acme Visible Records, Inc. 
Aigner Co., G. J. 
Art Specialty Company 


Automatic Pencil Sharpener Co. 


Autopoint Company 


B 
Bankers Box Company, The 
Bates Mfg. Company, The 
Best Pencil Company, Richard 
Boorum & Pease Company 


Cc 


Carter’s Ink Company 
Codo Manufacturing Corp. 


Columbia Rib. & Carb. Mfg. Co. 


Cramer Posture Chair Co. 


D 
Dennison Manufacturing Co. 
Dick Co., A. B. 
Diebold Safe & Lock Co., The 
Dixon Crucible Co., The 
Domore Chair Co., Inc. 
Downey Co., C. L., The 


Eagle Pencil Company 
Eaton Paper Corporation 
Esterbrook Pen Co. 


Eversharp, Inc. 


F 
Faber, Eberhard, Pencil Co. 
Finch & McCullouch 


G 
Globe-Wernicke Co., The 
Graff Co., George B. 
Gregg Publishing Co., The 
Gregory Fount-O-Ink Co. 


H 
Hano Co., Inc., Philip 


Higgins Ink Company 
Hunt Pen Co., C. Howard 


Industrial Tape Corp. 


Jasper Chair Company 
Johnson Chair Company 


Kerr Pen Co., W. K. 


Kisco Company, Inc. 
Koh-I-Noor Pencil Co., Inc. 


Chicago, IIl. 
Chicago, II. 
Chicago, III. 
Chicago, Ill. 
Chicago, IIl. 


Chicago, IIl. 
Orange, N. J. 
Irvington, N. J. 
Brooklyn, N. Y. 


Boston, Mass. 
Chicago, IIl. 

Glen Cove, L.I., N. Y. 
Kansas City, Mo. 


Framingham, Mass. 
Chicago, III. 
Canton, Ohio 
Jersey City, N. J. 


_Elkhart, Ind. 


Hannibal, Mo. 


New York, N. Y. 
Pittsfield, Mass. 
Camden, N. J. 
Chicago, IIl. 


Brooklyn, N. Y. 
Aurora, III. 


Cincinnati, Ohio 
Cambridge, Mass. 
New York City 
Los Angeles, Calif. 


Holyoke, Mass. 
Brooklyn, N. Y. 
Camden, N. J. 


New Brunswick, N. J. 


Jasper, Ind. 


Chicago, III. 
Tulsa, Okla. 
St. Louis, Mo. 


New York City 


M 


McDonald Products Corp. 
Macey Co., The 

May Co., J. L., The 
Melind, Louis, Co. 
Merriam Co., G. & C. 
Miami Systems Corporation 
Mittag & Volger, Inc. 
Moore Push Pin Co. 
Morris Co., Bert M. 


N 
National Blank Book Co. 

.@] 
Oxford Filing Supply Company 

P 


Parker Pen Co., The 


Q 


Quality Park Envelope Co., The 


R 
Reyburn Mfg. Co., The 
Rockwell-Barnes Co. 
Rowles Co., L. W. A. 

S 


Sanford Ink Co. 
Security Steel Equipment Corp. 


Sengbusch Self-Closing Inkstd. Co. 


Sheaffer Pen Co., W. A. 
Southworth Co. 
Speed-O-Print Corp. 
Stafford, Inc., S. S. 
Stationers Loose Leaf Co. 
Stein Bros. Mfg. Co. 
Sturgis Posture Chair Co. 
Superior Type Co., The 


T 
Triner Scale & Mfg. Co. 

U 
Universal Paper Products Co. 

V 
Victor Safe & Equipment Co. 

Ww 


Waterman Co., L. E. 

Weber Co., F. 

Webster Co., F. S. 

Weis Manufacturing Company 
Wilson-Jones Co. 


Z 
Zephyr American Corp. 


Buffalo, N. Y. 
Grand Rapids, Mich. 
New York City 


Chicago, III. 


Springfield, Mass. 
Cincinnati, Ohio 
Park Ridge, N. J. 
Philadelphia, Pa. 
Los Angeles, Calif. 


Holyoke, Mass. 


Brooklyn, N. Y. 


Janesville, Wis. 


St. Paul, Minn. 


Philadelphia, Pa. 
Chicago, IIl. 
Arlington Hghts., Il. 


Chicago, III. 
Avenel, N. J. 
Milwaukee, Wis. 
Fort Madison, Iowa 
W. Springfield, Mass. 
Chicago, III. 

New York, N. Y. 
Milwaukee, Wis. 
Chicago, III. 
Sturgis, Mich. 
Chicago, III. 


Chicago, III. 


Chicago, III. 


N. Tonawanda, N. Y. 


New York, N. Y. 
Philadelphia, Pa. 
Cambridge, Mass. 
Monroe, Mich. 
Chicago, III. 


New York City 
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ELEGATES to the N. S. A. convention will find 

innumerable places of cultural interest and en- 
tertainment awaiting them in “the city by the lake.” 
No matter what their tastes or inclinations, visitors 
will require many hours to exhaust the great fund of 
“places to go and things to see” which Chicago has 
created through the years for the benefit of residents 
and visitors alike. 


Study of astronomy, statuary, art or science. Shop- 
ping. Swimming and boating. All are available in 
Chicago at little expense. And, most 
convention visitors, the whole is linked by a network 


Important to 


of first-class transportation, a system including busses, 
surface cars and 
make up the 


four boundaries of the world-famous Loop. 


interurban steam and electric trains, 


an elevated line, the trestles of which 


For those with a scientific turn of mind there are 
the Planetarium and the Rosenwald Museum of 
Science and Industry. Within a few yards of the 
Planetarium are the Field Museum and the Shedd 


Acquarium. Skirting the waterfront is the great Buck- 
ingham Fountain, which has been called the most 


th 


beautiful in America A Short distance sou is a 
eplica of d Fort Dearbor1 iran memento of 
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CAGO 


Cultural and Industrial Center 


the massacre of some of Chicago’s first residents. 


Parks, universities, churches and Chicago’s nu- 
merous broadcasting stations are available to visitors 
daily. The Merchandise Mart, the largest building in 
the world; the American Furniture Mart, the Board 
of Trade and the Stock Yards are some of the many 
other interesting places always accessible. 

Great Central Market Place 

Of special interest to members of the office equip- 
ment industry is Chicago’s position as the great cen- 
tral market and manufacturing place. The products 
of more than seven thousand industrial plants, a 
great many now converted to war or defense manu- 
factures, flow ceaselessly into the great river of world 
commerce. Consequent importance as a trade center 
of the office equipment and supplies field makes Chi- 
cago particularly appropriate as an N. S. A. conven- 
tion city. Many business tools were pioneered in 
Chicago. Here are produced many machines, furni- 
ture, systems and devices for the office. For years 
Chicago has been a chief center of the industry as a 
whole and of the stationery division in particular. It 
is a source of supply for the thousand of items around 
which the commercial stationery business is built. 


Here Endeth the Special Welcome to Chicago and N. S. A. Convention Section 
of the October, 1942, Number of Office Appliances 
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A POINT WE ARE 
PROUD:1.MAKE 


IN THE INTEREST OF 


ALL 


STATIONERS: 






li 
6 
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We Believe in 
THE VITAL IMPORTANCE 


e at OTK TITIC\ATC" fom , 
of the STAT IONER 
TO A NATION 
PRODUCING FOR WAR 


We in National have always believed 
that the Stationer was one of the most 
important cogs in the business machine 
of the nation. We think serving him 
is more than an opportunity to make a 
living; it is a useful work in the service 
of all business upon which the life of 
a great people depends. 


NOW, MORE THAN EVER, we are sure ABOVE is one unit of NATION- 
of our belief, and we want all other AL'S modest but effective cam- 
Americans to share it. We want the paign to secure and maintain a 


wide public appreciation of the 


Government and the con- 
Stationer’s part in Ameri- 


sumer alike to value your 








services in time of need. —— in me ee can life. It is a card 
That's why we are publi- —sI L/ TIO ; IALS= furnished to and proudly 
cizing our “Four Hand” ee ee shown by National deal- 
campaign. /1\\\ ers everywhere. 


NATIONAL BLANK BOOK COMPANY 


HOLYOKE NEW YORK CHICAGO BOSTON 


SAN FRANCISCO 
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IBM DEDICATES SECOND WAR PLANT 

Amid impressive ceremonies and before a crowd 
estimated at 20,000 persons, the International Business 
Machines Corporation last month dedicated its second 
war munitions plant created within a year at Endi- 
cott, N. Y. 

Colonel Roy M. Jones, eastern district supervisor, 
Army Air Corps Procurement Division, made the dedi- 
catory address and Thomas J. Watson, president of 
IBM, laid the cornerstone. A feature of the ceremonies 
was the singing of a number of selections by Miss Lily 
Pons, of the Metropolitan Opera Association, and by 
James Melton of the Chicago Opera Company. 

After the dedication an appreciation dinner was 
held in the IBM employees’ country club which was 
attended by 2500 representatives of the factory organi- 
zation and the community. 

Among company executives who addressed the gath- 
ering or were introduced by Mr. Watson were A. Ward 
Ford, a director of the company since its founding; 
John L. Barton, resident manager of the Endicott 
plant and a director; Frederick W. Nichol, vice-presi- 
dent and general manager, and Charles A. Kirk, vice- 
president in charge of manufacturing. 

——-o 2 


LOVE AND COOK SWITCH BRANCH OFFICES 


Charles E. Love and C. H. Cook, Boston and Chicago 
tabulating division managers, respectively, for the 
International Business Machines Corporation, last 
month made a mutually-agreeable transfer, Mr. Love 
taking over the Chicago job and Mr. Cook going to 
the Boston office. Both men are well-known in the 
office machine field and have been connected with the 
industry for a considerable time. 








ENGAGEMENT S 


Announcement has been made of the engagement 
of Miss Noel Johnston, daughter of Mrs. Dunbar John- 
ston and the late Dunbar Johnston of Jackson Heights, 
N. Y., to Lieutenant B. Ellis Conrad, of the Army and, 
in civilian life, vice-president of the American Num- 
bering Machine Company. The lieutenant is the son 
of Mr. and Mrs. Benjamin B. Conrad, of Brooklyn and 
Great :3arrington, Mass. The wedding will take place 
at the St. Luke’s Episcopal Church in Forest Hills on 
November 14. 
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LLEWELLYN-CHENEY 


The town of Orleans on picturesque Cape Cod was 
the scene on August 2 of the wedding of Rhys Hall 
Llewellyn, Jr.. and Miss Merle Cheney, daughter of 
Paul W. Cheney, sales manager, the Southworth Paper 
Company. The bridegroom, whose entry into the 
U. S. Army is recorded elsewhere in this issue, is the 
son of Rhys Llewellyn, owner of the R. H. Llewellyn 
Company, Manchester, N. H. 

: ao 





SANDERS-KILMER 

On September 19, Rachael Kilmer Crouch be- 
came the bride of Howard Smith Sanders in a cere- 
mony conducted at Boston, Mass. Mr. Sanders is 
known to hundreds of members of the industry as 
general manager of the Stationers & Publishers Board 
of Trade, New York, N. Y. 

ees 
ZERFAS-NASZ 

Miss Eunice Natz, Midwest Press & Supply Company, 
Sioux Falls, S. D., became the bride on August 3 of 
J.E. Zerfas. Because of the shortage of help Mrs. Zerfas 
plans to continue as manager of the firm’s stationery 
department for the duration. 






IT TAKES 
ALL KINDS 


WIN A WAR 











At the front and in the office signals 
call for action. That is why increas- 
ing quantities of GRAFFCO prod- 
ucts are on the job speeding produc- 
tion—smoothing system. GRAFFCO 
is glad it can play a part in the na- 
tional program, and just so long as 
GRAFFCO products are needed 
there, that’s where they will go. Ob- 
viously regular business may be af- 
fected by these increased wartime de- 
mands, Deliveries may be slow, ship- 
ments incomplete, but GRAFFCO 
pledges every effort to keep incon- 
venience at a minimum. 


GEORGE B. GRAFF COMPANY 


64 Washburn Avenue, Cambridge, Mass. 


Makers of 


CELLUGRAF SIGNALS 
NU-VISE SIGNALS 
NU-VIZ SIGNALS 

MAPTACKS 
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The “V” Number 


W 00D 
REVOLVING 
FIXTURE 


We take great pleasure in announcing our '’V’’ Number, wood revolving fixture. After 
months of research and testing many wood revolving and tilting devices, we came to 
the definite conclusion that the “V’’ Number would do the job that we demanded. It 


provides the maximum strength and sturdiness expected of office and posture chairs. 


Our wood revolving fixture is being used on all of our Revolving, Stenographer and 
Posture Chairs listed in our price list dated February 25, 1942. The Revolving and 
Stenographer Chairs are not adjustable as to height and on the Posture Chair, the 


back is stationary and not adjustable. Write for complete information. 


Your patience and cooperation during these difficult times are much appreciated. We 


are anxious to meet your needs on deliveries as nearly as possible. Please be sure 


to include priority information and any permissible substitutions on your orders. 


JASPER 


JASPER 


* 
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These “V" Chairs embrace 








sound engineering, rigidity, re- 
volve quietly and will stand 
hard usage. You will have no 
trouble with this mechanism. 


WELCOME 
N.S.A. CONVENTION 


Visit our exhibit > 
Booth D5 


The ““V’’ Number will be 
on display 


Lou. Koerner—Art. Barth 
Geo. Litchfield— 
W. H. Brown 
in attendance 



























No. 100 Quartered Oak. 
No. 104 Birch, Walnut or Mahogany Finish 
No. 104 T. With Turned Posts 


ZPER CHA); 












YASPER, IN? 





No. 88 Stenographer Posture Chair. 
Solid Walnut, Quartered Oak, Birch, Walnut, or 
Mahogany Finish. 


REPRESENTATIVES 


E. W. Thomas (Southwest) Geo. A. Litchfield, Sales Mgr 
Box 3493 Peninsula Station 
Daytona Beach, Florida 


W. H. Brown (Chicago-Midwest) S. H. MacDonald, (West 


6708 Glenwood Ave., Chicago 
Phone ROGers Park 3644 


405 Orpheum Bldg. 
Seattle, Wash 


James S. Fowls, (Southern 
P. O. Box 1118, 
St. Petersburg, Fla. 


R. J. Freeman, (Eastern 
383 Madison Ave., 
New York, N. Y. 


[CHAIR 


IN DIANA 











No. 200 Stenographer Chair. 
Plain Oak, Birch, Walnut or Mahogany Finish. 
Also in Quartered Oak. 
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SOURCES and RESOURCES 


First Duty to Uncle Sam! 





iin 


WAh AND 


C/VILIAMN 
ys NEEDS 


HOOSIER DESK 
oureer P \ 





As manufacturers of office desks for many years, 
our relationship with hundreds of dealers has been 


mutually satisfying. 


Hoosier Desk Company has been a SOURCE of 
merchandise which has never varied from a tradi- 
tional quality. Today our country is at war and 
now we've become more than a SOURCE of desks 

. we're part of the RESOURCES of our great 


country. 


Yes . . . desks are essential to the pursuit of 
a thousand and one channels. 


and men in civilian 


modern war. In 


men in military uniform 


clothes are spending long hours over desks. 


That is the reason our factory is taxed to capacity. 
Naturally, war requirements come first, for nothing 
must stand in the way of Victory. However, we 
sincerely recognize the need of many dealers for 
merchandise with which to carry on regular cus- 


tomer business; we will do everything in our 


power to cooperate with our dealer customers. 











BUILT TRUE—CLEAR THRU 


HOOSIER DESK COMPANY, Jasper, Indiana | 
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Other Lands Section ] 
Continued from Page 38 


standard, they would in effect be guaranteeing them- 
selves a reasonable minimum result. 

This type of propaganda, backed up by hard fact in 
the carrying out of these promises, will enable the 
minds of present and future operators to be pre-con- 
ditioned into a state of ready acceptance of the latest 
and most-up-to-date office equipment methods. 

On the cessation of hostilities we shall be faced with 
a return to civil duties of a large number of young 
men and women, who either were snatched out of 
office work in their earliest stages or who had, in their 
ambition, looked forward to coming into office work. 
These men and women must not be prejudiced into 
thinking that machines have supplanted them—they 
must never be allowed to think this. They should be 
shown beforehand that such is not the case. It will be 
part of the duty of all the nations to train these young 
men and women before returning them to civil life 
and casting them on the labour market. They have to 
be trained to a state of efficiency whereby they can 
justify their existence and have their future reasonably 
assured. The competant handling of up-to-date office 
appliances ought to carry such a guarantee and such 
an assurance, but only upon reaching a satisfactory 
state of proficiency. The bunglers and the unsuitable 
operators should be eliminated—there is no room for 
them in modern commerce. Steps should be taken to 
help pre-condition the mentality of the employers in 
this direction also. 


—- 
OFFERS ALTERNATIVE TO ENGLAND’S PROPOSED 
“CONCENTRATION” SCHEME 

Stationers of Great Britain are keenly studying a 
proposed alternative to the recently-announced ‘“Con- 
centration” plan created and made public some time 
ago by the Retail Trades’ Committee. 

Briefly, the plan involves asking stationers and other 
small retailers to withdraw from business by closing up 
their establishments and thereby creating less retail 
outlets throughout the country. The scheme proposes 
a compulsory levy on dealers refusing to obey, and 
money compensation for those who do not. 

The alternative as outlined in an article written by 
Allan Delafons and appearing in the August issue of 
The British Stationer, was, like the original plan, sug- 
gested by the same committee. Mr. Delafons describes 
it as follows: 

. . It implies the ‘marriage’ of smaller retailers. 
Two, or three, or more, will close up all but one or two 
shops and share the remaining shop or shops between 
them. 

“Those who thus close their shops will, under the 
concentration scheme, be eligible for standard benefits 
and, of course, the joint business will pay a levy based 
on its increased turnover. 

“But overheads and selling costs will be reduced and 
profits will be proportionally higher.” 

But the principal objection of British business men 
to the scheme and even, perhaps, the alternative, is 
the belief that such legislation will not distribute its 
good or bad features evenly. As Mr. Delafons points 
out: 

“The multiple (chain) store will close one or more 
branches; the large single department store a floor or 
a section; the individual dealer his single shop. 

“Thus, the first will suffer a slight contraction of 
aggregate turnover; the second will reduce staff and 
overhead costs and suffer little, if any, decrease in 
turnover; the third will lose his means of income.” 

In conclusion the article advocates adoption of the 
following rules as necessary to the success of the 
alternative plan: (1) The scheme must be controlled 
and run by trade associations, (2) manufacturers must 
contribute toward the cost, (3) there must be capable 
organizing, and (4) great goodwill must be developed. 
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Will tell your customers to 


BUY CARTER® INK! 


Make sure you can meet the big Fall 1942 demand 
for Carter’s by stocking your shelves NOW! 









*A4 4-color photo of this same kitten knocking over Carter’s new non- 
spillable Dip-Well will appear in full color in 10,150,000 advertise- 
ments in leading national publications — like LIFE, SATURDAY EVE- 


NING POST, COLLIER’S and LOOK. 






| ERE are the new ovals first intro- 

duced last Spring. America has 
gone all out for them in a big way. Now, 
when the additional new Fall advertis- 
ing gets under way, only one thing can 
result. A landslide for Carter’s Ovals. 

Look at the beautiful bottles, the eye- 
catching colorful labels, the new, luscious 
rich colors. Be ready for your share of 
the big Carter’s profits by ordering 
your supply of Carter’s now while trans- 
portation is available. 


CARTER’ INK 
Sines fo Sountiin Fens 


BOSTON + NEW YORK + CHICAGO 


FREE Kitten... 


(Mounted reprint ‘‘as advertised in LIFE’’) 







You can have a full-color reproduction 
of the kitten advertisement mounted 
with easel to remind your customers 
of the extensive Carter advertising 
they have seen. Carter’s kittens are 
multiplying. Dress up your counter, 
showcase, or window. Send for yours 
today. 
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For Our Country 





Industry Members Now Serving With the 
Armed Forces of the United States of 
America 


(Ed. Note-—Readers everywhere are invited to send 
to OFFICE APPLIANCES, for inclusion in this column, the 
name of any member of the industry who has entered 
the armed services of the United States). 


William E. Thomas, a member of the F. S. Webster 
Company’s sales staff since April, 1929, has turned 
in his resignation for the duration and become asso- 
ciated with the United States Coast Guard Service as 
Chief Electrician’s Mate. Mr. Thomas is not new to 
the armed services, having completed a “hitch” with 





the Marine Corps shortly after World War I. He is 
married and the father of two children, Patricia, age 
seven years, and William E., Jr., five months. At the 
time of his new enlistment Mr. Thomas was cover- 
ing a territory in northern New England, a district 
he has served for Webster since he was transferred 
from New York City to Boston in 1931. 


E. D. Taylor, secretary of the Office Equipment Man- 
agers’ Institute, New York, is now a lieutenant-com- 
mander in the United States Navy. He is an Annapolis 
graduate and a trained Navy man. During his absence 
the association’s office will be in charge of his secre- 
tary, Miss G. L. Meyer. 

= FE FE 


W. B. Pettit, service department foreman for Perry 
Griffin, Fort Smith district dealer for the Royal Type- 
writer Company, has enlisted as an airplane mechanic 
and is now stationed at the Great Lakes Training 
School. 
= FE iE 


= = 
r= eo= 


Leo Fox, for many years a typewriter mechanic and 
service man in Seattle, Wash., has enlisted in the Navy 
where he has been given a rating as second-class store- 
keeper.—CML 
=: FE FE 


Joseph W. McCormick, Jr., partner in the office 
equipment and stationery firm of Ashley-McCormick 
Company, Bridgeton, N. J., is now a lieutenant, senior 
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> FOUNT-O21NK™ 


like soldiers at their posts, 
always ready for instant | 
action/ Busy men like the 
- convenient magic of 
Fount-O-Ink and 
the unfailing service. 
f Automatic ink supply feeds 
the pen that fills itself/ 
















\ 


‘ 
/ 


No. 20 CC. With chrome finish metal base and 
cover, or No. 20 BRE with hammered bronze finish 

base and cover, new Vis-O-Feed pen. 
_, With stainless steel pen point $4.75 
|) With 14K solid gold pen point $7.15 






When the present stock of these 
beautiful sets is sold out there 
will be no more metal base 


— sets for the duration. 


The men on the firing line need the steel. Sell 
solid gold points behind the lines. More profit 
for you to keep your roots in the ground. 


No. 2 SCF Porcelain base set lists at $2.50 with stain- 
less steel point; lists at $5.25 with a 
14K solid gold point equal in size 
and quality to point in high grade 
fountain pens that sell for as much as 


this entire set. The porcelain base 





is one of the most unique pieces of 
ceramic art ever produced. In one integral piece, 
glazed inside and out, true threads to screw in the 
ink fount, receptacle that holds the pen secure without 
sticking. The set has eight years of consumer accep- 
tance and build up. The materials to make it are 
avail able. Money-getting ammunition for the 


business front. 


One good 14K solid gold-point can keep your cus- 
tomer satisfied for life and no priority to worry about. 


/ 


Streamline base sets in all plas- 
/ tic, walnut or mahogany. Single 
sets at $3.75. Double sets at 
$6.50. Or with solid gold points 
at additional cost. 





Latest revised catalog is now ready. 


(Cc) dicte) sme telll semen. | | COMPANY 
Los Angeles, California, U.S.A. 


rote] 1. Mc). i Sele) 5 Mi cel'l baler i, | Gels mak FF 3 
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the new 
MET-WOOD 


STOOL 


Two Stools in One | 

















Made of Wood 
Reinforced 
with Metal. 
The Only Stool 


of its kind on 
the market. 


Will last 
like steel. 









Original construc- 
tion makes it im- 
possible for stool 
to come apart. For 
strength of joints. 
and rigidity we de- 
pend upon metal 
not glue. This is 
an exclusive MET- 


WOOD feature. 
Made of hard | 


wood selected ma- 
ple. Legs have 
rounded corners. 
Entire stool fin- 2 


List price 


$3.70 up 





ished natural. 


Used in 
Factory, wncStOUs ony 
Office. 
School, No. 700—from $3.70 list, 


Institution, Ete. up. Backs, $1.50 list extra 


Made in seven sizes from 18 to 30 inches high with 


two inch breaks. 


Here is the stool that you can sell with assur- 
ance. The market for stools is greater than 


ever. Why not offer your customer the best. 


IMMEDIATE DELIVERY 
ORDER TODAY 


METALSTAVD COMPANY 


1615-25 Melon St. Philadelphia, Pa. 
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grade, in the United States Navy. His interest in the 
thriving business has been purchased by his co-owner, 
E. Russell Ashley, who founded the firm fifteen years 
ago, taking Lieutenant McCormick as partner in 1930. 

Frank S. Carroll, formerly with F. R. Curtiss & Com- 
pany, New Haven, Conn., has dropped his civilian life 
for the duration and donned the uniform of Uncle 
Sam. Mr. Carroll is assigned to the Army Air Forces 





Technical Training detail “somewhere in America.” 
He is well-known to the office supply field in the New 
England territory where many of his friends wish 
him well in his new venture. 

Robert K. Leavitt, advertising counselor of the Na- 
tional Blank Book Company, and assistant editor of 
that firm’s house organ “The National,” has joined 
the Army, where he is a major in the Chemical War- 
fare Service, stationed at the Edgewood arsenal, Mary- 
land. Major Leavitt was a regimental gas officer in 
France during World War I. 

Charles Jordan, recently-appointed aviation cadet, 
has been promoted to captain and squadron com- 
mander in the Cadet Corps of the Army Air Forces 
Pre-Flight school at Maxwell, Ala. Mr. Jordan, prior 
to entering the service, was for a period of three 
years an employee of the Reliance Pencil Corporation, 
Mount Vernon, N. Y. 

E. L. Pemberton, Portland, Me., branch manager for 
L. C. Smith & Corona Typewriters, Inc., has hung up 
his briefcase to enlist in the United States Army as 
a volunteer officer candidate. After basic training 
and a period in an Officers’ Training School he will 
be commissioned a second lieutenant. 

—_<-— 

WATSON TO HEAD YUGOSLAV RELIEF DRIVE 

Thomas J. Watson, president, the International 
Business Machines Corporation, New York City, last 
month accepted the chairmanship of a national cam- 
paign to raise $2,000,000 for war relief to be adminis- 
tered by the American Friends of Yugoslavia, an 
organization with offices at 8 West Fortieth street, 
New York, N. Y. 


—> on 





FACTORY OF THE NATIONAL DESK COMPANY.—A story 

concerning the modernization of this big plant, which in- 

cluded the installation of new equipment in order to increase 

the company’s output to defense industries, appeared in the 
September issue. 
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with the Ben Franklin Fran- 
chise Protection Plan? See 
our representative at the 
Chicago National Sta- 
tioners Association Conven- 
tion, Palmer House, October 
5-7, inclusive. 
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long lasting 


smooth leads 
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E. 0. GILMORE 





Stricken with a heart attack within a short dis- | 


tance of his home in Purley, Surrey, England, E. O. 
Gilmore, managing director of Underwood Elliott 
Fisher, Ltd., died August 29. 

Born in New York on January 11, 1895, Mr. Gilmore 
had been associated with the office machine and 
equipment industry for a considerable time, both here 
and abroad, before going to England for UEF in 
1931 after working for the company in New York for 
five years. 

Upon arrival in London he was placed in charge of 
the firm’s accounting machines division. His effi- 
ciency and capabilities were at once apparent and his 
manner of adjusting his duties to his new environs 
was impressive so that it was only natural that he 
succeeded to the managing directorship, a post he 
took over in May, 1937, and held up to the time of 
his passing. 

Despite his ever-increasing duties which were made 
heavier by the war conditions, Mr. Gilmore found time 
to give his attention to many other activities. He was 
a member of the executive committee of the Office 
Appliance Trades Association of Great Britain, chair- 
man of the representative Trade Committee dealing 
with governmental departments, a director of the 
American Chamber of Commerce in London, member 
of the American Society of the American Outpost, 
member of the American Club, chairman of the voca- 
tional service committee of the Rotary Club of London, 
an active member of the Purley and the District Civil 
Defense organizations and a keen and active Mason. 
During World War I he served with the A. E. F. in 
France. 

Mr. Gilmore is survived by his widow, a son, Edward 
Owen, Jr.; two daughters, Elizabeth and Virginia, and 
a brother, Arthur Gilmore. 

Upon news of Mr. Gilmore’s death, L. C. Stowell, 
executive vice-president of the Underwood Elliott 
Fisher Company, issued the following statement: 

“We have been deeply shocked and grieved by the 
news just received . . . ‘Ed’ Gilmore was an efficient 
and capable co-worker and beloved friend and asso- 
ciate. For fifteen years he served the Underwood 
Elliott Fisher Company faithfully and won the respect 
and admiration of all who were fortunate enough to 
know him. Mrs. Gilmore and his family have the 
deepest, heartfelt sympathy of the entire UEF organ- 
iation.” 

Funeral services were held on September 3 in the 
Purley Congregational church, followed by cremation. 
The last rites were attended by several executives 
and the board of directors of the company. 

The following fine tribute to Mr. Gilmore was read 
at the service by L. T. Judd, a close personal friend: 


“Whilst deeply deploring the necessity, I am never- 
theless pleased to pay this last tribute to a man who 
has been more than a brother to me 

“We have lived together since War outbreak in per- 
fect harmony, and a more lovable and delightful char- 
acter one could not possibly wish to meet 

“Edward Gilmore was a man in every sense of the 
word, a gentleman, a fine soldier and a good Christian 
Scorning a proposal to return to American at War out- 
break he sent his family back in order to be as free as 
possible to act as an ambassador of his country, as 
such he felt it was incumbent upon him to do a little 
more and do it a little better than anybody else, and I 
know that all with whom he came in contact would be 
only too happy to say how successful he had been in 
this respect. 

“He symbolized all that is good that comes from 
America, and he has done so very much to improve 


Anglo-American relations, which was his sole purpose 
in staying in our midst. 

“Apart from his business activities, which entailed 
most involved business negotiations between the two 
Countries and was indeed a very heavy load for any 
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INOW IS THE TIME OF ALL 


TIMES TO CHANGE 10 


GRAND 
PRIZE 


TYPEWRITER RIBBONS 
and CARBON PAPER 


* 








@ You've got to make your present 
equipment do for the duration. To 
get the neatest, best-looking work, 
depend upon the super-quality of 
"Grand Prize’ Typewriter Ribbons 
and Carbon Paper. More than two 
decades of faithful performance 
stand behind the ‘Grand Prize” 
name. 


* 





50% OF OUR PRODUCTION 
IS DEVOTED TO MEETING THE 
NEEDS OF THE U. S. GOVERNMENT, 
THE ARMED FORCES AND WAR 
INDUSTRIES. 





PACIFIC CARBON and 
RIBBON MFG. CO. 


J. Francis O’Connor, Pres., 
Head Office and Factory: 


1451 Harrison Street, San Francisco 




















72 years 


Servicing the leading 
STATIONERS 


and now still 


MAINTAINING 
PROMPT SERVICE 


Seventy-two years of service to the stationery 
industry producing office specialties for sale 
through the trade is a record to which few 
concerns can point and one of which we are 
unusually proud. 

During these trying times we are still main- 
taining excellent prompt service. We are 
keeping a very close check on conditions con- 
fronting us today, and will endeavor to con- 
tinue rendering the same prompt service in 
the future that we have been able to give you 
in the past. 


We Make It Easy To Sell 
Our Products 


To assist your window dress- 
er in displaying Cooke & 
Cobb products, we have 
prepared an attractive 
folder showing 9 illustrations 
of profitable and successful 
window displays on our line 
by outstanding stationers 
throughout the country. We 
will be pleased to send you 
this folder FREE upon re- 
quest. 


THE COOKE & COBB COMPANY 





Originators of Expanding Specialties 


57 NINTH AVE. NEW YORK, N. Y. 
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good man to carry, he also felt it his duty to give his 
seemingly untiring energies to Rotary, Free Masonry 
and the American Chamber of Commerce, in which, I 
believe, he was a leading figure. 

“By virtue of his sunny disposition, quick grasp of 
detail and sympathetic understanding he amassed an 
amazing circle of friends and never failed to give good 
and comforting advice to the many who brought their 
problems to him. 

“He will be Known to many locally for his enthusi- 
astic work in Civil Defense, which he joined long be- 
fore the outbreak of hostilities, and I feel I can say 
truthfully what can be said of few men that, despite 
his high rank in business and other circles he had not, 
to the best of my Knowledge, an enemy in the world 

“Although warned by medical and other friends of 
the necessity of slowing down the terrific pace at 
which he worked, he took little heed, feeling his great 
physical strength would see him through the work 
upon which he had set his heart. 

“Truly it could be said that this lovable man was as 
much a victim of Nazism as if he had given his life 
on the firing line. 


“He died in the way he would have wished, and | 
think it should be known that prior to rising from his 
bed on that fateful morning he had been reading the 
Masonic Bible, which I found opened by his bedside. 

“His sacrifice will not be in vain, for I feel that many 
of us through his example will receive strength to be- 
come better men and Christians.” 

+ | 


H. NIELSON 

Heber Nielson, president and manager of the Utah- 
Idaho School Supply Company, Salt Lake City, died 
in a local hospital last month after a lengthy illness. 
He was seventy years of age. 

Born in Ephraim, Utah, he attended Sanpete County 
schools, Snow College and the University of Utah. 
For five years he was principal of the Ephraim 
schools and operated a book store in that city. Later 
he was principal for a three-year term of the Pan- 
guitch School and during the summer holidays worked 
as a salesman for the B. A. McMillan School Supply 
Company of Salt Lake City. 

In 1907 Mr. Nielson was made a director of the Mc- 
Millan company and eight years later became presi- 
dent and manager of the firm which shortly after 
was renamed the Utah-Idaho School Supply Company. 
At the time of his passing he was also president of the 
People’s Finance & Thrift Company, president of the 
Nielson Investment Company, president of the Pacific 
National Life Insurance Company, and director of the 
National School Supply Association. 

He is survived by his widow, Mrs. Olivia Larson Niel- 
son; three brothers and three sisters. 


+; bt + 
Cc. B. CHAPMAN 
Charles B. Chapman, Jr., factory manager of C. B. 
Chapman, an office stationery establishment of Lon- 
don, Ont., Canada, died last month after a brief ill- 
ness. Mr. Chapman was thirty-seven years of age 
and was well-known to the trade in his territory. 


-SJL 
+ bk 
MRS. A. GRAYSTON 

Mrs. Arthur Grayston, wife of Arthur Grayston of 
Thomas & Grayston, Minneapolis, Minn., died August 
29 after an illness of many years standing. Mrs. Gray- 
ston was born in Chicago and, besides her husband, is 
survived by two daughters, Irene and Ruth. Interment 
was in Lakewood cemetery, Minneapolis. 


+ - - 
C. W. SCHIBEL 
Charles W. Schibel, for the past twenty-five years 
connected with the sales department of the Burroughs 
Adding Machine Company, died September 2 at his 
Yonkers, N. Y., home after a long illness. He is sur- 
vived by his widow, Mrs. Jane Weldon Schibel. 
+ - -& 
I. B. ELTINGE 
Isaac B. Eltinge, sales and office manager of the 
Sherman Envelope Company, New York City, a division 
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ANNOUNCING 





Here is something new — wood chairs which look like steel. 


These new STURGIS chairs, manufactured in our own factory, are 
designed to be used in conjunction with steel furniture already in 
use — they harmonize with the surroundings and from all appear- 
ances are steel. 

You will like the sturdy construction of hard and soft maple; the 
deep, comfortable saddle seat and form fitting back — upholstered 
in a wide range of colors— Genuine Leather, Dupont Cavalon, 
Mohair Frieze or Bedford Cord. 


Only flat colors are furnished on the wood frames to match previous 
installations of steel desks and chairs. 


Wood Chairs which look like steel — built for you by STURGIS: 





No. 175-GL 
SIDE CHAIR 


No. 180-CA 
STENOGRAPHIC CHAIR 





. 125-GL 
VISIT OUR EXHIBIT gr CHAIR N. S. A. CONVENTION 


PALMER HOUSE, CHICAGO OCTOBER 5, 6, 7 


Write for Particulars 
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Do You gree 
Ox Don t You? 


ODAY, more than ever before, you should give a thought to the im 
portance of your Filing Supply business. 


You know the importance of customers coming back for more. Hav: 
ing customers with a fixed habit of re-ordering from you is what builds 
a permanent and profitable trade. 

No department in a Stationery Store offers the opportunities for repeat 
business as much as the Filing Supply department. 

A filing cabinet in itself is a most useless piece of equipment. Its ultimate value is 
measured directly by the “correctness” of the indexing (guides, folders, etc.) which it 
holds. Once a correct installation is made, a profitable business of re-orders for addi- 
tional items keeps coming year after year practically unsolicited. 

In no business is dependability and service so important as the Filing Supply busi- 
ness. In no business should a dealer be more careful in tying up with the right source 
of supply. 

Browne-Morse supplies are truly works of thought, efficiency, and unexcelled 
quality even down to the method of packing. The result of 43 years experience. 

Send today for the New Filing Supply Price Book No. 40. The best illustrated, most 


simple and understandable arranged price book published. 


FEATURE the Browne-Morse line of Filing Supplies which gives you Selling Help — High Quality — 
Completeness — Prompt Deliveries — and that most desirable thing — REPEAT BUSINESS. 





Browne-Morse Company - Muskegon, Michigan 
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of the Eastern Tablet Corporation, died August 27 at 
his Larchmont, N. Y., home. He was sixty-three years 
old. 

Born in Phoenicia, N. Y., Mr. Eltinge was a graduate 
of Rochester University and a member of Psi Upsilon 
fraternity and Phi Beta Kappa society. He is survived 
by his widow, Mrs. Louise S. Eltinge, and a brother, 
Frank R. Eltinge, of Philadelphia. 

REO SS Se 
HOUSE ORGAN LAUDS POUNSFORD 


A fine tribute to Harry G. Pounsford, president of 
the Pounsford Stationery Company, Cincinnati, Ohio, 
appears in the September issue of “The Log of Cham- 
pion Activities,” house organ of the Champion Paper 
& Fibre Company. 

Fronting a full-page picture of Mr. Pounsford, who 
is a director of the paper firm, the story opens with 

















H. G. POUNSFORD 


an introductory statement of how Mr. Pounsford has 
served as a director of the company for forty-nine 
years. The actual article is a story of the history of 
the Pounsford company, made up of excerpts taken 
from a publication entitled “The Queen City” and 
edited by the Reverend Charles F. Goss. The article 
concludes with: 

“Mr. Pounsford maintains his residence at College 
Hill, Cincinnati, and has been very effective in pro- 
moting the best interests of the community; having 
served for fifteen years as a member of the Village 
Council before it was annexed to the city of Cincin- 
nati. Extending his efforts into other business con- 
nections, he is associated with the College Hill Realty 
Company which controls the Glenwood apartment 
building, in College Hill, of which he is treasurer. 

“. . Serving also on the board of directors of the 
Good Will Industries, the Associated Charities, the 
Salvation Army, St. Edmund’s Home for Boys, Cin- 
cinnati Gospel Mission, Lincoln Memorial University 
at Harrogate, Tenn., Cedarville College of Cedarville, 
Ohio, and Christ Hospital, Cincinnati. 

He also takes an interest in many of Cincinnati’s 
civic and religious organizations. As a member of the 
Business Men’s Club and the Cincinnati Automobile 
Club he codperates in their activities. Served on the 
board of directors of the Y. M. C. A. for twenty-five 
years. He was active on the building committee in 
selecting the present beautiful buildings on the Cen- 
tral Parkway.” 

a cee cee 
STATIONERS PROUD OF RELATIVES IN SERVICE 


Several members of the New York Stationers Golf 
Association are proud of having near relatives in 
the armed services of the United States. Among those 
who have brothers, sons or grandsons stationed in 
various parts of the world are the following: 

Louis M. Brown, G. M. Fairchild, E. G. Geehring, 
Guy D. Hills, Fred G. Huber, Sr., Ben Josephson, 
Ralph Kennedy, Leonard Messina, James E. Neary, 
Robert B. Sainberg. 








Pcl yuu 


Wis means sacrifice, but we 
felt it no sacrifice on our part to 
offer our entire stock of brass 
pencil ferrules to the govern- 


ment for war use. 


In turn, we know you will 
just as gladly accept the fibre 
or plastic substitutes which we 
offer, both practical and satis- 
factory and both saving vital 


materials. 


We Americans must realize 
that war effort and war mate- 
rials must take precedence over 
everything else if we are to pre- 
serve for ours and future gen- 
erations those principles and 


liberties so dear to all of us. 


SEND FOR FREE CATALOG No. 18 


BLOOMSBURY, N.J. 


BRASS 
40 GUNS muy have SHELLS 


KOH-I-NOOR PENCIL COMPANY, INC. 
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Since the outbreak of the war ACCO 
has been confronted with many dif- 
ficulties but has never lost sight of 
the stationer and his problems. We 
are looking forward to a resumption 
of regular trade business at an early 


date. 


ACCO PRODUCTS Inc. 
39th Ave. & 24th St., 
Long Island City, N. Y. 
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McMAHON HANGS UP BRIEFCASE AFTER 49 YEARS 
WITH UEF 

Back in 1893 a young fellow, with plenty of time on 
his hands, watched with fascination a Western Union 
telegrapher transfer Morse dots and dashes into read- 
able English. The boy was seeking a job but was 
wavering on his decision of what to become. 

In those days his father often chided him about 














T. J. MCMAHON 


the uncertainty of his career and pointed out that 
many a boy made pretty good money—holding horses. 
But a horse was just a horse, like thousands of other 
dobbins busily plodding about the country, and that 
new-fangled machine on which the telegrapher created 
letters by punching keys was something else again. 

And so it came about that Thomas J. (Tom) Mc- 
Mahon spent the next forty-nine years in the type- 
writer industry and has just recently retired as 
manager of the Underwood Elliott Fisher Company’s 
Albany, N. Y., branch office. 

In the beginning typewriters were so new that when 
Tom McMahon, nicely brushed, pressed and shined, 
answered an advertisement of a typewriter agent in 
Albany he was asked to submit a sample of his hand- 
writing. He got the job on condition that he work 
the first three days for nothing, the salary thereafter 
to be three dollars per week. 

But the writing machine bug was firmly entrenched 
in the head of young Tom and he stuck to the job, 
introducing many business houses in Albany to the 
ease of mechanical letter-writing, with the big and 
unwieldy machines then in vogue. He recalls that a 
typewriter sold for about $100 and had a “tin hood”! 
He also remembers that five sales of the machines a 
month was considered darned fine business. 

In 1909 Tom was made manager of the Albany office 
and continued to build up one of the most impressive 
records in UEF annals. After one sales contest he won 
a prize of $500 which he characteristically distributed 
to his sales and office forces, giving them a splendid 
dinner besides. 

In addition to his phenomenal salesmanship Tom 
McMahon has been for a number of years prominently 
identified as an after-dinner speaker. While he was 
obtaining his education he exhibited a marked ability 
to commit long passages to memory which won him 
many places in school pageants and theatricals. This 
ability has had much to do with his career as a speaker 
and he has appeared before many civic organizations. 
During World War I he served as a four-minute man. 
He is a member of the Knights of Columbus and Sons 
of St. Patrick and resides at 253-A Western avenue 
in Albany. 


_—_><-—->-—— 


SELLS 300 CHAIR MATS TO GOVERNMENT 
Service Industries, Inc., Chicago, reports receiving 
an order from an eastern dealer for 300 Service chair 
mats to be furnished for use in a hotel recently taken 
over by the government. 
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Shelving 
— Closed Type 












Shoprobe 
Patent No. 2-202-427 








Single Tier 
Locker 





Storage, 2 
Wardrobe : 
and 
Combination 
Cabinets 
Double Tier 
ocker 








@ There is a big demand among war industries 
for office and factory storage equipment .. . Shelving, 
Lockers, Cabinets and “Shoprobes”. 

To enable Lyon dealers to take care of their cus- 
tomers’ needs for such equipment... and to replace 
volume sales on metal units no longer available... 
Lyon is now producing practical shelving, lockers, 
cabinets and “shoprobes” engineered in wood. 

In line with Lyon's policy of thorough dealer co- 
operation, this war-time wood line will be backed by 
aggressive magazine advertising and point-of-sale 
promotion. 

Mail coupon today for Catalog No. 1705, and full 
details on Lyon merchandising co-operation. 


LYON METAL PRODUCTS, INCORPORATED 


General Offices: 2810 Madison Ave., Aurora, Illinois 
Branches and Distributors in All Principal Cities 





a — i ostemndll 
LYON METAL PRODUCTS, INCORPORATED 
2810 Madison Avenue, Aurora, Illinois 


Send catalog and details of promotion program covering new Lyon Shelv- 
ing, Lockers, Shoprobes and Cabinets engineered in wood for the duration. 
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Dealers?! 


Within the past 2 months we notified 
the dealers that we were granted 
special permission by the War Pro- 
duction Board to dispose of our en- 
tire stock of Litthe Dandy Typewriter 


Stands. 





No. 671 No. 671-LSX 







So, we sincerely urge all dealers to 


make a hurried canvass of factories 





with war orders who will furnish the 


necessary priority certificates. 





No. 7800-TS 








FOR 
VICTORY 
BUY 


UNITED STATES 


Both the No. 671 and the No. 


7800 sizes are available in six- 


These priority certificates 





must carry any grade better 







than the A-2 rating. WAR teen different styles. 
BONDS and See our catalog. 





STAMPS 
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We are also permitted to produce and ship (on A-1le or better 





priority rating) our Portable Tool Tables, used extensively 
in factories and at assembly lines. Their great value lies in 
the fact that they save time and speed production. For full 
description see our catalog pages 30 and 31 or ask for our 


folders No. 871. 


UHL STEEL Furniture 


Manufactured by 


THE TOLEDO METAL FURNITURE CO. 


1752 HASTINGS STREET TOLEDO, OHIO 
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Seen and Heard 


in Southern California 


By J. Edward Tufft 
1710 Morada Place, Altadena 


T WOULD be a bit pollyanic to say that typewriter 

men in Los Angeles are not a mite sad-eyed this 
month, for they are; and even the natural up-up 
qualities of the clime in which they live can not 
remove all wrinkles from all brows or tilt all chins 
skyward. The frost grows heavier with consequent cut 
in rental incomes, one of the two main sources of 
income. Repair business, however, never was better 
and could not be much better without wearing out all 
screw-drivers and wrenches now available. There’s a 
bright spot there and by next month the old optimism 
from a re-birth in the back room may pervade the 
whole establishment again. 

Stationery stores are busy. Stationers still can sell 
everything they can get and wish they could get more. 
The half-dozen major stationery establishments in 
town never were busier. The turnover in help is of 
course a major problem and is increasingly painful, 
but so far emergencies have been met. 

Office furniture establishments are moderately busy 
places but uncertainty prevails. Several buyers have 
gone East to visit factories and learn as near as can 
be first hand what to expect in the way of mer- 
chandise. 

> + * 

Thornton Catches Refugee Fish.—E. E. Thornton, 
veteran typewriter man and skilled fisherman as well, 
has returned in triumph from Grant Lake where he 
performed the feat of capturing a refugee fish. That is 
to say when Mr. Thornton felt something on his hook 
and spun his reel to bring it in he found that his 
hook had not made direct contact with a fish’s mouth 
but had entangled itself in a portion of a line which 
in turn was already anchored to a good sized fish. 
Obviously the fish previously caught had made its 
get-away by breaking the line. Mr. Thornton’s ex- 
perience seems to have no parallel around this neck 
of the woods. This fisherman heads The California 
Typewriter Exchange at 517 South Spring street. 

+ * + 

Thirty-two in Service.—Ed Coady, salesman, and 
Brooks Rice, manager of the duplicating department, 
Stationers’ Corporation, have joined the armed serv- 
ices of the country. This makes a total of thirty-two 
to date from this company in the service. 


* * * 


Club Postpones Meeting.—The October meeting of 
The Golden State Travelers’ Club was postponed, or 
called off, due to the fact that so many members had 
their plans made to attend the convention in Chicago. 
Blake Lockard, secretary of the Stationer’s Associa- 
tion of Southern California, will not attend the na- 
tional convention this year. 


* * ¥ 


San Pedro Firm Closes.—The Charwood Typewriter 
Company in San Pedro (Los Angeles harbor town) 
has closed its doors for the duration. Another well 
known firm closing up for the period is the Commer- 
cial Stationery Company at Ventura. 


* * , 


More and More Going into Service.—Out of the 
Schwabacher-Frey Company’s force the following have 
left or soon are leaving to join the armed forces of the 
United States: Al Helenthol, manager of the camera 
department, who joined the Army; Allan Rishe, pen 
repair specialist, who also joined the Army; Arno 
Kabusches, order clerk, scheduled to leave for the 


Well be 
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There’s a cordial welcome awaiting 


you when you visit the Dennison booth 


at the National Stationers’ Wartime 
Council. We know that this year your 
time is more precious than ever. So we 
plan to make every minute you spend 


with us a worth-while investment. 


We plan to show you, for instance, how 
you can profitably use Dennison Goods 
—of which supplies are still available— 
in your readjusting of stocks and sell- 
ing efforts to meet today’s new condi- 
tions. We can tell you about the expe- 
riences of many merchants who are 
rebuilding volume, which might other- 
wise be lost, by greater emphasis on 


the sale of staple items. 


The home, the school, the office, the 
defense plant still present many oppor- 
tunities. Let's talk about how your 
Dennison Department can be developed 
to help you make the most of these 


opportunities. 


FRAMINGHAM 
MASSACHUSETTS 
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Sntroducing our 


ALL-WOOD SWIVEL CHAIRS 


with the Effortless 
Revolving Action! 





No. 980 


Typical construction of entire line 
of Swivel and Posture Chairs 


After many months of painstaking experi- 
mental work, we are now proud to announce 
the development of an ALL-WOOD SWIVEL 
that does a real job. It is sturdy, durable 
and operates smoothly. It is well able to 
“move around” and take the wear and tear 
of a business office. 

Henceforth all Jasper Seating revolving 
chairs will come equipped with these wood 
mechanisms. Now is the time to resume the 
sale of swivel chairs—enjoy the satisfaction 
of selling a first class alternate for metal 
chair irons and realize that critical materials 
are being conserved for vital war needs. 


Write for Complete Information. 


JASPER, 
INDIANA 


Jasper Seating Company 
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Army early in October. Word from boys already in 
the service reports Gene Boyles, former receiving clerk, 
now in Ireland; Henry Walters, also a receiving clerk, 
now in the Aleutian Islands; and Bill Bamatree, 
former assistant head of the shipping department, 
now serving in the South Seas in the Navy. Mr. Bama- 
tree home on leave recently had a chance to stop in 
and say hello. ss tales Mal 

Brookshire Back With Royal.—Joe Brookshire who 
was a Salesman for The Royal Typewriter Company in 
Los Angeles for several years but who left the employ 
of that company some months ago has returned and 
is now engaged in selling Royal’s typewriter supplies. 

* * * 

One Hundred-Per-Cent Are Ten-Per-Cent Men.—The 
Los Angeles factory branch of The Royal Typewriter 
Company is 100 per cent signed up for ten per cent 
purchase of Victory Bonds by retention from pay 
check. Incidentally three or four of the boys are put- 
ting as much as forty per cent of their incomes into 
bonds. oe 

Other Royal News.—Other Royal Typewriter Com- 
pany news items include the fact that John Moe, 
traveling wholesale salesman, is now covering all of 
Southern California and Arizona, and G. G. Ralls, 
manager, back from his vacation at Camp Durwood, 
reports the largest fish captured was no less than 
eleven inches in length. 

. * 

Peerless Loses Three Men.—The Peerless Stationers, 
649 South Flower Street, lost three good men during 
the past month. Jim Tocci, shipping clerk, joined the 
Army; Bill Getz, in charge of deliveries, joined the 
Navy, and Bob Bichkow, salesman, went into defense 
work joining the Lockheed Aircraft Corporation. 


- ” a 


Pacific Improves Interior.—The Pacific Desk Com- 
pany, 1031 South Hill street, had re-decorated the 
interior of its store and laid new asphalt tile covering 
on a portion of the floor. The improvement is pro- 
nounced, the store showing up as well now as any in 
Southern California. 

7 + + 

Addressograph in New Building.—The Addressograph 
Sales and Service Agency which has been occupying 
space in the Southwestern University building at 1121 
South Hill street has moved to a new building on Wil- 
Shire boulevard. The new building is a two-story struc- 
ture with a frontage of about sixty feet and depth to 
the alley. Fixtures are in attractive walnut. A mezza- 
nine gives space for additional offices. The quarters 
are more commodious and more attractive than those 
formerly occupied. 

. ~” 7 

Yosemite Vacation.—Mrs. Leta Galentine, instructor 
for The Comptometer Company, has returned from a 
refreshing vacation in Yosemite and Sequoia National 
Parks. The school at the Comptometer Company 
office is constantly filled to capacity and there is no 
trouble whatever in placing the girls when they come 
out of training, Mrs. Galentine reports. 

aa * * 


North Hollywood Store Moves.—Evelyne H. Young, 
proprietor of Yours Truly Stationery Service, a sta- 
tionery store in North Hollywood, has moved from her 
former location on Magnolia boulevard to a central 
location at 531615 Lankershim boulevard. W. B. 
Cratty, widely Known Southern California typewriter 
salesman who formerly represented the Remington 
portable sales set-up in Los Angeles shares store space 
now with Miss Young. 

* * - 

Barker Brothers Man in East.—Arthur F. Fleck, man- 
ager and buyer for the office furniture department in 
the Barker Brothers Corporation, said to be one of 
the largest furniture store in the world, left on Friday, 
September 18, for an extended trip through the East 
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A PAGE OUT OF THE 
LIFE OF A TICONDEROGA 



































“You picked a honey for your “Pretty smooth, eh? Bet he “The proof of the writing is in 
money, mister! Maybe he never pushed a pencil with the reading. Just take a peek 
doesn’t know it, but I'm the less effort. I take to paper like at that pile of papers. He sure 
pencil most likely to succeed. a duck takes to water!” dashed those off in a hurry!” 


Ticonderoga’s my name!” 
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“The boss is working late for “Only a couple of turns and “Well boys, here we go again! 
Uncle Sam. It’s a good thing | we ll both be back on the job Doesn't that guy ever let up? 
can stand the gaff. ve been on again. That sharpener can't Oh well, ’m known for my 
the move since early this morn- get me down. There are few in- long life and energy-saving 
ing and still going strong.” terruptions with me on hand!” qualities. ’m a Ticonderoga!” 


Pencil Sales Department 98-310, JOSEPH DIXON CRUCIBLE CO., JERSEY CITY, N. J. 
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PRONTO 


FILES SAVE STEEL 


VERY American, manufacturer, dealer and CHECK SIZE 

user, is vitally interested in saving steel No. 1941L 
is determined that Uncle Sam may have first 
call on every ton for the implements of war. 
And every real American is responsive to 
suggestions for means and methods to carry 
on with less and less steel. 










STEEL SLIDING 
FOLLOW BLOCKS 







PRONTO Files, made of 275 Ib. test corru 40c 
3 gated board reinforced with steel, are worthy ADDITIONAL 
substitutes. They have been O.K.’d by mane POR 







thousands of concerns who have used them 
for many years——used them for all filing and 
storing purposes. 


PRONTO Files are constructed so they can 
be interlocked into solid batteries. 


When PRONTO Files are used all records 
are readily available. No juggling of heavy 
cartons necessary. Every drawer in the stack 
is easy to get at. 


LETTER SIZE 
No. 1210L 






Sell PRONTO Fibre Board FILES and 


help save steel now. 


A Size for Every Record 


FREIGHT BILLS SALESCHECKS CLAIMS 


CHARGESLIPS 5x8 CARDS RECEIPTS LEGAL SIZE 
JOB TICKETS 4x6 CARDS  METERSTUBS No. 1510L 





Manufactured under one or more of the following patents 2061485, 
2110556, 2139520, 2181918, 2225958, 2275322, 2277155 


PRONTO 


FILE CORPORATION 


349 BROADWAY, NEW YORK 





SANITARY BASES 





for all size files , ' 
-artor 
Prices in Denver and West of the Rockies 20% Higher $1.75 ad “or 
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and Middle West. Mr. Fleck planned to visit factory 
sources in many cities including New York, Chicago, 
Grand Rapids, and elsewhere. While defense require- 
ments make up a large percentage of the office supply 
demands on this big store, yet there still is a fair vol- 
ume of merchandise being sold for general office 
equipment, the salesmen report. Substitutes for metal 
in office equipment, particularly chairs and desks, is 
showing up on an increasing sale and so far the de- 
partment has managed to meet demand requirements. 


* * * 


Mendenhall with Grimes-Stassforth.—J. H. Menden- 
hall who formerly managed the fountain pen depart- 
ment in the Schwabacher-Frey Company, is now first 
floor manager of The Grimes-Stassforth Stationery 
Company. Miss Helen C. Doheny who has had four- 
teen years experience in the fountain pen business is 
the new head of the fountain pen department for 
Grimes-Stassforth working with Mr. Mendenhall. 


* > * 


Thomas Visits Eastern Cities.—R. A. Thomas, man- 
ager of The Grimes-Stassforth Stationery Company, 
left September 24 for New York City, Muskegon, Mich., 
and other merchandise source points. His plans in- 
cluded a few days at the National Stationers’ Associa- 
tion convention in Chicago on the return trip. At this 
writing Carl Grimes, Jr., has plans completed to attend 
the convention leaving Los Angeles October 1. 

ev * + 


Salesman Loses Mother.—Funeral services were held 
in Los Angeles on Friday, September 18, for the mother 
of Ed Machado, wholesale salesman for The Stationers’ 
Corporation. 

Goes Into Defense Work.—Maurice Rothman who 
has been in charge of deliveries and collections for 
The Angelus Typewriter Company, 528 South Spring | 
street, for some time, has gone into defense work 
making a connection with a ship-building company at 
the harbor. 

*. + o 

Bowling Begins in Earnest.—The Schwabacher-Frey 
Company bowling team, out to aefend its top honors 
won in last year’s tournament of The Department 
Stores’ Bowling League, acquitted itself well in the 
first series of the new season on Wednesday, Septem- 
ber 9. 

<-> © 

HIGH POINT CLUB IN RECORD MEMBERSHIP 

Largest membership in history for the High Point 
Club, honorary sales organization of the Monroe Cal- | 
culating Machine Company, Inc., is reported by W. G. 
Zaenglein, president of the Monroe sales organization 
Qualification for the club depends upon securing 
100 per cent of quota for the year, and 287 of the 
company’s division managers, district managers, and 
salesmen made the 1942 club. 

Life membership was won by six men who qualified 
this year for the tenth time. District Managers J. C. 
Fleming of Denver, Colo., and J. F. Smith of Charlotte, 
N. C., have been members consecutively every year 
since 1933. Others who qualified for the tenth time 
are District Manager R. J. Bard of Nashville, Tenn.; 
C. D. Hanna of Memphis, Tenn., and O. C. Weyand of 
Wilkes-Barre, Pa., and Salesman Paul Vreeland of 
Uptown New York. Fourteen others qualified previ- | 
ously for life membership. 

R. W. Cage, district manager at San Antonio, Tex., 
qualified for this year’s club with the highest per- 
centage of sales quota. Next in order of their stand- 
ing were District Manager H. V. Thompson of Pensa- 
cola, Fla.; Assistant District Manager G. B. Wheless of 
Raleigh, N. C.; District Manager R. L. Sanderlin and 
L. E. Smith of Shreveport, La.; District Manager H. E. 
Dunlap and W. K. Clifford of Seattle, Wash., and 
E. T. Gannon of Newark, N. J., all with over 300 per 
cent of sales quota for the year. 


Announcing the 


TAYLOR 


WOOD SCREW SWIVEL 
for Office Chairs 





Taylor Engineering 
Has Scored Again! 


With the discontinuance of the chair iron by 
order of the War Production Board, chair 
manufacturers as well as dealers faced a tough 
problem. TAYLOR engineering has success- 
fully solved it with its new Wood Screw 
Swivel with hand wheel adjustment. 

This ingenious yet simple revolving mech- 
anism embodies the same proven principles 
that for many years have made the TAYLOR 
chair iron outstanding in its field. It is purely 
a conversion job with stretcher, screw, hand 
wheel, bearings, and other working parts en- 
gineered from wood and plastic instead of 
metal to conserve critical materials for the 
war effort. 

Its effortless and accurate screw adjust- 
ment, its smooth responsive action, its sym- 
metrical pleasing design free from clumsiness 
and its light weight, combined with great 
strength. make the TAYLOR Wood Screw 
Swivel an important added sales advantage 
for securing war-time office chair business. 

All TAYLOR revolving chairs will be 
equipped with the new Wood Screw Swivel. 
Typist chairs will also have all posture ad- 


justments. 


Write for Detailed 
Description 


The‘Taylor Chair Company 


Bedford Ohio, LSA. 


Founded 1816 
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Ir. 
FULTON 







bays. .4 





No one can deny that these are 
interesting times ... . especially 
in the manufacturing business.... 
and getting more interesting every 
day. But we expect to go right 
along supplying all the Dri-Kwik 
pads, all the Daters, Numberers 
and the Special Marking Inks you 
need ....WE WON’T LET YOU 
DOWN! 








Fulton speciaity co. 


200 Fifth Avenue, New York City 





Factory at Elizabeth, N. J. 





Write for fully 
iNlustrated 
tatalog 












HIGH FACTOR 
“Built-in” 


SALES VALUE 


Flexibility—Strength— 
Eye Value—Ehrlich 
"Styled for Sales’ 

Upholstery. 





EHRLICH Upholstery WORKS 
520 West 43rd St., New York,N.Y. 
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FROM DENTISTRY TO OFFICE MACHINES 
This war is doing funny things to people and making 
some realize that there are other spots in industry for 
them in case of an occupational blackout. 
As a good example we offer the little story of Miss 


' Mary Barnwell, a comely young lady of Fort Smith, 


Ark. Not so long ago she wore a white uniform, in 
which she looked charming, and her job was to soothe 
the fears of visitors to the establishment in which she 
worked—a dentist’s office. 

Then, times being what they are, her boss was forced 
to drop the tools of his trade and go into the armed 
services of his country, and so the young lady didn’t 


| have any more job than a jack rabbit. 


So Miss Barnwell called on the O. B. Williamson & 
Son Typewriter Agency, district dealers for the Under- 
wood Elliott Fisher Company and explained that dex- 
terity of hands was one of the principal qualifications 
of a dentist’s assistant. And now she is undergoing 
a 60-day training period, after which she will go to 
the business houses of Fort Smith and do repair jobs 
whenever a typewriter gets out of kilter. 

iliiialininasin 





MIAMI SYSTEMS TO DISPLAY AT NSA CONVENTION.—This 
booth of the Miami Systems Corporation, Cincinnati, Ohio, will 
be one of the exhibits on display when the National Stationers 
Association convention opens in the Palmer House, Chicago, 
this month. The entire theme is devoted to the service of Miami 
autographic registers in war industries. A background panel 
shows four applications with each use being illustrated under 
a display headline of “Miami Systems Serve America at War.” 
Another feature is an animated Miami autographic register 
guard standing outside a factory entrance, moving his head 
from side to side to be sure no one enters without a pass. 
lle 
WALSH MOVES BUSINESS TO AID OEM IN 
PHOENIX 

After having been established in their new home 
for only four months, Walsh Brothers, business fur- 
niture and stationery house of Phoenix, Ariz., has 
moved from Central and Van Buren to 817 North Cen- 
tral avenue for the duration as a means of aiding the 
local Office of Emergency Management. 

Officials of the OEM approached Mr. Walsh and 
informed him that for the efficient operation of the 
department they were much in need of a building 
such as housed the company. Although the Walsh 
organization had occupied the new premises only since 
last June, arrangements were made at once to move, 
and Mr. Walsh sub-leased the premises to OEM for 
the duration. 

A description and pictures of the Walsh quarters 
at Central and Van Buren were presented in the June 
issue Of OFFICE APPLIANCES. 
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FIGURES ARE FIGHTING ON EVERY FRONT 


As the indomitable might of America penetrates to distant 
fronts we begin to realize what global war means. Production 
soars to new and still greater heights American ships. 
guns. planes, tanks. supplies. pour out in undreamed-of 
volume to hasten ultimate Victory. It’s the Arsenal of De- 
mocracy in action! 

In all this. machines are playing an indispensable part. 
Important among these are MONROE machines. From blue- 
prints to finished munitions of war ... at camps and airfields 
at home, on ships at sea, at bases abroad, figures are vital . . . 
engineering figures. analysis figures, payroll figures, account- 


ing figures; all are needed in unprecedented volume. 


Those figures are being produced with utmost speed by 
the scores of thousands of Monroes now serving the Govern- 
ment. the Armed Forces, the great war industries, the count- 
less enterprises that make up the warp and woof of fighting 
America. 

This reservoir of Monroe Calculating. Adding and Book- 
keeping machines becomes more precious each day, as figure 
work expands and as metals and man-power must be diverted. 
Monroes are made to last ...they are sturdy precision 


instruments. designed and built to stand up year after year. 





Give them extra care now to get the utmost use of them. 


The nation-wide organization of 150 Monroe-owned 


branches offers Monroe users these definite services: 


Expert analysis of your figure work—so that you may get 
the utmost benefit from Monroe short-cut methods. 

Mechanical service on a Guaranteed Maintenance basis— 
a factory-trained spe- 
cialist inspects your 
Monroe machines 
regularly and keeps 
them operating effi- 
ciently. 

Call the nearest 
Monroe Branch or 
write to Monroe Cal- 
culating Machine 
Company, Ine., 
Orange, N. J. 


For Victory 
Buy War Bonds 





Machines for Calculating. Adding. Bookkeeping, Checkwriting 
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TRANSFILE FILES 
are mone important than ever ! 


The necessities of war encroach still further upon raw 


materials used in the fabrication of filing and record 
keeping cabinets. Steel is out for the duration. Wood 
is getting more difficult every day. 


So the depression born and time tested fibre board 
TRANSFILE Files are more important than ever for fil- 


ing and storing records. 


This is the picture today. What tomorrow will bring, 


time will tell. 


To make sure you can sell tomorrow you had better 


build up a reserve stock today. We can ship at once! 


*TRADEMARK S 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 
NEW YORK, N.Y. 


4 














A complete line of filing supplies 
made for and sold to the dealer 
only. Try our service on specials. 
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SHEAFFER HELPS PROMOTE NEW V-MAIL 

The W. A. Sheaffer Pen Company, Fort Madison, 
Iowa, has announced a four-pronged spearhead for 
dealers’ use in codperation with Uncle Sam’s new 
V-Mail effort. 

The United States government is welcoming the 
cooperation of stationers in the revolutionary new 
V-Mail service for writing to men in the overseas 
service. By means of the new V-Mail service letters 
are photographed on microfilm and flown to distant 
points, there reproduced one-fourth original size and 
delivered to the addressee. Sheaffer created V-Black 
Skrip for use in these V-Mail letters so that they 
would arrive clear and readable at the destination. 
Black, of course, photographs best. 

Sheaffer has created a window poster asking people 
to use V-Mail and suggests that dealers display this 
prominently in their windows with piles of V-Black 
Skrip, which can also be displayed on the counter to 
further promote V-Mail. 

The second spearhead in the drive is a special four- 
color newspaper announcement in October. It appears 
in thirty-two metropolitan newspapers, and it is esti- 
mated that at least thirty million persons will see 
these advertisements and many will act upon the sug- 
gestion that they write men they know in the U. S. 
service. The company suggests that the dealers use 
some of their own local newspaper advertising space 
to promote V-Mail and bring the public into their 
stores to learn about it. 

The third spearhead is radio. Sheaffer’s “World 
News Parade” with Upton Close and famous radio re- 
porters all over the world is heard on the NBC net- 
work of 126 stations from New York to Honolulu. The 
program started September 20, Sunday, at 3:15 p.m., 
Eastern War Time, and will be on the air every Sun- 
day at that hour. 

The fourth spearhead is Sheaffer’s $10,000 War Bond 
“Keep ’Em Writing” contest for salespeople of dealers’ 
organizations. There are five population classifications 
in which to compete: Class A—Cities under 3,000 
population; Class B—from 3,000 to 15,000; Class C— 
from 15,000 to 100,000; Class D—from 100,000 to 500,- 
000; Class E—Over 500,000. The objective of the con- 
test is to increase stationers writing fluid sales, to 
encourage letter writing to the men in the services 
and increase the sale of the larger sizes of writing 
fluid, saving materials and money for the consumer. 
Full details of this contest are available from the 
company. 
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CANADA ORDERS NEW TYPEWRITER RESTRICTION 


Restrictions which completely cut off the supply of 
new typewriters to the civilian population have re- 
cently been announced by the Canadian government. 


Under a ruling of the Munitions and Supply Depart- 
ment it is now established that “no new typewriters 
will be available to civilian users,” and even war in- 
dustries will have to obtain a special permit to pur- 
chase machines. 

The order completing restrictions of civilian pur- 
chases began last May when the armed forces and 
war industries were given priority in obtaining new 
machines. However, while the former order permitted 
civilian sales under special conditions, the regulation 
just announced prohibits them entirely. The orde~ 
svecifies new, used and re-built “non-portable”’ ma- 
chines but exempts typewriters more than fifteen years 
old at date of sale. 

A statement issued at the same time the new order 
went into effect declared that the shortage of ma- 
chines was due largely to the conversion of United 
States typewriter plants to war work, and added that, 
under the new set-up, only the armed services and 
such government departments as are directly related 
to work will get new typewriters without a permit—RC 








CELLULOSE 
STENCILS 






@ For those who wish the best in 
CELLULOSE Stencils . . . This new 
addition to our line of Duplicator [lah iy 
Supplies is the result of years of | ma] 
experimental work by our Tech- <i 
nical Department. 


A product of typical TEMPO 
quality 


MILO HARDING CO. 
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AUTOMATIC COIN WRAPPERS 


Stationers! It’s your Line. Exclusively! 











Steel-Strong” Products are sold through Stationers and 
Office Supply Dealers only. We have no retail salesmen to 
pirate your customers and cash in on your missionary work. 


Write for liberal discounts and sales help on: 


Lead Seals 

Seal Presses 

Teller’s Moisteners 
Manual Coin Counters 
Draw String Bags Currency Racks 

Metal Clasp Bags Wrapper Cabinets 
Night Depository Bags Sorting Trays 

Linen Shipping Tags Coin Storage Trays 
Downey Change Trays 


Coin Wrappers 
Bill Straps 
Coin Bags 
Currency Bags 





HANNIBAL, MO. 


THE C. L. DOWNEY CO. 
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Millon after million 
WARSH AW Inpbex CARDS 


roll off our automatic machinery. Plain 
or ruled, rotary cut on all four edges— 
perfect margins always maintained. 
Attractively packaged in sales units 
of 100 cards. Only fully automatic 
machinery can maintain this uni- 
formity. 
: That is why users like WARSHAW 
Index Cards—and why dealers 
make a good profit selling them. 
Write for details today. 


ROLL LABELS 
GUIDES 
INDEX CARDS 


REINFORCED 
FOLDERS 


PROTEX 
STICKONS 


MENDING TAPE 


GUMMED 
INDEX TABS 


The Warshaw Mfg. Co., Inc. 


1 Main Street = Brooklyn, N. Y. 
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12 BIG SELLERS 


Your Customers Will Need 


The IDEAL SYSTEM 


To Meet The Requirements Of The 


NEW INCOME TAX LAW 


Each IDEAL SYSTEM is a Complete, Up-to-date 
Bookkeeping System and Tax Record— 
All In One Book: 


Merchants Business and Tax Record 

General Business and Tax Record 

Restaurant and Cafe Business and Tax Record 
Grocers Business and Tax Record 

Hardware Dealers Business and Tax Record 
Service Station Business and Tax Record 
Garage Business and Tax Record 


| Drug Store Business and Tax Record 


Dentists and Physicians Professional and Tax Record 
Beauty Shop or Barber Shop Business and Tax Record 
Jewelers Business and Tax Record 
Farm and Ranch Income Tax Record 
Prices $2.00, $3.50, $5.00, $7.50 Each 
Liberal Discounts and Terms. Delivery Prepaid. 
Best Values Obtainable. Quick Turnover. 


18 Years Nation-wide, Prompt, Dependable 


Service. 
Write for Dealer's Catalog Now! 


THE IDEAL SYSTEM COMPANY 


Publishers and Manufacturers 


424 South Broadway Los Angeles, California 














OFFICE APPLIANCES 


MORRIS COMPANY OPENS NEW PLANT 
To provide facilities for a continually-increasing 
business, the Bert M. Morris Company, manufacturers 
of the Morriset pen-ink desk sets, has recently opened 






—_—_ 


BERT M MORRIS COMPANY 





~AMA-BBOE 
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NEW PLANT OF THE BERT M. MORRIS COMPANY.—This 

factory is located 1015 South La Cienega boulevard in Los 

Angeles. The building extends a considerably greater dis- 
tance to the right than is shown in the illustration. 


a new factory at 1015 South La Cienega boulevard, 
Los Angeles. 

Streamlined and modernly equipped the new plant is 
a gleaming white structure, air-conditioned and with 
plenty of windows to provide daylight for precision 
workers. 

The offices are of plate glass and chromium and are 
spacious and sunny. On one wall is hung a beautiful 
copy of Howard Chandler Christy’s famous painting, 
“The Signing,” presented to Mr. Morris as a descendant 
of Robert Morris. 

The plant is in full production, working two shifts 


six days a week. 
<=> —__ 


MACEY TO EXPAND FILING EQUIPMENT 
LINES SOON 


In order that any combination of equipment will be 
available from stock to meet particular requirements, 
The Macey Company, Grand Rapids, Mich., is com- 
pleting plans to broaden its present line of wood filing 
equipment within a short time. 

According to P. R. Miller, sales manager of the office 
furniture company, the proposed expansion will in- 
clude not only the standard four-drawer height unit, 
but three-drawer counter, and two-drawer desk height 
as well. In addition Macey is now manufacturing a 
complete line of insert drawers including card, check, 
storage and document sizes. 

Production is being started also on a new line of 
wood desks to match steel in design and finish. These 
will be followed by wood card cabinets, desk trays, 
waste baskets, costumers and others items. 

Mr. Miller explains that the new files will have all 
drawers mounted on wood suspension slides with the 
option of slides with or without rollers. The ends will 
be flush and the finish will be green enamel baked 
on. Like the other proposed items the filing units will 
be built to match existing steel files for harmony of 
appearance. 

—>-—— 
HICKOK ENTERS WOOL INDUSTRY 


Ward R. Hickok, for many years general sales man- 
ager of the Telautograph Corporation, has left the 
office equipment industry to become vice-president and 
general manager of the North Star Woolen Company, 
Minneapolis, Minn. For some time Mr. Hickok was also 
sales manager of the Stromberg Electric Company 
prior to joining Telautograph. 

a? 


FARBER JOINS MAY COMPANY 


Lou H. Farber, 30 East Congress street, Chicago, has 
recently been appointed sales representative of the 
J. L. May Company, New York, N. Y., and is selling that 
firm’s line of tags, labels, pin tickets and printed spe- 
cialties in Wisconsin and Illinois. 
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PRIORITIES 


will speed up deliveries on 


Gunlocke Chairs 


American lndustries 


Salvage Program 
THROW VOW SCRAP 
(io twe Frewr/ 





Meare is a tip on how you can speed up de- quickly our stocks for future deliveries to you. 

liveries on Gunlocke Chairs. It will ultimately result in better satisfied 
Whenever possible, get a priority rating customers and more future business for both 

from your customer and extend it to us on of us. 

your order. By doing this your order will be So, double-check on priorities and when- 

placed in proper sequence for shipment. This ever they are available, extend them to us on 

procedure will enable us to replenish more orders for Gunlocke Chairs. 


. A. GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 
EELS ET 
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“OVER THE DESK TOP’ 
to VICTORY! 








No. F3066 





Uncle Sam’s desk front sees plenty of action these days. Over his desk top .... the war is 
being planned and reviewed. 

Here at his desk, Uncle Sam directs his forces on land, sea and in the air. From this vantage 
point, instructions go to government officials, business executives and office workers. These people 
working at desks draft the plans and coordinate the tremendous activities devoted to America’s war 


effort. 
Yes .... modern war is a conflict of all the people and all the resources of manpower and in- 
1 dustrial productivity. In consequence, new importance is given to the tools of management... . the 





desks, chairs, typewriters, files, record keeping devices, etc. 

It is with pardonable pride that we watch vast numbers of Jackson Desks leaving our factory des- 
tined to team-up with Uncle Sam in his greatest enterprise in history .... winning this war. Jackson 
Desks are indeed making a significant contribution to the nation’s desk needs .... a privilege 


widely shared by its dealers. 


JASPER OFFICE FURNITURE CO. 
JASPER, INDIANA 


REPRESENTATIVES: S. R. Evans, 421 Hampton Court, Athens, Ga. 
James H. Davison, Hotel Figueroa, Los Angeles, Cal. Howard Maley, 115 Tarbell Ave., Bedford, Ohio 
Marion Y. Follin, 220 Fairbanks Road, Riverside, Ill. L. H. McDaniel, 2718 Cockrell Ave., Ft. Worth, Tex. 
George B. Wray, 130 W. 42nd St., Room 819, New York Charles L. Pettibone, Bedford, Ohio 
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GREAT LAKES TRAVELERS NOTES 
The Great Lakes Travelers luncheon on Septem- 


ber 11 was an overflow meeting. Bill Smith, sales | 
manager, Ace Fastener Corporation, passed around a | 


box of three for fifties in celebration of his recent 


appointment reported elsewhere in this issue. Some | 
convention details were discussed, including publicity | 


and the golf outing to be held at Olympia Fields 
Country Club. A. J. “Tony” Markelz, of The Book 
Shop, Joliet, Ill., governor of the sixth district, came 
to the meeting to participate in the publicity activities. 
He has a well deserved reputation for creating attrac- 
tive and effective mailing pieces which he produces on 
the Mimeograph. Ed Conlon, of Rockwell-Barnes 
Company, general chairman of the committee, went 
into some detail about arrangements to date and 
asked for the cooperation of the club, which its presi- 
dent, Karl Kiesel of The Carter’s Ink Company, 
assured him he would have. 
. a . 


Russell Carpenter, first president of the Great Lakes | 
Travelers, formerly Wis-Ill Club, was called upon to | 


preside at the September 18 meeting, probably his 
first appearance in that capacity since he retired from 
office about eight years ago. The president and vice- 
presidents were absent. The principal subject of dis- 
cussion was the forthcoming NSA convention. Several 
members were selected by Ed Conlon, convention 
chairman, to form a hotel committee. Ben Powell of 
A. W. Faber, Inc., was made chairman, other members 
being Earl Collins of Rockwell-Barnes Company and 
Duncan Conklin of Boorum & Pease Company. 


——___$ 9-9 


MR. AND MRS. ALLSOPP CELEBRATE 
GOLDEN WEDDING 


Standing before a basket of gold-colored autumn 
flowers in the hall of their home, Mr. and Mrs. Fred- 
erick W. Allsopp of Little Rock, Ark., welcomed 700 
guests who called on the afternoon of September 7 to 
congratulate them on their golden wedding anniver- 
sary. 

As a newspaper man and a writer, Mr. Allsopp had 
a great fondness for books. This led naturally to the 
establishment of the Allsopp & Chapple book store, 
which later developed into one of the largest organ- 
izations in Little Rock handling commercial station- 
ery and office equipment. His collection of 10,000 rare 
and beautiful books fills a room in his home especially 
constructed to hold it. 

During their long residence in Little Rock, both 
Mr. and Mrs. Allsopp have been closely identified with 
civic and social affairs. Through their generosity Little 
Rock acquired its Museum of Fine Arts and numerous 
paintings, etchings and lithographs which form a part 
of the collection —ADR 
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RUTH HAMMOND LEAVES FURNITURE MART 
FOR WAR SERVICE 


Miss Ruth Hammond, for the past six years con- 
nected with the executive offices of the American Fur- 
niture Mart, Chicago, resigned her position as adver- 
tising and publicity director last month. She will 
join the civilian staff of Colonel Robert P. Glassburn, 
commanding officer of the Army Air Forces Replace- 
ment Training Center, Atlantic City, N. J. 

Coincident with Miss Hammond’s resignation it was 
announced by Lawrence H. Whiting, president of the 
Mart, that the position left vacant will be taken 
over by Miss Lucille Schmale, who has been assistant 
director of publicity and advertising sinee last October. 

Both Miss Hammond and her successor are well- 
known to a number of office furniture men who for 
years have maintained exhibits of their products in 
the Mart. Miss Schmale possesses a wide experience 
in the advertising business which well qualifies her 
for the responsible position she takes over. 
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NO NO NO 
CURL 


SMEAR ~~ TREEING 











"DREAM" "U.S." "AMERICAN ACE" 


Three carbon paper names that are making dealers’ 
sales soar! All three grades feature the elimination of 
curl, smear and treeing, due to the advanced formulation 


processes developed by our laboratories. 


If you are a sales-conscious dealer learn more about 
“U.S. Carbon Papers. Just write on your business letter- 
head for free samples and prices .. . prices that allow 


a dealer to make real profits. 


U. S. TYPEWRITER RIBBON MFG. CO. 


Filbert at Tenth Street 
Philadelphia, Pa. 














= VOLUNTEER 





The VOLUNTEER is a quality product made of sturdily 
reenforced southern hardwoods. Special features include 
smooth working slides, correct drawer fitting, paneled 
sides, modern hardware, attractive design and standard 
Bentson olive green finish. It will intermember with 
Bentson standard steel files now in use. 


Write for new illustrated circular. 


THE BENTSON MFG. CO., AURORA, ILL. 
































“WKEILTAR® 


Unground Ball Bearings for the 
Metal Office Furniture Industry 


(U. 8. Patent 1,782,622. Canadia: Patent 324,059. Other patents pending.) 





All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any desired 
shape. (No soft stampings used whatsoever.) For cradle 
slides our ball bearings and rivets are in one unit for 
quick assembly. 95% of filing cabinet drawer slides in 
United States and Canada cperate on “Kilian” unground 
bearings. Samples made to your specifications. 


Kilian Manufacturing Corp. 


Syracuse, New York 








1728-1736 Burnet Avenue 




















Wood Tables Help to 
Maintain Sales Volume 


MUTSCHLER’S long experience in styling and _ building 
SAMSON directors room and office tables for discriminating 
business men has supplied the vital “KNOW HOW” that 
enables them to produce sturdy tables fast for Uncle Sam 

. not only to serve the war winners of today, but as well, 
the peace makers of tomorrow. 


Write for complete descriptive Catalog. 


MUTSCHLER BROS. CO. 


NAPPANEE, INDIANA, U.S.A. 
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NORTHWEST TRAVELERS NOTES 





By H. J. Stephens, Correspondent 
Charles A. Mitchell is now a first lieutenant in the 
Officers Technical School, Army Air Forces, Miami 
Beach, Fla. He will be remembered as the popular 
buyer for and manager of the Register Publishing 
Company’s stationery department, Brookings, S. D.... 
The Diebold Safe & Lock Company, Canton, Ohio, is 
mighty proud of its recently-received Army-Navy “E” 
award for excellence in production. A story and pic- 
tures of the presentation appear elsewhere in this 
issue. . . . Harry “Bud” Beach, vice-president of the 
Will A. Beach Printing Company, Sioux Falls, S. D., 
is now a second lieutenant in the Army Air Forces... . 
Other members of the office equipment and supply 
industry who are also in the armed forces include: 
Art “Tiny” Larson, salesman for Brown & Saenger, 
Sioux Falls, S. D.... Robert H. Day, Trades Publishing 
Company, Albert Lea, Minn. ... John W. Cole, The 
Carter’s Ink Company. . Ralph Maneval, A. W. 
Faber, Inc., has recently completed a trip to the West 
Coast for his firm. .. . Another traveler who has been 
westward bound is Merrill Hasty, Sengbusch Self- 
Closing Inkstand Company, Milwaukee. ... The sincere 
sympathy of the club goes to Art Grayston, Thomas 
& Grayston Company, whose wife died August 29. Sur- 
viving are two daughters, Miss Irene Grayston and 
Mrs. Ruth Plane, both of Minneapolis. 


—_- 

COLEMAN’S ENTRANCE INTO ARMY CHANGES 

PERSONNEL RATINGS 

Two important executive changes in the stationery 
firm of Nathan Coleman & Son, Savannah, Ga., were 
made last month following the entrance of President 
Henry I. Coleman into the United States Army. Those 
affected by the new set-up are William L. Inglesby 
and Mrs. Glorian B. Futrell. 

Mr. Inglesby, who has had more than three years 
experience in the office equipment field, becomes sales 
manager. At one time he spent ten years in the 
wholesale cigar and tobacco business and is a native 
of Savannah. 

Mrs. Futrell has been connected with the Coleman 
organization since 1934 and becomes general manager 
of the firm during Mr. Coleman’s absence. 

At the present time Mr. Coleman is attached to 
Fort McPherson for preliminary training at the offi- 
cers’ school. 











A “FROZEN” TYPEWRITER WINDOW.—The De Groot Type- 
writer Exchange, Kalamazoo, Mich., won considerable atten- 
tion from this clever windw the theme of which was a warn- 
ing to keep existing machines in good order for the dura- 
tion. The back drop was a cold-looking scene with blue 
and green colors predcminating while the window glass was 
given a frosted appearance by the use of Epsom salts which 
crystalizes when applied wet. The “frozen” typewriter re- 
volved on a turntable and was flanked by two penguins 
pointing to cards reading: “Make your typewriter last with 
De Groot’s expert service,” and “We service all makes of 
typewriters.” 
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In the Army, the Navy and in hundreds of 
government and industrial offices, Speed Prod- 
ucts are serving the need for speed, efficiency 





B and endurance. 


War needs come first —so our regular distrib- 
= utors do not get all the Speed merchandise 
‘ < they require these days. But they’ll be in a 
aT desirable position when peacetime business is 
det, resumed. For many thousands of men and 
women are being impressed by the superior 
merits of the Speed Products they are now 
































using in the discharge of their wartime duties. 


After the war, as well as at present, you will 
find that “SPEED” IS THE ORDER OF THE 


DAY! 
—_—~ 


1S THE ORDER OF THE DAY » 








SPEED PRODUCTS COMPANY 


} ‘ 
37-18 NORTHERN BOULEVARD, LONG ISLAND CITY, NEW yey 
i ; a 
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IS YOUR FILING DEPARTMENT SNOWED UNDER BY.. 


“HE PAPER 





It’s a blizzard with no end in sight. For instance, Strongly constructed of attractive, rich green 
WPB records must be kept for TWO YEARS. Fiberboard, they'll provide serviceable filing 
facilities for many years. You can get them in 
What filing department of any busy firm has 12 different sizes—for any commonly used office 
sufficient drawer space to accommodate the fast- form—letter. legal size. invoices. checks or vouch- 
accumulating WPB and other extra wartime ers, tabulating cards, etc. 
records that are snowing it under today? eae 
“If you want a file that looks so much like a steel 
filing cabinet that you can’t tell the difference 


You might like to point out the sensible, e 


nomical course for them ... just as we are point at twenty paces .. 
ing it out in our national advertising. Like this: “Or if vou want a purely functional filing case 
“You can’t get regular steel filing cabinets. at the lowest possible cost ... 
file » 200. coe EES S Ree re 

a eee ee ee cee Seer “Then you want Oxford FIBERBOARD FILES. 

. [hey are today’s answer to today’s filing emer- 
“The perfect, low-cost answer when your filing gency! You can get them in a hurry and in any 
department pleads for more files is to order: quantity you need 


Ontora 
FIBERBOARD FILES 





OXFORD FILING 
SUPPLY COMPANY 


340 MORGAN AVE. fete] @S 4. Ai, mae 
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CANADA FIXES TYPEWRITER PRICES 


Specific maximum prices have been fixed for used 
typewriters and any used typewriter that is un- 
employed is “liable to be called up for service,” the 
Wartime Prices and Trade Board of Canada an- 
nounced September 21. 

S. Godfrey, administrator of used goods for the 
board, issued an order requiring that any person, “if 
required by the administrator,” shall sell and deliver 
to a purchaser any used typewriter not being used by 
him, and for which he cannot show a need in his 
profession, business, trade or household. 

The announcement said every used typewriter in 
the dominion, of standard model, now has a specific 
maximum price, according to age as indicated by its 
serial number, and according to whether it is rebuilt, 
reconditioned or just plain “used’”—which means in 
service for more than twelve months. 

It now is made an offense to damage or destroy any 
used machine. 

The current order defines “re-built” and “recondi- 
tioned” typewriters and in schedules covering a half- 
dozen pages lists the maximum prices at which any 
person may lawfully buy or sell rebuilt models. 

The statement said: “For reconditioned machines 
the maximum price is to be $12.50 less than for re- 
built, and used typewriters neither rebuilt nor re- 
conditioned but in good working order are to be $29 
less than rebuilt machines of the same make, model, 
etc. Any used typewriter outside these categories is 
to be $10 more than the trade-in allowance price. 

“Any rebuilt typewriter of a make other than those 
mentioned in the schedule, or any used machine of 
the kinds listed in the schedule but having a serial 
number higher than any in the appropriate series, 
if in as good condition as that of a rebuilt typewriter 
may sell for not more than seventy-five per cent of 
the catalogue or list price. 

“These maximum prices may be increased by speci- 
fied amounts where work and materials have been 
supplied to replace an ‘English’ keyboard with an 
‘English and French’ keyboard. 

“Maximum rentals for used typewriters are set as 
follows: 

“Standard student, ten-inch carriage, $3 a month 
or $7.50 for a three-month period. 

“Office or business typewriters having a carriage 
ten to fourteen inches in width, $5 a month; carriage 
sixteen to twenty inches in width, $7.50 a month; 
carriage twenty-six inches in width, $10 a month. 

“For the hire of new typewriters the maximum is 
$1 a month or $2.50 for three months more than for 
used machines, but ‘no person shall hire a new type- 
writer unless by reasonable inquiries he has first 
ascertained that there is no used typewriter available 
and acceptable to him.’ 

“A maximum of $1.50 an hour is set for inspecting, 
servicing or repairing any used typewriter, the cost 
of any parts or materials to be charged for in addi- 
tion.”—RC 

te -—— 


FAIR FURNITURE COMPANY IN NEW HOME 


To provide for the largest production and sales in- 
crease in the history of the business, Fair Furniture 
Company has moved its factory to greatly enlarged 
quarters at 292-302 Jelliff avenue, Newark, N. J. The 
building has warehouse facilities and is equipped with 
a railroad siding. 

Due to an unprecedented demand, the capacity of 
the “Special Order” department has been considerably 
expanded. This department was created as a special 
service for dealers who are called to bid on various 
types and sizes of office tables, costumers, and all 
wood specialties required by government agencies and 
industry. Dealers are invited to take advantage of 
this newly enlarged department when government 
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BIG WAR TIME DEMAND FOR 
INDUSTRIAL MARKING INKS 


“CLEAR PRINT” 
SPECIALTY INKS and 
WOOD BLOCK STAMP PADS 


Are the Answer 


Available for 
Marking 


Metals 
Plastics 
Wood 
Fabrics 
Blue Prints 
Lacquered Surfaces 
Glass 
Porcelain 
Picture Film 
Photographs 








“Clear Print” Products 
Are Profitable Items, 
Easy to Sell. 


Send for Bulletin—complete description, prices, where and how 
to sell them. 


ae ee 
8 Bo ae a a 


LAPHILLIPS 
President 











No. 941 


Service Memories 


RETAILS $1.25 


ARMY BROWN 
AND 
NAVY BLUE 





An Ideal Gift for those in the service 


MANY NEW ITEMS IN THE LINE OF 


Memory Whas lerpieces 


AND THEY’RE AVAILABLE 


WRITE 
FINCH & McCULLOUCH 
AURORA - - - ILLINOIS 


MANUFACTURERS OF QUALITY SINCE 1903 
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~«..--. Attention Dealers 


SATIN FINISH 
EXECUTIVE risoons 


Meet the maximum expectations 
of users of SILK RIBBONS 


SATIN FINISH EXECUTIVE Typewriter ribbons were 
introduced five years ago as successful competition to silk 
ribbons for sharpness of write as well as maximum 
durability. 

SATIN FINISH EXECUTIVE Ribbons have been success- 
fully sold by enterprising dealers in competition with silk 
on the basis of equal sharpness, equal wear, something 
unknown heretofore with cotton ribbons. 

SATIN FINISH EXECUTIVE will absolutely meet your 
and your customers’ fullest expectations. It is not uncom- 
mon for users to report that their typewriters consume no 
more than two or three SATIN FINISH EXECUTIVE rib- 
bons a year. So far as we know, there is no similar 
sharp writing, long wearing ribbon on the market. 

With the increasing difficulty in securing your require- 
ments on silk, SATIN FINISH EXECUTIVE is YOUR 
OPPORTUNITY to meet all the demands heretofore sup- 
plied by silk ribbons. 


“Oldest Exclusive Manufacturers of 
Typewriter Ribbons and Carbon Paper” 


of: eHITTLE. 


MANUFACTURERS 


Factory, Rochester, N. Y. 


Ce 


1888 1942 
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BRIGHT 


LEATHER 
OFFICE FURNITURE 





NIGHT i 





No. 700 Reclining 
Chair for Execu- 
tive Offices. 


and distinction of appearance in 
executive office seating that gives the user recurring satis- 
faction and delight every time he returns to headquarters. 
It surrounds him in a positive expression of creative and 
vigorous harmony in the reception of his visitors. 


BRIGHT designs offer wide variety of choice for the many 
opposing temperaments that are to be found among men 
in positions of leadership. Throughout the line is an 
outstanding quality that carries on long after all other 
details of the purchase are forgotten. 


BRIGHT CHAIR CO, INC. 


127-133 BLEECKER ST. NEW YORK, N. Y. 
RARER ADR RADAR RRA R TRA RADDA DIR 
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: 
BRIGHT offers wealth of charm 
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contracts demand any of the wood specialties named. 

The company has been specializing in woodcraft for 
years and the wood office specialties they now offer 
are not the result of a hasty conversion due to the 
WPB order on metals. 

The Fair company is one of the largest manufac- 
turers of costumers in America. In addition they make 
an extensive line of typewriter and utility tables, 
smoke stands and ash receivers, and foam rubber seat 
cushions. 

—_-. 
TO OBSERVE FIRE PREVENTION WEEK 

Fire Prevention Week, which will be observed Octo- 
ber 4 to 10, is a time for improving fire defenses and 
teaching fire-fighting forces new methods, wherever 
this is possible. 

This year, the fire brigades of many businesses and 
industries might profitably be given special instruction 
in an important, but often overlooked, problem—that 
of fighting fires in confined spaces, such as basements, 
cellars, pits, manholes, vaults, and small compartments 
generally. 

The important feature of this problem is that it 
involves life-hazards that exist to a far less degree 
with fires in places where there is ample ventilation. 

These hazards originate in the fire itself, and go 
beyond the heat and flame. Every fire, especially when 
burning where the ventilation is poor, generates large 
volumes of the deadly carbon monoxide, and, fre- 
quently, other gases, such as hydrogen sulphide and 
hydrogen cyanide, which are even more poisonous. In 
consequence, it is always dangerous to breathe smoke 
and fire gases, and special care must be taken to avoid 
this danger when the fire is in a confined space. 

In fighting fire in a confined space, therefore, the 
following rules should always be observed: 

1. Fight the fire from outside the space wherever 
possible, standing where there is fresh air and dis- 
charging the extinguishing agent on the fire through 
a doorway or other opening. 

2. After the fire is out, do not enter the space with- 
out respiratory protection until it has been thoroughly 
ventilated. Some spaces, such as manholes, may have 
to be ventilated mechanically before they are safe to 
enter. 

3.If a small unventilated space must be entered 
when a fire is burning in it, or immediately after the 
fire is extinguished, gas masks must be worn. 

—— 
ASA B. WALLACE PASSES 
(Too late to classify) 


Asa B. Wallace, president, Wallace Pencil Company, 
passed away September 24 at a hotel in Lawton, Okla. 
He had been seriously ill but seemed on the road to 
recovery when he went to Fort Lawton on a visit. A 
sudden attack carried him away with little warning. 
Mr. Wallace is survived by his widow and two daughters, 
also his mother and a brother, Mylin B. Wallace. Fu- 
neral services were held in St. Louis on the twenty-sixth. 

- o— ee 
MARKWELL GETS “E” AWARD 

The Army-Navy “E” award was given last month to 
the Markwell Manufacturing Company, Inc., 200 Hudson 
street, New York, N. Y., for the part the firm played in 
aiding Higgins Industries, Inc., to win the same coveted 
patriotic trophy. The award cited Markwell for “out- 
standing effort in the production of material vital to 
the successful conduct of the war.” 

— - 


HOLLOMAN JOINS MAY COMPANY 
The J. L. May Company, 111 West Nineteenth street, 
New York, N. Y., last month announced the appoint- 
ment of F. P. Holloman to its sales staff. Mr. Hollo- 
man will sell the Maco line of tags, labels and printed 
specialties in a territory consisting of Kansas, Missis- 
sippi, Oklahoma and Texas. 




















OCTOBER, 1942 


Ae THE TEST 
AX’ 


147 


DOING THE JOB AX 


INC. INC. 


THE TRUE FUNCTION OF THE WHOLESALER 
WAS NEVER BETTER DEMONSTRATED THAN NOW 





Reduce Your Cost 
Standardize Buying 
Use Us as Your Jobber 


Ly za7_ ~=Bainbridge, Kimpton & Haupt, Inc. 
| Carries On, Maintaining the Same 
Standards That Have Stood Since 


WHOLESALER, MANUFACTURER, DISTRIBUTOR 


Special attention given priority orders. Speed 
shipments by giving priority ratings and proper 
endorsements. Simplify your priority problems B% 
by using our priority service. 














BAINBRIDGE FASTENER 

















BAINBRIDGE FIBRCAN BASKETS All available items are shipped promptly sinDA-LITE SCREW POSTS 


PRODUCTION AND DISCOVERY OF NEW LINES 
IS A CORNER STONE IN COMPANY POLICY 


A Few of Our New Sales Builders 








@| Bainbridge Fibrcan Bainbridge Fastener 
4 ©=—-Baskets Lee Bert Telephone 
' Ver-tabs File Hooks Cord Holders 
Held The Phone Sky-Rite Air Mail Paper 





Woodmaster File 


Royal Chair Cushions == SengbuschGlass handi- sENGBUSCH HANDI-PEN 
VICTOR INK WELL Binda-Lite Screw Posts pen desk set DESK SET 





Have you received a copy of supplementary 
Price List on New Items? 


BAINBRIDGE, KIMPTON & HAUPT, Inc. 
fe \ Wholesale Stationers, Distributors and Manufacturers lke *\ 
(.' (5 


218 GREENWICH STREET NEW YORK 
INC. INC. 
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SAVES 407 


in man hours 


@ It’s easy to see why many firms 
report as much as 40% saving in 
office-record work with Cardineer 
Rotary Files. Posting and reference is 
a matter of seconds because all records 
are at the operator’s finger-tips. Occu- 
pies less than 3 sq. ft. Portable. Readily 
adaptable to old or new records. 


Right now, when employee’s time is 
so valuable, you need this remarkably 
efficient aid tosuch records as: Cost Con- 
trol; Sales; Personnel; and Inventory. 
Mail coupon below today for com- 
plete information. (We carry Cardi- 
neers in stock for immediate delivery.) 


DIEBOLD SAFE & LOCK COMPANY « CANTON, O. 


Offices in: New York, Chicago, Cleveland, Detroit, 
Washington, Philadelphia, Boston, St. Paul-Minneapolis, 
Pittsburgh, St. Louis. Dealers in other principal Cities. 


DIEBOLD 


























n * * * * 


READ WHAT THESE 
CARDINEER USERS SAY: 


Two Cardineers recently 
installed have enabled our 
bersonnel department to do 
increased work with one less 
employee. 


AIRCRAFT MANUFACTURER 


& 
We have saved almost half the 
time formerly used in posting 
and reference operations. 
MANUFACTURER OF PRINTING 
EQUIPMENT 


e 
Cardineers speed finding of our 
card records by at least 50%. 


LARGE TEXAS BANK 


* * * * * * 


ROTARY FILES 




















ESSENTIAL for today’s record-keeping methods 
| DIEBOLD SAFE & LOCK CO. Name | 
Canton, Ohio 
| Send me, without obligation, Firm | 
complete information on si 
| Cardineer Rotary Files. iddress | 


Ee 
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Our Trucking Problem 


Government Asks Cooperation of Merchants in Conserv- 
ing Trucks and Cars. 


HE nation’s dependence on rubber-borne vehicle 

transportation was the subject of an address de- 
livered recently by Joseph B. Eastman, director, Office 
of Defense Transportation. Because of its importance 
to dealers whose delivery problem is acute, the speech 
is reproduced in its entirety: 

“The United States is dependent on transportation 
by rubber-borne vehicles to an extent which is not 
remotely approached in any other nation on earth. 
Before the war we were using about half the rubber 
of the world, we had one-third of its paved highways, 
and we had about 78 per cent of its motor vehicles. 
We have gone completely out of the horse-and-buggy 
era. Our industry and economy have been reshaped 
and our population has been redistributed to fit the 
new means of transportation. 

We have about 27,000,000 private automobiles, and 
you know what they mean to the American public. 
Tonight, however, I want to talk about the motor 
trucks and buses. We have nearly 5,000,000 trucks and 
a little more than 150,000 buses. More than a million 
of the trucks are operated by or for farmers, about 
344 million by private business concerns, and about 
600,000 by public carriers. No one knows exactly how 
much work these trucks are doing. The best estimate 
I can give you is that they are now carrying, locally 
and between communities, about 25 per cent as many 
ton-miles of property as the railroads. 

You may think that because of their smaller number 
the buses are doing less important work, but that is 
far from the fact. Of the 150,000 buses, nearly two- 
thirds are in school service, and you know the extent 
to which the school children are now dependent on 
them. The public buses in the cities are carrying 
about two-thirds as much traffic as the street railway, 
rapid transit, and railroad commutation services com- 
bined. Out of the 1,077 cities with a population of 
more than 10,000, 723 depend wholly upon buses for 
their local public transportation. The intercity buses 
are performing about two-thirds as much transporta- 
tion, measured by passenger miles, as the railroads. 
They travel over 330,000 miles of highway as compared 
with 167,000 miles of steam railroad over which pas- 
senger-train service is operated, and they serve thou- 
sands of communities having no rail service. 


Service Could not be Replaced 


If we should lose this truck and bus service, the rail 
lines could not begin to take its place. One reason is 
that the railroads are now operating very nearly to 
capacity, and there is no prospect that their facilities 
can be expanded materially while the war effort con- 
tinues. The other reason is that the rail lines are not 
so located that they could take on much of the present 
truck and bus traffic, even if they had the capacity. 
This is especially true of the service which the trucks 
now render in local distribution and to our farms. 
The fact is, also, that the railroads are now using 
trucks and buses very extensively in integration with 
their rail operation, and could not operate with their 
present efficiency without these vehicles. 

I give you these facts to show you how supremely 
important it is to the country that the trucks and 
buses be kept in operation for essential purposes. But 
let me give you some more facts. No more trucks are 
being built for civilian use. The plants which built 
them are now building military trucks or have been 
converted to other war production purposes. Much 


the same is true of the buses. At present the trucks 
and buses are wearing out rubber tires at the rate of 
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"USEFUL HOLIDAY GIFTS" 
PELOUZE POSTAL SCALES 


ELF computing dials for all mail matter includ- 
ing parcel post by zones. Simply read the | 
dial and affix the postage. | 


Beautifully finished in Green 
or Gold Bronze. 


Leading 
Wholesale 
Stationers 

Distributors 





"National," 4 Ibs. 
"'Columbian,"' 2!/2 Ibs. 
"Crescent,"’ | ib. 





No. 2 "Victor,"" 2 Ibs. 
No. 4 "'Victor,"’ 4 Ibs. 
"“Commercial,"’ 6 Ibs. 

Mail & Express,"’ 10 Ibs. 






"STANDARD," 
2 Ibs. & 4 Ibs. 


Send for Postal Catalogue. 








Pelouze Manufacturing Company 
232-42 East Ohio Street, Chicago 


Member Wholesale Stationers Association 








TABLES—suy ST. JOHNS 


% BUY TABLES by ST. JOHNS and you can 
buy WAR BONDS with the profits from 
this dependable Line of office tables. 


% WRITE TODAY for the new ST. JOHNS 
catalog of distinctive tables that are 
made of selected northern hard woods, 
and manufactured and finished in the na- 
tionally well-known ST. JOHNS quality. 


BUY WAR BONDS 





No. 24 Table Description: 





% Selected Northern Oak in 
Office Golden or School Brown 
Finish. Top is 7” thick, Legs 
244” square. 








Sizes: 
27 x 48 inches 
27 x 60 inches 
30 x 72 inches 


% Also available in Northern 
Michigan Hard Maple as No. 
25 table finished Walnut, Ma- 
hogany or School Brown. 


St. Johns Table Company 
CADILLAC, MICHIGAN 


New York Office: 206 Lexington Ave., N. Y. C. 
Chicago Office: 666 Lake Shore Drive, Chicago 

















WAR INDUSTRIES 
DISCOVER 


NEV-RKURL 
CARBON PAPER 


CAN "TAKE IT” 





e SAVES TIME because Curling 
troubles are eliminated. 
“Zipit” Feature provides instant 
separation of carbon from copy 
sheets. 


e STANDS UP under the Fast Pace 
and Heavy Pounding of present 
day requirements. 


Constant flow of “Nev-R-Kurl” repeat orders 
sets new profit standards for dealers. 


Customers find typists produce more qual- 
ity work at less cost with “Nev-R-Kurl.” 








Pisilpeypeernvow 


92 Mill Street Rochester, NY 4. A.PH/LLIPS President 














A NEW 


frecunvorarn) QUALITY PRODUCT 


Be sure to look in- yy C rm 
| to this systematic ik4 Mi 
| and protective fil- 
| ing method; insures Wins tir 
} 
| 








utmost safety for 


aaa FILE STENCILS 
for 50 and 12 hb 24472 
| 100 STENCILS : 


20” long, 10” wide; 
index page standard 
on both sizes; produc- 
tion record page for 
each stencil allows 
space for com- 
plete informa- 
tion. 





Covers are 
of heavy blue 
leatherette stock; 
pages numbered; 
spiral binding en 
ables book to lie 
| flat at all times 


Send today for 
descriptive folder. 


| Technygraph Bat 


L TECHNY, ILLINOIS 
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about 35,000 tires per day. The recent Baruch Com- 
mittee report gave the nation the facts in regard to 
our rubber supply. The future allowance which they 
estimated as possible for the tires of civilian trucks 
and buses is much below the present rate of consump- 
tion. 

All of which means that these vehicles must be 
driven and maintained with the most scrupulous care. 
The high-speed days are gone. It also means that 
every mile of wasteful or unnecessary operation must 
be eliminated. The fact is that there is a large amount 
of such operation by empty or partially loaded vehi- 
cles. Some think that the present traffic could be 
moved with an average reduction in vehicle mileage 
of from 40 to 50 per cent. Whatever reduction is pos- 
Sible must be got. There is no other way of salvation 
for the truck and bus operators or for the country. 
Bear in mind that we are not trying to save gasoline 
or even rubber just for the sake of saving these com- 
modities. They are only means to an end. The thing 
we must conserve and preserve is the transportation 
which is essential to the war effort and to the main- 
tenance of the civilian economy and morale without 
which an all-out war effort cannot be sustained. 


Eastman is Controller 


The control of this situation is within my sphere of 
duty as Director of the Office of Defense Transporta- 
tion. We have issued several orders for the purpose 


| of getting rid of wasteful and unnecessary operations, 
| and they have had good results. Recently, however, 


we came to the conclusion that the situation was so 


| serious that it required, for the protection of both the 


operators and the country, a tighter and more detailed 
form of over-all control, one which would reach closely 
into individual operations and also provide more effec- 
t ve means of enforcement to bring in line any minor- 
ity that will not cooperate. 

And so we have issued an order directing that on 
and after November 15 next no truck or bus or other 
commercial vehicle may be operated except as pro- 
vided in a Certificate of War Necessity. No operator 
will be denied a certificate, and it will be designed to 


| permit him to continue to meet the transportation 


needs which he has been serving. To eliminate waste- 
ful and unnecessary operations there will, however, 
be limitations on mileage and on loads. These limita- 
tions will be giverned by the outstanding orders and 
statements of policy of the Office Defense Transporta- 


| tion, and there will be advance notice of any change 


in those policies. 

The purpose is to establish an effective control over 
individual operations which will enable them to be 
brought within the necessities imposed by the short- 
age of rubber and other critical materials. Those 
necessities may require a tightening of the control as 
the situation more clearly develops. but always, and 
whatever happens, the ultimate objective will be to 
preserve truck and bus transportation to the full 
extent poss-ble, because it is so vital to the successful 
prosecution of the war and the welfare of the country. 

An application form for a Certificate will be mailed 
to every owner of a commercial vehicle, so registered 
as of December 31, 1941, except operators of taxicabs 
and rental or drive-it-yourself agencies, who will have 
to apply direct to our local field offices. Return of 
these application forms properly filled out will be 
required within 10 days of receipt. Delay in filing may 
mean delay in issuance of the Certificate, for the 
delinquent filers will be dealt with last. 

We have tried to make the questions on these forms 
as Simple and clear as we know how, but we realize 
that some of the information sought may be difficult 
to furnish. Many of the operators will have records 
which will make the answers easy. Others will not be 
so fortunate. We do not expect the impossible, but all 
of the questions must be answered somehow. In the 
absence of records, we expect only careful and con- 
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SM the 
PREFERRED TYPE 


PEN SETS 

















*and you will be selling them 
if you sell the WEAREVER 
De Luxe Sets . .. for, according 
to a report in one of the lead- 
ing New York newspapers, 
over 60% of our men in the 
service, express preference for 
Military Clip fountain pens 
and sets as gifts. So, let's make 
it possible for these valiant 


boys to get what they want. 






$700 
PERFECT WRITING FEATURES WEAREVER DE LUXE GIFT SET 
e 14 Carat Gold Reinforced Point with Iridium No. 2839 $450 
Tip (Fine, Medium and Broad Points). Illustrated Below 
Ideal for service men. Wearever De Luxe No. 2839 Pen 
e Military Clip—flush with top of pen cap. Ideal with Pencil to match. 
for men in the service. Goes big with school 


students. 


e Men's and Women's Sizes. Individually Gift 
Boxed. 











lim tite nti nt a i lth, ans 


+ WXE PENS - PENCILS - SETS 
Manufactured by DAVID KAHN, Inc. 


NORTH BERGEN, N. J. 
Since 1896 . . . The World’s Finest Popular Priced Writing Instruments 
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DISPLAY BOOTH—N.S.A. CONVENTION—PALMER HOUSE—CHICAGO 





Dealers looking for increased sales volume should 
investigate the sales possibilities of Miami Registers. 
We welcome inquiries by mail or if you expect to 
attend the N.S.A. Chicago convention—Oct. 5, 6, 7, 
be sure to visit our Display Booth H-4. An interesting 


surprise awaits you there. 





























7’@ One of the 
colorful, popular 
Miami Plastic 
Portable Reg- 
isters. Model 
MP 58. Color 
TwoTone. 





SELL MIAMI PROTECTION 











Miami Autographic Registers have an important 
place in war industries. The stationer is in a position 
to make this sale merely by showing the numerous 
applications. Pictured above are some of the major 
uses to which Miami Registers have been put. 





* The MIAMI SYSTEMS CORPORATION *’ 


CINCINNATI, OHIO 
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scientious estimates. I very much hope that every 
applicant will consult his patriotism as well as his 
conscience in making such estimates. In view of the 
purpose of the certificates he will do himself harm, 
as well as fellow operators, if he inflates the esti- 
mates. Sooner or later we shall catch up with him. 
Future records will be required. We shall have 142 
field offices scattered throughout the nation. They 
will be available for help to applicants. In the case 
of the farmers, I suggest that they go to their local 
war boards of the Dept. of Agriculture for any needed 
help. 
Gets Fleet Certificate 


Where a single person or company is the registered 
owner of three or more power units in a single locality, 
he will be given a master fleet certificate covering the 
entire operations and the limitations upon them, but 
individual and subsidiary certificates will be provided 
for each vehicle. A certificate must be carried on 
every vehicle at all times, since no one will be able 
to purchase fuel, tires or tubes, or parts except upon 
presentation of a certificate. Where gasoline is ra- 
tioned, the certificate will enable the operator to 
obtain coupon books for the gasoline necessary for 
his certified mileage. 

If any operator wilfully violates the limitations of 
the certificate or the provisions of any other order of 
my Office, his certificate will be subject to suspension 
and in flagrant cases it will be revoked. However, 
neither I nor any of my staff will intentionally act in 
any arbitrary or ruthless way in carrying out this 
order. We realize that in the last analysis its suc- 
cess will depend upon the patriotism of the operators 
themselves. I pray and believe that this trust will not 
be abused and that the operators will treasure their 
precious vehicles and tires, not only in their own Self 
interest, but to the end that their nation’s transporta- 
tion service may remain adequate and efficient in this 
time of war. Operating under the order and certif- 
icates will be onerous and annoying, and some may 
regard the whole matter as just another bureaucratic 
nuisance. In normal times, I would be the first to resist 
the imposition of any such restriction upon the right 
of individual action, but these are not normal times. 
We are at total war—a war in which every one of us 
is engaged. The very end of war and the inevitable 
consequences are suffering, hardships and, to many, 
injury and death. Few things are more essential to 
an all-out war effort than to keep our commercial 
motor vehicles, public and private, in active service. 
There must be no slackening in our efforts to save 
these vehicles and their tires. This order is not in- 
tended to discourage, but to stimulate, protect and 
abet the efforts of the individual operators to con- 
tinue to transport their products. 


To preserve our transportation, we need the whole- 
hearted cooperation of motor vehicle operators, ship- 
pers, farmers, merchants, manufacturers, and the 
general public. In the name of the common welfare 
of our nation, I appeal for and confidently expect that 


cooperation.” 
—— 


N. C. B. E. TO SPONSOR STUDENT TYPING TESTS 


The National Council for Business Education has 
announced its intention to sponsor a new series of 
typing tests for stenographers and other office workers 
such as have been carried out in previous years by the 
Typewriter Educational Research Bureau and four 
major typewriter manufacturing companies. 

In explaining the reason for taking over the impor- 
tant educational work, a pamphlet issued by Hamden 
L. Forkner, president of the N. C. B. E., said: 


“Because of the war, the four typewriter manufac- 
turers which formerly subscribed the cost of this serv- 
ice—Remington Rand, Inc., Royal Typewriter Com- 
pany, L. C. Smith & Corona Typewriters, Inc., and 
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CARBON 
PAPERS 
TYPEWRITER RIBBONS 


Made right — Priced right — 
Sold right. Here’s a ribbon 
and carbon proposition you 
can turn into real profit. You 





can always count on our co- 
operation. 


EXCLUSIVELY for 
DEALERS “~ STATIONERS 


Complete details on request 
ALLEN & COMPANY 


Sarr. @ 
11-18-15 Vandewater St., 
New York, N. Y. 























\ AMES it will pay you to remember 
TTERLIB 


ROTARIPSER 
CNOWSUE 


At the present time, as the result of the 
rubber situation, we are very much mixed 
up so please overlook the fact that we 
spelled the names backward. 


When the last shot is fired and peace is pro- 
claimed we will be able to serve you as 
before. 


(Now transpose the letters and discover who 
caused you all this trouble.) 


Watertown Wisconsin 























You can vastly soll 
m= ROBERTS “ 


OF NUMBERING MACHINES 


because 


1, Low list prices and large dis- 
counts assure you a definite 
profit on every sale. 

, You can sell from a wide range 
of models—figure styles and ac- 
tions. 

3. Imprinted literature is available 
for your sales promotion cam- 
paign. 

4. Deliveries on standard models 
are prompt. 


Roberts Numbering Machine Co. 


694-710 Jamaica Avenue Brooklyn, N. Y. 























You can say it to any customer— 
regardless of his or her writing style—when 
you stock Esterbrook Steel Pens! Because 
Esterbrook makes the world’s largest variety of 
point-styles. That helps put them in schools, 
offices, homes. And heres what keeps them 
there, keeps your customers buying Esterbrook: 
Every pen is individually inspected before it 
leaves the factory. It ll write right — or Ester- 
brook won't sell it. And itll write longer than 
any other pen! Get set to say: “We've got 
your number!” Stock Esterbrook. 


THE ESTERBROOK PEN COMPANY 
86 Cooper Street, Camden, N. J. 


evtivuk 


WORLD'S LARGEST VARIETY OF POINT STYLES! 
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Underwood Elliott Fisher Company—have converted 
their entire facilities to war production and are un- 
able to continue rendering this service.” 


Purpose of the Tests 


1. The tests furnish an adequate measuring device 
for appraising the vocational training of typists in 
terms of actual business standards. Besides measur- 
ing straight copy speed, these tests measure the ability 
of a typist to turn out correct copy of the quality and 
quantity necessary to meet employment standards of 
good offices. 

2. Constructed in line with the recommendations 
of more than 10,000 teachers, the series offers a well- 
balanced selection of straight copy and production 
tests, with careful attention paid to syllabic density, 
punctuation, vocabulary, and the general typing diffi- 
culty experienced in every business office. An ac- 
cumulation of back tests are useful as stroke-counted 
straight-copy material for timed speed drills and for 
classroom purposes. 

3. The tests themselves are brief essays on the vari- 
ous qualifications needed by the successful office 
worker, such as the importance of good work habits, 
proper attitudes toward one’s job, and so on. While 
the subject matter is not an intrinsic part of the 
tests, teachers state that it makes a useful contribu- 
tion to the vocational adjustment of their students. 

4. These tests serve as excellent preparation for the 
modern employment test which an increasing number 
of school graduates must take when they apply for 
their first job. 

5. In reporting results, full norms are constructed 
on all the tests. which serve the triple purpose of (A) 
giving the teacher a standard by which to judge the 
results of his teaching: (B) providing the student 
with a standard against which to compare his own 
performance; and finally (C) enabling the test authors 
to judge the quality of the tests and thus making con- 
tinual improvements. Full norms will be published 
monthly in the Journal of Business Education, and 
will coincide with the recommended dates at which 
the tests should be given. 

The 1942-43 series of students typing tests contains 
a carefully selected group of straight copy and pro- 
duction tests, to be given once each month, covering 
the following subjects: 

October. Straight-copy test with erasures and cor- 
rections. 

November. Letter test. Also stroke-counted for 
straight-copy use. 

December. Straight copy test with erasures and cor- 
rections. 

January. Tabulation test. 

February. Straight copy test with erasures and cor- 
rections. 

March. Rough draft test. Also contains a stroke- 
counted “key” that can be used as a straight-copy test. 

April. Manuscript test. 

May. Comprehensive test. 


Professor F. G. Nichols, of Harvard University, will, 
as in previous years, construct the tests and Miss 
Grace L. Meyer, assistant secretary and acting direc- 
tor of the Typewriter Bureau, will act as consultant. 

The national council has arranged for the tests to 
be distributed through a professional test publisher— 
Science Research Associates, 1700 Prairie avenue, Chi- 
cago, to which organization all requests for informa- 
tion should be addressed. 

—_- 


NEW AWARD SET UP FOR BUSINESS PAPER 
ADVERTISERS 


Formal announcement has just been made by the 
Chicago Business Papers Association of a new national 
award for the best all-round use of business paper 
advertising. The initial award will be given for adver- 
tising published in 1942, and entries in the competi- 
tion may be submitted until January 31, 1943. 
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MANY OF YOUR CUSTOMERS NEED THESE USEFUL 
GLOBE-WERNICKE OFFICE ACCESSORIES TO SPEED 
UP BUSINESS ROUTINE AND WAR PRODUCTION 


There are many useful Globe-Wernicke office Globe-Wernicke will continue to do everything 


on 
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accessories that meet the war-time need for 
greater efficiency. They enable people to do 
more work and do it faster and better... 
speed up office routine ...save time and money. 


possible to provide the dependable and indis- 
pensable ‘business helps’’ needed by our 
dealers during this emergency. Check your 
stock and be prepared to serve your customers. 
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TABS HAVE THE 
NATURAL READING 








ANGLE OF 45° _ 
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ANGULAR CELLULOID 
TAB GUIDES 


Easy to see... easy to find... 
no stooping or bending to read 
indexing. Inserts are removable, 
changes made easily . . . assures 
greater accuracy and speeds 
up filing and finding. 


BOX FILES 


Needed in nearly every office 
and often used for personal filing 
. . . practical and inexpensive. 
Available in letter and cap sizes. 
Choice of several styles of indexing. 


* 


GREETINGS 
to the 
NATIONAL 
STATIONERS 
ASSOCIATION 








ACCESSO WOOD DESK TRAYS éy..t0 visit 
Wide hand openings on all four invite Y E 
sides and bottom make it easy to we GLOBE- WERNICK 





handle papers. Designed for effi- 
ciency and convenience. Trays may 
be stacked or combined laterally. 















EVERYDAY FILES 


Has many uses...made in two sizes 
...several styles, tabbed alpha- 
betically, days of months, etc. Also 
with metal tabs having removable 
inserts. A handy work organizer. 





AGATE CARD INDEX TRAYS 


The trays meet most requirements 
for card index filing. Sturdily con- 
structed of heavy binders’ board... 
wood follower. Made in 3x5", 4x6”, 
5x8'', 6x9’’ and check file sizes. 





* BUY MORE WAR BONDS x* 
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A Sacred Cow is a large ribbon and carbon buyer who 
buys direct—thereby doing you out of your legitimate 
Dealer's Profit. 

To be perfectly fair, many of the large industrials, utilities and financial institutions in this 
category did not ask to be Sacred Cows. It was forced upon them by direct-selling com- 
petition. 

PEERLESS-IMPERIAL has declared “open season" on Sacred Cows. In scores of cities 
and towns we are showing Dealers how to bag this game. With the right ammunition 
they topple over like a row of sitting ducks. 


PEERLESS-IMPERIAL supplies unbeatable ammunition— 


QUALITY—the result of years of ceaseless research and improvement which has brought 
PEERLESS-IMPERIAL ribbons and car- 


bons up front with the world's leaders. 


VERSATILITY—Our amazingly compre- 
hensive line enables us to supply grades, 
weights, finishes and sizes for every 
conceivable requirement. 


PRICE—our streamlined line gives you 
a price edge that enables you to meet 
any direct-selling competition. 


So let's ride herd on the Sacred Cows 
in your town. Let's start today. 








PEERLESS KEY-IMPERIAL MFG. CO., INC. 


General Office & Factory: 401-407 Mulberry St., Newark, N. J. 


THE KEY MEN OF AMERICA . . . Manufacturers with the dealers’ viewpoint 
BRANCHES: DETROIT NEW YORK CHICAGO LOS ANGELES 
179 W. Washington Street 828 S. Spring Street 


37 Linden St., River Rouge, Mich. 321 Broadway, New York City 
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Palmer Addresses Des Moines 
Printers 


Des Moines Craftsmen Hear "Share Your Knowledge” 
Slogan Lauded 


ECAUSE of its keen interest to stationers whose busi- 

ness includes printing plants, the following address, 
delivered by E. W. Palmer, deputy chief, printing and 
publishing branch, WPB, before the Des Moines Club 
of Printing House Craftsmen on September 16, is 
produced in its entirety: 

The Printing House Craftsmen of America have an 
excellent slogan “Share Your Knowledge.” At no time 
in the history of this nation has there been the oppor- 
tunity that exists at this moment for all craftsmen, 
leaders and workers alike, to share every bit of knowl- 
edge, experience and ingenuity they possess, in the 
greatest and most vital ‘scrap’ in which this nation 
has ever been engaged. 

As Americans, we have taken justifiable pride in our 
conquests of the, past. As Americans, we have gloried 
in our national ability to out-work, out-produce, and 
out-earn the peoples of every other nation in the 
world. As Americans, we have quietly and happily 
enjoyed the fruits of our labors, accepted the results 
of research and of ingenuity and of developed mass- 
production with a shrug of the shoulders, and with a 
sort of “I told you so—you can’t beat we Americans, 
either at work or at play.” 

But that was before Pearl Harbor and the aftermath 
which so swiftly descended upon us. We awoke to the 
sudden realization that evil forces had conspired to 
beat us at our own game—a game of peace and plenty, 
of happiness and opportunity, of freedom and human 
rights. True, their program for winning does not in- 
clude the salvation of any of those inherently Ameri- 
can privileges; theirs is a program of subjugation— 
ours of unlimited freedoms, more and greater oppor- 
tunities for our youth, or finer and more abundant 
living—but their winning took the form of advanced 
preparedness, a form of contest that America had dis- 
dained as totally unnecessary—but their losing has 
just begun! 

Many Disadvantages 

With the awakening, America began in character- 
istic fashion to gird and train itself for a long, dev- 
astating and gruelling struggle. America began under 
a severe handicap and still labors under many and 


grave disadvantages. But the sun of promise has | 


broken through the clouds at long last and America’s 
production program is now in motion, with many a 
rumble, rattle and squeak still articulate in the neces- 


sarily cumbersome machinery, but with daily im- | 


provement in smoothness of motion and daily in- 
creases in productive results. 

Yet this accomplishment was not attained without 
major surgery performed on the industrial body of the 
nation. Whole organs have been removed from the 
civilian portion of the anatomy, tonsillectomies and 
appendectomies have been the daily order of events. 
Time and again it has been stated that the Printing 
and Publishing sector of the industrial fabric of the 
nation has, up to now, hardly felt the hand of war 
nesessity. True, but not so from now on out. The 
diagnosis of the master surgeon has determined that 
blood, the life blood from many arteries of industry, 
must now be given in one supreme transfusion, to 
assure the certainty of feeding the huge and vital 
organ of war production with the life-giving and 
renewing stamina of critical materials and of man- 
power. 

Take War Seriously 

Over and over again it has been stated from dinner 
table, rostrum, in the printed word, over the air, and 
in daily intercourse of business and social life, that 
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Worth your while 


- a visit to the 


BERKSHIRE BOOTHS 
G-7 and G-38 


during the Convention 


Frank Palmer and Bill Oliver 


will be glad to see you. 
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BERKSHIRE TYPEWRITER PAPERS 
Eaton Paper Corporation 


Pittsfield, Mass. 














ROTECTI 


for 
VITAL 
WAR RECORDS 
IS STILL AVAILABLE 


Our government requires that com- 
plete tax records and business 
records be kept. Safeguarding 
these records in time of war against 
fire and theft is the function of 
Schwab Safes. 


Office outfitters can still sell Schwab 
Safes to War Industries and Govern- 
ment Bureaus with ability to furnish 
priority ratings of better than A2. 
Dealers are urged to make careful 
scrutiny of their communities; locate 
these companies and federal agen- 
cies who are eligible to buy—then 
offer Schwab Safes to these people 
for adequate protection of their 
business records, valuable blue- 
prints and important documents. 


Schwab Safes are available in a 
wide range of capacities and fire- 
proofed for all emergencies. Con- 
sult us if you have War Industries 
in your city in need of modern 
fire and theft protection. 


THE SCHWAB SAFE COMPANY 
LAFAYETTE, INDIANA 
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BINDERS 
FORMS 


FOR THE WAR INDUSTRY! 


Newly developed items of particular appeal to 
war factories provide the dealer with a vast 
potential market. Here are a few of the timely 
records for which there is a definite, immediate 
demand: 


BOND DEDUCTION RECORDS—For con- 
cerns who have adopted the Treasury Plan of 
Pay Roll Deduction for purchase of War 
Bonds. 


VISITOR AND TRUCK REGISTERS—Neces- 
sary under the government regulations for War 
Contractors. These forms meet the require- 
ments of Federal authorities. 


STOCK AND INVENTORY CONTROL— 
Now more than ever must a close check be 
kept on stock movement. A wide range of 
forms for price control, etc. 


SEND FOR COMPLETE CATALOG 
Acquaint yourself with the above and other 
fast selling items available in the CESCO line. 


Exclusive agencies to established dealers. 


THE C.E. SHEPPARD CO. 


| 4401-4429 TWENTY-FIRST STREET, 
wii LONG ISLAND CITY, N.Y. | 


and 


Mountains of Paper Work 
NOW CONFRONT _=- 

OFFICE WORKERS! a, 

Facts are getting harder ——— - 
and harder to find—need- 
ed reports increasingly 
difficult to compile. You 
witl be more than welcome 
when you call if you ex- 
plain to your harrassed 
customers that — 


STEEL FILE SIGNALS 


WILL EASE THE PRESSURE 


they marshall any group 





Attached to file cards, ledger sheets, etc., 
of facts for instant reference. 


Easy to attach, relocate and remove. 
practically no bulk to records. Twelve non-chip colors. 
every filing need. Card of samples on request 


shila 


THE H. C. COOK CO., 14 BEAVER ST., ANSONIA, CONN. 


“ONE HUNDRED PERCENT DEALER PROTECTION” 


Of thin gauge, they add 
Types for 
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this war, for America, is genuinely a war of materials, 
men, machinery and money. Too few of us have taken 
that admonition seriously to mind and heart. We 
have been too complacent. We have held to the belief 
that this war, a war that must be fought on foreign 
soils very largely, would not make its impact felt too 
deeply in our civilian life. Those of us who still carry 
vividly in our minds the days of 1917-1918, have been 
prone to rely altogether too greatly upon the latent 
strength and power of an America that once aroused 
and in gear would sweep the seven seas of the pests 
that harass civilization and endanger the freedoms of 
the world. 

Only in the last few hectic weeks have most of us 
come to realize that this is a totally different war from 
any in which this nation has hitherto been engaged. 
Only recently have we come to understand that “busi- 
ness as usual is out’ is no idle twaddle. Only now have 
we reached the vital determination that, come what 
may, America must give everything that it must take, 
and in giving must do it gladly and effectively, if the 
handicaps of a late start and of too little preparedness 
are to be overcome and an ultimate and conclusive 
victory to be assured. Once America is thoroughly 
aroused to the serious magnitude of the task and the 
vitalness of the time element in the entire production 
program and the execution of our campaign in a 
global war, we need have little apprehension that the 
American people will fail to measure up to the full 
responsibilities of the situation. The difficult and 
tragic phase of the situation is that America is now 
ready to make any and all sacrifices that may be 
necessary—our task is to so implement the immediate 
and wholesale planning for this gigantic offensive 
against an entrenched enemy—that there can be no 
failure at arms because of misunderstanding or of 
lackadaiscal inertia on the part of any group anywhere 
in America. 

Frequently, the question is asked of us in Washing- 
ton, “is the printing and publishing industry rated as 
an essential industry?” Our answer is uniformly the 
same: “yes, the printing and publishing industry is an 
essential civilian industry”; but what happens to even 
essential civilian industry during an all-out struggle 
that means life or death to the entire nation and to 
every industry in that nation? The answer is quite 
simple and equally understandable; all industry, and 
particularly all civilian industry that cannot be read- 
ily converted to direct war effort, must stand what- 
ever curtailments of materials, of man-power, and of 
end-product production that are necessary to provide 
the essential elements of war production so vital to 
victory. 

Tonnage is Problem 

Up to now, and from now on until victory is assured, 
America’s biggest problem is to provide the huge ton- 
nages of those materials required for the tremendous 
production program of war material. Curiously 
enough, because America is such a storehouse of most 
of the vital metals, those materials form our most im- 
mediate and continuously serious problem among all 
the many materials needed. And it is in this supply 
that the printing industry has such a vital stake. In 
rapid succession, aluminum, copper, nickel, tin man- 
ganese, zinc, iron, steel, tungsten, chromite and other 
metals have reached critical stages, and the printing 
ink industry, because it, too, is heavily dependent 
upon these same metals for subsistence, has come to 
feel the restraining hand of necessity placed upon the 
nation’s stock-piles of these ingredients. 

During the last World War the seas of commerce 
were kept reasonably well open; our friendly allies in 
all parts of the world were free to ship to us huge 
cargoes of these needed materials; how different in 
this war! Not only cannot we secure ample quotas of 
these precious metals, but we must, in turn, supply 
Britain, Russia, China, and our allies in Central and 
South America with the preponderance of their needs. 
A Washington (D. C.) paper, under a September 14th 
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- A VITAL LINK IN 
COMMUNICATION §S 
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Speed-O-Print is the practical and 
economical way to produce 
multiple forms. It’s no wonder 
modern business, big and small,. 
chooses THIS rotary stencil dupli- 
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date line, carried an article quoting President Roose- 
velt’s recent report to Congress, to the effect that 
Lend-Lease aid alone was taking some 70% of our 
direct war production; nearly 1% billion dollars in 
value went to our allies in August. With our allies 
shut off from their natural sources of supply, we must 
also supply them with thousands of items needed for 
every-day civilian existence as well. The drain upon 
our stock-piles, as well as upon our productive facili- 
ties, for planes, tanks, guns, ships and munitions of 
war has been, and will continue to be, terrific. There 
is but one answer to the growing problem—America 
must conserve beyond any previously conceived neces- 
sity—if America is not to sell itself, and its allies, 
short in the race. 

The major life-line of the printing and publishing 
industry is paper. In 1941, America consumed over 20 
million tons of fiber in the form of paper and paper 
boards. That was almost exactly 3 million tons more 
than we consumed in 1940, and 4 million tons more 
than the consumption of 1939; in 1929 our consump- 
tion was 131% million tons in round figures. Of this 
huge consumption of fiber, drawn largely from the 
virgin forests of the nation, in 1941, a little under 7% 
million tons went into cultural uses; nearly 4 million 
tons appeared in newsprint (of which some 82% was 
drawn from Canada), writing paper accounted for 
720,000 tons, book paper (free from groundwood sheets 
used for all forms of magazine, book and miscel- 
laneous printing) required 2 million tons, while 
groundwood stocks made up the remaining 628,000 
tons. 

The nearly 13 million tons of the remaining con- 
sumption went into wrapping and bag, tissue, ab- 
sorbent, building and other papers, and into boards. 

In surveying the situation, it is interesting to note 
that in the jump from 1929 to 1939, cultural papers 
lagged by 1.9% while mechanical stocks increased 
36.1%, or a total increase of 18.3%. In the rise in con- 
sumption from 1939 to 1941, cultural papers advanced 
17.5% and mechanical stotks 30.2%, a total increase of 
25.4%. Turning to the summary of the overall change 
from 1929 to 1941, the gross advance in use of cultural 
papers was 15.9%, while mechanical stock usage 
jumped to 77.1%, an average overall increase of 48.5%. 
While figures are not yet obtainable for the first six 
months of 1942, it appears safe to assume that con- 
sumption continued, at least during the first quarter, 
at the same or a Slightly higher rate, taking into 
account the reported drop in commercial printing 
production in many sections of the nation. 


Our War Needs 


Now appear the war needs, and the first real impact 
on this industry, of other factors incidental to the war 
program here and in Canada. A very considerable in- 
crease in demand for nitrating pulps, the so-called 
“alpha pulps,” has resulted from the steadily advanc- 
ing need for explosives; the top third of every hem- 
lock tree now goes to the airplane plants, the second 
third is needed for building cantonments, ships and 
other war essentials. Just within the past few weeks, 
Canada has shut of 50% of the logs that formerly 
came over the border in the Puget Sound area. 

The incessant drag of the selective service of the 
virile manpower in the logging camps, plus the urge 
of the shipyards and munition plants with their 
higher wage scales, has made a serious inroad upon 
the manpower available in the woods for turning out 
timber, lumber and pulpwood. And the end is not yet 
in sight; right at this moment there is an urgent 
demand for 60,000 additional men in the states of 
Oregon and Washington alone, to man the augmented 
facilities of the shipyards, airplane plants and muni- 
tions producers. Where are these men to come from? 
From only one source—from the ranks of civilian in- 
dustry, and the nearer to the area in which they are 
needed the better. Here we have the first real coming- 
to-grips with the problem of concentration ii industry 
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Presenting 
New Indiana Chair Co. 
No, 408. A New, Good 
Quality Posture Chair 


This chair will be available in birch walnut, quartered 
oak and birch mahogany, and by designating No. 408-L 
you may have the top slat upholstered. The seat measures 
1614 by 15 inches and is adjustable as to height. Height 
of back is also adjustable, 1414 to 1514 inches from seat. 


- 


Comfortable and form fitting, no back tension. 


Full details including price list and probable deliveries 


on request. We suggest you place your order early. 


New Indiana Chair Co., Jasper, Indiana 













































300 New :TEMs 


IN A SINGLE YEAR 


In a single year Office Appliances announced some 300 
items in the section devoted to new machines and devices. 


Usually this information is given before the items appear 
on the market and always in advance of most sources of 
such news. It is not uncommon for a dealer to tell us that 
some of his best selling lines have been secured from 
seeing the things in Office Appliances. Many readers 
say this section in itself is worth the subscription cost, not 


to mention all the other features. 


If you want to keep in touch with the activities of the 
office equipment industry, there is no better way to do it 
than by entering a subscription to Office Appliances. 
The rates are $2.00 a year, $3.00 for two years; Canada 
$2.50 and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 


600 W. Jackson Bivd. Chicago, U.S.A. 
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DEFENSE ORDERS 
COME FIRST 


ALSO 








STAPLE-SPAN 


And Staples For Both These Fasteners 


MARKWELL MFG. CO. 


200 HUDSON ST., NEW YORK 


STAPLE- 
MASTER 


OOL NOA YOd IWOS 


12 INCH 
(REACH) 
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The Buckeye Ribbon & Carbon Co. 
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| that America has had to face in an industry upon 


which the printing industry must depend for its life- 
line of paper and board. 

If you were to study the man-power maps furnished 
each month to the offices of the War Production 
Board, aS do we charged with the responsibility for 
determining the policies and procedures to be fol- 
lowed, you would see dark black spots indicating crit- 
ical manpower Shortage areas, along the Pacific coast, 
beginning west of Chicago and extending along under 
the Great Lakes, up the St. Lawrence, down through 
New England, skipping New York City, touching Phila- 
delphia and parts of Pennsylvania, coming on down 
the eastern seaboard; black spots at Mobile, New 
Orleans, St. Louis, Salt Lake City, Des Moines, and in 
other more scattered sections of the country. These 
spots change a bit each month, but they increase in- 
stead of decreasing, and some of the white circles 
change to half black and some of the half black cir- 
cles to wholly black. 

The future holds out no hope for an immediate, or 
even a remotely early, improvement. The current esti- 
mates of required manpower for war purposes in 1942 
(less than four months to go) are: 


3.4 million 
10.6 million 


For the armed forces 
For additional war work 
Total 14.0 million 
These 14 million of manpower is expected to come 
from: 


Non-war industry 8.6 million 
Agriculture 4 million 
Self-employed ‘ 3 million 
Unemployed 1.4 million 
Net increase in labor force 3.3 million 

Total 14.0 million 


And in 1943 there is an additional manpower require- 
ment of 6 million, of which the armed forces will take 
3.5 million, and the war industries 2.5 million; these 
men must come from the very same sources, with the 
accent on non-war industry, to the tune of 1.4 million, 
and a net increase in the labor force of 3.6 million. 


Answer is Obvious 

The answer is fairly obvious; no matter how essen- 
tial a civilian industry may appear, the war industries 
are not only far more essential—they are vital to the 
preservation of all industry—without sufficient man- 
power in the war industries to assure a great abun- 
dance, and that abundance amply early, there will 
need be little concern for the future of the civilian 
industries that must be curtailed to provide the neces- 
sary manpower for the war effort. 

The Printing and Publishing Branch has caused a 
complete survey to be made of the entire industry, in 
every state and in most of the larger communities of 
the nation, to determine the locations of establish- 
ments of this industry, their proximity to the currently 
critical manpower shortage areas, and the number 
of such establishments and their employed personnel, 
together with such unemployment statistics as are 
available for this industry. Such information will be 
helpful as this industry faces the inevitable problem 
of concentration, but it will not solve the problem. 
Assuming that this industry, in the overall picture, 
develops a curtailment of manpower as the natural 
result of lowered production, there will still remain 
the formidable problem of obtaining paper as the 
basic ingredient in the production of the printed 
product, regardless of the type and nature of the 
product; if concentration and curtailment forces 
itself on the pulp and paper industry first. as it 
appears now quite evident, the first and incontro- 
vertible impulse will be instituted without action on 
the part of the industry to suffer directly as a result. 

t isn’t a pleasant prospect, but candor requires the 
statement that the printing and publishing industry 
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Leopold’s Junior Georgian Suite was wisely selected by the General Office Equipment in the beautiful installation they made 
for the Continental Transportation Company of Pittsburgh. This Suite is Built by Leopold Craftsmen at Burlington, lowa. 
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ROCKET CARBON PAPER 


the pinnacle ofr perfection 


ALLIED CARBON ROLLS 
for all purposes 


ECHO GELATINE SUPPLIES 


for pertect reproductions 


Look to the Horizon for long-range PROFIT 


The ALLIED line gives you good, immediate returns, but that’s not all. 
For business growth, look to the horizon where long-range profits lie. ALLIED 
proves its advantages in quality, value and service that keep on making sales OB 
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while attracting and holding more, satisfied customers. So, follow the trend $65 DUANE STREET 


to the ALLIED long-range profit line. Start by writing for our sales plan. NEW YORK. N. Y. 
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is face-up to the necessity for curtailing its consump- 
tion of paper and board, and of effecting that curtail- 
ment right soon. The Printing and Publishing Branch, 
facing the problem squarely, is convinced that the in- 
dustry can stand today a curtailment in its paper and 
board tonnage back to the levels of 1940 or even 1939. 
A drop back from 20 million tons, as consumed in 
1941, to the 17 million tons of 1940, or of the 16 million 
tons of 1939, should be possible and practicable with 
little or no resultant hardship to the industry as a 
whole. Such a curtailment should, naturally, and 
from the standpoint of practicality, be imposed on an 
overall basis, horizontally, with a careful weeding-out 
of the obviously luxury or specialty products, that are 
desirable but not actually necessary during a strenu- 
ous war period, first. No group of War Production 
Board officials appreciate more adequately than do 
those in the Branch representing this industry in 
Washington, the serious difficulty of any attempted 
weeding-out of the actually non-essential printed 
products; these men have been drawn from the in- 
dustry itself, and they are keenly conscious of all the 
implications involved in such a procedure; but theirs 
is the duty and you may depend upon it being done, 
when and if it must be accomplished, in a thoroughly 
fair and unbiased manner, to the best result for the 
immediate war program. British periodicals are cur- 
rently on an allocation of 1912% of 1939 paper con- 
sumption, if that situation offers any idea of what a 
drastic curtailment might mean. 
We Must Conserve 


Every publisher and printer, regardless of the type 
of publication or product involved, can and should 
start immediately to plan and institute the utmost 
conservation and curtailment in the consumption of 
paper and of the many other materials employed by 
this industry in the production of its endless variety 
of products. Already, several of the magazine pro- 
ducers have felt the impeding hand of labor shortage 
in their own or their producers plants. One such pub- 
lisher told us a few days ago that his firm had been 
obliged to redesign the type pages of one of its 
weekly publications in order to save the printing of 
an eight page section per week; the saving in press- 
hours spelled the difference between meeting the 
dead-line of publication each week, or missing it. They 
had found it possible, by changing the type face used, 
enlarging the type page, reducing margins, omitting 
bleed-type illustrations, conserving every pica of blank 
space on a page, to increase the type content per page 
by 17%. If one applies that ratio of conservation to a 
64-page publication, printed in eights, it immediately 
offers the same content in a 56-page production for- 
merly requiring 64 pages. Paper weights are another 
means of saving tonnage; another publisher told us 
this week that he had already changed his base weight 
downward by 10%, and would go to further economies 
immediately. 

Advertising lineage in newspapers of fifty-two major 
cities, measured by Media Records, showed a net loss 
for the first seven months of 1942 of 7.4% as compared 
with the same period in 1941. Magazine advertising, 
which has registered a decline during the same 
months, is now reported to be showing an improve- 
ment; should this improvement continue through the 
next few months, the magazine publishers will face 
the necessity for tonnage reduction in paper stocks 
without the economic curtailment already encoun- 
tered by the newspapers. Undoubtedly, the heaviest 
increase in advertising volume is reflected by the busi- 
ness publications of the nation; Industrial Marketing 
for September carries a very interesting summary of 
the industrial, trade and class groups; in these groups 
the gain in August was 12.9% over August a year ago, 
and the average increase for the first eight months of 
1942 was 6.6%. The business papers, with their in- 
creasing circulation and advertising lineage, pose a 
question as to both number of publications and essen- 
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| and Copyholders 


|| For every tank produced to- 
day there are “tank-loads” of 
letters written about it. Letter 





production is part of War 
Production and _ necessitates 
speed and accuracy in han- 





dling. The ERROR-NO Copy- 





holder on the job insures 
| rapid-fire output of today’s 
|| vital letters, reports, speci- 
|| fications and records. Sell 
ERROR-NO and Buy War 
Bonds! 


Write for today’s delivery details. 


THE DAWN 
Manufacturing Corp. 


40 MT. HOPE AVENUE 
ROCHESTER, N. Y. 
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Built in Seven Sizes 





AID TO BRITAIN 


BUY BRITISH GOODS 


* 
THE BRITISH STATIONERY EXPORTER 


published quarterly by the proprietors of the BRITISH 
STATIONER, contains a comprehensive display of the 
most attractive and saleable British Made lines of station- 
ery merchandise. We shall be pleased to mail you a copy 


post free each quarter if you will complete the form below. 





BRITAIN DELIVERS THE GOODS 
SEND US THIS COUPON 


To F. W. BRIDGES LTD.. Proprietors THE BRITISH STATIONERY 
EXPORTER, 

34, Bridge Street. HEREFORD, ENGLAND (Late of Grand Build- 
ing. Trafalgar Square, London, W. C. 2 











Please send to the address below Free copy each quarter of 
the BRITISH STATIONERY EXPORTER. 


Name 
(Please attach your business card or letter-head) 


Address 


Date 
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EXPORTER 


@ Published in Great 
Britain every three 
months this popular 
Journal contains up- 
to-date news of the 
activities of British 
Manufacturers of 
stationery and allied 
lines. 


Scores of American 
dealers are on our 
regular mailing lists 
and we shall be 
pleased to send you 
a copy FREE each 
quarter if you will 
complete and return 
the form below. 
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To F. W. BRIDGES LTD. 

Proprietors THE BRITISH STATIONERY EXPORTER, 

34, Bridge Street. HEREFORD, ENGLAND 

(Late of Grand Buildings, Trafalgar Square. London, W. C. 2.) 


Please send to the address below Free Copy each quarter of 
the BRITISH STATIONERY EXPORTER. 


Name 
(Please attach your business card or letter-head) 


Address 


Date 
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tiality, in the face of any serious curtailment neces- 
sity; doubtless they will find ways to meet emergency 
rationing, when it comes. 


“Must” for Printers 


A few months ago, when aluminum, copper and tin 
were the metals causing the most concern, hardly a 
publisher or printer would have guessed that in a 
very few weeks iron, and especially steel, would loom 
large in the list of critical materials employed by this 
industry. Then the shortage of steel with which to 
draw stitching wire becomes a reality. That shortage 
is more acute today and is not lessening in intensity. 
Newspapers with pamphlet supplements and all maga- 
zine publishers should institute at once, without a 
moment’s delay, every possible study and effort to 
curtail to the absolute limit every ounce of stitching 
wire. Many, many a publication is still being bound 
with four or three, or even two, staples that could in 
this emergency be stitched with no more than two, 
and frequently with but one, staple. The Government 
Printing Office has already established regulations 
covering the use of but one staple, even on side 
stitched pamphlets, in a wide variety of productions; 
any number of weekly and monthly publications have 
cut down from four and three to two, and many from 
two to one, staple. Frequently, pasting can be resorted 
to in eight page and sometimes in publications of more 
pages; inserts can be tipped, instead of being stitched 
in as an extra operation in binding. Folder-type bro- 
chures and the like can often be substituted for the 
common saddle-stitched style pamphlet. Ingenious- 
ness, these days, is a distinct asset in the printing 
office, and will become increasingly more so as the days 
pass. 

A really tremendous tonnage of iron or steel wire is 
used each year in this industry in tying bundles of 
newspapers, magazines, in packaging products, in bun- 
dling book ‘signatures’ in binderies, and in baling 
waste. Unless the utmost economies are continuously 
practiced in the use of wire for every need, there is 
more than an even chance that the use of it will need 
to be prohibited in many instances in this industry, 
and that such prohibition is not far in the future. 

Quite recently, a new zinc curtailment order was 
issued. Unfortunately, this Branch, while it knew that 
such a move was contemplated, did not receive the 
opportunity to go over the order before issuance. This 
order curtailed the use of zinc in this industry to 50% 
of the 1941 usage; such a drastic curtailment, while 
absolutely necessary in the light of the wide shortage 
between available supply and consumption in the war 
industries, would reduce the use of zinc illustrative 
material in the newspapers to an impossible minimum. 
A plan is now in development whereby the industry 
will return its zinc scrap for redistillation and the 
entire industry will be credited for the total turned 
back, and the whole industry be permitted to secure 
new zinc flats for engraving purposes on virtually 
100% of the 1941 consumption basis. It should be an- 
nounced, however, that zinc scrap should not be 
“hoarded” by the owners, but turned out into scrap 
handling channels promptly and each quarter here- 
after; no engraver or printer is authorized to buy zinc 
scrap and it will add nothing to his own ratio of new 
zine flats to attempt to build up his turn-in; the plan 
is designed to work equitably for all establishments in 
the industry, based on usage in a previous base period, 
supplemented by an actual return of an establish- 
ments zinc scrap. Even this “toll” arrangement does 
not assure a freedom from further “cuts” in the sup- 
ply line. 

The continuing, and increasing, shortage of copper 
and zinc to meet the requirements of the war indus- 
tries, forecasts a probable and immediate further cur- 
tailment in the consumption of these metals in the 
engraving industries. Much concern has been evinced 
in conservation quarters over the continued lavish use 
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THE 1942 “Y and E” WOOD TRANSFER CASE 


Is Built to Last 











Extreme rigidity of case is due 
to exclusive miter-lock construc- 
tion of corners on front and 
back frames. 


Here are a few of the reasons why we are proud to offer the new “Y and E” 


Wood Transfer Case to you. 


It’s an extra-strong, rugged case. Unique miter-lock corners on front and back 
frames make it rigid and weave-proof. Side rails are dovetailed into front and 


back frames for extra strength. 


Superior Construction. No nails are used in case itself. The frame is made of 


durable well seasoned hard wood. Rodent-proof hardboard paneling protects 





contents. Can be stacked as desired. 
LETTER SIZE 
; Outside Dimensions: Width; 14 6”. 
. Popular “Y and Ek” Neutra-Tone Gray finish. This special finish is always elget Keeert; Saree eee 
s e . - nside Dimensions: idth, 12 . 
Height 104%”, Depth, 23 4”. 
LEGAL SIZE 

Outside Dimensions: Width, 1 

' ooer _— , rr 7 . Height 127%”, Depth, 25”. 
You will be proud to sell the new “Y and E~ Wood Transfer Case. Inside Dimensions: Width, 15" 


neat and does not show dust or dirt. Reflects light in out-of-the-way places. 


71" 
‘16 + 


” 


. * : Height, 1044”, Depth, 23 4”. 
It gives your customers the most value for their money—a feature the 


holders of the “Y and E” franchise have come to expect. 


Available in letter and legal sizes. Drawers will accommodate guides 


with bottom guide rod extension. 


YAWMANDERBE MFG.(O. 


1015 JAY STREET © ROCHESTER, N. Y. 
FOREMOST FOR MORE THAN SIXTY YEARS 
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How “All Out” Production 
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RED FEATHER STENCILS 
ARE SUPERIOR... 


and They're 100% American! 


When the war ruled out Japanese tissue for stencils, you 
knew there would appear an American product that could 
do the job. 


It’s here . . . a 100% American stencil that not only does 
the job, but does it better than any stencil you have ever used. 


The “toughest” and biggest customers in the duplicating 
field, who have used Red Feather Cellulose Stencils, pronounce 
them perfect! Hard use, intricate copy (stylus and typewriter), 
and long runs conclusively prove Red Feather’s superiority. 
And, the price is right. 


Use a sample and see for yourself why American skill still 
tops the world today. 


Write for samples and prices on your business letterhead. 


RED FEATHER PRODUCTS, LTD, 429 BUSH ST, SAN FRANCISCO, CALIF 
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A GOOD BUY! 


Here is the type cleaner to sell to- 
day. Clarotyre makes friends quick- 
ly c.u makes repeat sales regularly. 
It helps old typewriters to perform at 
their best. It removes all the dirt 
without spattering. Stenographers 
prefer Clarotype. Over 4500 dealers 
prefer to sell it. Please order early!! 


The Clarotype Company, Inc. 
16-L Hudson Street, New York 
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Wedding Announcements 


No Investment—All Profit 


Social Engraving Sample Book mailed for deposit of $1.00 which is 
refunded after receiving $10.00 net of engraving or return of sample book. 


NATIONAL ENGRAVING COMPANY 


BIRMINGHAM, ALABAMA 

















We have said it before, and 


we say it again: “Our job 





now is to do everything we 
can to help win the War.” 


THE HARTER CORPORATION 
Sturgis, Michigan 


New York, 354 Fourth Ave Chicago, 14 E. Jackson Bivd 
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of multi-color illustrations in supplements to news- 
papers, in comic strips and books, and magazines and 
books, and in the myriad of commercial printed prod- 
ucts. Publishers would do well to institute immediate 
curtailment of new uses of multi-color printing in 
publications, particularly the employment of lavish 
bleed-type illustrations, and the also extravagant ex- 
panse of color so prevalent in magazines, books and 
commercial advertising today. Unless there is imme- 
diate and generous conservation throughout the in- 
dustry there can be but one result; the copper and 
zinc needed for the war industries must be had; there- 
fore the alternative to self-curtailment can be but one 
step on the part of the War Production Board—a 
mandatory order restricting the employment of more 
than one-color printing on a really drastic basis—it 
is a serious question today, and it may well be too late 
to effectuate sufficient curtailment on a voluntary 
basis to preclude the necessity for a controlling order 
being issued rather promptly. 
Explains M-99 

Order M-99, the Obsolete Plate Order, recently issued 
by this Branch, is producing most salutory results. 
The enthusiasm and cooperation with which this Order 
has been accepted by the industry generally is most 
encouraging; judging by the correspondence indicat- 
ing the tonnage being released in the industry of those 
metals most critical in the war effort, the estimates 
of this Branch as to the gross return anticipated, will 
need to be revised upward by several multiplications 
of the original accounts. It is already apparent that 
this Order affords the industry an opportunity to make 
a contribution to the war effort, on an almost volun- 
tary basis, while working a benefit to the industry 
itself. 

This Branch has been importuned on several occa- 
sions to express its attitude toward plans for stimulat- 
ing an increase in the volume of printing. The posi- 
tion of this Branch, as befits an agency of the War 
Production Board, is abundantly clear. In the face of 
the impending shortages of manpower, certain essen- 
tial materials, and probable transportation stringen- 
cies, it would be the height of folly to undertake the 
promulgation of a huge, nation-wide program to 
“boost” printing sales, merely for the purpose of cre- 
ating printing. There can be no complaint against the 
sane and natural promotion of actually necessary and 
really essential printing. However, the difficulty in- 
herent to any full-scale, industry-wide attempt to 
stimulate the production of printed products, is to 
control the effect of such a program; it is quite easy 
to lose sight of the ultimate rating of the end-product 
sold, in the enthusiasm of selling more printing. The 
current situation with respect to the factors involved 
leaves no alternative—only essential printing, and 
probably in the simplest forms, may soon be the 
watchword. Certainly, printing merely to provide em- 
ployment and possible profit, can not be casually ac- 
corded a rating of essentiality; doubtless, as in the 
words of Donald M. Nelson, Chairman of the War 
Production Board, speaking before the graduating 
class of the University of Missouri recently, “I suspect 
that before we get very much deeper into this all-out 
war effort we shall come to the exercise of that truly 
American trait of determining that we can get along 
without much that in the past we have considered as 
indispensable to our daily living.” 

Much more might be said in the vein of conserving 
critical materials, manpower, electrical energy, trans- 
portation, and a hundred other items in the daily grist 
of printing production, but publishers and printers 
are trained in the useful art of economical produc- 
tion. It remains for me to merely sum up what I have 
said with the admonition, best given in the vernacular 
of a slang expression—‘“we ain’t seen nothin’ yet’”— 
and to add, in the words of a famous printer, “an 
ounce of prevention is worth a pound of cure.” Para- 
phrased, it might mean, “do it first, before it is done 
for you.” 
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Now -there is a DIFFERENCE 
in Carbon Paper 


Carter’s MIDNIGHT standard x ; 
weight non-curl carbon paper 
gives more than 100 consecu- 
tive uses of each sheet. 






















Especially today carbon paper 
users demand the long life and 
the many clean black copies 
which Midnight gives. 

And also carbon paper users 
buy Midnight because they can 
so easily recognize the distinctive 
Midnight sky design on every 
sheet and on the box. 


Now’s the time 
to check your 
Midnight stock. 
Place your 
order today. 
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marvel of rigidity and sturdiness, infinitely preferred by typists for its privacy. The 
The Office Furniture Warehouse Co. Wm. H. Brown 
573 Broadway, New York, N. Y. 6708 Glenwood Ave., Chicago, Ill. 
JASPER INDIAN A 
BILLFORM “PROCESSED” 
Each sheet of Storm’s “BILLFORM PROCESSED” 
carbon papers is specially processed to make it curl 
resistant. Each sheet is therefore easier to handle. 
Each sheet lasts longer. Each sheet will MAKE new 
friends, permanent friends for you. 
The “Complete Line” 

CARBON PAPERS: Cleangrip, Whitedge, Clean Pull, 
Cameo, American, Reliance, Storms Pen and Pencil 
Carbons, in all weights and finishes. CARBON ROLLS 
Tailor’s Marking. Photo Offset, Billing Rolls for Elliott 

] Fisher Machines, Billing Rolls fer Burroughs Posting 
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Machines, Register Rolls, Tally Rolls, Teletype Car- 

bonized Rolls, Rolls for Elliott-Addressing Machines, 
Special Rolls. INKED RIBBONS: Stormtex, Cameo, 
American Reliance, Ribbons for Addressograph Multi- 
graph, Speedaumat, etc. 
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FOR YOU Mr + DEALE R: Steady advertising such as this helps you 


sell more Higgins products. It is one of our 1942 series running in: SCHOLASTIC 
INDUSTRIAL ARTS SCHOOL ARTS AMERICAN ARTIST SCHOOL MANAGEMENT 
NATION’S SCHOOLS - SCHOOL EXECUTIVE «SCHOOL BUSINESS AFFAIRS « NATIONAL SECRETARY 
PENCIL POINTS - PRODUCT ENGINEERING . THE ARTIST and MECHANICAL ENGINEERING 











HIGGINS 


AMERICAN DRAWING INKS 


FOR MORE POWER 
TO YOUR PEN 


“Elsie” works for The Borden Com- 
pany with a technique all her own. 
Higgins American India Inks have been ,yar apie ino COMPLETECOLOR RANGE 
working for artists, engineers, drafts- 
men and students in their chosen tech- 







HIGGINS INK CO., INC. 
271 NINTH ST. BROOKLYN. XN. Y. 


HIGGS 








' HIGGS 
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niques for more than three generations. 

This and other illustrations appear 
in Higgins new ‘“Techniques”’ pam- 
phlet. One copy only free to art in- 
structors writing on school stationery. 


All others 50c. 


Brush drawing in Higgins Ink 
by Keith Ward, Courtesy 
of The Borden Company. 


©r.s.c—s 


























VITAL To VICTORY 


Speeding “OFFICE PRODUCTION” in War Industries 





CRAMER 


The Complete Line of 
Posture beating. 


A Price for Every Purse in Our 3 Price Ranges 


CRAMER POSTURE CHAIR CO. 
1210-18 Campbell St. Kansas City, Mo. 








, VIZ-TAB 
th PLASTIC TAB FOLDER 
NON-INFLAMMABLE WITH THE 
Plastic Index Tabs— | ‘TAB that CAN’T HIDE’ 
SPEED VICTORY! : cos : 


Free Samples for demonstrating to WAR Industries. 


Manufact 
Vv E I T C 0 ° 1945 e. Kirby 8t., Detroit, Mich. 




















KEEP ‘EM TYPING 


The War Production Board has greatly restricted the sale of typewriters 
and other indispensable office machines. Every means must be taken to 
keep existing machines, especially the type and platens, in the best 
possible condition. 

You can help your custom- 
ers in protecting their 


Jume Savor 
FILE 


@ Non-priority wood construction 
@ Two Drawer—Top opens completely 
@ ''Two-Way'’ Compressor and Guide 


Rod machines by selling them 
@ Letter and Lega! Size; Olive Green the SPEED-MO TYPE 
Finish CLEANER with the auto- 


matic finger tip control 
which saves fluid, and 
prevents evaporation. 
There is no dirt; no daub- 
ing or spattering. Fluid 


@ Desk Height 30!/,” 
@ Shipment week or ten days 
No. MF500G—Leftter Size, 





$27.00 List vy 
No. MF600G—Legal Size, matey ae te 
$29.00 List wo. 258 AND PULL SETASLA: 





F. O. B. Rockford, Hil. 


BUSINESS EFFICIENCY AIDS 


P.O. No. 258-SA, Skokie, Ill. 














RIVET-O MFG. CO. 
96 Jason Street 
ORANGE, MASS. 

ATTEN 
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PLANNING FOR VICTORY 
is ADESK JOB! 











Wherever plans are being evolved 
to bring this global war to a vie- 
torious conclusion—whether it be 
in the armed services or on the 
production front—desks are play- 


ing an essential role. 


Our job at Indiana Desk Co. is to 
turn out sturdy desks that will pro- 
vide the maximum efficiency for 
our vast army of planners. 


We are humbly proud of this op- 
portunity to serve our country at 


war. 





INDIANA DESK COMPANY 


JASPER 





NON-RUBBER 


Typewriter 
Keys 


” 
The SPRING’S 
the THING! 


MASTER 
SPEED KEYS 


Guaranteed for three 
years. 






















Speed Key Mfg. Co. 322,,cctemtus, rece 
BANK PASSBOOKS 


and Pocket Check Covers 


New methods of manufacturing 
make Low Prices and Easy 
Sales. Super Finish and An- 
tique Moorish Passbooks. N.C.R. 
and Burroughs Window Ma- 
chine Passbooks and all other 
style Passbooks and Check 
Cases. BIG OPPORTUNITY 
for Bank Supply and Stationery 
Salesmen. 





Write for samples and prices. 
Full particulars on request. 


AMERICAN PASSBOOK CO. 


AKERS BLDG. CLEVELAND, OHIO 





INDIANA 








& 
DARNELL 
CASTERS 


Write for 
192 Page 
DARNELL 
MANUAL 





DARNELL CORP., LTD., tonc seach, cacir. 


36 MN. CLINTON, CHICAGO © 60 WALKER ST., NEW YORK 








SELL MEILICKE CALCULATORS 
The Modern Method of Figuring 


PAYROLL, INTEREST, DISCOUNT, LUMBER, COAL, FREIGHT 
AND MANY OTHER CALCULATIONS 


No levers to pull. No 
keys to punch. No tedi- 
ous figuring. No errors. 
Just copy the answers 
tabulated in convenient 
form. Sold on 10 day 
free trial basis. Nation- 









ally advertised! Write Simply tip 
for details nowl pa) —_— rah ay 


3468 N. Clark St. 


Meilicke. Systems, Inc. chicago, iil. 
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Nationally Advertised! Nationally Respected! 


MOORE PRODUCTS 
L 


ad 
METLHED MAPTACKS 

















PUSH-PINS 


PUSH-LESS HANGERS 





There are two good reasons why dealers all over 
the country are both proud and wise to handle 
these quality products. They’re well-known—thanks 
to national advertising! They’re dependable— 
thanks to skillful manufacturing and the consistent 
use of the best materials. 


MOORE PUSH-PIN COMPANY e Since 1900 


i i ee ee ee ee 


THE NEW 


AMERICAN VISIBLE 


MODEL 41 C 


CARBON COPIES MACHINE 


+ e 4 Ens P . 
. e ' e 
654321 ee 
Facsimile Impression " == ? 


Will make up to 10 good S x UMN 
carbon copies. wWG 
ext 


Write For Details. 


AMERICAN NUMBERING MACHINE CO. 
BROOKLYN, NEW YORK 








Steady Profits! 
Repeat Sales! 


For dealers handling the MAILERS’ 
line of 100° Guaranteed Rebuilt 
Office Machines, Supplies, Equip- 
ment, Parts, etc... . ALL rebuilt in 
MAILERS' modern six story build- 
ing, staffed by factory trained ex- 
oo ae 














E-X-P-A-N-D and Sell 


Addressograph Adding Machines No Invest- 
Elliott Calculators ment... 
Mimeograph Comptometers Write for 
Multigraph Dictating Machines Complete 
Mailing Machines Kardex Cabinets Details. 


Accessories, Supplies and Parts 


Mailers’ Service & Equipment Co. 
38-40 W. 15th St., Dept. B-10 (Mailers’ Bidg.) N.Y.C. 








DAYTON STENCIL 
WORKS CO. *onic"™ 








= 


5300 SAFES 


Reconditioned and refinished, new safe guarantee, olive 
green finish, 3 tumbler combination lock. Fire-proof con- 
struction, the best commercial grade. 


——— 


All sizes and types for record, money protection. 


NO PRIORITY CERTIFICATES REQUIRED. 
IMMEDIATE DELIVERIES. 


Catalog, price list and dealer's discount upon request. 


CY 


THE IN 


139 Grand St., New York, N. Y. 
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FOR VICTORY TODAY 
/SINESS TOMORROW 


Get This Flag Flying Now! 


This War Savings Flag which flies today 
over companies, large and small, all across 
the land means busimess. It means, first, 
that 10% of the company’s gross pay roll is 
being invested in War Bonds by the workers 
voluntarily. 


It also means that the employees of all these 
companies are doing their part for Victory 
... by helping to buy the guns, tanks, and 
planes that America and her allies must have 
to win. 


It means that billions of dollars are being 
diverted from “bidding” for the constantly 
shrinking stock of goods available, thus put- 
ting a brake on inflation. And it means that 
billions of dollars will be held in readiness 
for post-war readjustment. 


Save With 








Think what 10% of the national income, 
saved in War Bonds now, month after month, 
can buy when the war ends! 


For Victory today ... and prosperity tomor- 
row, keep the War Bond Pay-roll Savings 
Plan rolling in your firm. Get that flag fly- 
ing now! Your State War Savings Staff Ad- 
ministrator will gladly explain how you may 
do so. 


If your firm has not already installed the Pay- 
roll Savings Plan, now is the time to do so. 
For full details, plus samples of result-getting 
literature and promotional helps, write or 
wire: War Savings Staff, Section F, Treasury 
Department, 709 Twelfth Street NW., 
Washington, D. C. 


War Savings Bonds 

















f 


In times of war the Government establishes the targets—it's up to us to demon- 
strate our marksmanship. Our job is to help win this war and the American Way 


is to serve the war efforts. 


Schools and industry need Heyer Duplicators and Supplies to assist in maintenance, 
operation and speeding up production; for every order you take or hope to re- 
place in your stock, you can greatly assist us in making prompt delivery by secur- 


ing a priority rating of A-10 or higher. 


While supplies and accessories are still available for general use, your stocks can 


best be maintained—your sales better protected—and your service made more 


effective, if you will PICK YOUR TARGETS. 


A COMPLETE LINE of Supplies for ALL Duplicators—Write for Catalog 


f f Pe x ; . =f i ; 
j j an / : > | _ } 4a hy aT 


ALWAYS © “cJMLpY SATISFIES 


HEYER Quwoelity STENCILS 


Lettergraph 


Mimeograph 


Ete 
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It’s a call for volunteers . 
businessmen willing to share 
their typewriters with the 

U. S. Army and Navy 





Uncle Sam has sent out an urgent call 
for typewriters needed right nou 
typewriters to help win the war. 

These machines are required in 

camps, on the battlefront, on destroyers, 

on battleships to help carry on the 
essential services of our vastly expand- 
ing fighting forces. 

Underwood Elliott Fisher is now pro- 
ducing weapons of war for the Army 
and Navy. Consequently, our govern- 
ment is looking to you to help supply 
the typewriters so vitally needed to 





Radioman Standing Watch 
on Board Battleship 


U.S. Navy Official Photograph 





speed the Nation’s Victory. The release 
of typewriters may take a little plan- 
ning on your part, but in this way you 
will be making a real contribution to 
the all-out war effort. 


WHERE TO SELL YOUR MACHINES 


Telephone the nearest Underwood 
Elliott Fisher Branch. They will be glad 
to call and arrange all de nits to 
purchase Unde om: typewriters seven 
years old or less which can be recondi- 
tioned. Payment will be made promptly 
by us in accordance with the prices set 
by the United States Government. 

Underwood Elliott Fisher is the 
official buying agent for the United 
State s Gove rnment and every typew riter 
so purchased will be for the Govern- 
ments account 


Underwood Elliott Fisher 


Helps Speed the Nation's Victory 
Underwood Elliott Fisher Company 
* - . * One Park Avenue, New York Nationwide Service * * * * 
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